As  COMKIIIIVf  conditiom  make  clear  that  iden* 
tifkation  of  a  brand  it  not  enough  to  get  re¬ 
tailers  to  stock  and  p«Mh  it,  you  can  get  the 
buying  action  that  wins  store  preference  and 
display  by  placing  your  advertising  in  the  me¬ 
dium  from  which  consumers  do  practically  all 
their  buying. 

Mart  than  to  any  other  medium,  people  turn 
to  the  newspaper  for  buying  ideas.  It  b  the 
primary,  and  for  most  the  sole,  source  of  the 
mformotion  they  wont  and  use  in  daily  life. 

Hundreds  of  thousands  more  families  buy, 
read  and  buy  from  the  Tribune  than  are  reached 


by  any  other  Chicago  newspaper.  During  the 
twelve  months  ended  Dec  31,  1954,  adver¬ 
tisers  placed  over  $55,000,000.00  in  adver¬ 
tising  in  the  Tribune — far  more  than  they  placed 
in  any  similar  period  in  any  other  newspaper 
in  the  world. 

A  Tribune  representative  will  be  glad  to  db- 
cuss  with  you  a  plan  that  will  produce  more 
sales  for  your  brand  and  build  a  consumer 
franchbe  for  it  among  Tribune  readers  that 
will  place  you  in  a  stronger  market  position. 
Why  not  a^  him  to  calif 


* 
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When  the  shaved  plate  is  positioned 
on  the  Cooling  Stand  the  operator 
swings,  the  aluminum  end  guards  \ 
over  the  plate.  Aufomafically,  water 
cools  the  plate,  compressed  air  re¬ 
moves  excess  moisture,  end  covers 
return  to  their  former  position  and- 
the  plate  is  ready  for  the  pressroom. 
Illustration  shows  water  cooling  and 
air  drying  mechanism. 


SLIGHTLY 

TMP  I 


they  Buy  More  because  they  Have  More 


9  Take  Department  Store  Sales  for  instance  . . .  including 
such  items  as  umbrellas,  housewares,  lamps,  blankets, 
appliances  .  .  .  the  average  family  expenditure  in  metro¬ 
politan  Indianapolis  and  Marion  County  last  year  was 
149.2%  above  the  national  average.* 

Yes,  people  do  BUY  MORE  in  Indianapolis  because 
the  average  annual  income  per  family  is  $6,593  —  25.7% 
above  the  national  average — 7th  among  cities  of  600,000 
population  and  over.*  But  that’s  not  all: 


►  It’s  Big  .  .  .  over  600,000  population 

►  It’s  Steady  .  .  .  unsurpassed  for  diversification  and 
balance  of  industry  and  agriculture 

►  It’s  Easily  Reached  .  .  .  you  get  saturation  coverage 
of  the  metropolitan  area,  plus  an  effective  bonus  coverage 
of  the  44  surrounding  counties  in  The  Indianapolis  Star 
and  The  Indianapolis  News.  Write  for  complete  market 
data  today. 


KELLY-SMITH  COMPANY  •  NATIONAL  REPRESENTATIVES 


*Contum«r  Incom*  Suppitmmt,  1954,  SUndird  Rate  &  Date  Sanica. 
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important 
markets ! 


WACO 


, . .  where  morning-&-evening 
coverage  reaches  all  of  the  107,553 
city  zone  populotion,  a  market  bal¬ 
anced  by  industry,  military  and  agri¬ 
culture-ideal  for  tests. 


THE  WACO  NEWS  TRIBUNE 
THE  WACO  TIMES  HERALD 


AUSTIN  .  .  .  center  of  Texas  gov¬ 
ernment  and  education,  a  city  of 
169,31 1  covered  completely  every  day 
—where  high  payrolls  resulted  in 
$190,394,000  retail  sales  in  1953. 

THE  AUSTIN 
AMERICAN -STATESMAN 


PORT  ARTHUR 

.  .  .  top-flight  test  market,  with  cover¬ 
age  concentrated  in  the  city  zone,  a 
total  net  income  of  $115  million  and 
close  to  $90  million  in  retail  sales— 
where  9  out  of  10  families  buy  the 
News. 

PORT  ARTHUR  NEWS 


Must  Markets  for 
Important 
Schedules 

M<AC0-Wt(N- 


Represtnted  by 

BURKE,  KUIPERS  4  MAHONEY,  INC- 


iU/Lf  Our 


Salk  Test  *  Scoop* 

To  THE  Editor:  We  on  the 
Blue  field  Daily  Telegraph  have 
(March  26)  printed  the  results 
of  the  Salk  polio  vaccine  experi¬ 
ment  conducted  this  past  year 
(which  was)  officially  an¬ 
nounced  on  April  12,  We  claim 
a  world-wide  scoop  with  the 
story.  Here  is  the  story  behind 
the  story  and  how  we  figured 
out  the  answer  to  the  question 
that  the  world  is  waiting  for: 

In  a  front  page  box  story  on 
March  26 — 17  days  before  the 
official  announcement  of  the 
results  was  to  be  made  —  the 
Telegraph  said  it  knew  what 
the  outcome  had  been. 

“The  vaccine  IS  successful,” 
the  Telegraph  story  read. 

The  newspaper  based  its 
statement  on  this  evidence:  the 
National  Foundation  for  In¬ 
fantile  Paralysis  set  April  12 
as  the  official  date  of  the  an¬ 
nouncement  of  results  of  its 
year-long  experiment.  Tele¬ 
graph  news  staffers  recalled 
that  on  April  12,  1945,  exactly 
10  years  previous.  President 
Franklin  Delano  Roosevelt, 
founder  of  the  polio  foundation, 
died. 

The  NFIP,  the  newspaper 
reasoned,  planned  the  announce¬ 
ment  on  this  day  in  memory 
of  their  founder  because  the 
experiment  had  proven  srtocess- 
ful. 

If  the  experiment  had  not 
been  successful,  the  editorial 
room  figured,  the  NFIP  would 
have  chosen  any  other  date  ex¬ 
cept  that  of  its  founder’s  death 
to  make  its  announcement. 

Let  the  scientists  debate  and 
the  people  elsewhere  await. 
Our  readers,  probably  the  only 
ones  in  the  world,  already 
knew  the  story.  April  12,  we 
feel,  was  only  the  confirmation, 
Lon  K.  Savage 
Bluefield,  W.  Va. 

(Also  on  March  26  Delos 
Smith  of  United  Press  wrote 
that  success  of  the  Salk  tests 
was  indicated;  and  on  March 
30  the  New  York  WorldrTele- 
gram  &  Sun  featured  a  copy¬ 
righted  story  by  William  F. 
Michelfelder  that  the  tests  had 
been  proved  100%  effective, 
but  this  report  received  imme¬ 
diate  denial  by  the  people  re¬ 
sponsible  for  the  analysis  of  the 
test  results — ED.) _ 


Revenue  Man 

To  THE  Editor:  Norman 
Isaacs,  speaking  to  the  News¬ 
paper  Personnel  Relations  As¬ 
sociation,  commented  that 
"news  people  are  the  guts  of  a 
newspaper.  The  great  factories 
that  print  and  distribute  the 
newspaper  mean  nothing  with¬ 
out  the  news  that  goes  in  it”. 

It  appears  to  me  that  Mr. 
Isaacs  has  overlooked  adver¬ 
tising  which,  as  long  as  I  can 
remember,  has  been  a  very  im¬ 
portant  part  of  the  newspaper. 
Please,  don’t  forget  the  revenue 
department. 

H.  W.  Mossberger 
Houston  (Tex.)  Post 

Please  Forgive 
To  THE  Editor:  A  chide  to 
E  &  P  for  identifying  Abraham 
Lincoln  as  having  held  the  po¬ 
sition  of  Governor  of  Illinois. 
(March  26,  page  71) 

What  manner  of  accuracy  is 
this  from  the  publication  that 
implores  adherence  to  fact? 
You  had  better  mind  your 
sources. 

Colin  Miles 
Beverly  Hills,  Calif. 


Headlines : 

Actress  Has  Baby  3  Days 
After  Oscar.  —  Hollywood 
(Calif.)  Citizen-News. 

• 

Father  Seeks  To  Have  Chil¬ 
dren  Periodically.  —  Hazleton 
(Pa.)  Plain  Speaker. 

• 

Mother  of  7  to  Bear  Her 
Sixth  Baby  Unattended,  With 
Highballs  Only  Aid.  Washing¬ 
ton  (D,  C.)  Post  and  Times 
Herald. 

m 

Record  Cold  Perils  Stork  In 
West.  —  Detroit  (Mich.)  Free 
Press. 

• 

Lion  Egg  Hunt  To  Be  Sun¬ 
day. — Henry etta  (Okla.)  Daily 
Free-Lance. 

• 

Scramble  On  Over  Eisen¬ 
hower’s  Eggs.  —  Los  Angeles 
(Calif.)  Times. _ 
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Air  conditioned  canaries 
are  better  singers 


Air  conditioned  monkeys 
are  better  su  ingers 


Minerva,  a  diminutive  diva,  luri 
her  career  at  stake  when  skt 
joined  the  ranks  of  ailing  canarii 
in  a  Long  Island,  N.  Y.,  aninai 
hospital.  With  air  conditiond 
treatment,  however,  she  respooi 
ed  quickly.  Minerva’s  post-opeift 
tive  arias  are  now  acclaimed 
critics  as  something  for  the  bit4 
Norman  is  a  two-a-day  simiia 
whose  troupe  was  booked  imp 
the  display  window  of  a  Ballt 
more  shoe  store.  Despite  tradL' 
tion,  Norman  refused  to  let  the 
show  go  on  until  his  acrobats 
could  swing  in  air  conditioned 
comfort.  When  his  demands  were 
fulfilled,  Norman’s  monkeyshines 
won  kudos  from  the  local  press. 


heats 


imagine  what  air 
conditioning  NEWS 
can  do  for  you! 

Copy  for  your  special  section? 
As  before,  our  News  Bureau 
tailors  facts  and  features  espe¬ 
cially  for  your  special  sectioo 
needs. 

For  fast,  complete  and  accurate 
reporting  on  this  new  growth 
industry  —  write,  wire  or  phone- 
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Carrier  Corporation, 
Syracuse,  N.  Y. 
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■yshliw  Niagara  Falls’  2  billion  kilowatt  hydro-electric  power 
**  heats  the  electro-chemical  and  electro-metallurgical 
furnaces  of  Carborundum,  Du  Pont,  Union  Carbide, 
Vanadium,  Titanium  Alloy,  Niagara  Smelting,  many  others. 

Its  resource  of  nearly  half  the  world’s  fresh  water 
supply  cools  this  heated  stuff  quickly,  economically 
I  ■  .  .  without  pumping. 

f 

I  More  than  sixty  plants  .  .  .  and  others 
in  Tonawanda  and  at  Bell  Aircraft  (a  stone’s  throw 
'from  the  city  limits),  employ  a  higher  proportion 

p(.  of  Niagara  Falls’  residents  in  industrial  production 

ioo 

man  in  any  other  large  city  in  New  York  State  .  .  . 
md  at  the  highest  average  annual  industrial  wage 
in  the  State. 

The  Gazette  each  evening  is  bought  by  more 
people  in  the  101,673  population  City  Zone  than 
4ere  are  homes  .  .  .  reaches  7  out  of  10  homes 
in  the  entire  171,461  population  Niagara  Falls’  area. 
BDITOR  ac  PUBLISHER  for  April  16,  1955 


White-hot  ferro-alloy  being  tapped  from  a  furnace  in  one 
of  the  Electro  Metallurgical  Company's  plants 


Only  one  newspaper  offers  complete  coverage 
of  this  high-potential  market.  The 

IMMRi  FilLLS 


MEMBER-.  THE  GANNETT  GROUP 


National  Representative:  /.  P.  McKinney  &  Son,  Inc. 


Ray  Erwin*8 


Cot 
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Love  That  Column! 

Popular  with  public,  and  apparently  with  producer,  is  the 
“Strictly  Personal”  column  of  Sydney  J.  Harris  in  the  Chicago 
Daily  News. 

The  following  was  clipped  intact  from  the  Letters  To  The 
Editor  column  of  the  Daily  News: 

At  Least  Sydney 
Has  One  Reader 

Just  LOVE  that  wonderful  Syd¬ 
ney  J.  Harris  column.  He  is 
absolutely  TOPS!  And  his  picture 
looks  so-o-o-o  handsome. 

A  constant  reader, 

SIRRAH  J.  YENDYS. 

New  York. 

P.S. — Give  him  a  raise! 

EDITOR'S  NOTE:  Our  Letters 
editor,  a  cautious  fellow,  notes 
that  (a)  Mr.  Harris  is  new  in 
New  York  and  (b)  the  signature  on 
this  missive  is  somewhat  familiar 
when  spelled  backward.  This, 
however,  is  obviously  fust  coin- 


A.W.  ALGRIP 


Nationwide  Approval— ALCRIP-Safetyizecl  newspaper  in¬ 
stallations  include:  The  Bulletin,  Philadelphia,  Pa.;  Detroit 
Free  Press;  Cleveland  Plain  Dealer;  St.  Petersburg  Times; 
Seattle  Times;  Flint  Journal;  Miami  Herald  .  .  .Complete 
list  supplied  on  request. 


bulletin  board  a  list  of  “Forbidden  Words,”  with  the  exhortation:  “Plein 
do  not  use  any  of  the  below  listed  words  in  stories  for  the  Examioa, 
Give  the  poor,  tired,  worn-out,  misused  and  abused  words  some 
deserved  rest.  Hts  list: 

.\gog,  aired  (charges  were),  amok,  appear  in  person,  appreheiuU 
(for  arrested),  bared  (for  revealed),  bizarre,  blunt  instrument,  “camen 
eye,”  civic  leader,  combing  (for  searching),  culprit,  curiously  enou^ 
Dan  Cupid,  Davy  Jones’  locker,  dead  body,  death  claimed,  dim  view, 
draenet,  dropped  dead. 

Face-to-face,  fair  sex,  flying  colors,  foul  play,  fracas,  gala,  giy 
Lothario,  goodies.  Good  Samaritan,  Grim  Reaper,  hail  of  bullets,  haled, 
hectic,  ill  gotten  gains,  ill-starred,  innocent  bystander,  in  the  limelight, 
in  the  spotlight,  intruder,  investigation  was  launched,  ironical,  jaundiced 
eye,  kiddies. 

Lady  Luck,  lashed  out,  legal  bombshell,  limped  in  (for  ships),  lover, 
marital,  minced  no  words,  nuptial  knot,  open  repudiation,  palatial,  pan¬ 
demonium  broke  loose,  pandemonium  reigned,  play  havoc,  plush,  pool  of 
blood,  probe  (for  investigate),  proud  father,  proved  fatal. 

Relieve  (do  not  say  bandits  “relieved”  victims  of  valuables),  rifted 
(for  separated),  romance  culminated,  scouring  (for  searching),  snuffed 
out,  smacking  of,  smoking  weapon,  socialite,  spouse,  stone  walls  do  not 
etc.,  stormy  petrel,  swank,  sweeping  investigations,  tidy  sum,  timely 
action. 

Tongue  lashing,  to  the  tune  of,  tot,  tragic,  trail  of  blood,  tripped  the 
light  fantastic,  undetermined  origin  (fire),  up  in  arms,  very,  well-known, 
whirlwind  courtship. 

Lines  to  a  Fainted-Hearted  Cub 


Forbidden  Words 

Censorship  of  cliches  is  one  form  of  censorship  the  craft  should  em¬ 
brace  and  encourage  to  flourish  and  grow. 

City  Editor  Jim  Richardson,  Los  Angeles  Examiner,  posted  on  his 


(Soot  iSetos 

for  Pressmen  at  the 

AKRON  BEACON  JOURNAL 

Safety  ...  is  the  good  news  in  the  Akron  Beacon 
Jotimal  pressroom.  The  Ohio  daily  joins  the  list  .  .  . 
steadily  growing  ...  of  newspapers  using  Algrip  Abra¬ 
sive  Rolled  Steel  Floor  Plate  to  protect  their  workers 
against  the  slipping  hazards  that  ink  mist  and  oil  pro¬ 
duce  on  pressroom  floors. 

More  than  31  leading  newspapers  .  .  .  total  daily 
circulation  almost  5  million  .  .  .  have  found  the  safety 
value  of  the  only  abrasive  rolled  steel  floor  plate. 
Algrip’s  abrasive  .  .  .  deeply  and  uniformly  emb^ded 
.  .  .  gives  permanent  protection  against  slipping  hazards 
in  pressroom  .  .  .  stereo  and  compiosing  rooms  .  .  .  mail- 
room  ...  on  levels  or  ramps — wherever  sure  footing 
is  a  “must.” 

And  Algrip’s  safety  keeps  dollars  from  slipping 
away  .  .  .  lowers  insurance  costs  .  .  .  helps  pay  for  it¬ 
self.  Send  for  our  new  Algrip  Foot  Safety  booklet,  AL-7. 


Don’t  fear  the  snooty  deskman, 
Joe; 

The  s'ot  tells  him  to  “cut.”  • 
And  often  times  he  doesn’t  know 
From  if  or  and  nor  but. 

He  counts  upon  his  digits 
When  they’re  generally  out  of 
joint. 

Giving  printers  chronic  fidgets 
— Nothing  fits  in  any  point! 

He'll  delete  a  classic  phrase. 
And  “Unions”  come  up  “Onions” 


When  he’s  dreaming  of  the  ear¬ 
lier  days 

Before  his  bulge  and  bunions. 

Frustration  doth  creep  apace; 

Believe  me  please,  dear  Joe— 

There’ll  come  a  time  when  lack 
of  space 

Demands  a  zero  instead  of  plan 
old  “O.” 

— R.  R.  (Scoop)  Coates 
Beaver  Valley  (Pa.)  Tima. 


Approved  for  safety  by 
Underwriters’  Laboratories. 


rhia  Beacon  Journal  preaa  ia  equipp^  with  Algrip 
walkwaya  on  the  upper  level,  giving  protective 
footing  between  preaa  unita  aa  well  aa  on  the  main 
floor. 


ALAN  WOOD  STEEL  COMPANY 

Conshohockon,  Pa.  Magnification  shows  the  even 

Ofhar  Products:  A.W.  SUPER-DIAMOND  Rolled  Steel  Floor  Plate  •  Plates  •  Sheets  •  Strip  •  (Alloy  and  Special  Grades)  thlV^m^ni/^ 
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REPORTING  FROM  AROUND  THE  WORLD 


Ji 


f- 


EDGAR  ANSEL  MOWRER  writes  from  first- 

Sr  hand  knowledge  of  Asian  conflicts  and  other  world 

trouble  areas.  Year  after  year  this  distinguished 
world  affairs  writer  and  Pulitzer  Prize  Winner  re- 
ports  “the  news  that  makes  the  news.”  With  com- 
plete  coverage  of  all  critical  world  fronts  in  the 
MOWRER  can  do  a  unique  job 

- -  Not  only  do  EDGAR  ANSEL  MOWRER’s  col- 

-  |V  umns  have  an  increasingly  wider  appeal  for  news- 

paper  readers,  but  his  work  is  also  followed  closely 
Washington,  by  most  of  the  Senators  and  Con- 
gressmen,  many  of  whom  have  asked  for  special 

'  VK  pj  MOWRER’s  columns  are  probably  read  into  the 

\  I  L  Congressional  record  with  greater  frequency  than 

i  *'  r^*"^*"**^  other  newspaper  writer  in  the  country  today. 

His  continuing  travels  and  contacts  throughout  the 
world  . . .  digging  out  inside  information  about  “the 
news  behind  the  news” — (the  often  unavailable 
facts  released  as  news) — makes  his  columns 
affairs  most  valuable 

I  keen 

makes  reporting  so  completely  different 
\  from  that  any  other  writer. 

j  Through  two  World  Wars,  dictator  regimes,  in- 

\  /  teniational  upheavals,  and  his  constant  travels 

i  around  the  world,  EDGAR  ANSEL  MOWRER  has 

I  gained  an  unexcelled  background  knowledge  on 

world  affairs.  It  is  generally  conceded  that  our  foreign  relations  program  holds  the  key  to  the  future  peace 
}  of  the  world.  MOWRER’s  keen  analysis  and  interpretation  of  world  affairs  is  a  most  important  service  to 
the  American  people.  Whether  your  newspaper  is  large  or  small  EDGAR  ANSEL  MOWRER  can  do  a  com¬ 
mendable  job  for  you. 

A  i*ecent  nation-wide  survey  indicates  greater  interest  among  the  American  people  today  in  our  foreign 
policy  and  world  affairs  than  ever  before  in  our  history.  Why  not  let  MOWRER,  dean  of  foreign  correspondents 
do  a  job  for  your  newspaper?  He  writes  two  newspaper  features  .  .  .  one  a  three-times-per-week  column 
on  WORLD  AFFAIRS  and  a  weekend  (Sunday)  question  and  answer  reader  forum. 

WRITE  OR  WIRE  COLLECT  FOR  SAMPLES 


The  World's  Leading  independent  Syndicate 

GENERAL  FEATURES  CORP 


250  PABK  AVE.,  N.  Y.  17,  N.  Y. 
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Does  your  morgue  have  growing  pains? 


If  your  morgue  is  afflicted  with  space-eating  news¬ 
paper  files  that  keep  growing  bigger  and  bigger,  you 
can  easily  do  something  about  it. 

You  can  start  using  The  New  York  Times  on  Micro¬ 
film,  and  save  over  96%  of  the  space  it  takes  to  store 
the  regular  newsprint  edition.  A  whole  year’s  file  on 
microfilm  consists  of  36  compact  reels  that  take  up 
less  room  than  an  ordinary  typewriter. 

What  is  more,  you  get  the  complete  Late  City  Edition 
of  the  newspaper  that  publishes  more  news,  more 
maps  and  charts,  more  full  texts  of  important 
speeches  and  documents  than  any  other. 

And  you’ll  like  the  fast  service!  A  new  reel  of 


The  New  York  Times  on  Microfilm  is  completed 
every  ten  days,  and  mailed  to  you  within  three  days 
of  the  period  it  covers. 

At  the  low  price  of  $160  a  year  (outside  the  U.S. 
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Editor  &  Publisher 


Every  Saturday  Since  1884 


THE  SPOT  NEWS  PAPER  OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


8th  Study  Shows  Small 
Dailies  Did  Best  in  ’54 


Large  Papers  Hit  Harder  by 
Rising  Costs  in  E&P  Survey 

By  Robert  U.  Brown 


The  smallest  circulation 
dailies  came  out  better  than 
their  lar^r  contemporaries  in 
the  battle  with  rising  costs,  ac¬ 
cording  to  Editor  &  Pubush- 
b’s  eighth  annual  cross-section 
survey  of  newspaper  income 
and  expenses  comparing  the 
year  1954  to  1953. 

Newspapers  in  the  10,000  to 
25,0C0-circulation  group  were 
the  only  ones  on  the  average 
to  show  a  higher  percentage 
increase  in  revenue  than  the 
percentage  rise  in  expenses. 
They  also  showed  the  highest 
percentage  increase  in  both  ad¬ 
vertising  and  circulation  income 
even  though  they  registered  a 
sizeable  loss  in  national  adver¬ 
tising. 

Newspapers  in  three  larger 
circulation  groups  had  a  much 
higher  percentage  increase  in 
costs  than  the  percentage  in¬ 
crease  in  revenues. 

E  &  P’s  poll  is  divided  into 
four  circulation  g^roups — from 
10,000  to  25,000  circulation, 
25,000  to  50,000  circulation, 
50,000  to  100,000  circulation, 
and  Over-100,000.  In  addition, 
all  dailies  in  the  sample  are 
averaged  to  give  a  picture  of  a 
"composite  daily.”  (Because 
these  figures  are  averages  for 
many  papers  in  each  group,  the 
totals  in  the  accompanying 


chart  will  not  necessarily  add 
up  to  100%  in  each  instance.) 

In  the  smallest  group — 10,000 
to  25,000  circulation — revenues 
showed  an  increase  of  2.35% 
while  expenses  increased  2.16%. 
Newspapers  in  this  sample 
ranged  from  a  revenue  loss  of 
2.35%  to  a  gain  of  9.18%.  In¬ 
creases  in  expenses  ranged 
from  a  decline  of  — 2.28%  to  a 
gain  of  5%.  While  one  paper 
had  a  9.9%  increase  in  revenue 
and  a  3.6%  increase  in  ex¬ 
penses,  another  pai>er  showed 
a  — 2.35%  drop  in  revenue  with 
a  5%  increase  in  expenses. 

In  the  25,000  to  50,000  group, 
revenues  increased  1.08%  while 
expenses  gained  2.87%.  In  this 
category  revenues  ranged  from 
a  loss  of  —4.3%  to  a  gain  of 
6.72%  while  expenses  ranged 
from  a  decline  of  — 4%  to  an 
increase  of  8.61%.  One  news¬ 
paper  had  a  — 4.3%  drop  in  rev¬ 
enue  with  an  8%  increase  in 
expenses.  Another  had  a  4.46% 
gain  in  revenue  with  only  a 
2.46%  increase  in  expenses. 

In  the  50,000  to  100,000 
group,  revenues  increased  on 
the  average  2.71%  while  ex¬ 
penses  gained  5.19%.  In  the 
sample,  revenues  ranged  from 
a  loss  of  — 4.6%  to  a  gain  of 
7.16%.  Expenses  ranged  from 
a  drop  of  — .4%  to  an  increase 


of  19.55%.  While  one  newspa¬ 
per  registered  a  4.91%  gain  in 
revenue  and  a  1.91%  gain  in 
expenses,  another  one  had  a 
7.16%  increase  in  revenue  with 
a  19.55%  increase  in  expenses. 

In  the  Over-100,000  group, 
the  average  increase  in  revenue 
was  only  .3%  while  the  average 
increase  in  costs  was  1.83%. 
Revenues  ranged  from  a  low  of 
— 3.14%  to  a  high  of  plus  4.7%. 
Expenses  ranged  from  a  low  of 
— 2.7%  to  a  high  of  plus  4.1%. 
One  newspaper  had  a  decline  in 
revenue  of  — 1.1%  with  a  — 2.- 
7%  reduction  in  expenses.  An¬ 
other  one  had  a  — 1.46%  decline 
in  revenue  with  a  2.09%  in¬ 
crease  in  expenses. 

The  “composite  daily,”  aver¬ 
age  for  all  papers  in  all  groups, 
showed  a  1.61%  increase  in  re¬ 
venue  with  a  3.01%  increase 
in  expenses. 

There  are  no  significant 
changes  in  any  cost  or  revenue 
item  in  any  group  in  their  per¬ 
centage  relation  to  total  ex¬ 
penses  or  revenue.  All  items  are 
within  fractions  of  the  same  fig¬ 
ures  in  previous  years. 

In  relation  to  the  previous 
year,  there  are  no  significant 
increases  in  any  cost  item  with 
the  exception  of  photoengraving. 
This  might  indicate  increased 
attention  and  space  being  given 
to  pictures. 

Local  advertising  revenue 
showed  increases  in  all  circula¬ 
tion  groups  being  higher  in  the 
smaller  circulation  category. 
National  linage  losses  were  re¬ 
flected  in  all  the  groups  except 


the  largest  papers  which  had 
only  a  .09%  increase  in  na¬ 
tional  revenue.  The  decline  in 
classified  revenue  was  also 
greatest  among  the  largest  pa¬ 
pers.  Increases  in  circulation 
revenue  were  largest  in  the 
smallest  papers  and  declined  in 
the  size  of  the  increase  as  the 
papers  increased  in  size. 

Following  is  a  breakdown  of 
each  circulation  group  showing: 

1.  the  percentage  increase  or  de¬ 
crease  in  each  revenue  and  ex¬ 
pense  item  for  the  entire  group; 

2.  the  lowest  figure  in  the  E  & 
P  sample  for  each  item;  3.  the 
highest  figure  in  the  sample  for 
each  item. 

10,000-25,000  Income 

Local  ad  income  4.51%  gain; 
low  — 3.2%;  high  15.1%. 

National  ad  income  — 4.16% 
loss;  low  — 17.7%;  high  11.2%. 

Classified  advertising  income 
.9%  gain;  low  — 7.83%;  high 
9.4%. 

Total  advertising  income  4.- 
29%  gain;  low  — 3.6%;  high 
11.97%. 

Circulation  revenue  2.96% 
gain;  low  — 2.17%;  high  9%. 

10,000-25,000:  Expenses 

Composing  room  3.45%  in¬ 
crease;  low  .62%;  high  10.4%. 

Paper  &  Ink  .'77%  increase; 
low  — 12.82%;  high  13.9%. 

Editorial  3.73%  increase;  low 
— 1.8% ;  high  9.9%. 

Advertising  department  4.- 
35%  increase;  low  .4%;  high 
9.2%. 

Circulation  department  4.- 
43%  increase;  low  — .8%;  high 
9.3%. 

Administrative  and  general 
5.56%  increase;  low  — 1.2%; 
high  18.3%. 

Building  maintenance  — 1.- 
(Continued  on  page  56) 


EIGHT-YEAR  RECORD  OF  REVENUE  AND  COST  INCREASES 

10,000-25,000  25,000-50,000  1  50,000-100,000  Over 

Revenue  Expense  ^  Revenue  Expense  j  Revenue  Expense  '  Revenue 

100,000 

Expense 

Composite  Daily 

Revenue  Expense 

1947  over  1946 _ _ 

23.21 

26.34  1 

25.03 

27.17 

24.64 

29.43 

23.62 

29.42 

24.12 

28.09 

1948  over  1947.. 

14.25 

1665  ! 

12.42 

16.06 

17.00 

23.93 

16.60 

23.52 

15.06 

20.04 

1949  over  1948 _ 

7.03 

9.00  1 

6.61 

11.03 

7.74 

7.32 

9.86 

10.03 

7.87 

9.34 

1950  over  1949 _ 

4.51 

5.21 

3.31 

7.19 

1  6.95 

7.65 

5.59 

7.36 

5.09 

6.85 

1951  over  lO.'M) 

6.09 

8.93  1 

11.36 

10.16 

1  8.91 

9.69 

8.91 

8.57 

8.82 

9.34 

1952  over  1951 _ 

8.32 

7.81 

9.52 

10.92 

i  9.94 

10.14 

6.56 

10.91 

8.58 

9.95 

1953  over  1952 _ _ 

5.46 

7.64 

10.07 

9.54 

1  11.63 

10.74 

6.44 

7.87 

8.40 

8.95 

1954  over  1953 . -  ..  |  2.53  2.16 
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1.08 

1955 
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1  2.71 

5.19 

.30 

1.83 

1.61 

3.01 
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Mrs.  Reid  Resigns  As 
Herald  Tribune  Head 


Mrs.  Helen  Rogers  Reid  on  The  new  president-publisher, 
April  8  resigned  as  chairman  of  Ogden  R.  (Brownie)  Reid,  told 
the  board  of  the  New  York  Her-  Editor  &  Publisher,  that  a 
aid  Tribune  but  will  continue  number  of  forward  -  looking 
as  a  member  of  the  board,  plans  are  underway  to  make  the 
Whitelaw  Reid  was  elected  to  Herald  Tribune  of  even  greater 


succeed  her  as  chairman.  value 

Ogden  Rogers  Reid  has  been  tisers. 
elected  president  and  publisher,  ^ 

and  will  continue  as  president  of  .  ^ 
the  New  York  Herald  Tribune 
S.  A.,  which  publishes  the  pa-  ^  * 
per’s  European  edition.  gazin< 

Taylor  Is  Executive 
Frank  L.  Taylor,  former  pub- 
Usher  of  the  Hearst-owned  Mil-  ' 

waukee  (Wis.)  Sentinel,  was 


value  to  readers  and  to  adver- 


Sunday  TV  Magazine  As  an  example  of  what  he  continued  Mr.  Reid.  “With  more  i 

First  of  the  innovations  will  was  talking  about,  Mr.  Reid  people  contributing  to  a  com  * 
be  a  Sunday  radio  and  TV  ma-  picked  up  Tuesday’s  Herald  Tri-  mon  plan,  there  will  be  better 
gazine  in  live  color,  which  will  bune  and  pointed  to  a  head-  support  back  of  it.  We  will  try 

make  its  appearance  in  May  line;  “N.  Y.  Woman  Provided  to  coordinate  the  activities  of 

with  an  88-page  first  issue.  Matusow’s  $10,000  Bail.”  This  the  staff  in  the  best  way  possi- 

“We  hope  this  will  be  the  was  a  background  story  run  ble.  Newspapers  tend  to  de-; 

most  complete  and  exciting  ra-  down  by  Robert  S.  Bird,  HT  partmentalize  the  work.  You  can 


Sunday  TV  Magazine 


appointed  executive  vicepresi-  television  coverage  over  reporter,  who  traced  the  bail  get  ideas  from  departments  not 

presented,”  asserted  Mr,  Reid,  check  in  El  Paso,  Tex.,  to  a  New  generally  believed  directly  re- 
Stanley  Brown  resigned  as  printed  on  finished  York  woman  who  visited  Red  lated  to  the  problem.” 

secretary  of  the  corporation  and  Possible.  China  in  1952.  He  turned  to  an  The  nublisher  next  turned  hi. 


get  ideas  from  departments  not; 
generally  believed  directly  re-  v 

fA  fViA  rarAKlAtvi  ** 


A.  V.  Miller,  treasurer,  was  ap-  "“'l 

pointed  secretary  and  trea.surer.  ^°P  bylines  m  the  busi- 

It  was  learned  that  Ogden  "f  ®  and  exciting  new  layouts 


stock  in  the  best  color  possible.  China  in  1952.  He  turned  to  an  The  publisher  next  turned  hii 
The  first  issue  will  carry  most  inside  page  and  showed  the  text  attention  to  the  editorial  page, 
of  the  top  bylines  in  the  busi-  of  Adlai  Stevenson’s  speech  on  “We  believe  the  future  of  the 


It  was  learned  that  Ogden  exciting  new  layouts,  the  Asian  situation  with  a  side  country  is  dependent  upon  two 

R.  Reid  will  be  chief  executive  There  will  be  the  most  complete  story  by  Walter  Kerr  of  the  strong  political  parties  whose 


officer  of  the  corporation  and  coverage  and  indexing  of  both  Washington  bureau  giving  the  principles  are  clearly  defined 

t*aniA  QTIA  T'V  wrxAxa’C.  yvwa  fVsA  •»  a  •a  ...  .. 


will  direct  the  editorial  and 


other  departments  henceforth.  publisher  said  other  same  subject. 


administration’s  views  on  the  and  self-evident  to  the  citizens,” 


he  declared.  “As  an  institution, 


Whitelaw  Reid,  who  has  been  ^^jor  steps  will  be  announced  Qn  April  11,  Mr.  Reid  began  we  believe  the  basic  guarantees 


president  and  editor  since  1953,  conferences  with  of  the  Constitution  can  stand 

will  carry  out  the  important  Herald  Tribune.  principal  editors,  following  the  re-emphasis.  We  believe  there 


will  carry  out  the  important 

functions  of  chairman  of  the  Blaze  A  Trail  daily  editorial  page  conference,  should  be  proper  separation  of  t 

board.  Their  mother,  Mrs.  Helen  “it  is  our  plan  and  hope  that  '^^®  "®'^®  conferences  will  plan  powers  between  the  States  and?  the 
R.  Reid,  is  expected  to  retain  the  Herald  Tribune  will  blaze  a  paper  and  the  Federal  Government  and  equally  ^ 

an  active  interest  in  direction  new  newspaper  trail”  force-  upcoming  Sunday  paper  and  co-  between  the  legislative,  execu-  ”«£ 
of  the  new.spaper.  fullv  declared  Mr.  Reid.  29-vear-  ordinate  coverage  by  national  tive  and  judicial  branches  of  the 


Blaze  A  Trail 


should  be  proper  separation  of  i  »sui 


of  the  new.spaper. 


fully  declared  Mr.  Reid,  29-year- 


Mrs.  Reid  said  she  resigned  old  Yale  graduate  and  ex-Para-  -staffs.  Principal  news-  the  government. 


“Principles  of  freedom  and 


because  she  felt  “the  younger  troop  officer.  “We  want  to  Pupo^s  of  the  world  will  be  “Principles  of  freedom  and  “5 
generation  should  take  over.”  provide  a  focal  point  and  lead-  cross-checked  to  see  that  the  individual  opportunity  are  ex- 

She  had  been  chairman  of  the  ership  for  the  people  of  the  Herald  Tribune  is  not  missing  tremely  important  to  our  whole  “ 

board  since  1953  after  holding  city  and  state.  We  want  to  do  important  news.  way  of  life  and,  indeed,  to  the 

the  office  of  president  since  a  hard-hitting  local  news  job  Mr.  Reid  said  there  will  be  a  future  of  freedom  throughout 

1947.  that  will  focus  on  the  problems  basic  shift  of  emphasis  by  the  the  world,”  asserted  Mr.  Reid. 

^  of  the  business  man,  the  in-  news-gathering  staff.  Four  main  “Broadly,  we  feel  that  Presi- 


the  office  of  president  since  a  hard-hitting  local  news  job 
1947.  that  will  focus  on  the  problems 
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Journalism  Education  32 

Letters  .  2 
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dividual  and  the  family.  categories  of  the  news  will  be  dent  Eisenhower  is  leading  the 

“We  care  greatly  about  the  (1)  what  is  used  from  the  news  way  toward  the  broad  middle 

44  principles  of  free  enterprise  and  agencies,  (2)  the  newspaper’s  road  wherein  government  willi 
3Q  will  do  all  possible  to  keep  our  own  byline  stories,  (3)  news  be  humane  and  progressive  in 

economy  strong  and  labor  and  that  is  known  to  be  breaking  social  welfare  and  conservative 

management  on  a  sound  basis  soon,  in  which  the  HT  will  en-  in  areas  involving  the  taxpay-t 

with  emphasis  on  flexible  and  deavor  to  break  it  first,  (4)  im-  ers’  dollar.  A  great  hope  of  the 
2  responsible  collective  bargain-  portant  situations  in  which  the  country,  as  we  see  it,  is  for  his 
39  ing,”  Mr,  Reid  continued.  “In  paper  will  employ  task  forces  forward-looking  program  to 

37  a  general  news  sense,  we  hope  to  obtain  an  exclusive  on  in-  take  root  and  be  an  increasingly 

45  to  do  the  most  accurate  and  formation  the  public  should  vital  part  of  the  national  future, 

authoritative  job  in  national  have.  Positive  Proirrain 


economy  strong  and  labor  and 
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management  on  a  sound  basis  soon,  in  which  the  HT  will  en 
with  emphasis  on  flexible  and  deavor  to  break  it  first,  (4)  im 


soon,  in  which  the  HT  will  en-  in  areas  involving  the  taxpay- 
deavor  to  break  it  first,  (4)  im-  ers’  dollar.  A  great  hope  of  the 
portant  situations  in  which  the  country,  as  we  see  it,  is  for  his 


and  foreign  affairs.  When  a  big 
story  breaks,  it’s  our  hope  to 
give  most  accurate  and  com- 


Team  Operation 


Positive  Program 
“You  cannot  turn  the  clock 


Another  thing  we  want  to  back,  nor  should  you,  and  the  1 


plete  coverage  —  a  round-up  of  do  is  to  bring  the  most  modem  Republican  Party  must  be  basic- 


cuvciaKt;  —  a  luuiiu-uu  ui  - o  - -  -  n  .1  1  1  •  •  x  x  • 

all  facets  of  the  situation.  techniques  to  the  newspaper  ally  the  jeader  in  interest  in 

“Wherever  possible,  we  want  business,”  explained  Mr.  Reid  citizens,  Mr.  Reid  said. 

to  try  to  get  tbe  news  behind  with  a  ready  grin.  “In  general,  party  s  future,  basically,  rests 

the  news.”  he  added.  “In  short,  newspapers  have  not  progress-  on  a  positive  program  and  a 


Syndicates  54  news,”  he  added.  “In  short,  newspapers  have  not  progress-  on  a  positive  program  ana  a 

Any  article  appearing  in  this  belief  that  our  basic  ed  as  fast  as  other  means  of  positive  program  can  be  the 

publication  may  be  reproduced  jg  accurate  and  objective  communication.  Many  new  best  antidote  to  socialism.  Mem- 


promded  ackn^ledgment  is  gathering  of  news,  presenting  it  things  in  photography,  for  in¬ 


mode  of  the  Editor  &  Pub-  straight  a  fashion  as  pos-  stance,  have  not  been  tried. 


USHER  copyright  and  date  of  ^^^g 

*'^**^^'  _  up  his  own  mind.” 


bers  of  the  party  should  work 
closely  together  for  a  forward- 


“What  we  care  strongly  looking  program  that  clearly  « 


about  is  a  team  operation,”  (Continued  on  page  56) 
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Bergen  (N.  I.)  Evening  Record 
Pioneers  In  Payroll  Partners 

John  Borg  Hatched  Plan  in  India; 

Don  Borg  Expands  Paper,  Personnel  “'xhe”  uJrjSn  Knd??’'”"; 


ned  his 
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of  th« 
on  two 
whos* 
defined 
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!  there 
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By  Kay  Erwin 

Hackensack,  N.  J. 

On  a  Christian  holy  day  (Christmas,  1928)  in  a  Hindu 
holy  city  (Benares,  India)  was  born  a  simple-successful  pio¬ 
neer  profit-sharing  plan  that  transformed  all  employes  of  the 
Bergen  Evening  Record,  Hackensack,  into  payroll  partners. 

John  Borg,  then  publisher,  conceived  the  unique  pay  plan 
and  divulged  it  to  his  son,  Donald  G.  Borg,  now  publisher. 
Donald,  incidentally,  was  being  taken  on  a  trip  around  the 
world  by  his  father  as  a  reward  for  having  won  Phi  Beta 
Kappa  at  Yale.  The  Borg  “boys”  were  (and  are)  like  brothers 
and  they  first  discussed  the  proposition  that  was  to  bear 
amazing  fruit  in  fraternal  fashion  under  almost  holy  auspices. 

$2,000,000  Plant  across  the  Hudson  River,  con- 

The  bustling-booming  Bergen  necting  Bergen  County  and 
Evening  Record  Corp.,  housed  Manhattan.  In  a  conference  with 
in  a  new  Tiffany-jewel  $2,000,-  a  candidate  for  the  State  Sen- 
000  plant,  has  entered  its  fourth  ate,  John  Borg  .^^uggested  he 
five-year  agreement.  The  em-  run  on  a  platform  calling  for 
ployes — pardon — the  payroll  such  a  bridge  and  under¬ 
partners — support  and  serve  the  took  to  have  the  necessary  leg- 
Record  with  the  same  enthusi-  islation  passed  in  New  Jersey 
asm  that  Brooklynites  lavish  on  and  New  York.  Later,  for  sev- 
the  Dodgers.  eral  terms,  Mr.  Borg  was  a 

Loyalty  of  the  payroll  part-  commissioner  on  the  Port  of 
ners — the  office  boy,  the  printer  New  York  Authority,  which 
the  pressman,  the  classified  built  and  administers  the  bridge 
clerk,  the  truck  driver,  the  edi-  and  other  public  utilities, 
tor,  the  reporter — is  credited  Such  projects  as  these  shoved 
with  having  a  substantial  role  the  Record  forward,  made  it 
in  building  Record  circulation  a  strong  and  influential  testing 
from  2  000  to  near  62,000  under  ground  for  the  Borg  payroll 
the  Borg.a,  in  turning  a  losing  partnership  plan, 
business  into  a  flourishing  Arm  It  was  by  an  odd  chance  that 
grossing  more  than  $3,000,000  Mr.  Borg  ever  became  interest- 
a  year.  ed  in  newspaper  publishing  in 

Greatest  impetus,  of  course,  the  first  place.  At  17,  he  had 
in  changing  the  direction  of  the  gone  to  Wall  Street  as  an  of- 
newspaper  from  loss  to  profit  flee  boy  to  help  support  his 
was  the  business  acumen  of  family.  He  became  a  stock 
John  Borg  and  the  fact  that  broker  and  at  29  already  was  a 
he  proved  to  be  a  high-princi-  millionaire.  He  established  his 
pled  and  hard-fisted  crusader  suburban  home  on  Prospect 
for  civic  virtue.  Avenue,  Hackensack. 

Although  Mr.  Borg  and  his  A  Call  to  Service 

“family  were  threatened  with  One  evening  in  1920,  Post¬ 
death  one  by  one  and  he  was  master  Jacob  W.  Binder  called 
warned  to  dispose  of  his  Hack-  on  him  and  asked  him  to  be 
ensack  holdings  within  a  month,  one  of  eight  civic-minded 
he  fought  on  and  in  1930  citizens  who  would  put  up 
Mhieved  these  results:  (1)  a  $2,500  each  to  buy  the  flounder- 
State  Senator  was  expelled  from  ing  Record.  Mr.  Borg  wrote  a 
office,  (2)  the  County  Prosecu-  check  for  the  amount,  consider- 
tor  was  removed  by  the  State  jng  it  simply  a  civic  donation. 
Supreme  Court;  (3)  resigna-  He  did  not  even  take  the  Record 
tion  under  pressure  of  two  at  the  time, 
wunty  judges  and  a  jury  com-  Mr.  Binder  had  worked  for 
missioner.  the  Philadelphia  Ledger  and 

One  Sunday  afternoon,  in  the  the  Pottstown  (Pa.)  Daily 
Record  office,  was  conceived  and  News.  Postmaster  Matt  C.  Ely 
iJeveloped  the  idea  for  the  of  Jersey  City,  another  of  the 
George  Washington  Bridge  eight  owners,  was  a  former 


New  York  World  man  and  he 
had  been  managing  editor  of 
the  Hoboken  (N.  J.)  Observer. 

The  late  Mr.  Binder’s  son, 
Russell  L.  Binder,  now  business 
manager  and  general  advertis¬ 
ing  manager  of  the  Record, 
who  joined  the  paper  in  1918; 
Rossman  H.  Wynkoop,  now 
managing  editor,  who  joined  it 
in  1920,  and  Donald  Borg,  now 
president  of  the  corporation 
and  editor  and  publisher  of  the 
paper,  who  joined  in  1929,  re¬ 
call  that  in  those  days  a  motor¬ 
cycle  with  sidecar  delivered  the 
2,000  copies  of  the  eight-page, 
seven-column  paper.  There  were 
12  employes  instead  of  the  pres¬ 
ent  240. 

One  9ight  in  1922,  John 
Borg’s  little  daughter  complain¬ 
ed  to  her  daddy  that  he  always 
was  engrossed  in  stocks  and 
bonds  and  never  had  time  for 
the  children.  He  got  to  thinking 
of  her  complaint  and  the  next 
morning  marched  into  his  Wall 
Street  office,  called  in  the 
clerks  and  gave  them  the  busi¬ 
ness,  retiring  at  the  age  of  39. 
Newspapers  proclaimed  him  the 
“Santa  Claus  of  Wall  Street.” 

Brisbane  Predicts  Failure 

He  bought  out  the  other  seven 
stockholders  and  took  over  the 
Record  as  a  hobby.  Arthur 
Brisbane  predicted  failure  for 
a  financier  who  knew  nothing 
about  newspaper  business. 

Don  Borg  attributes  his  fath¬ 
er’s  success  with  the  paper  and 
its  continued  strides  forward 
to  the  very  fact  that  he  had 
nothing  to  “unlearn,”  that  he 
was  not  steeped  in  newspaper 
traditions  ancl  antiquated  ways 
of  doing  business. 

“The  Record  was  run  on  its 
own  ground  rules,”  Don  Borg 
explained,  “and  not  on  tradi¬ 
tional  rules.  Father  had  a 
brand  new  approach.  He  had  the 
idea  that  newspapers  should  be 
operated  as  efficiently  and  ef¬ 
fectively  as  any  other  business 
and  that  management  of  the 
business  in  the  interest  of  the 
readers  should  not  be  yielded 
to  unions,  advertisers,  or  any 
one  else. 

“He  is  a  perfectionist  and  he 
insisted  that  a  small  newspaper 
should  do  no  less  a  good  job 
than  big  companies,”  he  added. 
“He’s  uncanny  with  figures  and 
always  estimated  within  a  few 
bucks  what  a  month’s  income 
would  be.  Under  the  system  he 


Donald  G.  Borg 


founded  we  know  every  day 
precisely  what  the  profit  situa¬ 
tion  is. 

No  Divided  Loyalty 

“By  splitting  profits,  every¬ 
body  is  a  partner  in  the  enter¬ 
prise  and  there  is  no  divided 
loyalty,  no  antagonistic  cooper¬ 
ation,”  Mr.  Borg  observed. 

Don — he’s  Don  to  every  Re¬ 
cord  worker — had  his  baptism 
of  fire  in  his  early  days  on 
the  paper  when  he  was  on  the 
courthouse  beat  and  he  and 
other  .staffers  had  to  carry  guns. 
Once,  during  investigation  of  a 
famous  sewer  scandal  uncover¬ 
ed  by  the  Record,  he  received  a 
mysterious  call  to  come  to  a 
certain  Green  Street  address. 
Ross  Wynkoop  told  him  to  keep 
the  appointment,  but  suspecting 
dirty  work  at  the  crossroads, 
also  tipped  off  the  cops  who 
showed  up  and  saved  young 
Borg  from  a  beating  by  a  couple 
of  mobsters. 

“We  are  ahead  of  the  pro¬ 
cession  in  personnel,”  interrupt¬ 
ed  Mr.  Binder,  who  recently  at¬ 
tended  the  convention  of  the 
Newspaper  Personnel  Relations 
As.sociation  in  Louisville.  “I 
find  that  the  average  newspa¬ 
perman  just  will  not  believe 
the  Record’s  record  since  its 
break  with  the  ITU  in  1932, 
when  we  became  an  open  shop. 

“Our  five-year  plan  gives  us  a 
feeling  of  belonging,  with  the 
newest  boy  in  the  shop  having 
personal  identification  with  the 
top  guy,”  he  continued.  “We 
are  members  of  a  first-name 

(Continued  on  page  60) 
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Reporters  Sizzling 
Over  Polio  Chaos 


By  Cathy  Covert 


(Syracuse  Herald-Journal) 


Ann  Arbor,  Mich. 


Science  writers  were  sizzling 
Tuesday  after  what  they  called 
a  colossal  foul-up  in  the  release 
of  the  Salk  polio  vaccine  story 
at  the  University  of  Michigan. 

There  was  wholesale  chaos  as 
some  150  newsmen  struggled 
and  fought  for  copies  of  the  re¬ 
port  on  the  success  of  1954 
field  trials  of  the  vaccine. 

Released  at  9:17  Tuesday 
morning,  the  report  caught 
many  reporters  up  against  early 
deadlines,  forced  them  to  rely 
largely  on  a  press  release  and 
an  abstract  prepared  by  one  of 
the  scientists  attached  to  the 
Ehraluation  Center’s  staff. 


Circus-Like 


Writers  called  the  release  not 
only  inadequate  but  misleading. 
The  atmosphere  of  the  release, 
declared  AP-man  Alton  Blakes- 
lee  was  “circus-like  ill  befitting 
a  story  of  such  importance.” 

Members  of  the  National  As¬ 
sociation  of  Science  Writers 
covering  the  Salk  story  were  set 
to  protest  the  manner  of  an¬ 
nouncement  to  the  National 
Foundation  For  Infantile  Paral- 


protest  against  the  story  han¬ 
dling  here. 

“We  don’t  like  being  put  in 
the  position  of  hungry  dogs  at 
a  garbage  pail,”  declared  Jack 
Geiger  of  International  News 
Service. 

NASW  members  emphasized 
that  they  were  not  protesting  as 
science  writers,  but  rather  be¬ 
cause  they  had  been  subjected 
to  conditions  no  ordinary  work¬ 
ing  newsman  could  cope  with 
in  producing  an  accurate  story. 

“I  covered  the  Rosenberg 
electrocution  and  even  a  story 
of  that  magnitude  was  handled 
without  the  screaming  chaos 
we  had  here  this  morning,”  said 
Mr.  Geiger. 

The  release  griven  science 
writers  was  “not  only  confusing 
but  positively  misleading,”  com¬ 
mented  Jim  Spaulding  of  the 
Milioaukee  Journal. 

“You  had  to  dig  down  into 
all  the  figures  of  the  report,” 
he  commented,  “and  to  do  an 
accurate  job  was  almost  impos¬ 
sible  if  you  were  up  against  any 
kind  of  deadline.” 


only  15  days  to  prepare  for  the 
onslaught  of  more  than  200 
radio,  TV  and  newsmen  Tues¬ 
day.  Facilities  were  uniformly 
excellent  as  far  as  the  press 
room  was  concerned,  writers 
said,  but  the  release  itself  was 
poorly  handled. 

“After  all,  the  science  writer 
has  a  right  to  be  protected 
against  error,”  summed  up  De¬ 
los  Smith,  of  the  UP.  “We 
didn’t  have  that  protection.” 


ITU  Officers 
Annoyed  by 

Guild  Drive 


FCC  Recommends 


Daily’s  TV  Bid 

Omaha,  Neb. 


ysis. 

Only  comment  immediately 
available  from  University  of 
Michigan  officials  came  from 
Cleland  Wyllie,  editor  of  the 
University  News  Service,  who 
said  the  release  was  written 
in  only  24  hours  time. 

“Our  science  writer  went 
through  six  drafts  of  the  re¬ 
lease  before  he  produced  one 
that  was  okayed  by  Dr.  Francis. 

“If  there  is  optimism  in  the 
release,  it  has  been  approved 
by  the  source  of  the  Evaluation 
Center’s  report.” 

Most  sizzling  indictment 
came  from  William  Laurence 
of  the  New  York  Times,  who 
called  the  release  a  “pretty  in¬ 
excusable  performance.” 

“I’ve  never  seen  a  report  of 
this  importance  more  calculated 
to  mislead  people,”  he  declared. 

“The  Polio  Foundation  should 
have  given  us  a  better  chance 
to  prepare  and  write  a  story  of 
this  kind.” 


Group  Will  Protest 
Members  of  the  National  As¬ 
sociation  of  Science  Writers  are 
set  to  introduce  a  resolution  of 


Chances  For  Error 

“Worst  part  was  that  the 
chaos  and  timing  increased  the 
chances  for  error,  which  is  the 
very  thing  the  University  of 
Michigan  and  the  National 
Foundation  wished  to  avoid.” 

Pierre  Fraley  of  the  Phila¬ 
delphia  Bulletin  suggested  that 
a  story  of  such  magnitude  and 
complexity  could  well  have 
been  given  an  hour  or  two  in 
advance  to  newsmen. 

“You  could  have  locked  them 
into  a  room  if  they  wanted  to 
read  it  in  advance,  if  preserving 
security  was  that  imperative,” 
he  declared. 

“After  all,  even  Dr.  Francis 
would  have  refused  to  make  his 
study  had  he  been  given,  say 
only  two  weeks  to  produce  an 
accurate  analysis  of  the  fig¬ 
ures.” 

The  material  given  newsmen 
included  a  release  written  by 
the  University  of  Michigan 
news  staff  and  okayed  by  Dr. 
Francis,  plus  a  scientific  ab¬ 
stract  of  the  report  prepared  by 
a  scientist  attached  to  the 
Evaluation  team,  and  a  com¬ 
plete  copy  of  the  report. 

The  University’s  staff  had 


A  Federal  Communication 
Commission  hearing  examiner 
recommended  that  the  Herald 
Corporation  be  authorized  to 
operate  a  television  station  here. 
Examiner  Isadore  A.  Honig 
proposed  that  a  competing  ap¬ 
plication  by  KFAB  Broadcasting 
Company  be  denied. 

The  Herald  Corporation  is  the 
wholly-owned  subsidiary  of  the 
World  Publishing  (Company, 
which  publishes  the  Omaha 
World-Herald. 

KFAB  Broadcasting  Com¬ 
pany,  which  operates  Radio 
Station  KFAB  in  Omaha,  is 
principally  owned  by  the  Jour¬ 
nal-Star  Printing  Company  of 
Lincoln,  Neb.,  which  prints  and 
distributes  the  Lincoln  Star 
and  State  Journal,  and  by  the 
Sidles  Company  of  Omaha. 
Sidles  is  principally  a  distribu¬ 
tor  of  automobile  parts  and 
household  appliances. 

“Herald  is  superior  to  KFAB 
with  respect  to  local  ownership, 
participation  of  principals  in 
local,  civic  and  public  affairs, 
planning  and  preparation  for 
proposed  programming  service, 
and  diversification  of  owner¬ 
ship  in  media  of  mass  com¬ 
munications,”  the  examiner 
noted. 


Top  officers  of  the  Intern*, 
tional  Typographical  Union  are 
annoyed  by  the  pressure  which 
the  American  Newspaper  Guild 
is  putting  on  the  Jamestown 
(N.  Y.)  Sun  to  obtain  wage  in- 
creases  for  its  members  there. 

Acting  in  behalf  of  Edward 
Byrne,  publisher  of  the  union- 
sponsored  daily,  ITU  leaden 
have  protested  to  ANG  officen 
against  the  wage  campaign, 
E  &  P  learned  this  week. 

The  guild’s  contract  covering 
about  24  persons  was  negotiated 
when  the  Sun  was  established 
by  ITU’s  Unitypo,  Inc.,  several 
years  ago  after  union  printen 
walked  out  of  the  Jamestown 
Post-Journal.  The  Sun  has  since 
been  reorganized  as  a  communi¬ 
ty  stock  company.  Guild  nego¬ 
tiators  said  wages  have  not  been 
increased  for  four  years,  al¬ 
though  the  paper  presumably  is 
operating  in  the  black. 


$100,000  Suit  Filed 
Against  Guy  Gannett  Co. 

Augusta,  Me. 


CIO  President,  Walter  Ren- 
ther,  speaking  at  a  National 
Press  Club  luncheon  April  7,  in 
Washington,  sidestepped  que^ 
tions  about  guild  strike  action 
which  resulted  in  the  Brooklfn 
Eagle  going  out  of  business. 

Mr.  Reuther  had  been  asked 
whether  he  thought  the  guild 
had,  in  this  instance,  performed 
a  service  or  a  disservice  to 
American  journalism,  the  union 
movement,  and  the  nonstriking 
union  card-holders  who  haw 
lost  their  jobs. 

The  CIO  president  replied: 
“I’m  not  competent  to  discusi 
the  Brooklyn  Eagle  case.  I  know 
more  about  the  Brooklyn  Dodg¬ 
ers  than  I  do  about  the  Brook¬ 
lyn  Eagle.  The  questions  should 
be  put  to  the  newspaper  guild." 


A  $100,000  libel  suit  brought 
by  former  Gov.  Burton  M. 
Cross,  a  Republican,  against 
Guy  Gannett  Publishing  Co., 
was  on  file  in  Kennebec  County 
Superior  Court  when  the  April 
term  opened  April  5. 

The  action  alleges  that  on 
Jan.  1,  1955,  three  Gannett 
newspapers — the  Portland  Press 
Herald,  Kennebec  Journal  of 
Augusta,  and  the  Waterville 
Sentinel— printed  a  story  about 
him  that  was  “completely  with¬ 
out  foundation  of  fact.” 


Copies  To  London 

Several  U.  S.  newspapers— 
Newsday  (Long  Island),  Bol¬ 
ton  (Mass.)  Globe,  Boston 
Traveler,  New  York  Timei, 
New  York  Herald  Tribune  and 
New  York  Journal- American— 
airmailed  extra  copies  of  their 
editions  about  the  retirement  of 
Sir  Winston  Churchill  as  Prim* 
Minister  to  London.  The  neon- 
papers  were  in  great  demand 
inasmuch  as  London’s  national 
dailies  were  not  published  on 
account  of  Fleet  Street’s  wont 
newspaper  strike  in  history. 
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Associated  Press  Reports 
1954  Growth,  Improvement 


1,744  Newspapers  and  1,376  Radio 
Stations  Served,  Starzel  Says 


Expansion  and  improvement 
of  the  Associated  Press  service 
throughout  the  last  year  was 
reported  this  week  by  Frank 
J.  Starzel,  general  manager. 

In  his  annual  report  for  1954, 
released  April  15,  Mr.  Starzel 
asserted  the  far-flung  organiza¬ 
tion  recorded  signifleant  and 
gratifying  gains  in  every  phase 
of  its  activities: 

“Maintained  progressive  im¬ 
provement  in  a  news  report 
geared  to  ever-changing  re¬ 
quirements  of  the  times; 

Expanded  Membership 
“Expanded  its  domestic  mem¬ 
bership  among  newspapers  and 
broadcasters  to  another  record 


was  kept  on  60  competitive  pa¬ 
pers,  which  showed  a  steady 
increase  in  use  of  both  wire  and 
mail  material  throughout  the 
year.  Out  of  a  budget  of  12 
wire  stories  a  week,  competitive 
papers  used  anywhere  from 
seven  to  nine  on  each  Sunday. 

Illustrating  the  report  were 
seven  outstanding  photos  made 
last  year  by  AP  cameramen. 

General  News  Report 
“Developments  in  general 
news  handling  fall  naturally 
under  two  headings: 

“1.  Spontaneous  news.  This 


hearings  and  the  McCarthy 
censure  case.  Before  these 
hearings  ever  started,  Amer¬ 
ican  newspaper  readers  were 
brought  up  to  date  on  “The 
McCarthy  Story”  with  a  series 
of  13  AP  articles  in  the  most 
ambitious  enterprise  project 
of  tlie  year. 

“2.  The  Supreme  Court  ban 
on  school  segregation.  Here 
the  vast  bureau  and  member 
resources  were  called  upon  for 
numerous  roundup  stories  be¬ 
fore  the  court  reached  its  de¬ 
cision;  there  were  many  back- 


Nam  into  Communist  and  non- 
Communist  sectors.  AP  had 
been  covering  the  Indochina  war 
on  a  regular  basis  for  seven 
years.  The  APME  Committee  on 
Foreign  news  gave  this  ap¬ 
praisal: 

“(A  good  sample  of  AP  ser¬ 
vice  at  its  best  was  the  cover¬ 
age  of  the  Indochina  war.  Other 
wire  services  and  some  news¬ 
papers  sent  staff  men  into  In¬ 
dochina  when  the  news  ran  hot; 
the  AP  kept  staff  men  on  the 
spot  through  the  seven  years  of 
conflict.  This  staff  coverage  paid 
off  when  the  Vietminh  set  siege 
to  Dien  Bien  Phu  and  the  war 
rose  to  a  climax.  AP  held  the 
play  ...  set  the  standard  for 
accuracy.) 

Wirephoto 

“The  continued  rapid  growth 
of  the  Wirephoto  network,  en- 


ground  stories  prepared  for  hancing  its  value  to  all  partici- 


use  at  the  time  of  the  decision; 
and  after  it  was  announced,  AP 
reporters  visited  many  parts  of 
the  South  to  write  special  stor¬ 
ies  on  the  impact  and  import  of 


pating  members,  was  a  direct 
reflection  of  the  trend  toward 
newspaper  use  of  more,  faster- 
delivered  spot  news  pictures. 
There  appears  to  be  two  prin¬ 
cipal  factors  in  this  trend:  the 
relatively  lower  cost  of  network 


is  the  lifeblood  of  the  business. 

Despite  the  size  of  the  pres-  the  ruling. 

ent-day  AP  staff,  success  or  “3.  The  November  election.  ^  _ _ 

figure  (1,744  morning,  after-  failure  depends  in  large  meas-  Due  to  the  closeness  of  many  of  service  due  to  increased  partici- 

noon,  weekly  and  Sunday  news-  ure  on  coverage  supplied  by  the  state  contests,  AP’s  time-  pation,  and  greater  interest  in 

papers;  1,376  radio  and  televi-  AP  members— newspapers,  rad-  tested  methods  of  collecting  and  pictures  created  by  the  growth 

Sion  stations) ;  io  stations,  television  stations.  tabulating  the  returns  got  an  of  television.  With  315  mem- 

“Continued  development  of  “2.  Creative  news  reporting,  unusually  severe  test.^  As  usual,  berg  now  on  the  network,  the 

distribution  outside  this  country  This  is  taking  an  increasing  public  and  the  office-seekers  number  of  Wirephoto  transmit- 

amount  of  time  and  attention  ''"^®11  accepted  AP  totals,  ting  points  in  the  United  States 
and  the  Associated  Press  has  When  the  official  figures  were  has  now  grown  to  198. 

been  a  pioneer  in  its  develop-  compiled  weeks  later,  the  public  “The  facsimile  method  of 


(total  of  4,150  subscriptions  to 
news  and  newsphoto  services  at 
year-end,  increase  of  390); 


Developed  with  startling  ef-  ment  in  the  press  association  confidence  in  the  accuracy  of  AP  network  picture  reception  was 


fectiveness  its  Newsfeatures 
copy; 

“Extended  the  U.  S.  Wire¬ 
photo  network  to  35  additional 
members  (total  of  315 — one- 
third  larger  than  two  years 
*go); 

“Above  all  else — maintained 
its  high  standards  for  objective 
and  honest  reporting  that  won 
renewed  respect  wherever  it  is 
known.” 

Mr.  Starzel  observed  that 
“the  statistics  are  of  themselves 
impressive  but  are  barely  re¬ 
flective  of  the  association’s 
manifold  activities.”  He  pointed 
oat  that  departmental  reports 
on  operations  show  some  of  the 
growth  and  some  of  the  com¬ 
plexities. 

Newsfeatures  Rise 

The  report  showed  member- 
ihip  use  of  Newsfeatures  prod- 
nets  rose  steadily  throughout 
the  year,  both  in  stories  and 
pictures.  A  special  check  of 
just  one  Sunday  budget  of  228 
Sunday  papers,  mostly  single 
wire  points,  showed  these  pa¬ 
pers  used  1,611  columns  of  As- 
weiated  Press  feature  material, 
averaging  seven  columns  per 
paper.  This  included  1,278 
itories  and  1,095  pictures. 

In  addition,  a  weekly  check 


brought  to  a  new  high  point  of 
development  with  AP-engineer- 
ed  improvements  in  the  Photo¬ 
fax  recorder  and  through  co¬ 
operative  research  on  the  elec¬ 
trosensitive  paper  on  which  the 


figures  again  proved  to  be  well 
“In  reporting  major  news  placed, 
stories,  the  AP  goes  to  great  Membership  Cooperation 
effort  to  make  the  news  clear  “Regular  members  of  the  As¬ 
ter  the  average  reader,  to  explain  sociated  Press  are  obligated  un¬ 
its  significance,  give  the  back-  der  the  by-laws  to  supply 
ground  and  interpret  the  mean-  promptly  to  the  AP  the  spon-  facsimile  pictures  are  received, 
ing  of  events.  Wherever  pos-  taneous  news  of  their  immedi-  The  quality  of  Photofax  pic- 
sible  it  sends  its  experienced  ate  areas.  Most  of  them  go  far  tures,  although  still  inferior  to 
reporters  and  specialists  out  to  beyond  these  nominal  require-  the  photogrraphic  print,  was 
meet  the  news;  that  is,  to  write  ments.  Territorial  limits  are  dis-  such  that  an  increasing  num- 
about  developments  and  trends  regarded.  Whether  a  story  is  ber  of  newspaper  members 
while  they  are  still  in  the  spontaneous  or  not  makes  no  turned  to  it  to  cut  down  han- 
formative  process  and  before  difference.  Whether  something  dling  costs.  The  Photofax  pic- 
they  have  jelled.  breaks  during  a  period  of  non-  ture  is  received  ready  for  en- 

“How  well  this  is  being  publication  or  non-broadcast  is  graving, 
done  was  sharply  illustrated  unimportant.  With  increasing  “^s  the  Wirephoto  network 
by  the  biggest  news  stories  frequency  the  AP  members  grew,  the  picture  coverage  it 

think  only  about  getting  out  to 
their  fellow  members  every 
good  story  the  get  their  hands 


of  1954.  Among  the  first  four 
stories  of  the  year — as  rated 
by  member  editors — only  one 
was  the  hot  breaking  kind 


carried  became  more  compre¬ 
hensive.  The  content  included 
more  variety  in  1954,  often  ex- 


which  cannot  be  anticipated. 
That  was  the  shooting  of  five 
congressmen  by  Puerto  Rico  na¬ 
tionalists. 

“The  other 
ed  stories  of 
all  continuing  situations  or 
planned  events  which  permit¬ 
ted  careful  deployment  of  AP 
staff  and  member  resources 
for  both  spot  news  and  enter¬ 
prise  reporting.  The  stories,  in 
the  order  voted  in  an  AP 
News-features  poll: 


on.  They  realistically  see  that  ceeding  40  different  subjects  on 


their 


own  news  report  im¬ 
proves  as  other  members  do 
the  same  for  them. 

"A  kind  of  peace — at  least  a 
three  top-rank-  freedom  from  major  warfare — 
the  year  were  settled  upon  the  world  in  1954. 

It  was  the  first  time  in  many 
years  that  AP  staff  members 
had  enjoyed  a  vacation  from 
bullet  dodging.  But  there  was 
no  vacation  from  coverage  of 
intricate  problems. 

“A  Geneva  conference 


a  single  day.  The  output  re¬ 
flected  exceptional  camera  per¬ 
formance  by  staff  photogra¬ 
phers  as  well  as  member  paper 
and  amateur  sources. 

Business  News 
“Two  seemingly  contradictory 
developments  paced  the  business 
news  field  in  1954.  They  were 
the  recession  and  an  historic 
boom  in  the  stock  market.  But 
they  were  only  two  continuing 
stories  in  a  period  of  extraor- 


brought  a  truce  in  the  fighting  dinary  business  news  develop- 


‘1.  The  A  r  m  y-McCarthy  in  Indochina  and  divided  Viet  (Continued  on  page  61) 
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Wilson  Slightly  Clears 
Censorship  Situation 


Washington 

The  muddled  official  news 
censorship  situation  in  Wash¬ 
ington  has  been  only  slightly 
clarified  by  Defense  Secretary 
Charles  E.  Wilson’s  disclaim¬ 
ers  of  information  blackout  in¬ 
tent  in  his  recent  “stop”  order, 
and  there  are  indications  that 
things  will  be  worse  before  they 
are  better. 

Wilson  subjected  himself  to 
press  grilling  at  a  televised 
conference  in  his  office  and  an¬ 
swered  “no”  to  such  questions 
as  whether  his  directive  doesn’t 
set  up  an  information  system 
comparable  to  that  which  exists 
behind  the  Iron  Curtain.  He 
even  went  so  far  as  to  predict 
that  newsmen  would  like  the 
new  look  at  information  han¬ 
dling  when  it  is  “straightened 
out” — a  happening,  so  far,  with¬ 
out  date. 

The  Secretary  brought  his  in¬ 
formation  specialists  out  of  the 
fox-holes  of  “conference”  to 
which  many  of  them  retreated 
awaiting  guidance,  by  declaring 
routine  queries,  local  happen¬ 
ings  not  affecting  broad  defense 
policy  or  calculated  to  stir 
inter-agency  strife,  may  be 
handled  as  in  the  pre-clamp 
down  era.  Now,  it  appears  that 
the  staff  will  answer  such  ques¬ 
tions  as  whether  Adm.  Daniel 
Gallery  is  an  admiral,  and 
how  many  chaplains  there  are 
in  the  Army.  These  were  han¬ 
dled  last  week  as  gingerly  as 
if  they  concerned  the  formula 
for  an  H-bomb;  they  had  to  be 
“cleared.” 

‘Constructive  Service’ 

Left  wide  open  for  the  pres¬ 
ent  at  least  and  likely  to  be  a 
continuing  abrasive  to  Penta¬ 
gon-press  relationships  is  the 
Wilson  mandate  that  news  re¬ 
leases  and  public  statements, 
before  utterance,  must  be  mea¬ 
sured  against  the  yardstick  of 
“constructive  service”  to  the  de¬ 
fense  effort.  This  appears  to 
limit  the  flow  of  “news”  to 
material  basically  propaganda, 
and  it  was  on  this  point  that 
a  reporter  at  the  Wilson  press 
conference  interjected  the  sug¬ 
gestion  that  it  apes  the  Russian 
news  system. 

While  the  White  House  was 
giving  Wilson  a  free  hand  to 
solve  his  problems  of  infoi’ma- 
tion  flow.  President  Eisenhower 
was  indicating  concern  and  an¬ 
noyance  at  the  fact  that  tech¬ 
nical  information  is  leaking  to 
enemies  of  this  country.  It  was 


his  first  flat  declaration  of  sup¬ 
port  for  the  policies  of  Com¬ 
merce  Department’s  Division  of 
Strategic  Information — a  sec¬ 
tion  set  up  under  the  dii-ector- 
ship  of  R.  Karl  Honaman  to 
slow  the  output  of  non-strategic 
information. 

This  is  the  move  which  is  be¬ 
ing  vigorously  fought  by  the 
Freedom  of  Information  Com¬ 
mittee  of  the  American  Society 
of  Newspaper  Editors.  It  will 
have  place  in  next  week’s  dis¬ 
cussions  when  the  Society  holds 
its  annual  meeting  in  Washing¬ 
ton.  The  Honaman  office,  like 
Wilson  and  his  aides,  denies 
that  censorship  is  involved  in 
their  particular  methods  of 
damming  back  news.  Mr.  Hona¬ 
man  stresses  that  he  will  only 
‘  advise”  again.st  publishing  ma¬ 
terial  he  regards  might  help  the 
enemy,  even  though  it  is  not 
classified  in  any  secret  categoi*y. 

J.  Russell  Wiggins,  chairman 
of  the  ASNE  committee  and 
managing  editor  of  the  Wash¬ 
ington  Post  and  Times  Herald, 
has  answered  that  a  govern¬ 
ment  “request”  against  such  a 
backdrop  is  an  effective  manda¬ 
tory  order  not  to  print. 

News  to  Enemy 

President  Eisenhower’s  in¬ 
dorsement  of  holding  back  non¬ 
secret  news  followed  a  Cabinet 
meeting  attended  by  Mr.  Hona¬ 
man.  He  produced  charts  and 
other  materials  by  which  he 
traced  the  movement  of  stra¬ 
tegic  news  to  enemy  repositor¬ 
ies,  principally  through  tech¬ 
nical  journals. 

Secretary  Wilson,  who  had 
been  briefed  by  the  President 
on  the  same  point,  extended  his 
ban  to  stop  military  personnel 
from  collecting  material  con¬ 
trasting  the  relative  merits  of 
weapons.  In  addition  to  the 
fact  that  this  might  set  agen¬ 
cies  in  conflict,  as  in  the  case 
of  comparing  planes  with  ships, 
such  undertakings  have  the  ef¬ 
fect  of  pulling  together  many 
unclassified  items  of  informa¬ 
tion  producing  a  whole  picture 
useful  to  a  potential  enemy,  he 
explained.  That  also  is  Hona- 
man’s  basic  rationale. 

Reports  that  Mr.  Honaman 
will  be  transferred  to  the 
Pentagon  as  a  deputy  to  Rob¬ 
ert  Tripp  Ross,  assistant  sec¬ 
retary  for  public  affairs  and 
information  hint  an  intention  to 
tighten  the  controls  over  re¬ 
lease  of  technical  information. 


tie  the  subject  more  closely  to 
the  Pentagon  output  and  basic 
regulations. 

Army  Secretary  Robert  T. 
Stevens  issued  this  directive: 

“Releases  to  press  radio,  TV 
and  press  conferences:  Local 
commands  are  authorized  to 
conduct  press  conferences,  clear 
and  release  news  items,  photo¬ 
graphic  material,  radio  and  TV 
appearances  concerning  mat¬ 
ters  which  do  not  have  overrid¬ 
ing  defense  policy  implications 
and  are  in  consonance  with 
army  and  defense  directives. 
Examples  of  such  material  are 
items  of  a  local  or  regional  na¬ 
ture  involving  command  person¬ 
nel,  training  and  field  exercises 
(except  those  involving  tests  of 
equipment,  organization,  and 
tactics) . 

“In  case  of  doubt  regarding 
any  proposed  release,  material 
should  be  submitted  to  the 
Chief  of  Information,  Depart¬ 
ment  of  Army,  for  clearance.” 

In  an  unrelated  action,  the 
Civil  Aeronautics  Board  ex¬ 
tended  its  news  bar  to  go  be¬ 
yond  the  area  of  classified  mat¬ 
ter,  to  decree: 

“Information  concerning  ac¬ 
tion  taken  or  proposed  to  be 
taken  by  the  Board  with  re¬ 
spect  to  matters  pending  before 
it,  or  the  attitude  of  any  in¬ 
dividual  member  of  the  Board 
on  any  proceeding  or  other  mat¬ 
ter  pending  before  it  is  .  .  . 
confidential  until  advice  there¬ 
of  is  officially  released  through 
established  channels.” 

Senate  Closes 
Dulles  Hearing 

Washington 

Unless  there  is  a  week-end 
change,  responsive  to  the  de¬ 
mands  of  several  democratic 
members,  the  Senate  Foreign 
Relations  Committee  session 
next  Tuesday  with  State  Sec¬ 
retary  John  Foster  Dulles  will 
be  a  closed  session.  The  meet¬ 
ing  was  called  to  hear  from 
Dulles  the  story  of  how  a  copy 
of  the  Yalta  documents  came 
into  possession  of  a  New  York 
Times  reporter. 

Sen.  John  J.  Sparkman,  (D.- 
Ala.)  wants  an  open  meeting, 
explaining:  “If  the  press  were 
not  involved  in  this  matter 
there  wouldn’t  be  any  need  for 
a  hearing.” 

Chairman  Walter  George,  (D- 
Ga.)  frowns  on  public  inquiry 
and  his  view  is  shared  by  the 
minority  leader  on  the  com¬ 
mittee,  Sen.  Alexander  Wiley 
(R.-Wis). 


Photo  Ban 
Convictions  to 
Be  Appealed 

Greensburg,  Pa. 

Two  Pennsylvania  publisheri, 
an  editor,  three  photographers 
and  a  courthouse  reporter  were 
found  guilty,  fined,  each  sen¬ 
tenced  to  five  days  in  the  coun¬ 
ty  prison  and  ordered  to  paj 
court  costs  in  a  test  case  based 
upon  the  extension  of  Canon  3a 
of  the  American  Bar  Associi- 
tion  beyond  the  courtrooms  in 
Westmoreland  County,  Pennsji- 
vania. 

William  Block,  publisher; 
Andrew  Bernhard,  editor  of 
the  Pittsburgh  Post-Gazette; 
David  W.  Mack,  publisher  of 
the  Greensburg  Tribune-Revieet 
county  seat  dailies,  were  fined 
$500  each  by  three  judges  of 
Westmoreland  County  (immedi¬ 
ately  east  of  Pittsburgh — popu¬ 
lation  313,179).  Fines  of  $100 
each  were  levied  on  Vince  John¬ 
son,  reporter  of  the  Post-Gn- 
zette,  James  G.  Klingensmith 
and  Don  Bindyke,  staff  photog¬ 
raphers  for  that  paper,  and 
Robert  Purdy,  Pittsburgh  studio 
photographer  working  for  the 
Greensburg  dailies. 

This  immediate  case,  which, 
stems  from  a  planned  program 
of  the  newspapermen  to  test 
the  validity  of  ruling  of  that 
county  court  that  “no  pictures 
can  be  taken  .  .  .  within  40  feet 
of  the  entrance  of  any  court¬ 
room  .  .  .”  Because  of  the  phys¬ 
ical  layout  of  the  courthouse 
this  would  prevent  taking  any 
pictures  in  the  courthouse. 
{Continued  on  page  62) 

Newsprint  Use 
Hits  Record  High 

Preliminary  figures  of 
newsprint  consumption  dur¬ 
ing  March  and  the  first 
quarter  of  1954  indicate  the 
highest  figure  in  history  for 
those  periods.  Details  of  the^ 
monthly  and  quarterly  report 
were  being  worked  out  by 
the  American  Newspaper 
Publishers  Association  as  E 
&  P  went  to  press,  but  early 
figures  indicate  a  9%  i®' 
crease  in  consumption  dur¬ 
ing  March  over  the  previous 
March,  and  a  7%  increase 
for  the  first  quarter. 

Cranston  Williams,  ANPA 
general  manager,  told  E  A  F 
it  also  appears  that  publish¬ 
ers’  stocks  on  hand  have 
reached  their  lowest  level  in 
several  years. 
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'CRIME  WA\fE7' 

Angelo,  Camden  (N.  J.)  Courier-Post 


UPON  US  AGAIN 

Grant,  Oakland  (Calif.)  Tribune 


GOVERNMENT  HANDOUTS 

Reichhold, 


New  York  World-Telegram  A  Sun 


Bklyn.  Eagle 
Sets  May  2 
Sale  Deadline 

The  Brooklyn  Ecbgle,  which 
suspended  publication  Jan.  28 
after  never  having  missed  an 
edition  since  its  founding  in 
1841,  was  put  up  for  immedi¬ 
ate  sale  Tuesday  by  Frank  D. 
Schroth,  president  and  pub¬ 
lisher. 

Mr.  Schroth  set  May  2  as  the 
deadline  for  sale  of  the  Eagle 
as  a  complete  unit  and  said  he 
was  reserving  the  right  to  sell 
the  114-year-old  newspaper  to 
a  bidder  other  than  the  highest 
“if  I  feel  that  such  a  buyer 
would  best  serve  the  interests 
of  Brooklyn  and  its  people.” 
“After  nearly  two  decodes 
of  close  association  with  this 
community,”  he  said,  “it  is  my 
earnest  desire  that  the  Eagle 
be  perpetuated  so  that  Brook¬ 
lyn  will  not  lack  for  an  ardent 
public-spirited  spokesman.  I 
sincerely  hope  that  someone  or 
some  group  alert  to  the  wel¬ 
fare  of  the  borough  will  want 
to  keep  the  Eagle  alive.  This  is 
my  first  concern  in  disposing  of 
the  paper.” 

0.  Bundle  Gilbert,  industrial 
sale  and  auction  specialist,  will 
have  full  charge  of  both  the 
complete  unit  sale  and  the  pub¬ 
lic  auction  of  remaining  assets 
which  will  be  held  on  May  11, 
12  and  13,  if  the  Eagle  is  not 
•old  as  a  unit  prior  to  those 
dates.  Mr.  Gilbert  is  the  auc- 
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tioneer  who  recently  presided 
at  the  final  sale  of  New  York’s 
historic  John  Wanamaker 
Eighth  Street  store. 

If  an  auction  sale  is  held,  it 
is  planned  to  offer  the  paper’s 
assets  in  three  basic  parts: 
(1)  copyrighted  names  and 
goodwill,  including  complete 
file  of  papers  since  1841,  li¬ 
brary,  morgue  and  circulation 
lists;  (2)  machinery  and  print¬ 
ing  equipment;  (3)  office  equip¬ 
ment  and  furnishings. 

Mr.  Schroth  said  a  lease  is 
also  available  on  a  new  three- 
story  steel  and  concrete  build¬ 
ing  at  124  Johnson  Street,  which 
contains  65,000  square  feet  of 
floor  space.  Several  hundred 
thousand  dollars  have  already 
been  expended  to  adapt  this 
building  for  specific  use  as  a 
newspaper  publishing  plant. 

The  present  Eagle  building 
at  24  Johnson  Street  is  to  be 
razed  soon  to  make  way  for  the 
new  Supreme  Court  Building, 
key  structure  in  the  heart  of 
Brooklyn’s  Civic  Center,  for 
which  the  Eagle  campaigned  for 
more  than  a  decade.  The  Eagle 
thus  became  a  victim  of  its 
own  crusading. 

• 

Recruting  Certificate 

Atlantic  City,  N.  J. 

The  U.  S.  Navy  Recruiting 
Service  presented  a  certificate 
of  appreciation  to  the  Atlantic 
City  Press  on  April  4  for  the 
paper’s  cooperation  in  the  re¬ 
cent  Navy  recruiting  drive. 
Operation  Minute  Man.  Editor 
Stanley  Fink  accepted  the  cita¬ 
tion  on  behalf  of  the  paper. 
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L.  A.  Daily  News 
Assets  On  Sale 

Los  Angeles 

All  the  physical  assets  of  the 
defunct  Daily  News,  with  tot.il 
inventory  value  of  $832,719.82, 
will  go  on  sale  in  bankruptcy 
court  here  April  26. 

Equipment  to  be  sold  to  the 
highest  bidder  includes  two 
four-unit  Scott  presses  and 
one  five-unit  Scott  all  of  which 
produce  a  6  column  by  18  inch 
page,  and  16  Intertype  ma¬ 
chines  and  other  composing 
room  equipment. 

Other  equipment  going  on  the 
block  consists  of  complete 
stereotype  and  photoengraving 
equipment,  camera  equipment, 
addressing  and  multilith  equip¬ 
ment,  a  machine  shop  and  the 
bankrupt  paper’s  stock  of  of¬ 
fice  furniture  and  equipment. 

Also  to  be  sold  are  three 
buildings  and  three  parking 
lots. 

A  deposit  of  25  percent  will 
be  required  on  all  offers  ac¬ 
cepted  and  approved  by  the 
court  and  the  balance  must  be 
paid  on  delivery. 

In  the  meantime  the  bank¬ 
ruptcy  hearing  has  been  re¬ 
cessed  until  April  27  when 
George  T.  Goggin,  trustee  for 
the  bankrupt  Stockholders  Pub¬ 
lishing  Co.,  is  expected  to  argue 
the  status  of  priority  pay 
claims  made  by  former  em¬ 
ployes  of  the  paper. 

He  said  he  would  argue  that 


employe  claims  for  two  weeks 
pay  in  lieu  of  two  weeks  dis¬ 
missal  notice,  as  provided  in  a 
Guild  contract,  are  not  priority 
claims  as  are  wage  claims  for 
work  performed. 

• 

Cleveland  Press-Guild 
Sign  Pension  Plan 

Cleveland 
The  Cleveland  Newspaper 
Guild  and  the  editorial  em¬ 
ployes  of  the  Cleveland  Press 
have  signed  the  first  union- 
negotiated  pension  here. 

A  two-year  contract  provides 
for  a  $2.50  weekly  salary  in¬ 
crease  retroactive  to  last  Nov. 
1  for  the  first  year  and  payment 
by  management  of  $3  for  each 
employe  into  a  pension  pool  du¬ 
ring  the  second  year. 

Terms  of  the  pension  plan  are 
still  to  be  worked  out.  Contract 
arrangements  are  not  complete 
at  the  other  two  Cleveland  pa¬ 
pers,  the  Plain  Dealer  and  the 
News,  which  are  published  by 
the  Forest  City  Publishing  Co. 
The  Press  is  Scripps-Howard. 

• 

Letters  from  Spain 

Hartford,  Conn. 
Mrs.  Francesca  Lodge,  wife 
of  the  former  Connecticut  Gov¬ 
ernor,  now  Ambassador  to 
Spain,  is  writing  a  series  of  let¬ 
ters  on  the  Lodge  family’s  trip 
from  Hartford  and  its  experi¬ 
ences  as  America’s  first  fami¬ 
ly  in  Madrid  for  the  Hart¬ 
ford  Times.  The  series  was  ar¬ 
ranged  by  William  A.  Gar¬ 
rett  of  the  Times’  Washington 
Bureau. 
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UP  President 


Praises  Press 


For  Integrity 


Kansas  City,  Kas. 


Frank  H.  Bartholomew,  presi¬ 
dent  of  the  United  Press, 
praised  American  news  agencies 
as  “the  greatest  international 
distributors  of  news  that  the 
world  ever  has  known.” 

In  a  speech  before  the  Kansas 
City  Chamber  of  Commerce,  he 
lauded  American  newspaper 
publishers  who,  he  said,  made 
possible  the  establishment  and 
growth  of  the  news  agencies 
and  “can  take  a  great  deal  of 
altruistic  satisfaction  from  the 
vital  role  they  are  playing  to¬ 
day  in  supplying  the  world 
with  its  daily  news.” 


High  Standards 
“The  American  press,”  Mr. 
Bartholomew  said,  “through  its 
press  associations,  has  extended 
its  high  standards  of  truthful, 
factual  coverage  overseas  and 
found  a  hearty  response  from 
editors  and  publishers  in  other 
lands.  They,  despite  many  in¬ 
ternational  barriers,  speak  the 
same  newspaperman’s  language 
and  want  the  same  high  quality 
of  news  coverage. 


“The  excellence  of  this  cover¬ 
age  is  sustained  by  the  ener¬ 
getic  competition  among  our 
news  agencies.  This  competi¬ 
tive  spirit  is  supported  in  turn 
by  the  informed  and  inquisitive 
editors  of  the  world’s  best 
newspapers  in  their  tireless 
quest  for  better  and  better  cov¬ 
erage.  Healthy  competition  is 
a  daily  stimulant  and  tonic  to 
every  editor.  It  is  the  dynamic 
heart  of  news  reporting.  We 
live  on  it,  we  thrive  on  it  and 
we  give  our  newspapers  and 
radio  stations  the  best  that  is 
in  us  because  of  it.” 

He  described  the  worldwide 
operation  of  the  United  Press, 
gathering  and  distributing  each 
day’s  news  dispatches  and 
photos  to  the  4,392  newspaper, 
radio  and  television  clients 
which  the  U.P.  serves  direct  in 
73  countries  and  to  the  hun¬ 
dreds  of  additional  clients  re¬ 
ceiving  U.P.  service  through 
other  news  agencies. 


Curtain — can  depend  on  every 
day.  And  in  these  times  such 
reporting  hardly  could  be  more 
important  to  good  understand¬ 
ing  among  all  of  us.” 

One  of  the  problems  con¬ 
fronting  newsmen  today,  he 
said,  is  the  cold  war  “in  which 
propaganda  with  its  methods  of 
news  slanting  and  perversion  is 
one  of  the  principal  weapons.” 

“In  this  battle  of  ideas,  one 
of  the  powerful  international 
stabilizers  is  the  bond  which 
joins  the  free  press  of  the 
world,”  Mr.  Bartholomew  said. 


Indian  and  Dodgers 
Picked  in  S-H  Poll 


Impressive  Operation 
“This  is  an  impressive  opera¬ 
tion,”  Mr.  Bartholomew  said. 
“For  these  are  not  just  words 
we  are  moving.  This  is  the 
daily  chronicle  of  our  own 
times — faithful  reporting  of  to¬ 
day’s  news  today  is  something 
that  men  and  women  around 
the  globe — this  side  of  the  Iron 


London  Attempts 
To  End  Strike 


London 


As  a  curtain-raiser  on  the 
1955  baseball  season,  27  sports 
editors  and  baseball  writers  of 
the  Scripps-Howard  Newspa¬ 
pers  took  part  last  week  in  their 
pre-season  sizeup  of  major  lea¬ 
gue  teams. 

In  the  consensus  of  these  pro¬ 
fessional  observers,  the  pennant 
races  should  end  in  virtual  ties 
betw'een  the  Cleveland  Indians 
and  the  New  York  Yankees  in 
the  American  League  and  be¬ 
tween  the  Brooklyn  Dodgers 
and  the  Milwaukee  Braves  in 
the  National  League.  The  In¬ 
dians  and  Dodgers  are  picked 
one  point  ahead  of  their  hottest 
rivals. 


Ci{ 
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Fleet  Street  ended  its  thirt 
week  of  paralysis  with  feverUh 
efforts  against  the  clock  to  end 
the  worst  strike  in  history. 

Protective  severance  notieei 
to  more  than  15,000  non- 
editorial  employes  expired  April 
15.  Nine  hours  before  the  dead¬ 
line,  as  E&P  went  to  presi, 
representatives  of  several  hun-i 
dred  striking  engineering  main-*  incres 
tenance  workers  and  NPA  — 
uniting  23  nationally  distrib¬ 
uted  London  newspapers — wen 
deep  in  their  first  negotiatin(i 
session  in  two  weeks. 

The  two  sides,  called  to-i 
gether  by  Labor  Minister  Sir' 
Walter  Monckton,  met  only  20 
minutes  face  to  face.  They 
adjourned  to  separate  roonuj 
with  the  government’s  chief 
conciliator  shuttling  between 
them. 

Also  on  the  scene  for  con¬ 
sultation  were  representativa 
of  the  printers,  whose  jobs  an 
to  evaporate.  Once  these  men 
are  released  on  to  the  short  It- 
bor  market,  the  newspapers  will 
have  a  formidable  task 
starting  up  again. 
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FRANK  H.  BARTHOLOMEW,  new  president  and  general  manager  of  the  United  Press,  is  shown  with  members  of  his  executive  staff.  Seated,  left 
to  right:  Thomas  R.  Curran,  vicepresident  and  general  manager  for  South  America;  LeRoy  Keller,  vicepresident  and  general  sales  manager;  Jad 
Bisco,  vicepresident  and  general  business  manager;  President  Bartholomew;  Earl  J.  Johnson,  vicepresident  and  general  news  manager;  Miw 
Thomason,  vicepresident  and  general  newspictures  manager;  Joseph  L.  Jones,  vicepresident  and  general  foreign  manager.  Standing:  C.  Edmonds 
Allen,  director  of  special  services;  Carl  B.  Molander,  assistant  general  sales  manager;  Harold  Blumanfeld,  newspictures  editor;  I^ank  Tremaint, 
assistant  general  newspictures  manager;  Harry  R.  Rory,  general  manager  of  communications;  Ross  Downing,  assistant  general  business  managw; 
L.  B.  Mickel,  superintendent  of  bureaus;  Charles  E.  Campbell,  secretary;  Robert  L.  Frey,  executive  assistant  to  the  president;  Laurence  RutnMS, 
vicep 'esident  and  editor.  United  Features  Syndicate;  Wendel  Burch,  director  of  foreign  services;  Harry  Ferguson,  executive  editor;  Harlow  M. 

Church,  director  of  newspictures  special  services. 
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Section  Edited 


By  Robert  B.  McIntyre 


Cigarette  Ad 
$  $  in  Papers 
Increase  8.7% 


N.  Y.  Ad  Men 
To  Sponsor 
‘Ad  Week’ 


RETAIL  REGULAR 


HYDE  PARK  ^ 

SERVICE  STATION 


^Newspaper  Is  A  Profitable  Medium 


he  became  interested  in  the  BNF’s  contest  and 
started  advertising. 

“The  Eastern  Hills  Journal  seemed  to  be 
the  logical  newspaper  for  me  to  use,”  he  says. 
“I  did,  and  business  picked  up  sharply  in  1953. 
In  fact,  the  increase  was  so  marked  that  the 
Foundation  awarded  me  a  certificate  of  dis¬ 
tinction  for  that  year.  I  was  convinced  that 
newspaper  advertising,  displays  and  hard 
work  pay  off. 

“Last  year  I  increased  my  newspaper  adver¬ 
tising  to  an  expenditure  of  about  $1,800  and 
made  a  conscientious  effort  to  get  top  honors 
in  the  Foundation’s  service  station  category. 

I  made  it.” 

Elmer  adds  that  getting  the  first-place 
plaque  was  only  part  of  the  award  because 
“my  business  in  1954  exceeded  all  expectations. 
Gallonage  averaged  about  60,000  per  month, 
and  I  purchased  more  tires,  batteries  and  ac¬ 
cessories  from  Standard  Oil  Company  of  Ohio 
than  any  other  dealer  in  the  state.” 

Little  wonder,  then,  that  Elmer,  today,  finds 
newspapers  for  retailers  “a  very  important 
and  profitable  medium.” —  R.  B.  McI. 

16  of  a  Series  Bammiiniiiniiiiii 


Meett  Elmer  L.  Horstmeyer,  proprietor  of 
Hyde  Park  (Sohio)  Service  Station,  Cincin¬ 
nati,  who  this  week  was  awarded  Brand  Names 
Foundation’s  first-place  plaque  as  Retailer  of 
the  Year  in  the  gasoline  service  station  cate¬ 
gory. 

Elmer  admits  that  he  learned  about  the 
power  of  newspaper  advertising  the  hard  way 
— ^by  running  haphazard  schedules. 

His  station  is  strictly  a  community  opera¬ 
tion,  serving  part  of  the  eastern  section  of 
the  city.  He  leased  it  back  in  1947  and  without 
benefit  of  advertising  managed  to  sell  24,000 
gallons  of  gasoline  per  month.  Then  he  dis¬ 
covered  newspaper  advertising.  But  let  Elmer 
tell  it  in  his  own  words. 

“Tires,  batteries  and  accessories  are  based 
on  gallonage,”  he  explains,  “and  I  was  doing 
a  fair  job  selling  these.  During  the  first  five 
years  business  increased,  but  the  increase  was 
nothing  to  shout  about.  Average  monthly  graso- 
line  sales  at  the  end  of  1952  ran  around  42,000 
gallons.” 

Elmer  says  it  was  just  about  this  time  that 


Elmer  L  Horttmeyar 
Hyde  Park  Service  Station 


Cigarette  Ads 

{Continued  from,  page  15) 


(6)  Winston,  a  new  filter¬ 
tipped  brand,  showed  a  $257,000 
advance  over  last  year;  Herbert 
Tareyton,  filter-tipped,  showed 
a  $114,000  advance  over  Feb¬ 
ruary  1954;  Old  Gold  promoting 
a  king  size  and  filter-tipped 
brand  increased  their  February 
expenditures  in  newspapers  by 
over  $130,000;  Sano,  king  size 
and  denicotinized,  was  almost 
doubled  in  volume. 

(7)  Parliament,  filter-tipped, 
in  fourth  position  in  1954 
dropped  to  sixth  in  February 
1955  with  a  loss  of  15.9%;  L  & 
M,  a  new  Liggett  &  Myers 
filter-tipped  brand,  in  third  posi¬ 
tion  in  1954  dropped  to  seventh 
position  in  February  1955  with 
a  loss  of  48%  in  newspaper  dol¬ 
lar  expenditure. 

(8)  Chesterfield,  first  in  the 
field  in  February  1954  with  over 
$200,000  invested  in  newspapers 
was  out  of  newspapers  entire¬ 
ly  in  February  1955.  This  total 
added  to  that  spent  in  an  in¬ 
stitutional  effort  by  Liggett  & 
Myers  ran  the  reduction  for 
February  up  to  $300,000.  This 
has  meant  a  loss  of  almost  one- 
half  million  dollars  to  newspa¬ 
pers  in  the  first  two  months. 

(9)  Of  the  eleven  brands 
promoted  in  newspapers  in 
February  1955,  all  were  either 
king  sized  or  filter-tipped  types. 

It  would  appear  from  the 
above  that  the  cigarette  indus¬ 
try,  faced  with  a  decrease  in 
sales  in  1954,  has  attempted  to 
reverse  this  sales  curve  by 
aggressive  and  determined  pro¬ 
motion  in  1955. 


Lorillard’s  OG^s 
UnderOneBudget 

Now  that  the  P.  Lorillard 
Company  has  established  its 
new  Old  Gold  filter  king  size 
cigarette,  “we  are  placing  the 
three  Old  Golds  under  one 
advertising  umbrella,  where 
all  can  be  nurtured  by  one 
appropriation.” 

That  was  part  of  Lorillard 
President  H.  A.  Kent’s  mes¬ 
sage  to  shareholders  at 
their  annual  meeting  in  New 
York  last  week. 

He  noted  that  Kent  cig¬ 
arettes  are,  “of  course,  sup¬ 
ported  by  their  own  budget.” 


Ad  Week 

(Continued  from  page  15) 


the  Journal  for  the  visiting 
students. 

Climax  of  the  Week  will  be 
the  Inside  Advertising  Banquet 
April  21  at  the  Hotel  Biltmore. 
Robert  M.  Watson,  president  of 
Ruthrauff  &  Ryan,  will  speak. 
Students  will  i*eceive  “gradua¬ 
tion  cei’tificates”  for  having 
participated  in  the  Week.  _ 

Other  sponsoring  companies 
participating  include  the  New 
York  Daily  Newn  and  the  New 
York  Herald  Tribune. 

Inside  Advertising  Week  was 
founded  in  1950  for  the  pur¬ 
pose  of  showing  the  nation’s 
top  advertising  students  a 
glimpse  of  the  advertising 
business  to  help  prepare  them 
for  the  “big  jump”  from  class¬ 
room  to  business. 


Men’s  Fashion 
Spells  Linage, 
Says  Gingrich 

For  the  first  time  in  18  years 
Esquire  magazine  has  invited 
the  press  to  attend  its  annual 
National  Fashion  Forum  Show 
scheduled  for  April  19  in  the 
Waldorf  -  Astoria  Hotel,  New 
York. 

Time  was  when  newspapera 
loved  to  poke  fun  at  men’s  fash¬ 
ions,  Arnold  Gingrich,  publisher 
of  Esquire,  told  Editor  &  Pub¬ 
lisher  this  week.  “Today,”  he 
said,  “most  newspapers  regard 
men’s  fashion  as  legitimate 
news  and  an  excellent  peg  on 
which  to  hang  bids  for  adver¬ 
tising  linage.  The  very  real 
prospect  of  a  major  break¬ 
through  in  men’s  fashions,  plus 
heightened  public  and  press  in¬ 
terest  is  the  reason  behind  our 
inviting  the  press  to  our  one- 
day  Forum.” 

He  added  that  of  600  news¬ 
papers  offered  special  tie-in  ma¬ 
terial,  176  have  requested  it. 
“You’d  be  surprised,”  he  smiled, 
“at  the  number  of  women’s 
fashion  editors  who  are  dou¬ 
bling  in  brass  as  men’s  fashion 
editors  and  using  a  man’s 
name.” 

Designed  primarily  for  ex¬ 
ecutives  of  the  apparel  busi¬ 
ness,  Esquire’s  Forum  is  a  pre¬ 
view  of  selling,  promotion  and 
fashions  for  the  fall  and  winter 
season  1955-56. 

Of  particular  interest  to 
newspaper  advertising  execu¬ 
tives  will  be  a  kit  including  sug¬ 
gested  ad  layouts,  copy  and 


illustrations  for  use  by  ne«|. 
papers  at  the  local  level. 

About  400  of  “fashion’s  400" 
are  expected  to  attend  neit 
week’s  sessions  at  $100  per  pet. 
son.  Invited  members  of  the 
press  will  be  admitted  free  of 
charge. 

Mr.  Gingrich  told  E&P  thit 
he  is  both  encouraged  and  im¬ 
pressed  with  the  way  the  presi 
has  changed  its  views  towards 
men’s  fashions.  “It  no  longer 
objects  to  using  the  name  ‘Es¬ 
quire’  in  copy,  or  even  credit 
ing  Esquire  for  original  ideas. 
In  fact,”  he  beamed,  “the  ex¬ 
pression  ‘He  looks  like  a  page 
out  of  Esquire’  has  become  i 
generic  term.” 

• 

Phoenix  Housewives 
Get  Out  of  Kitchen 

Phoenix,  Ark 

Phoenix  housewives  aw 
spending  less  time  in  the  kitch¬ 
en  than  a  year  ago,  and  their 
husbands  are  eating  more  pre¬ 
pared  frozen  foods. 

That’s  the  conclusion  reached 
by  the  “1955  Phoenix  Consum¬ 
er  Analysis”  published  by  the 
Phoenix  Republic  and  Gazette. 
The  survey  of  brand  prefer¬ 
ences  and  buying  habits  shows 
that  families  buying  frozen  beef 
pies  has  doubled  in  the  past  1 
year,  jumping  from  10.8%  to 
20.9%.  Families  buying  frozen 
chicken  or  turkey  pies  have  in¬ 
creased  from  20.0%  to  33.9%. 

The  answer  may  lie  in  the 
number  of  working  housewives. 
The  Consumer  Analysis  points 
out  that  26.2%  of  the  house¬ 
wives  in  the  area  have  a  paid 
job  outside  their  home.  Of 
those,  61.5%  worked  full-time. 


SUMMARY  OF  CIGARETTE  ADVERTISING  IN  NEWSPAPERS  —  (120  Cities  Measured  By  Media  Records.  Inc.) 


ACTIVE 

Winston  . 

Herbert  Tareyton 

Old  Gold  . 

Sano  . 

Pall  Mall  . 

Parliament  . 

L  &  M  . 

Marlboro  . 

Recent  . 


TOTAL  ACTIVE 
INACTIVE 

Camel  . 

Cavalier  . 

Domino  .... 

Kent  . 

Kool  . 

Lifrfrett  &  Mye 

Lords  . 

Marvel 
Mentholette 
Philip  Morris 


FEBRUARY 
19  5  5 
Dollar 
Expenditure 


%of 

Total 


FEBRUARY  ■ 

19  5  4 

Dollar  %  of  %  Gain  | 
Rank  Expenditure  Total  or  Loss 


1 

$ 

257,441.00 

28.6 

_ 

r 

_ 

++ 

2 

135,194.00 

15.0 

10 

22,116.00 

2.7 

-1-611.3 

3 

131,448.00 

14.6 

16 

166.00 

0.0 

4 

126,392.00 

14.0 

5 

76,081.00 

9.2 

-f66.1 

5 

78,219.00 

8.7 

6 

76,535.00 

9.1 

-1-3.6 

6 

75,016.00 

8.3 

4 

89,169.00 

10.8 

—15.9 

T 

50,321.00 

5.6 

3 

96,724.00 

11.7 

—48.0 

8 

46,376.00 

6,1 

18 

111.00 

0.0 

-I-+ 

9 

10 

516.00 

39.00 

0.1 

0.0 

— 

z 

z 

tt 

11 

28.00 

0.0 

1 

214,900.00 

25.9 

—100.0 

$ 

900.989.00 

100.0 

$ 

574.802.00 

69.4 

-1-56.7 

— 

7 

58,975.00 

7.1 

— 

8 

53,653.00 

6.6 

— 

15 

259.00 

0.0 

— 

14 

366.00 

0.1 

— 

9 

27.729.00 

3.4 

— 

2 

107.852.00 

13.0 

— 

12 

1.694.00 

0.2 

— 

11 

1.977.00 

0.2 

— 

17 

114.00 

0.0 

— 

13 

1.106.00 

0.1 

FIRST  TWO  MONTHS 
19  5  5 

.  „  Dollar  %  of 

active  Rank  ^penditure  Total 

Winston  .  1  $  946,978.06  “21.9 

Herbert  Tareyton  .  2  341.882.00  21.5 

Old  Gold  .  3  304.904.00  19.2 

Pall  Mall  .  4  189,888.00  12.0 

Parliament  .  5  161,882.00  10.2 

Sano  .  6  130.928.00  8,2 

Marlboro  .  7  60,092.00  3.8 

L&M .  8  60.365.00  8.2 

Reitent  .  9  977.00  0.0 

Lucky  Strike  .  10  82.00  0.0 

Chesterfield  .  11  28.00  0.0 


TOTAL  ACTIVE 

inactive 

Camel  . 

Cavalier  . 

Domino  . 

Kent  . 

Kool  . 

Limrett  &  Myers  Co. 

Lords  . 

Marvel  . 

Mentholette  . 

Philip  Morris  . 


FIRST  TWO  MONTHS 
19  5  4 
Dollar  of  %  Gain 

Ra^  Expenditure  Total  or  Loss 


—  J 

9 

16 

4 

6 

8 

18 

2 


43,556.00 
205.00  0.0 
199,035.00  11.9 
126.897.00  7.6 
76.081.00  4.6 
111.00  0.0 
240.618.00  14.4 


447.857.00  26.8 


2.6  -1-538.4 
++ 
—4.4 

-f27.4 
-1-72.1 
-t-+ 
—79.1 
++ 
++ 
—100.0 


$1,588,001.00  100.0 


$1,134,360.00  67.9  -f40.0 


5  183.488.00  11.0 

7  105,093.00  6.3 

15  259.00  0.0 

14  366.00  0.0 

10  27,729.00  1.7 

3  212.586.00  12.7 

11  3.510.00  0.2 

12  1,977.00  0.1 

IT  114.00  0.0 

13  1.106.00  0.1 


TOTAL  INACTIVE  — 

TOTAL  ACTIVE  (1955)  $  900.989.00 
TOTAL  INACTIVE  (1954) 

TOTAL  CIGARETTES  $  900.989.00  100.0 


$  253,725.00  30.6 

$  253.725.00 
$  828,527.00  100.0 


TOTAL  INACTIVE  — 

TOTAL  ACmVE  (1966)  $1,588,001.00 
'TOTAL  INACTIVE  (1954) 

-)-8.7  i  TOTAL  CIGARETTES  $1,588,001.00  100.0 


$  5.36.228.00  32.1 
$  536.228.00 

$1,670,588.00  100.0  -  4.9 
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SPECIAL  SECTIONS 


Super  Market  Buys 
36-Page  Tab  Insert 


Santa  Rosa,  Calif. 

A  36-page  tabloid  section  was 
placed  in  the  Santa  Rosa  Press- 
Democrat  by  the  Village  Super 
Market  to  mark  the  first  anni¬ 
versary  of  its  purchase  by  Wil¬ 
liam  Sarubbi,  independent  su¬ 
per  market  operator  who  also 
owns  Park  Auto  Super  here. 

“We  think  this  may  be  the 
largest  single  food  ad  ever  car¬ 
ried  in  the  country,”  Dan 
Bowerman,  general  manager. 
Press  Democrat  Publishing  Co., 


told  Editor  &  Publisher. 

“There  may  have  been  larger 
food  store  ads  than  this  36- 
page  tab,  but  if  so,  we  have 
been  unable  to  find  any  record 
of  them,”  Mr.  Bowerman  added. 
He  described  the  section  as 
containing  “100%  paid  adver¬ 
tising.” 

16-Page  Section  Used 
By  City  for  Its  Report 

A  16-page  tabloid  section  was 
run  by  the  city  government  of 


the  WOROESTEIl  Market 

The  Worcester  SUNDAY  TELEGRAM  FEATURE  PARADE 

•  Locally  Edited 

Every  issue  captures  the  interest  of  young  and  old  alike  — 
with  articles  and  illustrations  tailored  by  feature  writers, 
artists  and  photographers  to  the  reading  interests  of 
central  Massachusetts  people. 

•  Letterpress  Printed 

Feature  Parade  is  nationally  recognized  as  one  of  the 
finest  letterpress  Sunday  supplements. 

•  Color  Availability 

Feature  Parade  offers  high  quality  Black  and  White,  spot 
color,  two,  three  and  full  color  reproduction. 

•  Low  Cost 

3lack  and  White  rates  are  same  as  ROP.  Color  rates  are 
unusually  low. 

Worcester  Telegram  -  Gazette  Circulation: 
Daily  156,818;  Sunday  104,429 


NgoRCtsTtB  \  WORCESTER,  MASSACHUSETTS 

vr  t  C  '  George  F.  Booth,  Publisher 


MOLONEY,  REGAN  I  SCHMITT,  l■^ 

National  RepresenfaiiVtl 


Madison,  Wis.,  in  the  Madison 
Capital  Times  and  the  IPis- 
eonsin  State  Journal. 

It  was  the  first  time  that  the 
city  has  used  paid  advertising 
space  to  present  its  annual  re¬ 
port. 

Copy  and  layouts  were  pre¬ 
pared  by  William  Scrivner, 
manager,  Madison  Newspaper 
Copy  Service  Department,  in  co¬ 
operation  with  city  officials. 
Photographs  were  used  to  tell 
major  part  of  the  story. 

Baseball  Editions  Open 
Schenley  Sports  Drive 

Schenley  Distillers  Company 
will  inaugurate  a  season-long 
program  of  identification  with 
sports  with  a  special  baseball 
section  of  Hearst  newspapers 
in  New  York,  Boston  and  Los 
Angeles  next  week.  The  sec¬ 
tions,  prepared  by  the  sports 
staffs  of  the  newspapers,  fea¬ 
tures  records,  schedules,  pro¬ 
files  of  players  on  local  teams 
and  similar  data  important  to 
the  baseball  fan. 

The  section  in  New  York  ap¬ 
peared  in  the  Journal- American 
an  April  11.  The  Boston  version 
accompanied  the  American  on 
April  13  and  the  Record  the 
following  morning.  The  Los 
Angeles  Herald  &  Express  car¬ 
ried  the  section  on  April  11. 

Each  section  features  Schen¬ 


ley  advertising  relating  to  hi 
“whiskies  and  gins  of  ele- 1 
gance.”  In  each  city  scores  of  I 
thousands  of  advance  copiq , 
have  been  printed  for  distribo. 
tion  to  bars  and  —  where  legil  | 
—  package  stores.  Other  copiei  * 
will  be  given  out  at  ball  parki 
on  opening  day.  The  promotiog 
will  lead  into  a  summer  caa.  ': 
paign  stressing  the  theme  that  . 
“summertime  is  Schenley  time."  1 

Other  Sections  .  .  . 

•  The  Wilmington  (N.C.) 
Sunday  Star-News  for  April  S  {| 
published  its  8th  annual  “Aza-  ‘ 
lea  Festival  Edition.” 

•  A  record  80  pages  w’as  pub¬ 
lished  in  the  eighth  annual 
“Home  Building  Edition”  of 
the  Waterbury  (Conn.)  Sunday 
Republican  on  April  3.  The  tab¬ 
loid  section,  containing  60,200 
lines  of  advertising,  was  edited 
by  John  DiCorpo,  Sunday  fea¬ 
ture  writer. 


OWNERS  OFRADIO  STATION  WTAG  AND  WTAG-FM 


WANTED— 

Top  Salesman  for  Newspaper 
Local  Staff 

An  evening  newspaper  located  in 
southeast  metropolitan  city  is  look¬ 
ing  for  a  top  advertising  salesman 
to  assume  responsibility  for  depart¬ 
ment  stores  and  ladies  ready-to- 
wear  specialty  shops.  Must  be  sea¬ 
soned  yet  flexible  enough  to  meet 
challenge  of  highly  competitive 
situation. 

Wanted  is  a  man  of  ideas  with 
administrative  as  well  as  merchan¬ 
dising  know-how. 

This  is  an  excellent  opportunity  of¬ 
fering  good  future  potential. 

All  replies  will  be  held  in  strict 
confidence. 

Our  employees  know  of  this  ad. 
Send  complete  information  to 

KENNETH  MILLS 

477  Madison  Ave. — 7th  floor 
New  York  22.  N.  Y. 


•  A  Do-It-Yourself  section 

was  repeated  by  the  Portlasi 
(Me.)  Press  Herald  as  part  of 
its  second  annual  DIY  Expo¬ 
sition.  Three  columns  of  ads 
in  the  section  entitled  advertiser 
to  a  booth  at  the  show.  Local 
retailers  paid  a  plus  rate  for 
the  ads.  The  special  edition 
ran  22  pages  with  52,000  lines! 
of  ads.  * 

•  “50  Years  of  Service,”  Lin- 
coin  Bank  and  Tnist  Company’s 
Golden  Anniversary  16-page 
section  April  3  in  the  LouisvUU 
(Ky.)  Courier-Journal  set  a 
record.  The  8%  by  11-inch,  full- 
color,  saddle-stitched  section 
represented  the  largest  single 
expenditure  in  the  daily  by  any 
local  financial  institution. 

•  The  Norton  ( Kans.) 
Daily  Telegram  on  March  26 
published  a  17-section,  132- 
page  “Norton  Area  Progress 
Edition.” 

•  A  “Passover  Section”  was 
issued  with  the  March  28  edi¬ 
tion  of  the  New  York  Pott 
The  48-pager  had  the  fii*st 
fourth  covers  printed  in  red ' 
and  black  along  with  the  cen¬ 
ter  spread- 

•  Boating  in  the  Gulf  Coast 
was  the  peg  for  a  28-page  sec¬ 
tion  published  by  the  Houstn 
(Tex.)  Post.  One  color  and 
black  was  used  on  the  cover. 

•  The  Pittsfield  (Mass)  Berk¬ 
shire  Evening  Eagle’s  annuil 
spring  fashion  supplement  ran 
12  pages  with  about  60%  adver¬ 
tising. 
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FOOD  PRODUCTS- 

All- purpose  shortening,  baby  I'uuds,  baeon, 
baking  mixes,  baked  beans,  bread,  candy,  cat 
food,  chili  con  came,  caiuied  chicken,  branded 
Chinese  foods,  coffee,  cookies,  cooking  or  salad 
oil,  caiuied  corn,  cottage  cheese,  corned  beef 
hash,  graham  and  soda  crackeis,  cranberries-- 
fresli  and  sauce,  dessert  powders,  dietetic  fruits 
and  vegetables,  dug  food,  flour,  frozen  foods, 
frozen  orange  juice,  caiuied  fruit  and  vegetable 
juices,  hut  and  cold  breakfast  foods,  jams, 
jellies  and  preserves,  ice  cream,  liver  sausage, 
camied  luncheon  meals,  margarine,  macaroni 
and  spaghetti,  milk,  canned  peas,  potato  chipis, 
rice,  salmon,  dry  soup  mixes,  tuna  fish,  wieners, 
peaches,  canned  sardines,  sugar,  meat  sauce, 
refrigerated  ready  to  bake  biscuits. 

SOAPS,  ALLIED  PRODUCTS- 

Powdered  bleach,  bleaching  fluid,  deodorizers 
disinfectants,  laundry  starch,  scouring  cleansers, 
soaps  and  cleaning  agents  for  dishes,  fine 
fabrics,  hardwood  floors,  household  laundry,  /$, 
linoleum  or  tile  floors,  painted  walls  and  ‘ 

woodwork,  rugs  and  upholstery,  toilet  bowl  . 
cleaners,  floor  wax,  scouring  pads,  toilet  I 
articles  purchased  in  grocery  stores.  li 
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DRUGS.  TOILETRIES- 

Deodorant,  facial  cream,  facial  tissues, 
hair  spray,  hair  tonic  or  dressing, 
hand  cream,  hand  lotion,  headache 
remedies,  lipstick,  nail  polish,  home 
permanent  waves,  safety  razor  blades, 
shampoo,  electric  shavers,  shaving  cream, 
tooth  paste,  tooth  powder. 
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BEVERAGES- 

Cordials,  gin,  grape  brandy,  rum,  scotch, 
vermouth,  whisky,  wine,  beer,  soft  drinks, 
prepared  cocktails. 

HOMES,  APPLIANCES- 

Clothes  dryers,  cooking  ranges,  home  food 
freezers,  dishwashers,  garbage  disposers,  home 
heating,  home  improvements,  owners  and  renters 
of  homes,  power  lawn  mowers,  power  tools, 
planning  to  build  or  buy,  room  and  outside 
painting,  portable  radios,  refrigerators, 
television  sets,  washing  machines,  mattresses, 
carpets  and  rugs. 
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AUTOMOTIVE- 

.\ntifrccze,  batteries,  make  and  model  car 
owned,  gasoline,  motor  oil,  tires,  spark  plugs, 
ownership  and  make  of  second  car  in  family, 
planning  to  buy. 


Kans.) 
rch  26 
.  132. 
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ances,  homes,  and  their  economic 
status.  This  information,  all  gathered 
since  January  1,  1955,  again  shows  the 
competitive  positions  of  more  than 
2,000  brands,  shifts  in  buying  habits, 
dealer  distribution  of  brands  and  com¬ 
parisons  with  past  years.  Write  for  this 
report  on  local  marketing  and  buying 
factors  which  influence  your  sales  in 
the  Milwaukee  market. 


Here’s  the  up-to-date  picture  of'  con¬ 
sumer  buying  habits  in  a  metropolitan 
market  of  300,000  households  and 
a  million  population.  It’s  the  32nd 
annual  report  of  .America’s  original 
Consumer  Analysis  —  telling  what, 
when  and  where  Milwaukee  people 
buy;  their  brand  preferences  and  prod¬ 
uct  usage;  ownership  of  cars,  appli- 


GENERAL- 

Cellulose  spwnges,  cigarets,  cigars,  compwsition 
of  families,  foundation  garments,  brassieres, 
nylon  hosiery,  piptes  and  pipe  tobacco,  paper 
towels,  aluminum  foil,  paper  napkins,  toilet 
tissue,  wax  paper,  family  income,  employment, 
life  insurance,  outboard  motors,  stocks 
and  bonds,  wrist  watches. 
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ge  sec- 
{oustn 
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THE  MILWAUKEE  JOURNAL 
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National  Repmentativet,  O'Mara  &  Omrubac,  Inc. 

Chicaso  Detroit  Los  Ansclet  San  Francisco 


New*  York 


19 


RETAIL  SURVEY 


970  Newspapers  Baek 
Men  s  Wear  Program 


The  spring  men’s  wear  news¬ 
paper  program  issued  by  the 
Men’s  Wear  Inter-Industry 
Council  has  been  placed  with  a 
total  of  970  newspapers — larg¬ 
est  response  in  the  program’s 
four-year  history,  according  to 
Edward  H.  Zimmerman,  who  di¬ 
rects  preparation  and  distribu¬ 
tion  of  the  project  for  the  Coun¬ 
cil. 

Are  You  Killing 
Sunday  Comic  Ads? 

Are  you  one  of  the  many 
advertisers  switching  Sunday 
comic  ads  to  magazine  sup¬ 
plements? 

Well,  if  you  ore,  big  boy, 
better  watch  for  leaks. 

If  you  switched  your  Or¬ 
lando  comic  ads  to  This 
Week,  Parade  or  American, 
you  are  losing  Central  Flori¬ 
da's  400,000  population  and 
its  500  million  $  market. 

Why  .  .  .  Because  Orlando 
Sentinel's  home-printed,  home- 
edited,  local  Florida  Maga¬ 
zine  has  three  times  the  circu¬ 
lation  of  ALL  OTHER  SUPPLE¬ 
MENTS  combined,  in  our  im¬ 
mediate  five  county  area.* 

These  include  the  American 
weekly,  distributed  by  Miami 
Herald;  This  Week  Magazine, 
distributed  by  Miami  News 
and  Florida  Times-Union  and 
Parade,  distributed  by  the  St. 
Petersburg  Times. 

Circulation  of  all  three  of 
these  supplements  in  our  five 
counties  total  less  than  17,000 
— while  Our  Own  Florida 
Magazine  totals  almost  60,000. 
That's  better  than  a  three  to 
one  ratio  over  the  combined 
field. 

In  Orange  County  alone, 
Orlando  Sentinel's  Florida 
Magazine  leads  This  Week 
28  to  1;  it  leads  American 
Weekly  31  to  1;  it  leads  Pa¬ 
rade  Magazine  855  to  1. 

If  you're  switching  from 
comics  to  Sunday  Magazines, 
look  out  for  derailments,  such 
as  Orlando  and  Central  Flori¬ 
da's  500  million  $  market. 

Florida  Magazine  con  also 
give  you  ROP  color. 

•Source:  ABC  March  31,  1954 

Orlando  Sentinel-Star 

UABTIN  ANDERSEN  -  Editor.  Owner, 
Ad-Writer  k  Gklley  Boy 

Orlando,  Herida 

R«t.  Rep.  Burke,  Kulpen  A  Uabonej 
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Growing  acceptance  of  the 
program  means  that  men’s  wear 
retailers  across  the  nation  are 
assuming  greater  importance  as 
advertisers,  and  that  newspa¬ 
pers  are  working  to  develop  a 
greater  volume  of  local  men’s 
wear  advertising  on  a  continu¬ 
ing  basis,  Mr.  Zimmerman 
pointed  out. 

The  Council’s  semi-annual 
newspaper  package  includes  ad 
layouts  for  use  by  retailers,  plus 
editorial  coverage  to  stimulate 
local  consumer  interest  in  men’s 
clothing  and  to  give  added  im¬ 
pact  to  the  advertising.  Editor¬ 
ial  matter,  which  includes  fash¬ 
ion  photos  and  style  news  fea¬ 
tures,  is  presented  as  a  com¬ 
plete  men’s  style  supplement  for 
use  either  as  a  section  in  itself, 
or  incorporation  into  a  com¬ 
bined  men’s  and  women’s  wear 
fashion  section. 

The  Council  has  distributed 
copies  of  its  suggested  layouts 
to  men’s  wear  retailers  in  each 
city  where  a  newspaper  re¬ 
quested  the  program,  and  has 
urged  retailers  to  give  full  sup¬ 
port  to  the  program  in  his  com¬ 
munity. 

From  a  beginning  of  only  320 
participating  newspapers,  Mr. 
Zimmerman  told  Editor  &  Pub¬ 
lisher,  demand  for  the  Coun¬ 
cil’s  program  has  risen  steadily. 
Last  fall,  more  than  700  news¬ 
papers  used  the  project.  More 
than  1,100  newspapers  regular¬ 
ly  devote  editorial  space  to 
men’s  wear  news  in  some  form, 
Mr.  Zimmerman  said. 

Shoe  Institute  Set 
For  May  Shoe  ^Parade* 

National  Shoe  Institute,  New 
York  City,  has  launched  a  “Par- 

RALEIGH,  North  Carolina... 

Bis,  busy  trade  center  of  the  >3 
County  “Golden  Belt”  where  One- 
Third  of  N.  C.’a  Retail  Salei  are 
made  .  .  . 

$925,382,525 

(Oflicial  N.  C.  Dept,  of  Rev.) 

Sell  it  with  the  market’i  ONLY  Morn- 
inc-and-Snnday  Newspaper  ... 


120,127  Morning 
130,276  Sunday 

(ABC  Audit,  13/31/54) 
Rep.  The  Branham  Company 


ade  of  Summer  Shoes  for  Men” 
with  a  May  15  target  date,  on 
behalf  of  shoe  retailers  for  pro- 
motion  exclusively  through 
newspapers,  it  was  announced 
last  week  by  G.  B.  Allbritton, 
secretary  of  the  Institute. 

A  tabloid  special  section  for 
which  mats  of  illustrations  are 
being  made  available  free  on 
request  has  been  sent  to  news¬ 
papers  which,  Mr.  Allbritton 
said,  apparently  will  need  little 
urging  to  contact  their  shoe  re¬ 
tailers  and  propose  city-wide 
exploitation  of  the  “shoe  par¬ 
ade.”  He  said  that  more  than 
200  papers  have  already  asked 
for  the  material. 

More  than  700  new’spapers 
now  requisition  the  Institute’s 
semi-annual  kit,  with  a  regu¬ 
larity  that  indicates  more  than 
satisfactory  response  from  shoe 
retailers  in  terms  of  advertising 
support. 

“Shoe  sales  have  been  moving 
upward,  and  it  goes  without 
saying  that  newspapers  must 
get  a  major  share  of  the  credit, 
for  no  other  means  of  exploit¬ 
ing  these  events  have  been  used 
from  the  very  beginning,”  Mr. 
Allbritton  said. 

Joseph  A.  Bernstein,  editor, 
Metro  Associated  Services,  Inc., 
who  set  up  a  similar  program 
for  the  Men’s  Wear  Inter-In¬ 
dustry  Council,  was  called  in  to 
help  the  Shoe  Institute  from  the 
start.  Sections  are  planned  so 
that  material  may  be  merged 
with  regular  fashion  sections, 
or  used  separately  as  special 
shoe  sections,  or  “r.o.p.”  at  will 
of  the  newspaper. 

According  to  Mr.  Allbritton, 
the  city-wide  approach  with  all 
leading  shoe  retailers  partici¬ 
pating,  is  the  most  popular  and 
most  successful  approach  both 
from  the  standpoint  of  the 
newspaper  and  the  retailer. 

Peoria  Journal  Star 
Ad  Idea  Wins  Trophy 

The  Peoria  (Ill.)  Journal 
I  Star  has  been  awarded  the  Vic¬ 
tor  A.  Modeer  trophy  by  Mid¬ 
west  Newspaper  Advertising 
Executives’  Association  for  sub¬ 
mitting  “the  most  usable  ad¬ 
vertising  idea.” 

Winning  campaign  was  a 
series  of  small  ads  for  Craw¬ 
ford’s  Shoe  Salon.  Each  ad  fea¬ 
tured  a  nationally  known  brand 
of  shoes,  one  price  and  one  un¬ 
usually  large  illustration  con¬ 
sidering  size  of  the  ad.  The 
store’s  logotype  was  used  at  the 
top  and  bottom  of  each  inser¬ 
tion. 

The  award  was  made  to  Clar¬ 
ence  Mugge,  advertising  promo¬ 
tion  manager  of  the  Journal 
Star.  In  presenting  a  gold  pla¬ 


que,  judges  indicated  the  award 
was  made  because  of  the  effec¬ 
tive  use  of  small  space  in  a  con¬ 
sistently-run  retail  ad  program. 

The  Journal  Star  is  the  first 
newspaper  to  win  this  trophy 
given  by  Mr.  Modeer,  advertis¬ 
ing  director  of  the  St.  Joseph 
(Mo.)  News-Press. 

Newspaper  Ad  vs  TV 
Wins  in  A  Walk 

Some  retailers  have  to  learn 
about  the  pulling  power  of 
newspaper  advertising  the  hard 
way — like  the  independent  su¬ 
permarket  owner  in  Pueblo, 
Colo.,  who  used  a  15-minute  TV 
show  to  plug  a  special  rate, 
“carload  sale”  of  ice  cream. 

Fred  C.  Jones,  advertising  di¬ 
rector,  the  Pueblo  Star-Joumd 
and  Chieftain  challenged  the 
supermarket  owner  to  use  a 
four-column,  42-line  ad — a  com¬ 
parable  unit.  The  merchant  did. 

Result:  Sales  from  TV  totaled 
300  gallons,  sales  from  the 
newspaper  ad  four  days  later 
hit  about  2,000  gallons. 

According  to  Mr.  Jones,  the 
merchant  has  increased  his 
newspaper  linage  “substan¬ 
tially.” 

Kraft’s  Boxtop  Offer 
Irks  Clothiers’  Assn. 

A  $1.00  retail  value  in  men’s 
socks  for  50c  and  a  Velveeta 
boxtop  being  offered  in  national 
media  by  Kraft  Foods  Com¬ 
pany  has  made  members  of  the 
National  Retail  Association  of 
Clothiers  and  Furnishers  ex¬ 
tremely  unhappy. 

One  of  many  members  to 
write  the  association  asking  it 
to  protest,  suggested  that  the 
men’s  apparel  stores  buy  cheese 
at  wholesale  and  give  it  away 
as  a  premium  with  purchases 
of  socks. 

Other  members,  however,  felt 
that  such  an  offer  attracted 
attention  to  men’s  wear,  public¬ 
ized  the  “stretch”  type  of  hose 
and  fostered  future  .sales. 

The  association  has  made  a 
formal  complaint  to  G.  C.  Pound, 
Kraft  president,  with  a  copy  to 
J.  Walter  Thompson  (k). 
Kraft’s  agency,  outlining  alle 
gations  of  unfair  competition 
and  asking  for  comments. 

• 

Ad  R^te  Raised 

Pueblo,  Colo. 
For  the  first  time  in  four 
years,  general  open  rates  for 
advertising  have  been  increased 
by  the  Pueblo  Star-Journal  and 
Chieftain.  Advertising  Director 
Fred  C.  Jones  announced  an  in¬ 
crease  of  two  cents  per  line 
makes  the  open  rate  16  cents. 

EDITOR  ac  PUBLISHER  (or  April  16,  199) 


ED 


editor  at  PUBLISHER  for  April  16,  1955 


Tiny  man-made  diamond  cluster  is  mounted 
on  a  needle.  At  left  is  a  scientist's  thumb 


\ 
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Th)gress  Is  Our  Most  Important  Product 

GENERAL^  ELECTRIC 


Here’s  how 
General  Electric 


man-made 

diamonds 


It  took  seven  scientists  four  years  and 
thousands  of  tries  to  produce  small 
stones  identical  with  those  of  nature 

Early  this  year,  General  Electric  displayed 
diamonds  made  in  our  Research  Laboratory. 
They  are  tiny  stones— the  biggest  only  1/1 6th 
of  an  inch  long.  But  they  are  real  diamonds, 
exactly  like  stones  dug  from  the  earth. 

This  discovery  of  General  Electric  research 
is  the  kind  of  basic  knowledge  that  creates  new 
products  and  new  jobs. 

Seven  scientists  and  their  technical  assistants 
worked  for  four  years  in  the  promising  new 
field  of  combined  high-temperature,  high-pres¬ 
sure  research.  A  unique  pressure  chamber  for 
a  giant  1000-ton  press  was  built,  where  pres¬ 
sures  of  1,500,000  pounds  per  square  inch  and 
temperatures  of  5,000  degrees  Fahrenheit  could 
be  achieved  simultaneously— duplicating  the 
“squeeze”  240  miles  inside  the  earth.  Thou¬ 
sands  of  experiments  were  made. 

More  work  and  expense  will  be  necessary  to 
bring  down  tbe  cost  of  General  Electric  dia¬ 
monds  before  they  are  practical  for  industrial 
use.  But  learning  how  to  make  real  diamonds  is 
a  landmark  in  our  76-year-long  search  for  ways 
to  make  new  and  better  products  for  everyone. 
As  we  see  it,  it  is  a  good  example  of  progress  in 
the  American  way. 


At  the  G-E  "diamond  mins,"  a  1000-ton  press,  are  Dr.  A. 
L.  Marshall,  manager  of  Chemistry  Research,  and  A.  J. 
Nerad,  who  supervised  the  project.  Write  for  the  story 
of  the  development,  “Man-Made  Diamonds,”  General 
Electric  Company,  Dept.  G  2-117,  Schenectady,  N.  Y. 


ad  campaigns 


Rexall  Drug  Schedules 
‘Biggest  Retail  Ad^ 


Probably  the  “biggest  retail 
advertisement  ever  seen”  (via 
BBDO,  Los  Angeles)  was 
unleashed  by  Rexall  Drug  Com¬ 
pany  on  behalf  of  its  more 
than  10,000  franchise  dealers  to 
support  the  company’s  spring 
one-cent  sale,  April  13-16. 

Schedule  included  two- 
page  color  ads  in  This  Week, 
Parade  and  a  score  of  other 
important  national  Sunday 
newspaper  magazine  supple¬ 
ments  in  addition  to  four-page 
color  spreads  in  national  mag¬ 
azines. 

Combined  magazine  and 
Sunday  supplement  circulation 
reaches  43,500,000  and  adds  up 
to  a  total  of  128,000,000  pages 
of  advertising. 

Newspaper,  radio  -  TV,  and 
point-of-purchase  material  was 
supplied  to  druggists  for 
local  tie-in  advertising. 

M-O-Lene  Expands 
Spring  Ad  Drive 

Chicago 

Spring  plans  for  M-O-Lene 
■rug-cleaner  concentrate,  newest 
product  of  d-Con  Company, 
calls  for  increased  use  of  news¬ 
paper  space  and  TV,  plus  sched¬ 
ules  in  Good  Housekeeping  and 
Life  (via  Arthur  Meyerhoff  & 
Co.,  Chicago). 

M-O-Lene  has  scored  heavily 
in  test  markets  across  the  coun¬ 
try,  resulting  in  plans  for  full 
national  distribution  and  ad¬ 
vertising.  The  product  was  test¬ 
ed  in  Los  Angeles,  San  Fran¬ 
cisco,  Des  Moines,  Omaha, 
Grand  Rapids,  Kalamazoo,  To¬ 
ledo,  Charlotte,  N.  C.  and  New 
Britain. 

Heavy  turnover  of  the  new 
compound  during  an  off-season 
period  helped  make  the  decision 
to  catch  this  spring’s  cleaning 
•eason.  Spring  plans  for  in 
sreased  advertising  includes  na 
Bonal  copy  in  newspapers,  plus 
•o-op  advertising  allowances. 

t  Krylon  Opens  Drive 
In  Newspapers  Only 

A  “coast-to-coast”  regional 
)iwspaper  advertising  cam- 
•ign  (via  J.  Robert  Mendte, 
nc.)  to  promote  its  spray  ena- 
Imls  in  84  markets  during  1955 
l«s  been  launched  by  Krylon, 
Inc. 

I  The  campaign  is  built  entire- 
I  ly  around  newspaper  space  with 
1  Krylon  bearing  the  cost  of  the 
I  zdvertising.  However,  each  ad 


is  sponsored  by  a  major  outlet 
in  each  market  in  order  to  give 
the  advertising  extra  retail  im¬ 
pact. 

During  the  spring,  only  14 
markets  in  the  east  will  be 
covered.  Additional  markets  will 
be  completed  during  the  sum¬ 
mer  months,  climaxed  by  an  in¬ 
tensive  campaign  in  28  markets 
in  the  fall.  Some  of  the  news¬ 
paper  space  will  be  supple¬ 
mented  with  radio-TV  spots  in 
conjunction  with  local  retail 
outlets. 

Seagram  Schedules 
607  Dailies  for  Ads 

Total  of  607  dailies,  in  492 
markets,  reaching  some  42  mil¬ 
lion  persons,  have  been  sched¬ 
uled  by  Seagram-Distillers  Co. 
for  a  “Birthstone  of  the  Year” 
campaign  desig^ned  to  remind 
consumers  that  “every  day  is 
somebody’s  birthday”  and  that 
One  whiskey  makes  an  ideal 
gift  for  such  occasions. 

Seagram’s  gift  promotion 
(via  Warwick  &  Legler,  Inc.) 
will  be  spearheaded  by  a  foui- 
color  spread  in  the  April  18 
issue  of  Life. 

Other  Campaigns  .  .  . 

•  A  weekly  saturation  cam¬ 
paign  (via  Arthur  Meyerhoff  & 
Co.)  of  weekly  large-space  in¬ 
sertions  in  Chicago  dailies — 
Tribune,  Daily  News,  Sun- 
Times  and  the  American,  plus 
radio-TV  spots,  broke  this  week 
in  behalf  of  Thomas  J.  Webb 
coffee. 

•  Glamur  Products,  Inc., 
Syracuse,  N.  Y.,  makers  of 
Easy  Glamur  rug  and  uphol¬ 
stery  cleaner,  has  scheduled 
newspapers  in  New  York  City, 
Newark,  N.  J.,  and  Long  Island 
for  an  intensive  metropolitan 
campaign  in  cooperation  with 
Gimbel’s,  Gertz  and  Bamberger 
department  stoi'es. 


Miami  News  Adds 
Auto  Group  Service 

An  additional  business  sei-v- 
ice  by  the  Miami  (Fla.)  Daily 
News  market  research  depart¬ 
ment  was  instituted  during 
March,  advertising  Director 
Robert  F.  Buggeln,  announced. 

Officials  of  service  stations, 
service  station  chains  and  asso- 


800-Line  Ads  Key 
To  ^Bride ’s  House  ’ 

starting  April  17,  800-line 
ads  (via  BBDO)  in  175  news¬ 
papers  will  serve  as  the  key  to 
announce  opening  of  United 
States  Steel  Homes,  Inc.’s  pre¬ 
fab  wood  Bride’s  House  of  1955 
in  markets  where  some  200 
U.  S.  Steel  Homes  builder-deal¬ 
ers  have  erected  demonstration 
homes. 

The  company,  a  subsidiary  of 
U.  S.  Steel  Corp.,  will  spend 
$30,000  for  these  announcement 
ads  and  will  go  50-50  on  an  ad¬ 
ditional  $30,000  co-op  deal. 
Homes  are  being  furnished 
through  local  stores.  Twenty- 
two  suppliers  and  57  manufac¬ 
turers  are  participating. 

A  number  of  newspapers  re¬ 
portedly  are  preparing  special 
sections  to  tie-in. 

ciated  automotive  groups  are  to 
receive  a  gratis  monthly  report 
of  the  current  and  cumulative 
sales  of  gasoline  from  compan¬ 
ies  operating  in  News’  retail 


This  area  consists  of  Dade, 
Broward  and  Moni'oe  counties 
— whose  sales  were  responsible 
for  24%  of  all  of  Floridas’  gaso¬ 
line  business  in  1954. 

Letters  to  parties  concerned 
invited  them  to  join  the  mailing 
list  upon  request. 


Worthy  Is  Sears 
New  PR  Director 

Chicago 

Edward  J.  Condon,  vicepresi¬ 
dent  in  charge  of  public  rela¬ 
tions  at  Sears,  Roebuck  and 
Co.,  has  announced  that  effec¬ 
tive  April  25,  he  is  giving  up 
his  duties  because  of  continuing 
ill  health. 

James  C.  Worthy,  assistant 
to  the  chairman  of  the  board, 
will  succeed  Mr.  Condon  as  di¬ 
rector  of  public  relations  for 
Sears. 

Mr.  Condon,  who  is  a  veteran 
Sears  executive  with  32  years 
of  service,  has  spent  most  of 
his  career  developing  and  di¬ 
recting  the  company’s  public 
relations  program.  He  will  re¬ 
main  with  the  company  as  an 
advisor  and  consultant  on  pub¬ 
lic  relations  matters. 


I  .  CT’  / 

EORiA  Journal  Star 


net  paid  100,000  fUul 

R*pr*«tnt*d  Notionolly  by  WARO-GRIFFITH  CO.,  Inc. 
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NEWSPAPER  REPRESENTATIVES 


Newspapers  Lauded 
For  Marketing  Aid 


service  on  Borden  Co.’s  “Star-  lers,  postcards,  tie-in  ads  and 

lac”  campaign  of  last  fall  was  “gimmicks,”  as  well  as  reports  nmHVPV|||| 

“one  of  the  finest  —  and  most  of  many  personal  calls  on  deal- 

resultful  —  examples  of  media  ers  to  announce  the  campaign  \  |  1^. 

cooperation  I  have  ever  experi-  and  to  promote  tie-in  adver-  A  \  %  |l 

enced,”  Ray  T,  Bailey,  product  tising  and  the  use  of  shelf  and  \  \\\  l/j 

advertising  manager  for  Star-  floor  displays.  \  ^  -  Ml 

lac,  declared  last  week.  Last  fall’s  campaign,  which  ^  it:  f 

Speaking  before  luncheon  totalled  more  than  S 

meeting  of  the  New  York  Chap-  of  newspaper  space,  in- 

ter,  American  Association  of  troduced  Borden’s  Instant  Star-  f*  ^ 

Newspaper  Representatives,  Mr.  ®  version  of  a  product  ^  llA  \  \ 

Bailey  disclosed  that  “well  over  which^had  been  on  the  market  -  ^ 

carrying  the  eight-week  cam-  “N  e  w  s  p  a  p  e  r  advertising”, 

paign  have  sent  reports  of  Mr.  Bailey,  “gave  us  the  ^  .  %, 

“merchandising”  cooperation  to  tremendous  local-level  impact  *■ 

his  office  and  to  the  agency,  we  needed,  not  only  on  the  con-  LOCAL  MARKETING  SERVICE  r.portt  showing  wh< 

Young  &  Rubicam.  “I’m  sure,”  sumers,  but  also  on  the  in  support  of  Borden  Co.'s  400-paper  campaign  for 

he  added,  “that  a  substantial  trade  and  on  our  own  field  sales  are  checked  by  (left  to  right);  Ray  T.  Bailey,  produc 

number  of  other  newsnaners  forces.  And  the  newspapers,  «g«f.  Borden  Co.;  William  C.  Johnson,  Johnson,  K« 

a™  gYve  support  althourt  they  dealer  aetivity  multiplied  "thli  i-d  -d  .ic.pr..id.et  N..  Y.,k  Ch.p..,.  A™,ie 

did  not  report  on  it,  and  many  impact.  It  proved  to  us  once  Newspaper 

reports  are  still  coming  in.”  again  that  activity  of  this  kind, 

Slides  accompanying  Mr.  Bai-  which  we  could  not  possibly  do  and  up;  28  placed  100,000  lines  Woodward,  Inc. 
ley’s  talk  showed  examples  of  ourselves,  is  one  of  the  essen-  or  more;  and  42  agencies  placed 
some  of  the  devices  used  by  tial  ‘plusses’  we  can  count  on  from  1,500  to  99,000  lines, 
newspapers  in  whipping  up  gro-  in  our  newspaper  campaigns.”  The  four  top  agencies  in 
eery  trade  enthusiasm  in  the  Although  it  is  “too  early,”  terms  of  linag< 
campaign.  Among  them  were  Mr.  Bailey  said,  to  assess  cam-  ucts  for  which 

- paign  results  specifically,  “sub-  were:  J.  Waite: 

■  ■■■  m  stantial  sales  increases”  are  al-  (Lux,  Ford, 

lw||||T  C  ready  apparent.  Yeast,  7  Up) 

1  ,  N’West  DMy  Preu  MrtoS)’'"t354 

Goinil  on  ReveaU  ’54  Billings  Erickson,  Inc. 

?P  j  A  total  of  21,485,321  lines  of  Three  Feathers, 


Loew’s,  Inc.,  for  two  years  prior 
to  joining  the  Times. 


ceeded  by  Kobert  A.  Jobson  who  one-year  term.  Palmer  Hoyt, 
joined  0  &  O  in  New  York  in  publisher,  Denver  (Colo.)  Pott, 

1949,  transferred  to  Detroit  in  was  reelected  a  director  for  a 

1950,  and  who  has  been  acting  one-year  term. 

manager  '  '  '  —  -  -  _  _  ..  .  . 


Advertising  Salesman 

One  of  America’s  leading 
newspapers,  located  in  Chart 
area  2,  offers  an  unusual 
opportunity  for  a  young  man 
(under  30)  in  their  Retail 
Display  Advertising  Depart¬ 
ment.  Experience  in  adver¬ 
tising  selling  and  production 
is  desirable  but  not  essential. 
Straight  salary  with  periodic 
increases.  Write,  giving  age, 
education,  experience,  pres¬ 
ent  work  and  salary  re¬ 
quired.  Replies  confidential. 
Box  1498,  Editor  &  Publisher. 


TUUNb  lUCAo!  Young  poopio  dit- 
cuH  thoir  pef  ideas  and  inferviaw 
celebrities  on  local,  national,  and 
world  affairs  over  Station  WBZ-TV, 


past  two  H 
years.  the 

Mr.  Roberts,  < 

“dean”  of  newspaper  represen-  the 
tatives  in  Detroit,  joined  0  &  0  for 

in  1920,  serving  in  the  Chicago  £_ .  _  _ 

office  to  June  1,  1924  when  he  dent,  Westchester  County*  Pub- 
opened  0  &  0*8  Detroit  office,  ijshers,  Inc.,  continues  as  • 

Art  Engel  Joins 

Cresmer,  Woodward  2  Join  Media  Records 
Arthur  Engel  Jr.,  for  four  The  Tampa  (Fla.)  Tribuni 
years  in  the  national  advertis-  and  the  Yakima  (Wash.)  Her- 
ing  department  of  the  New  aid  &  Republic  became  mem- 
York  Times,  has  joined  the  New  bers  of  Media  Records,  effec- 
York  sales  office  of  Cresmer  &  tive  April  1. 
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the  Bureau  of  Advertising, 
considered  the  AN  PA,  was  named  to  represent 


TUUNb  lUtAb  is  just  one  more  of 
fhe  Globe's  famous  projects  for 
youth  .  .  .  just  one  more  example  of 
the  Globe's  famed  "youthful  touch.” 


INTERNATIONAL  NEWS  SERVICE 


is  proud  to  announce 
the  addition  of  the 

NORFOLK,  VA.,  LEDGER-DISPATCH 

to  its  growing  family  of 
newspaper  clients* 

^ Other  recent  newspaper  additions  to  the 
INS  client  network  include: 

OKLAHOMA  CITY,  OKLA.,  OKLAHOMAN  AND  TIMES  •  TULSA,  OKLA.,  TRIBUNE 
BATON  ROUGE,  LA.,  ADVOCATE  AND  STATE  TIMES  •  TALLAHASSEE,  FLA.,  CAPITAL  POST 
MERIDIAN,  MISS.,  STAR  •  JACKSON,  MISS.,  DAILY  NEWS 
LANCASTER,  PA.,  SUBURBAN  TIMES  •  BEDFORD,  IND.,  TIMES-MAIL 
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PR  ROUNDUP 


Newspaper  PR  Ads 
Aid  Trade 


Pap 


ers 


for  the  survey  because  it  is  a 
reasonably  typical  town.  Forty 
staff  members  were  moved  to 
the  community  to  spend  a  week. 
Each  of  these  researchers  was 
armed  with  an  hour-long  ques¬ 
tionnaire,  questions  to  be  asked 
the  homeowner  on  the  condi¬ 
tions  of  his  kitchen,  bathroom. 


PR  Man  Opposed 
In  Association  Job 

Albuquerque,  N.  M. 

The  appointment  of  Jack 
Sitton,  public  relations  officer 
for  the  New  Mexico  Potash  In- 
dustry,  as  executive  secretary 
of  the  New  Mexico  Press  A^ 


By  V.  E.  Jensen 


Public  Relations  Manager, 
Domestic  Engineering  Company 


Who  ever  heard  of  a  trade 
publication  taking  full-page  ads 
i  n  newspapers?  Institutions 
magazine  did  it — and  they  did 
the  job. 

Business  paper  publishing  to¬ 
day  has  come  a  long  way  from 
the  we’ll  -  just  -  tell  -  ’em  -  what- 
went  -  on  -  in  -  the  -  trade 
last  -  month  practice  of  years 
ago.  Competition,  as  well  as  a 
social  awareness,  see  to  it  now 
that  the  successful  trade  book 
engages  in  research,  industry 
promotions,  and  a  multitude  of 
activities  that  occasionally 
involve  the  purchase  of  public 
relations  advertising  in  news¬ 
papers. 

Tell  3-D  Story 

The  case  in  point  occurred 
when  Institutions  magazine, 
directed  to  restaurants,  schools, 
hospitals,  hotels  and  all  other 
mass-feeding  and  mass-housing 
institutions,  pioneered  three- 
dimensional  advertising  and  edi¬ 
torial  treatment.  The  medium, 
relatively  experimental  at  the 
time,  looked  then  as  if  it  might 
give  the  entire  world  of  printed 
communication  a  new  perspec¬ 
tive  (thank  goodness  it  didn’t!) 
especially  in  view  of  the  prom¬ 
ise  it  held  for  the  advertis¬ 
ing  of  products. 

When  the  magazine  had  per¬ 
fected  its  research  on  the  tech¬ 
nical  aspects  of  3-D,  it  decided 
to  test  its  findings  in  a  special 
12-page  section  of  editorial  and 
advertising  in  an  issue  of  the 
periodical.  Realizing  that  it  had 


something  which  would  be  of 
interest  to  the  entire  publishing 
industry,  it  decided  to  publicize 
this  fact  by  newspaper  adver¬ 
tising  in  the  two  major  publish¬ 
ing  centers  of  the  country. 
Hence  the  two  full-page  ads  in 
the  New  York  Times  and  the 
Chicago  Tribune. 

When  these  newspapers  re¬ 
ceived  their  contracts,  both  ex¬ 
pressed  themselves  by  letter  and 
editorially  that  to  their  recol¬ 
lections  this  was  the  first  time 
that  such  a  gesture  had  been 
made  under  these  particular 
circumstances. 

Although,  like  most  public  re¬ 
lations  activity,  it  certainly 
would  not  be  able  to  prove  in 
dollars  and  cents.  Institutions 
magazine  believes  this  gesture 
paid  its  way  many  times.  For 
some  months  it  was  a  major 
item  of  conversation  within  the 
industry  it  serves,  and  a  num¬ 
ber  of  accounts  were  directly 
traceable  to  it. 

Ads  Aid  Survey 

Some  time  ago  Domestic  En¬ 
gineering  magazine  derived 
some  fame,  and  a  great  deal 
of  credit  from  the  plumbing 
and  heating  industry,  for  mak¬ 
ing  an  exhaustive  survey  of  the 
remodeling  market  for  plumb¬ 
ing,  heating,  air  conditioning 
and  appliance  products. 

Here  again,  newspaper  ad¬ 
vertising  of  a  public  relations 
nature  saved  the  day  to  make 
the  project  the  success  it  was. 

Bay  City,  Mich.,  was  selected 


laundry  and  heating  plant  and  gociation  has  been  criticized  by 
his  plans  to  improve  them.  Albuquerque  Tribune  and 

Major  question  of  all:  How  the  Albuquerque  Journal. 
could  these  researchers  get  in-  Mr.  Sitton,  a  former  editor 
side  the  homes  and  stay  in  long  of  the  Carlsbad  Current-Argm, 
enough  to  get  answers  to  all  was  named  to  the  post  to  re- 1 


It’s  Mutual  — Every  newspaper  publisher 


using  ACB  Checking  Proof  Service  is  helping 
every  other  newspaper  publisher  by  making  it 
easier  for  agencies  and  advertisers  to  use  news¬ 
papers  in  their  campaigns.  More  than  95%  (by 
circulation)  of  all  daily  and  Sunday  newspapers 
use  ACB  Service. 


tHt  UIVICl  THAI  HEIM  IH  THE  USE  Of  HEWSPAMH  ADVEMISIHG 


Service  Offices 


•  NEW  YORK 

•  MEMPHIS 


CHICAGO  •COLUMBUS 
•  SAN  FRANCISCO  • 


these  questions  —  some  of  them 
rather  personal? 

Get  Immediate  Response 

A  week  before  the  survey  was 
to  take  place  Domestic  En¬ 
gineering  took  a  full  page  ad 
in  the  Bay  City  Times,  explain¬ 
ing  the  project,  and  showing 
how  such  research  works  even¬ 
tually  to  the  benefit  of  the 
homeowner.  It  was  also  men¬ 
tioned  that  each  homeowner 
queried  would  receive  a  small 
gift.  When  the  survey  actually 
began,  a  half-page  ad  telling 
the  same  story  was  run. 

The  response  to  this  adver¬ 
tising  was  tremendous.  Doors 
were  opened  to  the  researchers 
without  question — the  inter¬ 
viewers  averaged  something  like 
2%  inability  to  complete  the 
lengthy  questionnaires  in  the 
nearly  600  homes  called  upon. 
Interviewers  were  actually 
stopped  on  the  street  and  asked 
to  come  to  specific  homes  to 
make  a  survey. 

As  an  example  of  the  com¬ 
munity  interest  stimulated  by 
this  project  in  Bay  City,  the 
Bay  City  Times  was  able  to 
publish  a  16-page  special  sec¬ 
tion  devoted  to  home  moderni¬ 
zation  for  the  first  time  in  its 
history  and  has  continued  it  as 
an  annual  promotion. 


place  Keen  Rafferty,  journalisn 
professor,  who  resigned. 

Both  the  Tribune  and  the 
Journal  praised  the  ability  and 
integrity  of  Mr.  Sitton  as 
newspaper  man  but  they 
thought  it  was  improper  for  t  ] 
state  press  association  to  have 
as  its  secretary  the  public  re- 
lations  representative  of  any  j 
industry. 


Wright  Names  Krock 
The  Hamilton  Wright  Organi¬ 
zation,  Inc.,  New  York,  public 
relations  and  publicity  firm  spe¬ 
cializing  in  programs  for  for¬ 
eign  governments,  has  named 
Col.  Thomas  P.  Krock,  son  of 
Arthur  Krock  of  the  New  York 
Times,  as  its  Washington,  D.C, 
representative.  He  has  been  ac- 1 
tive  in  PR  since  1934. 


Bildersee  Elected 
Exec  Veep  at  Allied 


THE  ADVERTISING  CHECKING  BUREAU,  inc.< 


Election  of  Barnett  Bildersee 
as  executive  vicepresident  of  Al¬ 
lied  Public  Relations  Associates, 
New  York,  has  been  announced 
by  David  B.  Chamey,  chairman 
of  the  board  and  president. 

Prior  to  joining  Allied  in 
1949,  Mr.  Bildersee  was  with 
several  newspapers  in  New 
York  and  Providence,  R.  I., 
with  the  Philadelphia  Public 
Ledger — New  York  Post  Syndi¬ 
cate  in  London,  and  with  As¬ 
sociated  Press  in  New  York. 

He  became  chainnan  of  Al¬ 
lied’s  planning  board  in  1951 
and  was  elected  a  vicepresident 
and  director  of  the  firm  in 
1953. 


Appointments  .  .  . 

•  Benson  Inge,  who  joined 
Ted  Bates  &  Co.,  Inc.,  in  1941 
as  director  of  the  press  depart¬ 
ment,  has  been  named  vicepres¬ 
ident-director  of  public  relations 
at  the  agency.  He  entered  the 
agency  field  in  1938  in  the  PR 
department  of  Benton  &  Bow¬ 
les,  Inc.  He  had  been  a  news¬ 
paperman  on  several  New  York 
dailies,  serving  as  feature  writ¬ 
er  on  the  New  York  Times,  the 
Herald  Tribune,  and  as  staff 
man  on  the  World-Telegram, 

•  Paul  Scheffels  has  left  the 
Ben  Sonnenberg  publicity  office 
to  become  a  full  partner,  with 
Mickey  Greenman,  in  Publicity 
Associates.  Both  men  began 
their  careers  as  copyboys  in  the 
New  York  bureau  of  U.P. 


•  Appointment  of  Everett 
Gerry,  formerly  bureau  chief, 
International  News  Service  at 
Harrisburg,  Pa.,  as  executive 
assistant  to  the  publicity  aiid 
public  relations  department  of 
the  Philadelphia  office  of  .41 
Paul  Lefton  Co.,  Inc.,  was  an¬ 
nounced  this  week. 

•  George  Kavner,  formerly  i 
director  of  public  relations  for 
the  National  Brewing  Company 
of  Baltimore,  Md.,  has  been  ap¬ 
pointed  publicity-promotion  re¬ 
presentative  of  Benton  &  Bow¬ 
les,  Inc.,  New  York. 
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NOTICE  TO  EDITORS— This  advertisement  currently  appears  in  leading 
national  magazines.  For  more  than  30  years.  Metropolitan  Life  has 
sponsored  similar  messages  on  national  health  and  safety.  Because 
of  public  interest  in  the  subject  matter  of  these  advertisentents. 
Metropolitan  offers  all  news  editors  (including  radio  news  editors). 


free  use  of  the  text  of  each  advertisement  in  this  series.  The  text  may 
be  used  in  regular  health  features,  health  columns  or  health  reports 
with  or  without  credit  to  Metropolitan.  The  Company  gladly  makes 
this  material  available  to  editors  as  one  phase  of  its  public-service 
advertising  in  behalf  of  the  nation's  health  and  safety. 


They’re  to  have  a  baby . . . 


This  couple  have  recently  learned  that 
their  baby  is  on  the  way.  Already,  with 
the  help  of  their  doctor,  they  are  planning 
for  the  welfare  of  the  mother-to-be  . . .  and 
the  arrival  of  a  healthy  child. 

Thanks  to  the  safeguards  with  which 
medical  science  has  surrounded  pregnancy 
and  childbirth,  the  chances  are  better  than 
ever  that  prospective  parents  can  now  real¬ 
ize  their  great  expectations.  In  fact,  infant 
mortality  today  has  been  cut  to  28  per 
1 ,000  live  births.  Only  30  years  ago,  it  was 
71.7  per  1,000. 

The  record  for  mothers  is  even  better. 
As  recently  as  1941 ,  there  were  29  maternal 
deaths  among  every  10,000  live  births.  To¬ 
day,  the  rate  has  plummeted  to  less  than 


seven  deaths.  These  great  gains  have  been 
made  even  though  the  number  of  births  in 
recent  years  has  exceeded  three  and  a  half 
million  annually  ...  an  increase  of  almost 
50  percent  since  1941. 

An  important  factor  in  achieving  this 
proud  record  has  been  the  growing  aware¬ 
ness  among  expectant  parents  of  the  im¬ 
portance  of  medical  care  started  early  and 
continued  throughout  pregnancy. 

So,  if  a  baby  is  expected  in  your  family, 
here  are  some  of  the  things  the  expectant 
mother  can  do: 

I.  Take  a  calm,  realistic  and  happy  atti¬ 
tude  about  pregnancy.  Should  anything 
upset  you,  take  your  questions  to  your 
doctor.  He  wants  to  help  you  face  preg¬ 


nancy  as  a  normal,  joyous  state. 

2.  Follow  your  doctor’s  advice  about  pe¬ 
riodic  medical  examinations,  special  diag¬ 
nostic  tests  and  particularly  about  rest, 
exercise,  diet  and  weight  control. 

3.  Plan,  if  possible,  to  have  your  baby  in 
a  hospital  where  you  will  have  the  most 
modem  medical  and  nursing  care.  It  is 
wise  to  make  hospital  reservations  promptly 
...  for  today,  9  out  of  every  10  mothers  go 
to  hospitals  to  have  their  babies. 

The  husband,  too,  can  help  his  wife  over 
the  months  before  the  baby  comes.  The 
arrival  of  a  new  child  is  a  most  important 
event  ...  as  important  to  the  husband  as 
to  the  wife.  When  home  duties  are  shared, 
many  problems  fade  away. 


Metropolitan  Life  Insurance  Company 

(.4  MVTl'AL  COMPASY) 

1  Madison  .\venue.  New  York  10,  N.  Y. 
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These  two  Quonsets — a  dairy  cattle  housing  demonstration  and  research  project — are  at  one  of  the 
many  colleges  and  universities  with  which  National  research  men  work  to  improve  farm  buildings. 


THIS 


NATIONAL  STEEL 


Now  they  call  it  a ‘‘Working  Tool” 

Not  so  long  ago,  a  barn  was  considered  merely  a  shelter. 
Then,  along  came  a  revolutionary  idea  in  steel  .  •  • 


For  generations,  the  old-fashioned 
barn  didn’t  change. 

But  all  around  it,  out  in  the  fields, 
there  was  tremendous  progress. 

New  methods  of  plowing,  planting, 
harvesting.  New  developments  in 
hybrid  seeds,  insecticides,  fertilizers, 
farm  machinery. 

Then,  after  World  War  II,  the  bam 
began  catching  up  with  progress. 

A  building  pioneered  by  our  Stran- 
Steel  Division  appeared.  And  with  its 
arrival  came  the  new  idea  that  a  farm 
building  should  be  a  “working  tool.” 


That  building  was  the  Quonset — 
fabricated  of  Stran-Steel  nailable 
framing  and  galvanized  sheets. 

A  new  way  of  thinking 

To  begin,  research  men  of  National 
Steel  looked  at  farm  buildings  in  this 
new  light.  They  saw  them  as  tools, 
rather  than  buildings.  Tools  versatile 
enough  to  do  many  jobs,  take  much  of 
the  work  out  of  farming,  let  livestock 
do  much  of  the  work  themselves. 

To  develop  their  working  tool  con¬ 
cept  on  the  farm,  National  Steel’s 


research  men— working  closely  with 
specialists  at  leading  agricultural  col¬ 
leges  and  universities  throughout  the 
nation — started  with  a  building  that 
already  had  gained  international  fame 
dvuring  World  War  II  —  the  Quonset. 

Grain  drying  and  storage 

Tackling  the  farmer’s  eternal  problem 
of  weather.  National  Steel’s  research 
men  adapted  the  Quonset  for  grain 
drying  and  storage. 

This  Quonset,  equipped  with  a  dry¬ 
ing  and  aeration  system,  makes  it 


I 


In  this  Quonset  grain  drying  and  storage  building,  air  is  This  Quonset  hay  drying  and  self-feeding  building  with  a 
circulated  through  grain  by  means  of  tunnel  seen  in  fore-  movable  manger  enables  dairy  cattle  to  literally  eat  their 
ground.  Building  protects  grain  from  spoilage  and  weather.  way  into  shelter,  reducing  the  farmer’s  labor  and  feed  costs, 

possible  to  dry  grain  crops  with  natu-  job  —  drying,  conditioning,  storing  We  at  National  Steel  believe  the 

ral  air,  and  provide  safe  storage  with  crops;  sheltering,  feeding,  caring  for  working  tool  concept  of  buildings  will 

no  spoilage  worries.  animals;  protecting  and  maintaining  continue  to  grow  in  acceptance  and 

Today  Quonset  owners  recognize  expensive  machinery.  expand  in  application— not  only  on 

their  steel  grain  storage  buildings  as  «  the  farm  but  in  industry  and  com- 

tools  which  save  more  from  their  har-  merce  as  well.  Its  great  strength  is  m 

vests,  keep  crops  at  highest  quality,  words  of  one  of  America’s  lead-  the  metal  that  makes  it  both  possible 

provide  greater  marketing  profits,  and  >*^8  agricultural  authorities:  “The  new  and  economical — steel. 
roHiice  weather  worries  look  in  farm  buildings  emphasizes  util- 

reduce  weather  worries.  versatUity-two  qualities  that  Steel  serves  In  many  ways 

Hay  drying  and  cattle  self-feeding  make  a  building  work  harder  and  Steel  has  played  a  vital  role  in  giving 


Further  study  of  the  working  tool  con¬ 
cept  resulted  in  the  Quonset  hay  dry¬ 
ing  and  self-feeding  bam. 

Livestock  specialists  working  with 
National  Steel  foimd  that  by  using 
this  building,  hay  was  of  better  qual¬ 
ity,  cattle  would  eat  more,  and  cost 
of  milk  production  would  decline. 

When  this  Quonset  is  equipped  with 
movable  mangers,  cattle  feed  them¬ 
selves  and  literally  eat  their  way  into 
shelter.  This  feature  sharply  reduces 
feed  bills  and  labor  costs.  And  with 
post-free  construction,  it  is  much 
easier  to  handle  cattle  and  keep 
facilities  clean  with  power  equipment. 

Today’s  progressive  farmers  are 


make  more  money  for  its  owner.  This 
is  one  of  the  important  ways  farmers 
can  meet  the  challenge  of  greater 
productivity  with  dwindling  labor 
supply  and  rising  operating  costs.’’ 

That  is  why  National  Steel’s  re¬ 
search  is  directed  toward  the  goal  of 
m£iking  every  farm  building  a  versa¬ 
tile  year-roimd,  multi-use  working  tool 
that  earns  more  for  its  owner  by 
saving  labor,  lowering  costs,  and  by 
improving  quality  of  the  product. 


our  nation  the  highest  standard  of  liv¬ 
ing  the  world  has  ever  known.  It  works 
in  many  fields.  It  has  solved  many 
problems  in  our  automotive  and  can¬ 
ning  industries,  and  wherever  steel 
has  been  called  upon  to  serve. 

Truly,  steel  is  America’s  great  bar¬ 
gain  metal.  And  it  is  our  constant 
goal,  through  research  and  cooperation 
with  our  customers,  to  continue  to 
produce  still  better  steels  for  a  better 
America  .  .  .  now  and  in  the  future. 


NATIONAL  STEEL  4%  CORPORATION 

GRANT  BUILDING  PITTSBURGH,  PA. 

**Quon«et**  is  m  registrred  trade-mark. 
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Iron  Ore  Co.  •  The  Hanna  Furnace  Corporation  • 
Stran-Steel  Dirision*  National  Mines  Corporation 


Meeting  every  need  for  efficient  machinery  storage  and  maintenance,  this 
new  Rigid-Frame  Quonset  provides  easy-in,  easy-out  handling  of  equipment. 
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CLASSIFIED  CLINIC 

CAMs  Moving  Away 
From  Cash  Discounts 

By  Daniel  L.  Lionel 

CAM,  New  York  Herald  Tribune 


We  all  like  to  sell  advertising. 
Getting  paid  for  it  —  and 
promptly,  goes  hand  in  hand 
with  the  sale. 

What  inducements  are  offer¬ 
ed  classified  advertisers  to  pay 
their  bills  promptly?  For  many 
years,  a  cash  discount  or  a  dis¬ 
count  for  payment  within  10 
days  particularly  for  transient 
advertisers  was  popular.  Today, 
practice  seems  to  be  moving 
away  from  the  cash  discount 
idea. 

Morton  J.  A.  McDonald,  CAM, 
Oakland  (Calif.)  Tribune  which 
runs  a  whale  of  a  lot  of  classi¬ 
fied  states  the  case  for  the 
current  trend  in  answer  to  a 
query  posed  for  several  mem¬ 
bers  of  the  Classified  Clinic 
Round  Table  Forum.  Says  CAM 
McDonald : 

“We  do  not  offer  any  dis¬ 
count  for  payment,  other  than 
a  general  5%  collection  discount 


Best 


Buffalo 

Buy 

for  RESULTS 

•  Traceable  results 
prove  that  the  Courier- 
Express  is  your  best 
Buffalo  buy  for  sales  in 
the  rich,  8-county  West¬ 
ern  New  York  market 
where  annual  spendable 
income  totals  nearly  2V^ 
billion  dollars. 

ROP  COLOR 

available  both 
daily  and  Sunday 

BUFFALO 

COURIER -EXPRESS 

REPRESENTATIVES:  I 

SCOLARO,  MEEKER  A  SCOH  I 
'Picific  Com:  :  DOYLE  a.  HAWLEY  I 
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on  ledger  bills  paid  by  the  20th 
of  the  following  month.  Transi¬ 
ent  telephone  is  net. 

“We  did  pay  collection  dis¬ 
counts  until  the  late  Wesley 
Sessions  of  the  Salt  Lake  Trib¬ 
une  opened  our  eyes.  He  said 
he  believed  that  we  were  all 
throwing  away  thousands  of 
dollars  a  year,  that  the  average 
person  would  pay  anyway,  and 
no  collection  losses  could  equal 
the  volume  of  our  discounts. 

“After  we  discontinued  them 
we  observed  no  appreciable  in¬ 
crease  in  bad  debts. 

“The  average  petty  bill  is  less 
than  $5  even  at  today’s  rates. 
A  small  percentage  of  the  $3 
bill  is  not  worth  taking.  Ten 
percent  would  not  pay  the  round 
trip  carfare  in  many  American 
cities  today. 

“Therefore,  in  classified  ad¬ 
vertising  discount  percentages 
must  be  very  high  in  order  to 
realize  small  sums  of  money. 
But  losses  from  bad  debts  are 
seldom  that  high  in  percent¬ 
age,  or  in  dollars.” 

CAM  McDonald,  one  of  the 
soundest  thinkers  in  the  classi¬ 
fied  advertising  business,  has 
some  helpful  hints  about  collect¬ 
ing  for  want  ads: 

“Collection  agencies  tell  me 
that  the  art  of  getting  in  the 
money  is  a  matter  of  getting 
there  fast  with  the  first  bill. 

“Mr.  Cary  (formerly  with  the 
Madison  (Wis.)  Newspapers) 
told  me  he  collected  almost 
everything  that  was  a  week 
past  due  through  the  offices  of 
a  young  lady  with  a  golden 
voice  on  the  phone. 

“Collecting  begins  when  the 
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order  is  taken.  If  the  order- 
taker  is  courteous,  efficient  and 
has  a  pleasing  voice  she  creates 
a  favorable  impression,  puts  the 
advertiser  under  an  obligation. 

“Transient  telephone  adver¬ 
tising  is  not,  strictly,  charged 
business.  It  is  really  suspended 
cash.  Few  papers  go  through 
the  routine  of  opening  ledger 
pages  for  such  orders.  The 
money  is  collected  and  the  deal 
wiped  out. 

Send  Bill  Immediately 

“Why  not  send  the  bill  to  the 
advertiser  the  day  the  order  is 
received  ?  A  large  percentage 
will  return  the  remittance  at 
once.  That  is,  before  the  order 
expires.  Kills  due  to  results 
would  be  handled  exactly  like 
cash  refunds  under  similar  cir¬ 
cumstances. 

“Why  wait  until  a  weekly  ad¬ 
vertisement  has  expired  and, 
perhaps,  has  demonstrated  for 
seven  successive  days  that  it 
w'as  money  wasted?  What  is 
more  disheartening  than  paying 
for  an  expired  advertisement 
that  didn’t  make  good  ?  It’s 
worse  than  paying  for  an  un¬ 
successful  operation  —  you  have 
nothing  to  talk  about.” 

A  staunch  advocate  of  the 
cash  discount  is  Orville  S. 
Wespe,  CAM,  the  Louisville 
(Ky.)  Courier-Journal.  CAM 
Wespe’s  credit  loss  on  purely 
transient  business  over  the  past 
eight  years  has  been  .00659%, 
2/3  of  1%.  Some  years  it  has 
been  as  low  as  %  of  1%  so  his 
method  is  certainly  worth  a  once 
over: 

“We  have  a  discount  of  10% 
for  cash  or  prompt  payment  of 
accommodation  billings.  This 
applies  to  transient  rates  only. 
Contract  rates  are  all  net. 

“But  this  doesn’t  mean  that 
in  any  sense  we  are  discounting 
our  transient  rate.  The  net  rate, 
after  the  discount,  represents 
what  we  consider  our  base  rate. 
There  is  no  need  for  any  adver¬ 
tiser  paying  the  gross  rate. 
Here  is  the  way  it  is  set  up.  If 
w'e  decide,  for  example,  that  our 
transient  rate  applying  to  three 
consecutive  insertions  should  be 
about  43c  per  line,  we  make  it 
48c  less  10%,  to  net  43.2c.  The 
cash  advertiser  pays  43.2c. 

“All  established  monthly  led¬ 
ger  accounts  are  billed  net,  at 
43.2c.  Only  transient  advertisers 
that  are  billed  on  accommoda¬ 
tion  statements  are  billed  at 
the  gross  rate.  If  they  pay 
within  five  days,  the  10%  dis¬ 
count  gives  them  the  same  net 
rate  as  though  they  had  paid 
in  advance. 

“We  feel  that  this  discount 
simplifies  and  speeds  up  col¬ 
lections.  But  it  also  automati- 


Tax  Boys  Hit 
Newsmen’s  Store 

Harrisburg,  Pa. 

A  “crackdown”  campaipi 
by  the  sales  tax  division  of 
the  Pennsylvania  ReveniM 
Department  caught  up  with 
news  correspondents  when 
agents  of  the  division  check¬ 
ed  the  “little  store”  operated 
by  the  Pennsylvania  Legis¬ 
lative  Correspondents’  As¬ 
sociation. 

Agents  of  the  tax  unit 
stalked  into  the  Capitol 
News  Room  recently  and 
looked  over  the  cookies, 
crackers  and  candy  for  sale 
— all  covered  by  pre\'ious 
payments  of  the  one  per  cent 
levy — and  then  spied  some 
pens  which  had  been  offered 
at  bargain  rates. 

They  nailed  the  associa¬ 
tion  three  cents  for  tax. 

cally  applies  a  higher  rate  to 
slow  accounts  on  which  we  have 
extra  collection  costs.  These  ac¬ 
counts  go  to  the  collectors  as 
soon  as  the  discount  date  pass¬ 
es.  The  cost  of  the  outside  col¬ 
lectors  —  plus  losses  on  uncol¬ 
lected  items  —  are  due  entirely 
to  slow  accounts.  It  seems  only 
fair  that  they  alone  should  pay 
whatever  higher  rate  the  news¬ 
paper  needs  to  compensate  for 
such  expense  and  losses.” 

CAM  W.  D.  Sutherland, 
whose  Toronto  Star  is  one  of 
the  world’s  top  flight  classified 
media  is  ‘agin’  cash  discounts. 
According  to  this  panel  mem¬ 
ber,  “We  don’t  offer  cash  dis¬ 
counts  nor  do  we  pay  any  com¬ 
missions  whatsoever. 

“I  can  appreciate  that  a  cash 
discount  could  reduce  the  cost 
of  collection  effort  where  the 
amount  of  the  cash  discount 
was  sufficiently  attractive,  but 
inevitably  this  would  mean  set¬ 
ting  up  a  higher  rate  structure 
to  give  you  an  adequate  net  and 
we  believe  in  keeping  our  rates 
either  actual  or  apparent  as  low 
as  possible  commensurate  with 
good  business  practice.” 

Here’s  CAM  Sutherland’s  col¬ 
lection  techniques: 

“In  the  case  of  transient  ac¬ 
counts  we  set  up  a  set  of  multi¬ 
ple  forms  at  the  point  of  in¬ 
voicing  and  this  serves  as  an 
automatic  reminder  both  to  us 
and  the  customer  every  two 
weeks.  When  the  follow-up 
copies  that  are  to  be  mailed  to 
the  customer  have  all  been  sent 
out,  a  series  of  form  letters, 
telephone  calls  and  personal 
calls  follows  and  the  result  is 
that  we  are  absolutely  in  a 
position  to  control  our  transient 
collections.” 
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KANSAS  CITY  Goes  BIG  LEAGUE 
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"A's"  Move  Into  An  A-1  MARKET 


OH  GREATER  KANSAS  CITY 

j'x'R*  *" 


SCORING 
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'c::rXrSp.«dab...n<«»* 
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p«r  Hoo»«noia 

Total  »•♦*•*>  S"'** 

Food  Store  Sales 

General  Merchandise 

Home  Furnishings 

Automotive  Store  Sales 
Filling  Station  Sales 

Department  store  Sales 

Jewelry  Store  Sales 
Bank  Clearings 
Wholesale  Sales 


Metropolitan 

Rank 

in  tho  Nation 

18 

16 

14 

13 

15 
18 
12 
18 

15 

16 
12 
15 
12 
15 

8 

11 


MotropolHan 

Aroa 
Totals 

913,400 
301,000 
$  1,954,300,000 

^  6,544 

$  1,293,739,000 
$  251,104,000 

$  254,469,000 

$  57,369,000 

S  246,753,000 
K  66,922,000 

e  65,989,000 

e  71,991,000 

<  194,102,000 

$  10,766,000 

$18,777,178,949 
$  3,805,882,000 


Where  the  Audience 

Is  BIG  LEAGUE! 

The  arrival  of  major  league 
baseball  in  Kansas  City  spotlights 
the  tremendous  growth  of  the 
Kansas  City  market.  Population 
incri’wie  , . .  almost  100,000  since 
1950.  Total  population  exceeds 
913,400.  Headed  for  1  million! 
Kansas  City  is  Hin  Leaifiie  any 
way  you  look  at  it! 

Here’s  BIG  LEAGUE 

Buying  Power! 

Kansas  City's  301,000  families 
have  an  average  income  of  $6,544 
. . .  total  spendable  income  almost 
$2  billion!  Check  the  score-card 
an  the  left  and  get  the  facts  on 
this  major  league  market— 25% 
above  the  national  average. 

The  STAR  Is 

BIG  LEAGUE,  tee! 

Kansas  City  has  a  Big  League 
advertising  medium,  too  . . .  one 
newspaper  with  90%  circulation 
coverage  of  the  Metropolitan  Area 
...  the  largest  twice-a-day  home 
delivered  circulation  of  all 
newspapers— and  the  lowest  milline 
rate!  Yes  . .  .  here's  a  real  Big 
League  advertising  medium  .  .  . 
covering  a  real  Big  League 
market! 


THE  KANSAS  CITY  STAR 


KANSAS  CITY 

1729  Grand 
HArrison  1200 


CHICAGO 

202  South  State  St. 
WEbster  9-0532 


NEW  YORK 

21  East  40th  St. 
Murray  Hill  3-6161 
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JOURNALISM  EDUCATION 


Old  City  Room  Zest 
Would  Lure  Grads 


Seattle 

The  oldtime  zest  of  the  city 
room — recapture  that  and  Dr. 
Henry  Ladd  Smith  believes  the 
newspaper  business  will  solve 
its  recruitment  problem. 

Dr.  Smith  asserted,  in  an 
address  at  the  eighth  annual 
Allied  Daily  Editorial  Seminar 
here  recently,  that  busine.ss- 
office  penny-pinching  has  some¬ 
thing  to  do  with  the  dampening 
of  the  journalistic  spirit. 

The  speaker,  who  is  director 
of  the  University  of  Washing¬ 
ton  School  of  Communications, 
acknowledged  that  the  whole 
concept  of  journalism  education 
has  changed  in  this  half  century 
and  he  charged  that  the  trouble 
lies  in,  the  fact  that  editors 
can’t  agree  as  to  what  they 
expect  of  journalism  graduates. 

Schools  Can  Help 

“We  believe  we  can  help  in 
the  competitive  battle  with 
other  media,  by  constantly  em¬ 
phasizing  high  standards  of 
performance  and  responsibility,” 

a  great  market 
because  of... 


NEW  ORLEANS  STATES 
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he  said.  “Here  again,  the  non¬ 
technical  courses  have  a  value. 
Technical  training  prepares  the 
student  for  the  immediate  fu¬ 
ture  —  the  getting  of  a  job, 
but  experience  shows  that  10 
years  after  graduation  alumni 
often  best  remember  the  broad, 
educational  courses  not  so 
highly  valued  at  the  time  they 
were  taken. 

“And  somewhere  along  the 
line  we  must  try  to  restore  the 
old  zest  of  the  city  room.  I 
wonder  how  many  of  you  old 
timers  would  tell  me  that  the 
spirit  of  aggressive  reporting 
bums  low  today.  It  is  possi¬ 
ble  that  we  who  remember  so 
fondly  the  shiny-serge  report¬ 
ers  and  the  city  room  com¬ 
mandos  of  an  earlier  day  are 
merely  getting  sentimental 
with  age,  but  I  don’t  think  so. 
The  old  bohemian  brigade  is 
pretty  well  disbanded. 

“The  modern  newspaper  man 
is  a  far  more  effective  journal¬ 
ist,  but  he  does  not  have  the 
appeal  to  modem  youth  that 
I  the  old  Hildy  Johnsons  had. 
The  trend  to  one-paper  towns 
^  has  reduced  the  pressure  of 
j  competition  that  once  made  an 
exciting  game  of  newspaper- 
ing.  The  new  breed  misses  the 
regular  tonic  of  putting  out  ex¬ 
tra  editions.  Much  of  the  spot 
news  is  shared  with  otheT  media, 
so  that  half  the  satisfaction  of 
breaking  a  hot  yam  is  now 
missing. 

“It  is  a  sad  commentary  that 
the  financial  and  job  security 
of  the  modern  reporter  appears 
to  have  something  to  do  with 
the  change  in  attitude,  though 
I  am  not  suggesting  a  return 
to  the  old  unstable  employer- 


CHAS.  T.  MAIN,  INC. 

Consulting  Engineers  Since  1893 

ECONOMIC  STUDIES.  PROCESS  STUDIES.  DESIGN. 
SPECIFICATIONS  PROCUREMENT  AND  SUPERVISION 
OF  CONSTRUCTION  FOR 

NEWSPAPER  AND  PRINTING  PLANTS 

80  Federal  St.  Boston,  Moss. 

317  South  Tryon  Si.  Charlotte,  N.  C. 


employe  relations  of  the  past. 
Finally,  since  anyone  going  in¬ 
to  journalism  may  be  assumed 
to  have  a  strong  ego,  such  per¬ 
sons  tend  to  go  into  fields 
where  they  get  wider  and  more 
satisfactory  personal  recogni¬ 
tion. 

Dampening  Spirit 

“You  will  notice  that  I 
haven’t  even  mentioned  salaries. 
In  the  modern  era,  when  en¬ 
gineers,  technicians,  and  even 
bricklayers  can  make  more 
money  than  reporters,  salaries 
are  an  important  consideration 
in  any  recruitment  program. 
But  people  who  love  their  work 
will  not  be  held  to  it  just  by 
pay  scales,  although  of  course 
they  expect  a  decent  compen¬ 
sation,  just  as  do  teachers, 
doctors,  and  social  workers. 
Your  recmitment  troubles  would 
begin  to  fade  away,  if  you 
could  recapture  some  of  the 
zest  that  was  as  typical  of  city 
rooms  25  years  ago  as  the 
sound  of  the  clicking  machines. 

“Economics  has  something 
to  do  with  the  dampening  of 
the  journalistic  spirit,  perhaps. 

I  saw  it  this  Summer  on  a  pa¬ 
per  that  served  a  great  deal 
of  money  by  installing  meters 
on  the  company  cars,  so  that 
any  reporter  would  be  severely 
penalized  if  he  went  more  than 
25  miles  an  hour.  I  remember 
the  day  a  small  boy  drowned 
behind  the  reservoir  dam.  We 
had  to  go  to  the  scene  with  a 
photographer  at  funeral-proces¬ 
sion  speed,  while  housewives  on 
the  way  to  the  shopping  center 
streamed  by  us  on  our  left.  It 
was  apparently  of  little  con¬ 
sequence  that  the  reporter  ar¬ 
rived  at  the  scene  too  late  to 
get  a  story  or  a  picture. 

“From  a  business  standpoint 
this  may  appear  to  be  wise 
policy,  but  for  a  reporter  who 
remembered  chasing  the  rescue 
truck  through  red  lights  and 
into  the  midst  of  news  while 
it  was  happening,  the  experi¬ 
ence  was  depressing.  And  edi¬ 
tors  wonder  why  they  have 
trouble  getting  the  kind  of  re¬ 
porters  they’d  like!! 

“We  don’t  recommend  a  re¬ 
cruitment  based  on  a  policy  of 
breaking  traffic  laws,  sashing 
the  cops,  or  rebuking  judges, 
but  there  is  another  way  you 
can  build  enthusiasm. 

“If  a  man  or  woman  knows 
the  importance  and  signiificance 
of  his  or  her  calling,  growing 
respect  for  it  may  be  a  super¬ 
ior  substitute  for  glamor.  The 
knowledge  that  all  phases  of 
journalism  lead  on  to  more 
responsible  and  absorbing  du¬ 
ties  might  be  as  valuable  for 
recruitment  as  the  offer  of 
heavier  pay  envelopes.” 


Reid  Fellow 
Is  Believed 
Behind  Curtain 

Utica,  N.  Y. 
Fear  is  being  expressed  here 
that  Wilfrid  K.  O’Driscoll,  36- 
year-old  farm  news  coordinator 
of  the  Utica 

tory.  I 

O'Dritcoll  M  r  .  O’Dris-  | 

coll,  who  hag  i'; 
been  travelling  since  early  last 
year  on  a  Reid  Foundation  f 
grant,  had  sought  and  been  de-  | 
nied  permission  to  visit  Soviet  | 
satellite  countries.  | 

(The  State  Department  re-  , 
ported  last  week  that  he  had 
been  seen  at  the  English  east  ! 
coast  port  of  Harwich  March 
17.) 

While  he  gave  no  hint  of  any  i 
plan  to  smuggle  himself  into  fl 
Red  territory,  his  newspaper 
colleagues  believe  he  might  have  t 
done  just  that.  | 

Acting  at  the  request  of  the  ; 
Gannett  News  Service,  for  j 
which  he  was  writing  special 
dispatches  from  overseas,  the 
State  Department  has  sent  5 
tracers  on  Mr.  O’Driscoll  to  em-  f 
bassies  and  consulates  through-  j 
out  Western  Europe.  The  Amer-  ] 
ican  Newspaper  Guild  is  mak¬ 
ing  a  similar  effort  to  locate  I 
him  wdth  the  help  of  European 
journalist  unions. 

Neither  his  family  in  Water- 
town,  N.  Y.,  home  of  John  Fos¬ 
ter  Dulles,  nor  friends  and  col¬ 
leagues  in  Utica  have  heard 
from  Mr.  O’Driscoll  since  Dec. 
21,  when  his  last  letter  was 
postmarked  Copenhagen.  H  e 
then  expressed  his  intention  of 
sailing  to  England.  Mail  and 
cablegrams  sent  to  him  care  of 
American  Express  in  London 
and  Copenhagen  since  then 
have  been  returned. 

• 

Visual  Care  Plaque 

Colorado  Springs,  Colo. 
The  Pueblo  Star-Journal  and 
Chieftain  won  the  1954  Colorado 
Optometric  Association  news¬ 
paper  plaque  for  “outstanding 
service  to  readers  in  the  field  of 
visual  care.”  Bob  Lloyd,  Star- 
Journal  reporter,  accepted  the 
award. 
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the  VISCOUNT 

will  change  your  travel  habits! 


Cautta! 
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This  nation  has  historically  and  successfully  relied  on  free  competition  as  the  best  method  of  providing  abundance  at  reasonable  prices. 
Americans  have  come  to  view  peacetime  price-fixing  and  controls  as  necessary  only  where  there  is  an  exclusive  franchise.  Now  Federal  plans 
to  regtdate  natural  gas  producers  raise  basic  questions.  Here  the  Natural  Gas  and  Oil  Resources  Committee,  an  organization  of  small  and 
large  producers  and  others  concerrud  about  the  issue,  tells  why  it  believes  a  dangerous  precedent  is  being  set. 

Competition  vs.  Controls 

A  Basic  American  Issue  as  Seen  by 
The  Natural  Gas  and  Oil  Resources  Committee 


There  is  a  major  issue  facing  us  all.  It  concerns  a  new 
interpretation  of  Federal  laws  that  imposes  controls  on 
all  natural  gas  producers  who  sell  to  interstate  pipelines. 

This  means  that  for  the  first  time  in  peacetime  history 
there  will  be  Federal  price-fixing  of  a  consumer  commodity 
at  the  source. 

Supporters  of  such  regulation  argue  with  sincerity  that 
it  will  somehow  benefit  the  consumer.  They  imply  that 
ownership  of  gas  wells  is  so  concentrated  that  regulation 
is  called  for. 

Opponents  argue  with  equal  sincerity  that  free  competi¬ 
tion  among  more  than  8,000  gas  producers  is  clearly  the 
best  way  to  regulate  prices  and  assure  adequate  gas  sup¬ 
plies  for  consumers.  The  Federal  Power  Commission, 
which  is  charged  with  imposing  the  controls,  is  opposed 
to  such  regulation. 

The  Natural  Gas  and  Oil  Resources  Committee,  and 
many  others  who  have  examined  the  issue,  believe  that  the 
proposal  to  substitute  Federal  controls  for  free  competition 
will  ultimately  hurt  the  consumer,  will  spread  harmful 
effects  to  other  industries  and  will  berufit  no  one.  They 
believe  that  if  the  American  people  understand  the  issue 
the  people  will  reach  the  same  conclusion. 

Here  are  key  questions  on  which  tl^inking  Americans 
will  want  to  base  their  conclusions; 

What  i$  meant  by  ^Federal  Regulation'*' 
of  the  Producer? 

The  federal  power  commission  now  has  been  ordered 
to  fix  the  prices  received  by  all  the  competing  produc¬ 
ers  for  gas  sold  to  interstate  pipelines  that  transport  gas 
for  sale  in  other  states. 

It  also  means  that  prices  established  in  long-existing  con¬ 
tracts  between  producers  and  pipeliners  were  frozen  at 
June?,  1954,  levels,  and  that  any  contract  agreements  for 
changes  in  these  prices  are  no  longer  valid. 

What  brought  about  this  Federal  Price-Fixing? 

IN  jtJNE  of  1954,  Federal  price  control  was  brought  on  by 
a  new  interpretation  of  a  1938  law.  Congress  intended 
that  this  law  regulate  the  interstate  pipelines  which  carry 
gas  from  producing  areas  into  consuming  areas.  It  sp>ecif- 
ically  exempted  “production  and  gathering”  of  natural 
gas.  But  the  language  of  the  law  did  not  clearly  reflect  this 
intent  of  Congress,  and  last  year  a  5-to-3  majority  of  the 
Supreme  Court  mnterpreted  it  to  mean  that  producers 
were  subject  to  Federal  control. 

Many  authorities  do  not  agree  with  this  interpretation. 
For  example,  Mr.  Justice  William  O.  Douglas,  in  his  dis¬ 
senting  opinion,  stated: 


“Regulating  the  price  at  which  the  independent  producer 
can  sell  his  gas  regulates  his  business  in  the  most  vital 
way  any  business  can  be  regulated.  That  regulation 
largely  nullifies  the  exemption  granted  by  Congress.” 

How  do  we  get  Natural  Gas? 

There  are  31  states  in  which  natural  gas  is  produced, 
but  five  southwestern  states  produce  85  p)er  cent  of  it. 
The  job  of  getting  gas  from  the  underground  reserves  to 
the  27,000,000  consumers  in  43  states  falls  to  three  separate 
groups:  the  producers  who  get  it  out  of  the  ground,  the 
pip>eline  operators  who  transpjort  it  to  market,  and  the 
distributing  companies — local  public  utilities — who  deliver 
it  to  the  ultimate  consumer.  Producer  sells  to  pipieline, 
pipeline  to  distributor,  and  distributor  to  consumer.  There 
are  more  than  8,000  producers,  more  than  100  interstate 
pip>eline  companies,  and  1,200  local  public  utility  gas 
companies. 

Hasn't  the  Gas  Industry  always  been  Regulated? 

Gas  distribution,  yes.  The  local  gas  company  is  a  public 
utility  and,  because  it  receives  an  exclusive  franchise, 
its  rates  have  long  been  regulated  by  a  local  regulatory 
body.  Similarly,  the  interstate  pipjeline  companies  have 
been  regulated  by  the  Federal  Power  Commission — for 
they  are  usually  sole  suppliers  to  the  gas  utilities. 

But  there  are  no  exclusive  franchises  in  finding  gas.  Thou¬ 
sands  compete  keenly  to  find  it  and  to  sell  it. 

Do  only  a  few  Big  Companies  produce  Gas? 

No.  No  single  company  produces  as  much  as  5  p>er  cent. 

The  more  than  8,000  producers  compjete  vigorously. 
Often  a  single  pipieline  negotiates  for  the  gas  of  as  many  as 
500  producers  and  ends  up  buying  from  as  many  as  200. 

Will  Price  Controls  on  production  reduce 
household  gas  bills? 

Hardly.  On  a  national  average  only  about  10  p)er  cent 
of  the  household  bill  goes  to  the  producer  who  finds 
the  gas  and  sells  it.  That  is  the  producer’s  total  share,  not 
his  profit.  If  the  producer  geuie  his  gas  away,  the  average 
household  consumer  would  save  less  than  2  cents  a  day. 

How  did  the  Consumer  fare  before  Controls? 

tOM  1945  to  mid-1954,  the  cost  of  living  rose  49.7  pier 


J.  ce 


cent  while  the  cost  of  gas  to  the  household  consumer 
rose  only  a  nation-wide  average  of  12  pier  cent. 
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Do  tee  have  Adequate  Suppliet  of  Natural  Gan? 

VIGOROUS  exploration  by  producers  has  added  to  our 
proved,  recoverable  reserves  every  year.  Even  so,  re¬ 
serves  have  increased  by  only  one-third  in  a  ten-year  period 
when  demand  has  doubled. 

It  there  a  Financial  *^Ritk”  in  producing  Gat? 

Yes.  Despite  the  most  advanced  scientific  studies,  explor¬ 
atory  wells  have  no  assurance  of  success.  In  fact,  over  a 
l>eriod  of  years,  producers  have  drilled  eight  wildcat 
exploratory  wells  that  yielded  nothing  for  each  one  that 
was  successful.  Each  well  averages  approximately  $100,000 
in  cost;  some  $1,000,000  and  more. 

The  penalty  for  a  bad  guess  is  increasing  steadily,  be¬ 
cause  most  of  the  known  potential  gas-bearing  structures 
near  the  surface  have  already  been  explored  and  new  wells 
must  be  deeper,  hence  more  expensive.  These  risks  are 
taken  in  anticipation  of  the  reward  to  be  gained  from  the 
successful  wells. 


Hote  can  Federal  Controlt  and  Price-Fixing 
affect  Gat  Suppliet? 

They  reduce  the  incentive  for  exploration  because  they 
affect  the  possible  reward  and  subject  the  producer  to 
countless  forms,  applications,  hearings  and  suits.  This,  in 
turn,  could  well  lead  to  a  marked  reduction  in  new  discov¬ 
eries.  And  normally  when  supplies  decline,  prices  rise. 

Hote  can  the  Government  fairly  fix  ratet  for 
Natural  Gat  Producert? 

IT  can’t.  What  size  bureaucracy  supported  at  public  ex¬ 
pense,  or  how  skilled  a  group  of  absentee  regulators 
could  handle  the  job  fairly?  Regulation  of  more  than  8,000 
producers,  facing  an  even  greater  number  of  separate  pro¬ 
duction  problems,  requires  almost  individual  consideration 
of  every  well  they  drill.  One  producer  may  bring  in  gas 
with  one  $100,000  well.  Another  may  spend  $2,000,000 
and  get  nothing.  A  third  may  find  both  oil  and  gas. 

A  fourth  may  be  successful  in  one  area,  and  unsuccessful 
in  another. 

The  result  of  an  attempt  to  fix  prices  in  a  situation  like 
this  is  bound  to  be  indescribable  confusion  and  delay. 


The  real  question  is:  Why  Federal  regulation  in  the 
first  place? 


Hote  teould  Federal  Regulation  affect  Contervation 
of  Natural  Gat? 

Federal  regulation  can  only  interfere  with  the  excellent 
conservation  job  now  being  done  by  the  individual 
states  because  the  purposes  of  the  two  are  entirely  different. 
The  state’s  interest  is  in  regulating  the  rate  of  oil  and  gas 
production  to  conserve  the  energies  of  the  underground 
pool,  so  that  the  maximum  amount  of  these  resources  may 
eventually  be  recovered. 

At  any  {x>int  the  producer  may  face  a  state  conservation 
measure  which  tells  him  to  do  one  thing  and  a  Federal 
order  which  tells  him  to  do  the  opposite. 


Will  Gat  Control  teork  tehen  competing  fuelt 
are  Free? 

The  opa  learned  from  experience  that  control  of  any¬ 
thing  was  an  impossibility  unless  competing  products  were 
equally  controlled.  With  fuel  oil  and  coal  free  at  the  produc¬ 
ing  source,  it  is  both  unfair  and  unsound  to  price-fix  natural 
gas  at  its  source. 

Would  other  dangert  arite  from  Federal 
Regulation  of  Gat  Production? 

SINCE  GAS  is  produced  in  so  many  cases  with  oil,  regula¬ 
tion  of  one  can  lead  to  regulation  of  the  other.  Where 
next  would  regulation  extend?  Would  it  not  extend  to 
another  competitor,  coal  —  and  then  perhaps  to  lumber, 
mining,  farm  products — anything  that  is  produced? 


Where  doet  the  Public  Interett  lie? 

OLTR  POLITICAL  freedom  hzis  depended  on  men  and 
ideas  competing  for  selection  by  a  people  free  to 
choose  at  the  ballot  box.  Our  economic  system  has  been 
based  on  the  same  kind  of  free  competition  among  prod¬ 
ucts  and  services  offered  to  a  people  free  to  choose.  The 
public  interest  lies  in  this  freedom  to  compete. 

The  issue  goes  far  beyond  natural  gas.  It  goes  to  the  very 
roots  of  America’s  greatness. 


What  it  the  petition  of  the  Federal  Power  Committion? 

The  federal  power  commission  has  eleven  times  refused  to  impose  price-fixing  on  the  producers  of 
natural  gas.  On  March  22, 1955,  Jerome  K.  Kuykendall,  Federal  Power  Commission  Chairman,  said, 
“we  believe  that  no  sound  fuel  policy  can  be  erected  upon  such  discrimination  as  presently  exists  against 
natural  gas  and  in  favor  of  other  competitive  fuels.”  He  further  said  the  Commission  believes  that  “from 
every  asp>ect  of  public  interest  and  particularly  that  of  national  defense,  that 
Congress  should  not  single  out  natural  gas  as  the  only  one  among 
those  fuels  over  which  an  artificial  ceiling  should  be  placed.” 


For  further  information  write  to: 

Natural  Gas  and  Oil  Resources  Committee,  350  Fifth  Avenue,  New  York  1,  N.Y. 
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COST  STUDY 

NEWSPAPERS  appear  to  have  been 

“saved  by  the  bell”  once  again.  In¬ 
creased  revenue  as  a  result  of  a  rising 
volume  of  advertising  linage  during  the 
first  three  months  of  1955  has  placed 
them  in  a  more  favorable  position  to  meet 
higher  costs  which  do  not  seem  to  stop 
their  upward  spiral.  Another  year  like 
1954  and  many  papers  would  have  been 
faced  with  the  necessity  of  drastic  econ¬ 
omy  measures. 

According  to  Editor  &  Publisher’s 
eighth  annual  cross-section  study  of  costs 
and  revenues  appearing  in  this  issue, 
newspapers  above  25,000  circulation  (on 
the  average)  had  a  hard  time  during 
1954  meeting  higher  costs  out  of  increased 
revenue  as  they  have  had  to  do  since 
World  War  II.  For  the  first  time  since 
then,  income  increased  only  imperceptibly 
while  expenses  increased  two  and  three 
times  that  much  percentage-wise.  In  gen¬ 
eral,  although  expenses  have  outpaced 
revenues  in  previous  years,  increases  in 
the  latter  have  been  sizeable. 

Smaller  papers  in  the  10,000  to  25,000 
circulation  bracket  had  a  more  pleasant 
experience  during  the  year  with  a  greater 
percentage  increase  in  revenue  than  the 
percentage  increase  in  expenses.  This  is 
only  the  second  year  since  1946  that  this 
group  has  been  that  fortunate. 

Only  the  strength  of  local  advertising 
kept  most  newspapers  from  showing  red 
figures  in  the  “total  ad  revenue”  column. 
National  advertising  and  classified  rev¬ 
enue  were  off  in  varying  degrees  in  all 
circulation  groups.  Circulation  revenues 
showed  greater  increases  in  the  smaller 
circulation  papers  than  in  the  larger  pa¬ 
pers  indicating  that  whereas  all  papers 
are  showing  circulation  growth  the  smal¬ 
ler  papers  are  just  now  catching  up  in 
rate  adjustments. 

The  validity  of  E  &  P’s  cross-section 
figures  is  proven  in  the  cost  study  of  a 
12,500-circulation  paper  (E  &  P,  April  9, 
pag:e  14)  and  the  annual  report  on  a  60,- 
000-circulation  paper  which  will  appear 
next  week. 

Last  week’s  study  of  a  small  paper 
revealed  it  had  an  increase  in  profit  be¬ 
cause  of  an  8.2%  increase  in  revenue  and 
a  4.3%  increase  in  expenses.  It  was  stated 
in  the  story  that  this  paper  may  not 
have  been  typical  of  its  circulation  group 
because  E  &  P’s  cross-section  study  in¬ 
dicates  only  a  2.35%  increase  in  revenue 
and  a  2.16%  increase  in  expenses  for  pa¬ 
pers  in  the  10,000-25,000  category.  'The 
figures  indicate,  however  that  the  smaller 
papers  had  a  better  profit  picture  for 
1954. 

For  the  50,000-circulation  paper,  pre¬ 
liminary  figures  reveal  a  drop  in  revenue 
of  — 1.46%  from  1953  with  a  3.59%  in¬ 
crease  in  expenses.  This  is  about  the 
same  spread  as  this  week’s  study  of  the 


Blessed  are  the  peacemakers:  for  they 
shall  be  called  the  children  of  God. 
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50,000-100,000  circulation  group  showing  a 
2.71%  increase  in  revenue  and  a  5.19% 
increase  in  expenses. 

It  will  not  be  news  to  newspaper  pub¬ 
lishing  executives  who  are  faced  with  the 
daily  problem  of  high  costs,  but  the 
E  &  P  figures  clearly  show  that  costs 
are  still  spiralling  and  the  profit  margin 
is  still  being  squeezed. 


TAX  ON  ADS 

THE  press  of  South  Carolina  is  being 

subjected  to  a  two-pronged  assault  by 
some  members  of  the  state  legislature  who 
seek  not  only  to  impose  a  3%  tax  on 
advertising  but  also  to  liberalize  the  libel 
laws  by  removing  the  requirement  that 
“malicious  intent”  must  be  proven. 

As  every  newsman  knows,  if  the  libel 
laws  are  rewritten  to  this  extent  it  will 
create  an  “open  season”  for  damag^es  in 
that  state.  There  will  be  no  defense  for 
an  honest  error  reported  in  good  faith, 
even  if  it  is  subsequently  discovered  and 
corrected.  As  the  Charleston  News  and 
Courier  has  stated  “it  will  expose  news¬ 
papers  and  their  editors  and  publishers 
to  a  campaign  of  political  terror.” 

As  for  the  tax  on  advertising,  the 
state’s  politicians  have  ignored — perhaps 
deliberately  in  their  desire  to  retaliate 
against  opposition  newspapers — the  fact 
that  this  is  a  tax  on  distribution  which 
will  be  paid  by  the  people  of  the  state. 
One  would  think  that  in  these  days  gov¬ 
ernments  at  all  levels  would  be  intent 
on  improving  and  facilitating  the  distribu¬ 
tion  of  goods  for  the  benefit  of  constitu¬ 
ents.  The  South  Carolina  legislature 
threatens  to  do  the  opposite  by  raising 
the  cost  of  distribution. 

In  customary  style  of  political  trick¬ 
ery,  proponents  of  this  tax  bill  have  at¬ 
tached  it  as  an  amendment  to  an  appro¬ 
priations  bill.  It  has  been  passed  by  the 
Senate  but  the  lower  house  has  refused 
to  concur.  Fortunately,  there  still  is 
strong  opposition  in  both  houses  which 
yet  may  bring  about  its  ultimate  defeat. 


PUBUC  APATHY 

THERE  are  so  many  freedom  of  infonna. 

tion  and  freedom  of  the  press  commit¬ 
tees  at  national,  state  and  local  levels  that 
the  grist  of  their  mills  constitutes  a  never- 
ending  stream  of  warnings  and  protesti 
about  threatened  restrictions  to  the  free 
flow  of  information.  There  can’t  be  too 
many  of  these  committees,  as  far  as  we 
are  concerned,  because  their  cumulative 
impact  has  been  effective  in  preventing 
some  dangerous  limitations  on  information 
and  they  are  in  the  forefront  of  the  fight 
to  eliminate  other  long-standing  restric¬ 
tions. 

The  one  danger,  however,  lies  in  the 
tendency  of  Mr.  Average  Editor  to  become 
bored  with  the  constant  flow  of  material 
from  these  committees  and  a  subsequent 
inclination  to  under-estimate  their  import¬ 
ance.  Some  editors,  we  are  afraid,  have 
developed  an  apathy  to  the  question  and 
are,  in  turn,  responsible  for  the  general 
public  apathy  to  the  whole  problem. 

The  local  committee  of  the  Cleveland 
Professional  Chapter  of  Sigma  Delta  Chi 
in  a  public  statement  recently  expressed 
alarm  over  the  increasing  efforts  to  limit 
the  public’s  access  to  information  and 
added  that  although  some  newspapers 
have  done  a  good  job  of  fighting  some  in¬ 
fringements  “there  is  no  reason  to  believe 
they  have  succeeded  in  arousing  the  public 
to  the  dangers  in  these  situations.  There 
is  undoubtedly  a  widespread  feeling  that 
newspapers  are  simply  trying  to  protect 
their  access  to  the  raw  material  of  news, 
rather  than  fighting  for  a  basic  citizen 
right.” 

The  Cleveland  committee  urges  news¬ 
papers  to  do  a  more  persuasive  job  of 
alerting  the  public  to  the  risks  involved, 
and  it  makes  a  lot  of  sense  in  stating: 

“One  possible  explanation  for  public 
disinterest  in  civil  liberties  questions  may 
be  the  failure  of  all  groups  concerned  in 
the  defense  of  freedoms  to  stand  together. 

“Attorneys,  for  example,  fight  tena¬ 
ciously  against  any  breach  of  the  protec¬ 
tion  of  due  process  of  law,  but  rarely  act 
with  corresponding  energy  when  other 
liberties  are  at  stake. 

“College  professors  fight  persuasively 
for  academic  freedom,  but  rarely  enter 
into  a  battle  where  press  freedom  is  at 
stake. 

“Newspapers  fight  aggressively  for 
freedom  of  the  press,  but  don’t  always 
join  in  battles  for  academic  freedom. 

“Is  it  any  wonder  that  the  public  often 
assumes  that  these  groups  are  fighting  in 
self-interest  rather  than  the  general  in¬ 
terest  ? 

“Newspapers  could  help  correct  this 
misimpression  by  joining  more  forcefully 
in  others’  battles  for  civil  rights.  It  is  the 
press’  historic  responsibility  to  do  so.  It 
also  will  dispel  any  notion  that  the  press 
is  aroused  only  when  its  own  ox  is  gored.” 
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Executive  Spotlight 

HUGH  AYNESWORTH  haa  been  named  managing  editor  of 
the  Fort  Smith  (Ark.)  Southwest  American  succeeding  C.  C. 
BROWN,  who  haa  joined  the  staff  of  the  Baton  Rouge  (La.) 
Morning  Advocate  as  assistant  managing  editor.  Mr.  Aynesworth, 
a  former  member  of  the  Little  Rock  (Ark.)  Gazette  sports  staff, 
returns  to  Fort  Smith  where  for  five  years  he  was  sports  editor 
of  the  Time*  Record. 

•  *  • 

PHILLIP  C.  FRESHWATER,  news  editor  since  1953,  has  been 
appointed  managing  editor  of  the  Pasco  (Wash.)  Columbia  Basin 
New*.  Prior  to  joining  the  Pasco  paper,  Mr.  Freshwater  was  with 
the  Yakima  (Wash.)  Herald  and  Republic.  JIM  SPOERHASE  is 
now  news  editor. 

•  *  • 

JAMES  EDMONDS  Jr.,  onetime  editor  of  the  Paris  (France) 
Times,  has  been  named  editor  of  the  Walsenburg  (Colo.)  Worlds 
Independent.  A  native  of  New  Orleans,  La.,  Mr.  Edmonds  for¬ 
merly  was  a  reporter  for  the  Denver  (Colo.)  Post  and  has  worked 
in  Europe  for  all  three  major  press  associations. 

•  *  • 

HUBERT  HENDRIX,  city  editor  of  the  Spartanburg  (S.  C.) 
Herald  for  the  past  year  and  a  half,  has  become  associate  editor 
of  Spartanburg’s  combined  daily — the  Herald-Journal.  He  will 
supervise  promotion  for  both  papers  as  well  as  plan  editorial 
content  of  special  feature  editions.  Mr.  Hendrix,  30,  joined  the 
newspapers  in  1950,  and  has  worked  as  a  reporter  for  both. 
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James  M.  Cox,  publisher  of  the 
Atlanta  (Ga.)  Journal,  recent¬ 
ly  received  official  City  of  At¬ 
lanta  congratulations  on  his 
85th  birthday  for  his  “contribu¬ 
tion  to  the  progress  of  the  na¬ 
tion  as  a  whole  through  his 
daily  newspapers.”  Mr.  Cox 
also  publishes  the  Dayton 
(Ohio)  Journal-Herald  and 
News,  Springfield  (Ohio)  Sun 
and  News,  and  the  Miami 
(Fla.)  News. 

*  «  * 

Lincoln  O’Brien,  publisher 
of  newspapers  in  Farmington, 
Artesia  and  Gallup,  N.M.,  was 
one  of  five  persons  named  to 
new  state  parole  board  by  Gov. 
John  F.  Simms. 

*  V  V 

Grady  Setzler,  past  pres¬ 
ident  of  the  California  News¬ 
paper  Publishers  Association 
and  publisher  of  the  Pal  Verde 
Valley  Times,  has  been  ap¬ 
pointed  a  member  of  the  Board 
of  Trustees,  California  Institute 
for  Women. 


Rigby  Owen,  editor-publisher 
of  the  Conroe  Courier,  is  the 
new  president  of  the  Texas  Gulf 
Coast  Press  Association. 


Pat  Taggart,  assistant  pub¬ 
lisher  of  the  Waco  (Tex.) 
News-Tribune  and  Times-Her- 
ald,  has  been  named  “Man  of 
the  Month”  by  the  East  Texas 
Chamber  of  Commerce. 


Quimby  Melton,  publisher  of 
the  Griffin  (Ga.)  Daily  News, 
was  honored  by  the  Griffin  Ex¬ 
change  Club  for  community 
service  during  his  50  years  in 
the  newspaper  field. 

«  *  « 

David  Brickman,  editor-pub¬ 
lisher  of  the  Medford  (Mass.) 
Daily  Mercury,  and  Malden 
(Mass.)  Evening  News,  has 
been  awarded  the  annual  pub¬ 
lic  service  citation  of  the 
American  Legion,  Malden  Post 
69  for  his  “continuing  and  un¬ 
swerving  devotion  to  the  un¬ 
biased  principles  .  .  .  provided 
by  our  daily  newspapers. 

*  «  V 

John  Bogart,  industrial  re¬ 
lations  manager  of  the  New 
York  Herald  Tribune,  is  chair¬ 
man  of  the  newspaper  em¬ 
ployes  group  of  the  1955 
Greater  New  York  Fund  cam¬ 
paign. 

«  V  « 

William  Dwight,  publisher 
of  the  Holyoke  (Mass.)  Tran¬ 
script,  was  initiated  into  the 
Boston  University  chapter  of 
Kappa  Tau  Alpha,  national 
journalism  honorary  fraternity. 

*  •  « 

Duane  Alters,  owner-editor 
of  the  Nyssa  (Ore.)  Gate  City 
Journal,  is  recovering  at  his 
home  following  a  serious  heart 
attack.  He  is  expected  to  be 
confined  to  his  home  for  several 
weeks. 

*  *  * 

Ben  A.  Cober,  publisher, 
Ukiah  (Calif.)  Daily  Journal, 
has  been  re-elected  president 
of  the  publishers’  unit  of  the 
Redwood  Empire  Association. 


George  C.  Waldo,  editor-in- 
chief  of  the  Bridgeport  (Conn.) 
Post-Telegram,  has  been  a  surg¬ 
ical  patient  at  the  Neurological 
Institute  of  Columbia-Presby- 
terian  Medical  Center,  New 
York. 

*  *  « 

Edgar  Andrew  Collard,  edi¬ 
tor  of  the  Montreal  Gazette 
has  been  elected  to  the  board 
of  directors  of  the  Gazette 
Printing  Co.,  Ltd.,  Montreal. 

*  *  « 

Ward  C.  Mayborn,  publisher 
of  the  Sherman  (Tex.)  Demo¬ 
crat  since  1945,  has  suffered  an 
acute  attack  of  asthma  and  is 
recuperating  at  St.  Luke’s  Hos¬ 
pital,  Phoenix,  Ariz. 

*  V  * 

John  Bassett,  president  and 
managing  director  of  the  Mon¬ 
treal  Gazette,  will  receive  an 
honorary  degree  from  McGill 
University  on  May  25. 

«  *  V 

Howard  S.  Wilcox,  promo¬ 
tion  and  personnel  director  of 
the  Indianapolis  (Ind.)  News 
and  Star,  has  been  named  win¬ 
ner  of  the  Indianapolis  Junior 
Chamber  of  Commerce’s  dis¬ 
tinguished  service  award  for 
1954. 

On  the  Business  Side 

Emory  Butcher  has  been 
named  assistant  circulation 
manager  of  the  Pasco  (Wash.) 
Columbia  Basin  News.  He  was 
formerly  with  the  circulation 
departments  of  the  Spokane 
(Wash.)  Chronicle  and  Spokes¬ 
man-Review. 

mm* 

Edward  J.  Boga  April  30  will 


Tharp 


resign  as  classified  advertising 
manager  of  the  Niagara  Falls 
(N.Y.)  Gazette. 

m  m  m 

Melvin  E.  Tharp,  for  17 

years  with  the  Columbus 

(Ohio)  Dispatch,  has  been  ap¬ 
pointed  assist¬ 
ant  to  the  ad¬ 
vertising  direc¬ 
tor  of  that 
newspaper.  Mr. 
Tharp  joined 
the  Dispatch  in 
1938  as  assist¬ 
ant  promotion 
manager  and 
two  years  ago 
was  n  amed 
sales  promotion 
manager.  A  graduate  of  Ohio 
State  University,  Mr.  Tharp 
is  a  past  governor  of  the  5th 
District  of  the  Advertising 
Federation  of  America. 

*  *  * 

Milton  Shaw  has  joined  the 
advertising  department  of  the 
Dothan  (Ala.)  Eagle.  During 
the  past  nine  years  Mr.  Shaw 
was  associated  with  the  Macon 
(Ga.)  Telegraph  &  News  and 
the  Lancester  (S.C.)  News, 
m  m  m 

James  Betts,  formerly  with 
the  McMinnviUe  (Ore.)  News 
Register,  Bill  Davies  and 
Robert  Clark,  have  joined  the 
advertising  staff  of  the  Long¬ 
view  (Wash.)  Daily  News, 
m  m  m 

Donna  Kaser,  formerly  an 
employe  of  the  Salem  (Ore.) 
Statesman,  has  joined  the  cir¬ 
culation  department  of  the 
Klamath  Falls  (Ore.)  Herald 
and  News. 

(Continued  on  page  38) 


ANPA-ASNE  delegates: 

For  a  warm  welcome  and  a  cool  drink, 
come  up  to  our  convention  quartersi 

You’ll  meet  old  friends  and  make 
new  ones  as  you  relax  between  ses¬ 
sions  In  our  convention  quarters 
at  the  Statler  In  Washington  and 
the  Waidorf  in  New  York.  Shop 
talk,  yes-  sales  talk,  no.  Come  on 
up— 4nd  come  often! 

Harry  Baker,  Gen.  Mp.  Jack  Corcoran 
Larry  Fanninf,  Editor  Fred  Dingman 
Ed  Bailey  Dorothy  Portugal 

CHKV(W  SUN-TIMES 

- 

I  211  W.  Wacker  Drive.  Chicago  6 
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CORABELLE  HILLS,  of  the 
Bend  (Ore.)  Bulletin  advertis¬ 
ing  staff,  was  elected  as  vice- 
president  of  Oregon  Press 
Women,  the  only  newspaper¬ 
woman  among  the  new  officers. 
«  ♦  ♦ 

Robert  Donovan  has  been 
appointed  to  the  national  ad¬ 
vertising  staff  of  the  New  York 
Post.  He  formerly  was  asso¬ 
ciated  with  Shannon  Associates, 
newspaper  publishers’  repre¬ 
sentatives. 
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In  the  Editorial  Rooms 


Jackie  Freers,  reporter  for 
the  Indianapolis  News,  has  re¬ 
ceived  an  award  for  community 
service  from  the  Health  and 
Welfare  Council  of  Indian¬ 
apolis  and  Marion  County  in 
recognition  for  a  series  on  a 
united  charity  campaign  plan. 

*  *  * 

Julius  Jacobs,  formerly  man¬ 
aging  editor  of  the  Hanford 
(Calif.)  Sentinel,  is  the  newly- 
named  editor  of  the  Hayward 
(Calif.)  Review. 

»  ♦  ♦ 

Hans  Knight,  former  editor 
of  the  Lewistown  (Mont.)  Daily 
News,  has  joined  the  Pasco 
(Wash.)  Columbia  Basin  News 
as  a  general  assignment  re¬ 
porter.  Saul  Freilich  replaces 
Mr.  Knight  on  the  Daily  News. 

*  A  * 

Doris  Klein,  general  assign¬ 
ment  reporter  and  Ruth  Arga- 
BRiTE,  garden  editor  of  the 
North  Hollywood  (Calif.)  Val¬ 
ley  Times,  have  left  for  Euro¬ 
pean  tours. 

is  a  * 

George  S.  Goshorn,  news¬ 
paperman  for  45  years,  this 
week  received  his  30-year  pin 
from  Glendale  (Calif.)  News- 
Press. 

♦  *  ♦ 

Fred  Kuhl,  reporter  for  the 
Oregon  City  (Ore.)  Enterprise- 
Courier,  has  been  named  as 
“Optimist  of  the  Year”  by  the 
Oregon  City  Optimist  club. 

♦  ♦  « 

Joe  Bianco  has  resigned  as 
police  reporter  for  the  Harris¬ 
burg  (Pa.)  Evening  News  to 
join  the  editorial  staff  of  the 
Portland  (Ore.)  Oregonian. 

*  *  * 

Jorge  Silvtistre  Remonda, 
26-year-old  Cordoba,  Argentina, 
newspaperman,  is  joining  the 
news  staff  of  the  Hartford 
(Conn.)  Courant  for  three 
months  before  touring  other 
parts  of  the  U.  S. 

*  A  * 

Larry  Smyth,  who  has  been 
on  leave  of  absence  from  the 
Portland  (Ore.)  Journal  to  be 
assistant  to  Secretary  of  the 
Interior  Douglas  McKay,  has 
resigned,  effective  May  1,  to  re¬ 
turn  to  his  post  of  political  edi¬ 
tor  of  the  Journal. 

*  *  * 

Fred  Flagler  has  joined  the 
city  reporting  staff  of  the  Win- 
ston-S^em  (N.C.)  Journal  re¬ 
placing  L.  Barron  Mills,  who 
has  resigned  to  publish  the 
Randolph  Guide,  a  weekly  at 


THE  FOURTH  ESTATE  .  .  . 


By  Trent 


"He's  an  editor  now;  but  when  I  married  him  he  wa$  just  another  byline.* 


Asheboro,  N.  C.  Mr.  Flagler 
formerly  was  connected  with 

Furniture  South  magazine  and 
the  High  Point  (N.C.)  Enter¬ 
prise. 

a  *  * 

Jack  Houghteling,  Miami 
(Fla.)  Daily  News  special 
events  director,  was  recently 

honored  by  the  Greater  Miami 
YMCA’s  in  recognition  of  his 
work  in  developing  the  Junior 
Olympics  swimming  program 
for  boys  and  girls. 

*  A  * 

Frances  Griffin,  a  reporter 
and  staff  writer  of  the  Winston- 
Salem  (N.C.)  Sentinel  for  the 
past  14  years,  has  joined  the 
editorial  board  of  the  Journal 
and  Sentinel.  She  replaces  Hoke 
Norris,  a  former  Nieman  fel¬ 
low,  who  has  accepted  a  posi¬ 
tion  as  reporter  with  the  Chi¬ 
cago  Sun-Times. 

a  *  a 

Kenneth  E.  Hudson,  Pueblo 
(Colo.)  Star-Journal  schools 
reporter,  has  been  appointed 
Star-Journal  and  Chieftain 
state  editor.  The  position  had 
been  filled  temporarily  by 
Dayle  H.  Molen,  Chieftain 
courthouse  reporter,  since  it 
was  vacated  last  Fall  by  Mal¬ 
colm  R.  Largent,  now  covei-ing 
the  federal  beat  for  the  Chief¬ 
tain. 

A  4  * 

Leverett  G.  Richards,  avia¬ 
tion  editor  of  the  Portland  Ore¬ 
gonian,  and  Walter  Mattila, 
labor  and  aviation  editor  of  the 

Portland  (Ore.)  Journal,  re¬ 

cently  made  a  trip  to  Denmark, 
Norway  and  Sw^eden  on  the 
Scandinavian  Airline’s  new 
polar  route  over  the  top  of  the 
world. 


H.  B.  (SANDE)  Sanderson, 
chief  of  the  Warren  Bureau  of 
the  Youngstoum  (Ohio)  Vindi¬ 
cator  for  27  years,  has  retired 
from  active  newspaper  work. 
He  and  Mrs.  Sanderson  have 
left  for  an  extended  vacation 
in  Florida.  “Sande”  began  hii 
career  40  years  ago  as  a  cub 
on  the  IForren  (Ohio)  Tribune. 

*  A  A 

G.  S.  Bradley  Jr.,  former 
sports  writer  on  the  Xenia 
(Ohio)  Gazette  has  joined  the 
news  staff  of  the  Springfield 
(Ohio)  Daily  News  and  Sun, 

AAA 

Brian  Cahill,  native  of 
Newfoundland,  has  rejoined  the 
editorial  staff  of  the  Montreal 
Gazette,  after  a  spell  in  public 
relations. 


Where  They  Are  Now 


John  Sack,  author  of  “From 
Here  to  Shimbashi,”  has  I’c- 
signed  his  reportorial  position 
with  the  United  Press  in  Al¬ 
bany,  N.  Y.,  to  travel  around 
the  world  for  Harper  &  Bro¬ 
thers.  Mr.  Sack  will  tour  a  host 
of  countries  and  his  reports 
will  be  compiled  in  book  form 
by  the  publishing  company. 

AAA 

B.  G.  Joyner  has  resigned 
as  city  editor  of  the  Brown- 
wood  (Tex.)  Bulletin  to  be¬ 
come  a  claim  adjuster  with  the 
Batjer  Claim  Service,  Odessa, 
Tex. 

AAA 

Irma  Koff  for  many  years 
member  of  the  editorial  staff 
(Continued  on  page  39) 
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the  Pendleton  (Ore.)  Tribune 
and  the  Salem  (Ore.)  Capital 
Journal,  March  19. 

*  *  « 

Joseph  A.  Vukgason,  54,  for¬ 
mer  publisher-editor  of  the  A'a- 
tional  City  (Calif.)  News  and 
president  of  the  California 
Newspaper  Publishers  Associa¬ 
tion  in  1948,  April  7. 

*  «  * 

Dwight  L.  Matchette,  81, 
onetime  editor  of  the  Wapa- 
koneta  (Ohio)  Daily  News,  in 
Greenville,  Ohio,  April  9. 

*  «  « 

Frederick  F.  Hankerson,  54, 
former  sports  editor  of  the 
Racine  (Wis.)  Journal-News, 
April  10. 

«  *  « 

Mrs.  Julia  M.  Chadbourne, 
100,  believed  to  be  the  oldest 
active  newspaper  correspondent 


of  the  Portamouth  (Va.)  Star 
is  now  an  executive  assistant 
in  the  public  relations  and  ad¬ 
vertising  department  of  the 
Saxony  Hotel  in  Miami  Beach, 

Fla. 

*  * 

Darrell  Coover,  former  tele- 
^ph  editor  of  the  Bozeman 
(Mont.)  Chronicle,  will  become 
legislative  assistant  to  Sen. 

Barry  Goldwater,  on  Aug.  1. 

*  *  « 

Jack  Hallowell,  former 
Great  Falls  (Mont.)  Tribune 
reporter,  has  been  named  ad¬ 
vertising  director  for  the  Mon¬ 
tana  Highway  Department. 

«  *  « 

Evxrett  a.  Clay,  foi-mer 
sports  editor  of  the  Miami 
(Fla.)  Herald,  has  been  elected 
secretary  of  Hialeah  Race 
(bourse.  In  addition  to  his  new 
duties,  Mr.  Clay  will  continue 
to  serve  as  public  relations  di¬ 
rector  for  the  track.  He  was 
sports  editor  of  the  Herald, 

1937-1944. 

*  *  * 

Neil  Gallagher,  political  re¬ 
porter  for  the  Lebanon  (Pa.) 

Daily  News,  has  resigned  to 
take  a  post  at  Harrisburg  as 
publicity  man  for  the  State  De¬ 
partment  of  Welfare.  Prior  to 
joining  the  Daily  News,  Mr. 

Gallagher  was  on  the  editoinal 
staff  of  the  Waynesboro  (Pa.) 

Record-Herald. 

«  «  * 

Thomas  D.  Boyd,  former 
staff  writer  with  United  Press 
and  with  Station  KGO  in  San 
Francisco,  has  been  appointed 
to  the  public  relations  staff  of 
the  Lenkurt  Electric  Co.,  San 
Carlos,  Calif.  He  will  be  editor 
of  the  company’s  house  maga- 
line  and  will  handle  other  pub¬ 
lic  relations  assignments. 

©bituturg 

Martha  Shank,  social  edi¬ 
tor  of  the  Williamsport  (Pa.) 

Sun  March  31. 

*  *  V 

Le\i  G.  Monroe,  89,  onetime 
reporter  for  the  Spokane 
(Wash.)  Spokesman-Review, 

April  1. 

«  *  * 

:  Mrs.  Lela  Sapp,  49,  co-pub- 
I  Bsher  of  the  weekly  Osceola 
(Neb.)  Record,  April  8. 

«  *  • 

William  E.  Bell,  Jr.,  49,  re¬ 
tired  circulation  manager  of 
the  Marysville  (Calif.)  Appeal- 
Democrat,  April  3. 

*  *  « 

Ed  F.  Averill,  73,  former 
dty  editor  of  the  Pendleton 
(Ore.)  East  Oregonian  and  at 
Hrious  times  an  employe  of 

editor  at  PUBLISHER  for  April  16,1955 


for  the  Bridgton  (Me.)  News, 
April  6.  Mrs.  Chadbourne  sub¬ 
mitted  at  least  a  half  a  column 
a  week  every  week  for  40  years. 

*  *  * 

Robert  Wilson  Madry,  57, 
University  of  North  Carolina 
news  director,  April  8. 

*  *  * 

Hubert  G.  Osteen,  85,  found¬ 
er  of  the  Sumter  (S.C.)  Daily 
Item,  March  30. 

*  *  « 

Joanna  R.  Milner,  former 
bookpage  editor  of  the  Louis¬ 
ville  (Ky.)  Courier- Journal,  re¬ 
cently. 

*  *  * 

Margaret  Muir,  “Let’s  Be 
Smai-ter’’  columnist  of  the  Mon¬ 
treal  Star,  April  9. 

*  *  * 

John  A.  Gleason,  77,  former 
political  writer  for  the  Hart¬ 
ford  (Conn.)  Times,  April  9. 


William  E.  Grace,  53,  editor- 
publisher  of  the  San  Jose 
(Calif.)  Weekly  Mayfair,  re¬ 
cently. 

*  «  * 

Mabel  R.  Koch,  66,  editor  of 
the  Mankeim  (Pa.)  Sentinel 
since  1947,  March  30. 

• 

Mexican  Prize 

Mexico  City 

President  Adolfo  Ruiz  Cor- 
tines  of  Mexico  has  offered  a 
silver  tray,  handmade  in  famed 
Taxco,  to  the  U.  S.  newspaper¬ 
man  whose  stories  or  columns 
are  most  favorable  to  Mexico’s 
economic  and  cultural  growth. 

Announcement  was  made  on 
the  occasion  of  the  visit  of 
members  of  the  National  Fed¬ 
eration  of  Press  women,  headed 
by  Irene  Bedard  of  the  Hib- 
bing  (Minn.)  Daily  Tribune. 


SAN  DIEGO’S  AIRCRAFT  INDUSTRY . . 

was  a  habe-in-arms  back  in  1927  when  Lindbergh’s  "Spirit  of  Saint  Louis”  was  built 
in  San  Diego.  Only  a  handful  of  visionaries  dreamed  that  San  Diego  would  one  day 
be  a  leading  aircraft  center. 

Today,  San  Diego’s  aircraft  industry  employs  33,149,  adds  106,078  to  the  city’s  popu¬ 
lation,  and  has  an  annual  payroll  of  S66,412,400,  with  a  backlog  of  $1,188,500,000. 

As  the  industry  continues  to  grow  -  so  also  will  the  now  tremendous  purchasing  power 
of  San  Diego’s  aircraft  employees  and  their  families.  Your  share  of  the  great  aircraft 
payroll  is  assured,  when  you  sell  your  goods  and  services  through  the  pages  of  the 
San  Diego  Union  and  Evening  Tribune. 
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Cline’s  Brundage 
Stresses  Research 

By  Ray  Erwin 

H  ARVEY  E.  BRUNDAGE,  recently  elevated  from 
president  to  Chairman  of  the  Board  of  Directors  of  Cline 
Electric  Manufacturing  Company,  Chicago,  important 
newspaper  equipment  builders,  firmly  believes  that  in¬ 
creased  production  and  decreased  cost  in  the  newspaj^r 
business  depend  upon  automation,  mechanization,  in¬ 
strumentation. 

“New  concepts  are  being  developed  for  publishing 
operations  with  machinery  on  a  fully  mechanized  basis 
and  direction  carried  out  by  modem  technicians  by  in¬ 
strumentation,”  asserted  Mr.  Brundage  with  keen  en¬ 
thusiasm.  “The  newspaper  publishing  field  is  ripe  and 


ready  for  new  concepts  and 
field  for  scientific  research 

Mr.  Brundage  was  inter¬ 
viewed  in  his  company’s  East¬ 
ern  sales  offices  on  the  19th 
floor  of  the  New  York  Daily 
News  Building. 

In  proclaiming  past  and 
present  advances  in  newspaper 
production  equipment,  he  pre¬ 
dicted  even  greater  changes 
and  improvements  in  the  future. 
He  cited  his  own  company’s  re¬ 
search  and  development  work 
as  a  concrete  example  of  the 
progress  that  is  being  made 
in  speeding  up  the  printing  of 
newspapers  and  at  the  same 
time  in  cutting  expenses  for  the 
whole  operation. 

“We  have  developed  some  in¬ 
teresting  things  at  Cline,”  re¬ 
ported  Mr.  Brundage  with  a 
quick  and  vdnning  grin.  “We 
were  the  first  to  introduce  the 
unit  type'  of  press  drive,  using 
direct  current,  back  in  the  late 
1920s  and  then  we  perfected  an 
alternating  current  unit  drive 
that  is  used  univeisally  now  by 
metropolitan  newspaper  pub¬ 
lishers.” 

Leads  Field 

Mr.  Brundage,  with  pardon¬ 
able  pride,  reported  that  more 
Qine-Westinghouse  AC  Unit 
Drives  and  Controls  were  or¬ 
dered  last  year  than  all  other 
makes  combined — more  than  60 
percent  specifying  Cline-West- 
inghouse.  Newspapers  using 
the  Cline  equipment  have  more 
than  50,000,000  circulation. 

Since  1919,  Cline  also  has 
pioneered  in  reels,  tensions,  and 
pasters.  Speed  of  pasters  has 
been  increased  from  5,000  IPH 
to  50,000  IPH  with  the  new 
Cline  Wet-Glue  Paster  and  AC 
Automatic  Electric  Tension. 

“We  have  a  new  tension  and 
paster  that  will  be  tried  in  the 


I  feel  there  is  a  tremendous 
in  that  field.” 


next  few  months,”  revealed  Mr. 
Brundage.  “It  is  revolutionary 
insofar  as  its  electrical  techni¬ 
calities  are  concerned  because  it 
has  the  alternating  current 
type  of  electric  tension  and 
it  has  twice  the  operating  rang¬ 
es  of  the  existing  makes  on 
the  market. 

New  Machine 

“This  machine  has  been 
needed  a  long  time,”  he  con¬ 
tinued.  “Its  newness  lies  in  the 
fact  that  its  control  is  a  sta¬ 
tic  component  type  of  control. 
In  World  War  II,  the  old  regu¬ 
lators  became  obsolete  for  new 
high-speed  aircraft  and  we  at 
Cline  developed  the  static  type 
of  regulator.  The  static  unit 
type  of  control  will  eliminate 
50  percent  of  the  moving  com¬ 
ponents  of  control.” 

The  Kansas  City  (Mo.)  Star 
already  has  bought  the  new 
alternating  current  type  of  ten¬ 
sion  and  paster  device. 

“It  very  definitely  will  su¬ 
persede  present  equipment,” 
predicted  Mr.  Brundage  'with 
confidehce.  “Alternating  cur¬ 
rent  offers  a  larger  operating 
range,  gives  better  control, 
takes  care  of  the  future  if  and 
when  presses  are  operated  be¬ 
yond  their  present  speeds.  It 
reduces  installation  costs  and 
maintenance  expenses.  Coupled 
with  the  paster  device,  it  will 
bring  higher  efficiency  than 
is  obtained  by  present  equip¬ 
ment.” 

Improved  mechanization,  not 
only  in  the  press  room,  but  in 
the  composing  room,  stereotyp¬ 
ing  room  and  especially  in  the 
mailing  room  are  the'  needs  of 
the  industry,  in  Mr.  Brund- 
age’s  belief. 


Cline,  now  builders  of  mail¬ 
ing  room  conveyors,  is  conduct¬ 
ing  a  study  to  design  complete 
equipment  for  mail  room  ope¬ 
rations.  It  includes  conveyors, 
stackers  for  counting  and  pro¬ 
viding  odd  bundle  stacks,  put¬ 
ting  wrappers  on  and  tying 
bundles.  Design  work  has  been 
completed  and  research  has 
reached  a  point  where  a  com¬ 
plete  development  to  make  a 
big  savings  in  the  mail  room 
is  in  sight. 

Mailing  Room  Study 

“Our  customers  are  saddled 
with  big  expense  in  mailing,” 
observed  the  Cline  chief  execu¬ 
tive.  “We  visualize  package 
equipment,  all  of  it  represent¬ 
ing  new  concepts  in  the  graphic 
arts  industry,  with  consoles  of 
switches  and  buttons  operated 
by  technicians  on  the  same 
principle  employed  in  other  in¬ 
dustries — for  instance,  in  power 
plants.” 

Mr.  Brundage  was  asked  his 
opinion  about  the  future  of 
newspapers  in  connection  with 
television  competition. 

Here  to  Stay 

“The  newspaper  is  here  to 
stay  and  will  not  be  run  out  of 
business  by  TV,”  he  replied. 
“People  will  look  at  TV  but 
they  will  still  read  newspapers. 
I  think  newspapers  have  ana¬ 
lyzed  television  competition  and 
plan  to  meet  it  better  than 
they  did  when  radio  came  into 
use.  It  is  recognized  that  TV 
is  here  to  stay  but  it  is  also 
realized  that  it  'will  not  put  the 
newspapers  out  of  business. 

“The  best  way  to  meet  new 
devices  is  with  new  devices,” 
advised  Mr.  Brundage,  return¬ 
ing  to  his  theme  that  research 
and  development  are  prime 
needs  of  newspapers. 

In  this  connection  he  praised 
a  number  of  newspapers,  for 
their  mechanical  research,  men¬ 
tioning  the  New  York  Daily 
News,  Boston  Herald  and  Tra¬ 
veler,  New  York  Times,  Chi¬ 
cago  Tribune,  Louisville  Cour¬ 
ier-Journal,  Detroit  Free  Press, 
Miami  Herald,  Los  Angeles 
Times  and  others  for  having 
“seen  fit  to  set  up  technical 
departments  for  the  advance¬ 
ment  of  science.” 

“Newspapers  no  longer  can 
meet  rising  costs  by  increasing 
advertising  and  circulation 
rates  and  they  must  devise 
methods  of  cost  saving,”  he 
said. 

On  the  Horizon 

“On  the  horizon  is  a  t3rpe  of 
operation  that’s  going  to  be 
practical  and  economical  and 
advisable  for  the  newspaper  in¬ 
dustry,”  asserted  Mr.  Brund- 


Harvay  E.  Brunda9« 

age.  “In  our  own  company  re¬ 
search  and  development  makes 
up  a  separate  and  complete 
division  and  its  labors  are  de¬ 
voted  to  the  studies  of  the 
problem  of  technical  advances. 
We  earn  a  living  from  the  in¬ 
dustry  and  should  contribute 
to  its  wellbeing  and  help  meet 
the  challenge  of  the  future.” 

Cline  designs  motors  and  ^ 
generators  especially  for  the 
graphics  arts  industry  but 
Westinghouse  builds  the  mo¬ 
tors,  hence  the  name  Clin^ 
Westinghouse. 

The  company  had  a  remark¬ 
able  growth  in  the  immediate 
post-war  period  but  is  now  back 
on  normal  balance  except  that 
the  production  volume  is  twice 
as  large  as  before  the  war.  It 
builds  press  drives  and  con¬ 
trols,  paper  roll  reels,  paper 
tensions,  paster  devices,  and 
other  paper  handling  equip¬ 
ment  for  paper  storage  rooms 
and  press  rooms  and  mail  room 
conveyors. 

The  firm  was  founded  38 
years  ago  by  A.  J.  Cline,  re-  _ 
cently  retired,  who  applied  elec-  ^ 
tricity  to  the  industry,  design¬ 
ing  individual  direct  motor 
drives  for  typesetting  machines, 
then  operated  from  belt  drives, 
and  for  presses,  then  driven  by 
steam  engines. 

Large  Orders 

Large  installations  were  or-  | 
dered  from  Cline  in  the  last 
year  for  use  in  the  plants  of 
the  Seattle  (Wash.)  Times, 
San  Diego  (Calif.)  Union  and 
Tribune,  Los  Angeles  (Calif.) 
Examiner,  Denver  (Colo.) 
Post,  Tucson  (Ariz.)  Star  and 
{Continued  on  page  52) 
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COMPLETE  TELEPHONE  SERVICE.  This  “general  store’’  displays  some  of  the  many  kinds  of  equipment  to  meet  different  telephone  needs.  The 
exhibit  shows  the  advantages  of  complete  telephone  service  for  home  and  business.  Another  new  feature  is  the  Outdoor  booth. 
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A  Year  of  Progress 

and  of  New  Things  in  Telephone  Service 

Some  interesting  highlights  from  the  1954  Annual  Report  of  A.  T.  &.  T. 


To  meet  the  increasing  communica¬ 
tions  needs  of  the  public,  business  and 
the  nation,  the  Bell  System  spent  $1.4 
billion  for  new  and  improved  facilities 
in  1954. 

1,967,000  telephones  were  added, 
compared  with  1,900,000  in  1953.  Long 
Distance  calling  set  new  records. 

A  million  more  telephones  were 
changed  to  dial.  Eighty-four  per  cent  of 
all  Bell  telephones  are  now  dial-operated. 

Operators  now  dial  more  than  half  of 
all  Long  Distance  calls  straight  through 
to  the  distant  number.  People  in  a  num¬ 
ber  of  places  can  also  dial  many  of  their 
distant  calls. 

The  average  time  for  completing  out- 


of-town  calls  dropped  to  1.4  minutes, 
and  97  out  of  every  100  calls  went 
through  while  the  calling  party  stayed 
on  the  line.  By  these  and  other  meas¬ 
ures  service  was  the  best  on  record. 

We  started  work  on  the  first  undersea 
voice  cable  to  Europe,  equipped  our  main 
TV  network  routes  to  carry  color  pro¬ 
grams  and  invented  a  device  to  convert 
sunlight  directly  into  electricity. 

The  Western  Electric  Company  and 
Bell  Telephone  Laboratories,  our  manu¬ 
facturing  and  research  organizations,  un¬ 
dertook  major  new  defense  assignments 
at  the  Government’s  request. 

The  prospect  ahead  is  for  another 
busy  year,  and  for  even  greater  progress 


toward  meeting  and  anticipating  the 
wants  of  telephone  users. 


We’ll  he  glad  to  send  you  a  copy  of  the 
Annual  Report  .  .  .  American  Telephone 
and  Telegraph  Company,  195  Broadway, 
New  York  7,  N.  Y.  EXchange  3-9800, 
Extension  2151. 

I - 1 

S.  Whitney  Landon,  Secretary 
American  Telephone  and  Telegraph  Company 
19S  Broadway.  New  York  7,  N.  Y. 

Please  send  me  a  copy  of  the 
19S4  A.  T.  St  T.  Annual  Report. 

Satu _ 


Addreti. 


PROMOTION 

Sports  Shows  Breaking 
Promotion  Records 


By  T.  S.  Irvin 

Spring  is  busting  out  all  over, 
and  busting  newspaper  promo¬ 
tion  records  with  it.  In  Mil¬ 
waukee,  the  Sentinel  Sports  and 
Vacation  Show  closed  its  15th 
annual  presentation  with  a 
draw  of  143,090  attendance  in 
nine  days.  In  Des  Moines,  the 
Register  and  Tribune’s  13th 
annual  Sports,  Boat  and  Vaca¬ 
tion  Show  broke  all  attendance 
records  with  a  draw  of  more 
than  50,000  in  six  days. 

Here’s  an  area  of  promotion 
all  newspapers  ought  to  take 
a  good  look  at.  It’s  hot.  It  will 
get  hotter.  Figure  it  out  for 
yourself.  More  people  with  more 
money  to  spend  are  getting 
more  and  more  leisure  time  to 
spend  it.  Not  all  of  them  are 
satisfied  to  spend  it  on  .spec¬ 
tator  sports.  More  and  more  of 
them  want  to  spend  it  on  do-it- 
yourself  sports. 

The  Sentinel  show,  owned  and 
operated  by  the  Sentinel,  is  one 
of  the  pioneer  newspaper  pres¬ 
entations  of  this  kind.  This 
year’s  show,  according  to  re¬ 
ports,  was  the  most  successful. 
So  successful,  indeed,  that  more 
than  60%  of  the  exhibitors  this 
year  have  already  signed  for 
space  next  year. 

Space  to  Be  Doubled 

The  Register  and  Tribune 
show  was  so  successful  that 
Promotion  Manager  Bert  Stolpe 
says  next  year’s  exhibit  space 
will  be  doubled.  The  value  of 
these  shows  to  the  community 
is  indicated  in  a  survey  Bert 
made  showing  that  more  than 
half  the  visitors  to  the  show 
came  from  outside  metropolitan 
Des  Moines. 

In  Atlantic  City,  N.  J.,  the 
Press  has  its  Southern  New 
Jersey  fishing  contest  under 
way.  This  is  one  of  the  long¬ 
est  sustained  promotions  in  the 
books.  It  lasts  until  Nov.  30.  At 
that  time,  more  than  $1000  in 
prizes  will  be  awarded  fisher¬ 
men  in  four  divisions  —  boat, 
other-than-boat,  spinning  and 
fresh  water.  For  seven  months, 
the  Press  has  fishermen  in 
three  counties  sending  pictures 
of  their  catch  to  the  paper,  all 
published  pictures  bringing  the 
fisherman  a  dollar. 

The  beauty  of  these  sports 
promotions  is  that  they  are 
either  self -liquidating  or  so  low- 
cost  for  value  received  as  to 
be  practically  profitable,  and 


they  make  the  paper  a  pal  of 
the  reader  in  something  very 
close  to  him,  his  hobby. 

Mich.  City  Progress 

In  1946,  circulation  of  the 
Michigan  City  (Ind.)  News- 
Dispatch  was  10,702.  Last  year 
it  was  13,542,  an  increase  of 
2,840.  Michigan  City  is  a  com¬ 
munity  of  28,395  population. 

What  brought  about  this  in- 
crea.se?  To  quote  from  a  pro¬ 
motional  folder  the  News-Dis¬ 
patch  has  just  put  out:  “Team¬ 
work!  Good  ‘sell’  campaigns! 
Good  promotion!  Any  newspa¬ 
per,  any  size,  can  do  the  same.” 

This  is  one  of  the  most  in¬ 
teresting  newspaper  promotions 
we  have  ever  seen.  It  show.s, 
through  a  series  of  17  pictures 
—  photographs,  charts,  etc.  — 
how  the  News-Dispatch  has  de¬ 
veloped  since  1946.  “It  was  done 
through  the  combined  efforts  of 
circulation,  editorial  and  pro¬ 
motion  departments.  It  could 
happen  in  any  newspaper  — 
any  size.” 

“Eight  years  of  progress”  is 
what  this  folder  is  captioned. 
And  as  you  glance  through  the 
17  little  pictures  you  get  a  feel 
of  the  community  and  of  the 
paper  and  of  the  progress  that 
is  taking  place.  Our  one  regret 
is  that  the  pictures  are  too  lit¬ 
tle  and  too  few.  But  the  spirit 
of  the  piece  is  wonderful.  It 
should  be  most  effective. 

Saturation 

Talk  about  saturation  cover¬ 
age  —  the  Wilmington  (N.  C.) 
Star-News  is  out  with  a  survey 
which  shows  that  it  is  deliver¬ 
ing  more  papers  in  its  market 
than  there  are  homes.  The  sur¬ 
vey  is  reported  in  a  booklet 
just  issued  which  contains  de¬ 
tail  maps  of  the  community,  and 
detailed  home  delivery  circula¬ 
tion  figures  for  every  circula¬ 
tion  area. 

The  booklet  contains  current 
market  data  facts,  circulation 
growth  since  1940  and  popula¬ 
tion  growth  —  hold  on,  now  — 
since  1765. 

Credit  for  this  interesting 
booklet  goes  to  Jimmy  Alligood, 
who  running  a  series  of  16  ads 
in  the  Star-News  using  aerial 
views  of  the  circulation  dis¬ 
tricts  and  giving  the  same  facts 
about  them  that  appear  in  the 
booklet. 


In  the  Bag 

Echoes  of  one  of  the  great 
newspaper  promotion  headlines 
of  all  time  ring  from  a  broad¬ 
side  NEA  Service  is  currently 
mailing,  “What  makes  a  comic 
strip  great?”  The  broadside  pro¬ 
motes  Leslie  Turner’s  “Cap¬ 
tain  Easy.”  —  Johnson  City 
(Tenn.)  Press  -  Chronicle  pro¬ 
motes  “steady  customers,  buy¬ 
ing  action,  more  sales”  in  east¬ 
ern  Tennessee  through  a  single¬ 
sheet  “Facts  for  Media  Buyers.” 
Produced  by  Charlie  Cole  of  the 
John  Budd  Company,  the  pa¬ 
per’s  reps. 

S.  C.  Senate  OKs 
3%  Ad  Sales  Tax 

Charleston,  S.  C. 

A  bill  w'hich  would  extend  the 
state’s  3%  sales  tax  to  news¬ 
paper  advertising  has  been 
passed  in  the  Senate  and  is 
pending  in  the  House  of  Repre¬ 
sentatives. 

A  principal  proponent  of  the 
tax  on  advertising  has  been 
State  Sen,  Edgar  A.  Brown, 
who  last  year  sought  unsuccess¬ 
fully  to  get  elected  to  the  U.  S. 
Senate,  being  defeated  by  Sen. 
Strom  Thurmond  on  a  write-in 
campaign. 

Because  of  the  fight  against 
the  tax  by  the  Charleston  News 
and  Courier,  Sen.  Brown  made 
a  violent  attack  on  the  floor  of 
the  Senate  on  Thomas  R.  War¬ 
ing,  editor  of  the  Charleston 
newspaper.  He  referred  to  Mr. 
Waring  as  a  “young  stinker” 
who  “couldn’t  write  anything 
but  something  that  came  from 
the  gutter.” 

The  News  and  Courier,  among 
other  newspapers,  led  last 
year’s  write-in  campaign  which 
defeated  Sen.  Brown. 

• 

Senator  Smith 
At  Awards  Dinner 

Senator  Margaret  Chase 
Smith,  Republican  of  Maine, 
will  deliver  the  principal  ad¬ 
dress  at  the  16th  Annual  A- 
wards  Dinner  of  the  Overseas 
Press  Club  of  America  April  19 
in  the  Grand  Ballroom  of  the 
Waldorf-Astoria  Hotel.  Kathryn 
Cravens,  chairman  of  the  din¬ 
ner  committee,  said  Senator 
Smith,  who  recently  returned 
from  a  trip  around  the  world, 
will  give  reports  of  her  inter¬ 
views  with  Generalissimo  Fran¬ 
cisco  Franco,  Prime  Minister 
Jawaharlal  Nehru  and  other 
heads  of  state  which  she  has 
not  previously  released  to  the 
public. 


ANPA  Pleads 
For  Retention 
Of  Tax  Rule 

Washington 

American  Newspaper  Pub¬ 
lishers  Association  is  asking 
Congress  to  retain  Sec.  452  of 
the  Internal  Revenue  Code  of 
1954  insofar  as  it  allows  news¬ 
papers  to  compute  taxes  on  pre¬ 
paid  subscriptions  in  the  year 
earned. 

The  House  has  already  voted 
to  repeal  the  section  and  Sena¬ 
tor  Byrd  (D.-Va.)  has  sched¬ 
uled  a  hearing  after  the  Easter 
recess. 

Repeal  of  the  section,  in 
ANPA’s  view,  as  stated  by  Gen¬ 
eral  Manager  Cranston  Wil¬ 
liams,  would  probably  result  in 
considerable  tax  litigation.  He 
reminded  the  House  committee 
that  the  Tenth  Circuit  Court 
only  recently  ruled  that  the 
Wichita  Beacon  could  apply  the 
tax  principle  spelled  out  in  the 
1954  Code.  This  decision  over¬ 
ruled  the  Bureau  of  Internal 
Revenue  which  had  been  hold¬ 
ing  that  pre-paid  subscription 
money  must  be  computed  in  the 
year  received. 

Under  the  1954  Code  a  pub¬ 
lisher  could  apply  the  year- 
earned  principle  if  his  account¬ 
ing  is  on  the  accrual  basis.  Re¬ 
peal  of  Sec.  452  was  requested 
by  the  Treasury  Department  to 
correct  inequities  which  have 
been  observed.  It  would  be  re¬ 
troactive  for  1954  taxes. 

This  would  leave  a  situation, 
Mr.  Williams  pointed  out,  where 
the  court  decision  would  be  con¬ 
trary  to  the  law. 

• 

Unions  Set  Up  Council 
Inside  Madison  Papers 
Madison,  Wis. 

The  Newspaper  Unions  Coun¬ 
cil  has  been  organized  by  un¬ 
ions  inside  the  Madison  News¬ 
papers,  Inc.,  to  provide  a  free 
exchange  of  information  con¬ 
cerning  bargaining  aims  and 
results  and  to  advance  the 
cause  of  unionism. 

Irving  Kreisman,  CIO  News¬ 
paper  Guild  Local  64,  was 
elected  president  of  the  Coun¬ 
cil;  William  Schillinger,  Stereo- 
typers  AFL  Local  149,  vice- 
president;  and  Jack  Barken- 
hagen,  AFL  Typographers  Lo¬ 
cal  106,  secretary-treasurer. 
Other  charter  members  to  join 
the  council  are  the  AFL  Press¬ 
men’s  Local  208;  AFL  Mailers 
Local  164,  and  AFL  Electricals 
Local  159. 
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Here’s  a  unit  of  wall— steel  and  glass.  It  goes  beyond  any  other  wall 
panel  in  what  builders  can  do  with  it.  It’s  only  an  inch  and  a  half 
thick.  But  it  replaces  a  12-inch  conventional  wall.  The  designer  gains 
lOVi  linear  inches  of  floor  space.  And  saves  17*4  pounds  on  every 
square  foot  of  wall. 

These  are  the  exciting  facts  of  a  bold,  new— and  unique— windowed, 
insulated  wall  panel  made  by  Republic  Steel’s  Truscon  Division. 

Doesn’t  it  sound  like  fresh  thinking,  modern  building,  and  future  sales? 

The  economic  advantages  inherent  in  the  flexibility,  the  light 
weight,  and  fast  erection  entirely  from  inside  are  tempting  for  any 
builder— of  homes  or  skyscrapers. 

Republic  Steel  originally  designed  and  built  this  wall  panel  for  a 
chain  of  hospitals.  For  hospitals  alone,  the  nation’s  backlog  is  about 
600,000  beds.  Since  its  introduction,  millions  of  dollars  worth  of 
Truscon  Vision-Vent  Walls  have  been  spoken  for.  Especially  for 
schools.  You  know  of  the  overpowering  demand  for  new  classrooms. 

With  Vision-Vent  Walls  and  a  score  of  other  modern  building 
products.  Republic  is  ready  for  the  hospital,  school  and  commercial 
building  boom  ahead.  *PertMnii$g  to  a  unit  of  measurement 

Republic  Steel 

Ganaral  Officat  •  CUvalond  1,  Ohio 


Where  diversification  makes  the  backiog  last  longer 
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CIRCULATION 


66  Papers  Answer 
District  Mgr.  Survey 


A  summary  of  district  manag¬ 
er  operations  both  in  the  city 
zone  and  in  retail  trading  and 
all  other  zones  was  recently 
made  by  Willard  P.  Horsman, 
Bloomington  (Ill.)  Pantograph 
in  a  report  covering  66  news¬ 
papers  in  the  Central  States 
area. 

The  survey  shows  that  a  ma¬ 
jority  of  the  newspapers  pay 
district  managers  on  a  straight 
weekly  salary.  Only  eight  out  of 
66  reported  paying  a  salary  plus 
incentive  bonus  in  the  city  zone. 
Nine  out  of  the  66  pay  outside 
district  managers  a  combina¬ 
tion  weekly  wage  and  incentive 
bonus. 

The  average  weekly  salary 
for  city  zone  district  managers 
is  $86,  but  Mr.  Horsman  point¬ 
ed  out  that  only  a  comparative 
few  papers  reported  in  the  over 
70,000  class,  thus  making  the 
over-all  average  a  little  high. 
The  average  lor  all  classes  up 


I  New  STEEL 
MOTOR  ROUTE 

UBES 


NOW  with  name  reflectorized 
if  desired.  See  other  new  fea¬ 
tures  and  LOW  prices  on  NBA 
STEEL  route  tubes.  Flat  sides 
or  round  style.  Also  get  de¬ 
tails  about  our  line  of  low- 
priced  display  racks  and  honor 
boxes.  Bags  and  aprons,  too. 

Newspaper  Boys  of  America,  Inc. 

912  E.  21st  St.,  Indianapolis  2,lnd. 

Largest  Producers  of  Circulation  Supplies 


to  70,000  is  $80  a  week,  he 
pointed  out. 

In  the  outside  territory,  the 
average  weekly  wage  is  $78.  In 
this  group,  salaries  range  from 
$40  to  $127  a  week  in  the  out¬ 
side  carrier  towns. 

Tely  Clipper  Club 

An  Ontario  boy  or  girl,  be¬ 
tween  9  and  16,  and  his  or  her 
favorite  school  teacher,  will  fly 
around  the  world  in  30  days  as 
the  grand  prize  winners  in  the 
Tely  Clipper  Club  promotion 
sponsored  by  the  Toronto (Ont.) 
Telegram.  The  trip  begins  on 
July  1  —  Canada’s  88th  birth¬ 
day. 

Four  youngsters  will  fly  to 
Vancouver  for  a  one-week  va¬ 
cation  and  four  will  drive  to 
Quebec  City  for  a  week’s  vaca¬ 
tion  as  a  part  of  the  Tely  Clip¬ 
per  Club  promotion. 

To  compete  for  any  trip,  Tely 
Clipper  Club  members  (those 
who  enroll  in  the  contest)  must 
send  in  varying  numbers  of  or¬ 
ders  for  new  Telegram  subscrip¬ 
tions  and  answer  a  true  or  false 
test  about  Canada.  The  latter 
feature  is  being  promoted  in 
the  Telegram  in  a  series  of 
stories  on  the  theme  “Our  Can¬ 
ada  Today.” 

lotjca  Short  Course 

The  sixth  annual  Iowa  Short 
Course  on  Newspaper  Circula¬ 
tion  will  be  at  the  State  Uni¬ 
versity,  Iowa  City,  May  1-2. 
Members  of  the  “faculty”  will 
include  Charles  W.  Staab,  Cin¬ 
cinnati  (Ohio)  Enquirer;  John 
M.  Canny,  Madison  (Wis.) 
Newspapers;  Orien  McDaniel, 
Sioux  City  (Iowa)  Journal, 


IS  FOR  “KNOW-HOW” 


Grculation  Promotion  "Know-How”!  The 
one  vital,  dynamic  "Produa”  we  offer  your 
newspaper.  Our  trained  specialists  combine 
200  years  of  circulation  experience. 


Get  the  facts  without  the  slightest  obligation. 


Roy  Vecchio,  LaSalle  (Ill.) 

News-Tribune;  I.  G.  Hillstrom,  r\  O  I 

Mason  City  (Iowa)  Globe-Ga-  OpeuK 

zette;  M.  E.  Fisher,  Minneap-  s  .  A  • 

olis  (Minn.)  Star  and  Tribune;  Jut  JLijCi  Ct ItltlC 
William  F.  Lester,  Peoria  (Ill.)  Ben  Duffy,  BBD&O  president 
Journal  Star;  Wayne  E.  Hes-  and  a  director  of  the  Audit  Bu- 
son,  Nekton  (Iowa)  Da^y  ^eau  of  Circulations,  will  be 
Newy,  Mel  Kappler,  Mohne  the  featured  speaker  at  the  Bn- 
(Ill.)  Dispatch;  and  Robert  beau’s  Cleveland  conference, 
Bauer,  Muscatine  (Iowa)  Jour-  April  22,  sponsored  by  tte 
■  Cleveland  Advertising  Club. 

cm  Scholarship  Chairman  of  the  conference 

committee  is  Sterling  E.  Gra- 
Winners  of  the  five  $250  ham,  president  of  the  Forest 
scholarship  award^s  as  state-  city  Publishing  Co.,  publishers 
wide  “Newspaperboys  of  the  ^he  Cleveland  Plain  Dealer 
Year’  were  announced  here  by  ^nd  News.  Speakers  wil  include 
the  California  Newspaperboy  ^lan  T.  Wolcott,  Leo  H.  Smith 
Foundation.  P 

The  winners  are:  Albert  ABC  staff. 

Aievoli,  Sacramento  Bee;  Ca- 

taldo  Cristiani,  San  Francisco  mr  mT 

Call-Bulletin;  Lawerence  Gor-  IMeW  Daily  ilCarS 
don,  Oxnard  Press-Courier;  s  y  Is.* 

John  Grgurina,  Oakland  Trib-  4',UUU  LiirClllatlOIl 
une  and  Lee  Schroeder,  San  Alamogordo,  N.  M. 

Diego  Evening  Tribune,  The  Alamogordo  Daily  Newt 

s  ^1  .  /  celebrated  the  new  year  by 

ISew  Circulation  Chief  changing  from  semi-weekly  pub- 

Phoenix,  Ariz.  Hcation  to  daily  and  now  is  well 
Milan  Leavitt,  formerly  cir-  embarked  on  its  career  as  a 
culation  manager  of  the  Ari-  four-day-a-week  and  Sunday 
zona  Republic,  has  been  named  publication  with  circulation  ap- 
circulation  director  of  the  Re-  preaching  4,000.  The  paper 
public  and  Phoenix  Gazette  by  joined  the  daily  field  recently 
Eugene  C.  Pulliam,  publisher  of  with  a  Sunday  edition  of  32 
the  two  newspapers.  pages,  just  10  months  after 

Robert  Dunst,  who  had  been  making  the  switch  from  weekly  , 
circulation  manager  of  the  Ga-  ranks. 

zette,  was  appointed  to  the  The  News,  owned  for  more 
same  position  with  the  Republic,  than  40  years  by  the  Morgan 
succeeding  Mr.  Leavitt.  Alfred  Printing  Co.,  was  bought  in 
Swabb,  an  assistant  to  Leavitt  January,  1954,  by  Billie  Holder, 
on  the  Republic,  succeeds  Mr.  of  Garden  City,  Kas.,  and  Rol- 
Dunst  as  circulation  manager  land  Jacquard,  Sublette,  Kas. 
of  the  Gazette.  Mr.  Holder,  the  resident  pub- 

Mr.  Leavitt,  who  began  his  Usher,  is  a  native  of  Oklahoma 
career  with  the  Republic  as  a  and  an  experienced  newspaper 
carrier  in  1931,  became  circu-  man.  Mr.  Jacquard  is  owner 
lation  manager  in  1948,  the  and  publisher  of  the  Sublette 
same  year  Mr.  Dunst  assumed  Monitor. 

the  post  with  the  Gazette.  Managing  editor  for  the  new 
Mr.  Swabb  has  been  with  the  daily  is  Arlynn  Bruer,  former 
Republic  since  1948.  desk  and  wire  editor  of  the 

Carlsbad  Current-Argus.  He  is 
100  Mich.  Carriers  a  native  Tennessean  and  was 

Earn  Chicago  Trip  "^y  editor  of  the  Union  City 

„  ®  ,  (Tenn.)  Daily  Messenger  for  12 

Escanaba,  Mich,  ygars.  The  News,  only  publica- 
One  hundred  carriers  from  tion  in  the  growing  city  of  14,- 
the  Escanaba  Press,  Iron  Mown-  qoO,  recently  added  a  new  press 
tain  News  and  Marquette  Min-  room  to  the  $60,000  building 
ing  Journal,  three  Upper  Penin-  purchased  from  the  Morgan 
sula  of  Michigan  daily  news-  Prinrinir  Co 
papers  owned  by  Frank  J.  Rus-  • 

sell  of  Marquette,  have  earned  „  i 

expense-paid  trips  to  Chicago  Official  Citation 
in  a  newspaper  magazine  sub-  Lansing,  Mich, 

scription  campaign  just  com-  The  Michigan  Legislature  has 
pleted.  adopted  a  formal  resolution 

They  will  be  in  Chicago  April  congratulating  the  State  Jour- 
20  and  April  21.  While  in  Chi-  nal  on  the  occasion  of  its  cen- 
cago  they  will  see  the  Cubs-  tennial  April  28.  The  House 
Braves  baseball  game  and  will  resolution  also  lauded  Paul  A. 
take  a  sight-seeing  trip  to  Martin,  editor  and  publisher, 
many  points  of  interest.  for  his  journalistic-civic  work. 
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Ruth  Randall 

The  school  teacher  who  owns  an  oil  company 
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Ruth  randall  teaches  Latin  at  San  Bernardino  High 
School,  San  Bernardino,  California. 

In  1939  she  invested  part  of  her  savings  in  50  shares  of 
Union  Oil  Stock.  This  makes  her — along  with  some  forty 
thousand  other  pteople — an  owner  of  the  45th  largest  indus¬ 
trial  company  in  the  country. 

And  entitles  her  to  examine  the  report  card  on  our  sixty- 
fifth  year  of  business. 

It  was  the  largest  in  our  history.  Our  customers  paid  us 
$351,731,678.  We  didn’t  keep  all  of  this,  of  course. 

16.8%  we  paid  to  our  8700  employees  as  wages  and  benefits. 

4.8%  went  for  taxes.  (This  does  not  include  $60,000,000 
additional  in  fuel  taxes  which  we  collected  for  the  government.) 


68.2% — by  far  the  lion’s  share — we  divided  among  more 
than  fifteen  thousand  other  companies  and  individuals  with 
whom  we  do  business. 

This  left  us  net  earnings  of  10.2%.  From  which  we  paid 
shareholders  like  Miss  Randall  4.5%  as  dividends  for  the  use 
of  their  money,  and  reinvested  the  remaining  5.7%  in  neces¬ 
sary  expansion  and  modernization  of  facilities. 

We  hope  Miss  Randall  is  pleased  with  this  report.  We  are 
certain  she  should  be  pleased  with  herself.  For  in  wisely 
investing  in  American  industry  for  her  own  security,  she  has 
helped  to  create  a  higher  standard  of  living  for  everyone. 

*  •  •  « 

YOUR  COMMENTS  ARE  INVITED.  Write:  The  President,  Union  Oil 
Company  of  California,  Union  Oil  Building,  Los  Angeles  17,  California. 


Union  Oil  Company  of 


CALIFORNIA 


MANUFACTURERS  OF  ROYAL  TRITON,  THE  AMAZING  PURPLE  MOTOR  OIL 
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McClatchy  Newspapers 
Open  New  Color  Studio 


By  James  L.  Collings 

McClatchy  Newspapers,  which  lahan,  the  prosecutor  and  the 
comprise  the  Sacramento  Bee,  defense  attorney,  covered  a 
the  Freeno  Bee  and  the  Modesto  manslaughter  trial  the  other 
Bee  in  California,  have  a  fresh  day. 

Spring  look  in  photography.  Judge  Callahan  set  Mr.  Far- 
Latest  word  from  the  Busy  dell  up  in  a  good  spot  and  let 
Bees  is  that  a  new  color  studio  him  shoot  away,  and  when  the 
has  been  built  in  the  Sacramen-  trial  was  over  the  judge  said 
to  Bee  plant.  The  arrangement,  the  photographer  had  comport- 
according  to  management,  in-  ed  himself  perfectly  and  would 
eludes  1,000  square  feet  and  be  welcome  to  cover  whatever 
features  a  dressing  room  for  other  trial.^  his  paper  thought 
models  and  a  20x30-foot  studio  worthy  of  sending  him  to. 
that’s  big  enough  “to  photo-  This  attitude,  says  an  in¬ 

graph  a  complete  room  of  fur-  formant,  is  a  pleasant  depart- 
niture  or  an  entire  football  ure  from  the  past.  Some  judges 
team.”  there,  up  to  now,  have  banned 

In  describing  the  lab  facili-  picture-taking  even  in  the 
ties,  “considered  on  an  equal  courthouse, 
with  any  newspaper  in  the  Mu,  national  honorary  society 

country,”  the  organization  ex-  ‘Uoirriy,  Partlner!’  in  photojournalism.  Carl  Pur- 
plained  that  all  processing  solu-  Bill  Perry  of  the  Rocky  cell,  senior,  is  president, 

tions  are  piped  into  darkiuoms  Mountain  (Colo.)  News  is  H  I  M  L  If 
from  a  separate  chemical  mix-  drumbeater  for  the  National  Holy  nlackerel, 
ing  room  and  are  temperature  Press  Photographers  Associa-  Steve 

controlled.  tion  convention,  which  runs  Wever  of  the  Miami  (Fla.) 

A  McClatchy  spokesman  add-  June  7-11  in  Colorado  Springs,  doesn’t  get  around.  This 

ed :  “A  refrigerator  for  storing  Colo.  week  the  pa^r  carried  a  pic- 

film  has  been  installed,  and  a  His  i-ound-up  spiel,  urging 
color  splitter— a  device  for  all  fellow  craftsmen  to  head 

separating  color  transparencies  West,  young  man,  head  West,  ®  „ 

into  the  three  primary  colors—  goes  like  this,  as  evidenced  in  Wever. 

will  be  installed  soon  to  com-  a  letter  this  week:  * 

plete  the  laboratory  setup.”  “Howdy,  pardner!  We  kin  Cowie  Elected  Head 

Familiar  Theme  hardly  wait  fer  yuh  to  ride  in  Of  Ohio  AP  Society 

It’s  becoming  almost  a  casual  NPPA  round-up.  We’ll  Akron,  Ohio 

thing,  this  matter  of  courtroom  show  yuh  hospitality  as  big  as  A.  J.  Cowie,  news  editor  of 
photography.  The  story  this  Pibes  Peak  and  a  welcome  as  the  Cleveland  Netvs,  was  elect- 
week  concerns  Jan  Fardell  of  "^ide  as  a  corral  gate.  Plan  yer  ed  president  of  the  Associated 
the  Longview  (Wash.)  Daily  vacation  to  include  this  great  Press  Society  of  Ohio  at  the 
News.  NPPA  national  convention.  annual  meeting. 

The  photographer,  with  the  “If  yuh  and  yer  wimmin  folk  First  prizes  in  photography 
permission  of  Judge  J.  R.  Cal-  don’t  say  that  the  Broadmoor  went  to  the  following: 


This  is  where  the  bromide  separation  prints  are  made  from  the 
masked  separation  negatives.  All  color  separation  prints  are  madt 
with  the  aid  of  a  densitometer.  The  printing  sink  is  stainless  steel, 
complete  with  temperature  control. 


Photo  Contempt 
In  Highest  Court 


Washington 
The  Cleveland  Press  has  car¬ 
ried  its  protest  against  a  con¬ 
tempt  charge — which  grew  out 
of  a  photograph  taken  in  court 
— to  the  Supreme  Court  of  the 
United  States. 

The  appeal  brief,  filed  for 
City  Editor  Louis  Clifford,  Re¬ 
porter  Sam  Giaimo  and  Photog¬ 
rapher  James  Thomas,  said  the 
charge  resulted  from  the  “tak¬ 
ing  and  subsequent  publication 
of  a  photograph  of  a  former 
local  probate  judge  being  ar¬ 
raigned  in  a  state  court  upon  an 
indictment  charging  him  with 
embezzlement.” 

Certain  reporters  had  been 
instructed,  in  the  presiding 
judges  chambers,  that  no  pic- 
tui’es  were  to  be  taken  though 
Spot  news — Bob  Dety,  Dayton  the  court’s  1.5  judges  had  not 
Journal  Herald;  and  Don  Dur-  adopted  any  genei'al  ban  of 
ant.  Zanesvi'le  Signal;  features  trial  photos.  He  had  said,  the 
— Bob  Jacobs,  Dayton  Daily  appeal  reported,  that  one  of 
News;  Bill  Weith,  Middletown  the  local  bar  associations  had 
JoMma/;  sports — George  Smalls-  recently  adopted  Canon  35,  and 
reed  Jr.,  Columbus  Dispatch;  non-compliance  might  subject 
Don  F.  Stout,  Hamilton  Jour-  him  to  disciplinaiy  action. 
nal-News;  series — A1  Wilson,  • 

Dayton  Journal  Herald;  Don 

Stout,  Hamilton  Journal-News.  Combined 


ShovMer  filgfi  ( 
panel  bring*  ink  y 
control  of  upper 
color  cylinder* 
to  pro**  room  floor. 


.  .  Including  Matro'i  idea- 
pocked  PIUS  BUSINESS,  which 
comes  with  every  edition.  Write 
us  or  ask  our  representative  to 
show  you  these  other  proven 
linoge  building  servlcesi 

•  Metro  Oeportmeiit  Store  Service 

•  Fashion  Review  Service 

•  Greater  Soles  Service 

•  Metro  Jewelry  Service 

e  Metro's  Book  of  Headings 

.  .  .  And  mony  other  supplementary 
services  thot  mean  INCREASED 
LINAGE  for  your  newspaperl 


coiO(nif<^ 


lABtondord  on  Hoodlinor  pntsss 
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There's  a  place  for 
our  community  in  th 


01955 
Wgit  Ditfigy 
Productions 


June  Dairy  Month  is  fast  grow¬ 
ing  into  the  No,  1  food  buying 
event  in  America. 

Last  year’s  June  dairy  sales 
were  at  a  new  high.  This  year, 
IH  million  dairy  farmers  have 
already  obtained  more  active 
support  for  June  Dairy  Month 
from  food  stores,  restaurants, 
dairies,  civic  and  government 
groups,  than  in  any  time  past. 

In  hundreds  of  U.  S.  com¬ 
munities  June  Dairy  Month 


will  mean  parades,  dairy  days, 
milking  contests  plus  plenty  of 
excitement  in  food  stores.  And 
the  dairy  routeman  who  calls 
at  yovur  door  also  will  prove 
once  again  that  "June’s  Best 
Buys  are  Dairy  Foods.” 

So  if  there’s  a  place  for  you 
in  this  great  event  (and  there 
is),  do  yourself,  your  commu¬ 
nity  and  your  country  a  favor 
—give  June  Dairy  Month  your 
very  best  support. 


The  entire  program  is  "packaged”  for 
your  community  in  a  special  news¬ 
paper  developed  by  the  American 
Dairy  Association.  If  you  haven't 
received  a  copy,  write  us. 


WMOKTH 


Vou  never 
outgrow 
your  need 
for  Milk 


20  North  Worker  Drive  •  Chicago  6,  Illinois 
This  me»sage  it  paid  for  by  dairy  farmers  across  the  nation  as  part  of  their  program  to  show  how 
you  can  tine  better  wiih  foods  made  from  milh.  America’s  Dairy  Industry  is  on  the  road  to  sales. 
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New  One-Bite  Etcher 
Saves  Money,  Time 


Cleveland,  Ohio 

Two  new  products  —  a  bi¬ 
metal  engraving  plate  and  a 
machine  which  will  etch  that 
plate  to  virtually  any  printing 
depth  in  a  one-bite  operation — 
are  in  production  and  soon  will 
be  ready  for  the  market,  NEA 
Service,  Inc.,  has  announced. 

The  new  plate  makes  it  pos¬ 
sible  for  halftone,  line  work  or 
combinations  of  both  to  be 
etched  simultaneously  on  a 
single  flat.  Regular  cold-top 
enamel  can  be  used  for  print¬ 
ing.  The  machine  uses  a  chemi¬ 
cal  etchant  especially  formu¬ 
lated  to  aid  in  the  one-bite 
process. 

Fred  S.  Ferguson,  president 
of  NEA,  revealed  that  U.S.  Pat¬ 
ents  on  the  new  plate  have  been 
granted  to  William  F.  Alex¬ 
ander,  engraving  superintend¬ 
ent  of  the  Cleveland  Press,  who 
in  turn  has  licensed  Acme  Telec- 
tronix  Division  of  NEA  Service 
to  produce  and  distribute  the 
plate.s.  They  will  be  marketed 
under  the  trade  name  of  “Acme 
Z-M  Plates.” 

The  etching  machine  will  be 
known  as  the  Acme  One-Bite 
Etcher,  and  is  designed  espe¬ 
cially  to  use  the  newly  patented 
plates.  Built  of  stainless  steel, 
it  is  fully  equipped  for  auto¬ 
matic  control  of  temperature, 
timing  and  pressure.  The  etch¬ 
ant  is  sprayed  on  the  plates  by 
a  multiple  nozzle.  The  machine 
will  be  on  display  in  the  Astor 
Gallery  of  the  Waldorf-Astoria 
during  the  ANPA  Convention. 

The  new  bi-metal  plate  is  the 
culmination  of  years  of  re¬ 
search  and  experimental  work 
by  Mr.  Alexander  and  his  as¬ 
sociates.  It  is  composed  of  a 


LINOTYPE 

COMET 


fastest 
simplest 

most  economical 
linecasting 
machine 
in  the  world! 

M«rg«nthaUr  Linetyp*  Company 
29  Ryorton  Stroot,  Brooklyn  5,  N.  Y. 
LEADERSHIP  THROUGH  RESEARCH 


magnesium  base  with  a  thin 
top  coating  of  zinc,  and  com¬ 
bines  the  advantages  of  both 
metals.  The  magnesium  con¬ 
tributes  lightness,  strength, 
ease  of  etching  and  resistance 
to  stereotyping  and  printing 
pressures.  The  zinc  coating  pre¬ 
vents  corrosion  of  the  magnesi¬ 
um;  makes  possible  the  use  of 
regular  cold-top  enamel  for 
printing,  and  facilitates  the 
one-bite  etching  process. 

Meade  Monroe,  NEA  vice- 
president  and  head  of  the  Acme 
Telectronix  Division,  says 
“From  now  on  it  will  bts  pos¬ 
sible  to  produce  more  printing 
plates  at  a  lower  cost  in  time 
and  money.  The  development  of 
other  new  methods,  such  as  cold- 
type  printing  and  the  use  of 
curved  plates  for  direct  print¬ 
ing,  also  will  be  advanced.  Both 
management  and  labor  will 
benefit  from  the  inevitable  in¬ 
crease  in  the  volume  of  photo¬ 
engraving  for  relief  printing.” 

The  new  plates  have  been 
used  successfully  for  almost  a 
year  at  the  Cleveland  Press. 
Mr.  Alexander  conceived  the 
bi-metal  plate  as  a  means  of 
retaining  the  obvious  advan¬ 
tages  of  magnesium  while  at 
the  same  time  eliminating  the 
problems  of  printing  and  etch¬ 
ing  the  light  metal.  Many  dif¬ 
ferent  combinations  were  test¬ 
ed  before  the  new  plate  was 
perfected. 

Mr.  Alexander  was  assisted 
by  James  Roane  and  Omer  Wal¬ 
ters  of  the  Press  engraving 
staff,  and  the  three  are  now  as- 
r.ociated  in  the  Nualloy  Metal 
Company  which  was  formed  to 
hold  their  respective  interests 
in  the  inventions. 

“We  have  speeded  up  our  en- 


If 


you  havo  intamational  buttnan 
interests  associated  with  publishing, 
printing,  advertising  or  commercial 
radio,  and  you  want  to  keep  in  touch 
with  those  activities  in  Australia  and 
New  Zealand,  read  Newspaper  Newt, 
the  national  monthly  business  newt- 
paper  devoted  to  those  closely  r*> 
iated  interests  of  "Down  Under." 


IS  Haalltoa  St.,  Sydaey  Aastralla 
AommI  Sabecriptioa  to  U.  S.  $SJOs 
Writs  far  eiipfi  eepty. 


William  F.  Alexander  and  the  One-Bite  Etcher. 


graving  work  tremendously  at 
the  Press,”  Mr,  Alexander  said, 
“and  are  getting  plates  which 
hold  up  much  better  under  the 
stereotyping  and  printing  proc¬ 
esses.  Plates  which  previously 
required  45  minutes  to  an  hour 
for  etching,  under  the  old 
powdering  system,  can  now  be 
completed  in  a  fraction  of  that 
time.” 

The  Acme  Z-M  Plates  are 
now  available  in  18"  x  24"  x 
.065"  dimensions,  which  is  the 
most  wanted  .size  for  newspa¬ 
per  use.  Other  popular  .sizes 
and  thicknesses  of  plates  will 
be  available  in  the  near  future. 

The  Acme  One-Bite  Etcher 
will  be  .=old  outright  for 
$3,135.00  each.  Acme  Telectron¬ 
ix  will  furnish  technicians  to 
install  the  equipment  and  train 
local  operators  on  a  per  diem 
basis. 

The  etcher  is  a  redesign  of 
a  crude  plywood  machine  which 
Mr.  Alexander  and  his  associ¬ 
ates  made  by  hand  in  the  Press 
engraving  room.  The  Z-M  plate, 
after  being  printed  in  the  nor¬ 
mal  manner,  is  quickly  scum¬ 
med  in  a  dilute  nitric  acid  so¬ 
lution  and  then  placed  in  the 
machine.  Etching  proceeds  au¬ 
tomatically,  with  depth  of  etch 
being  controlled  by  the  length 
of  time  the  plate  remains  in 
the  machine.  An  all-halftone 
plate  can  be  etched  in  four  to 
five  minutes.  On  line  work,  a 
depth  of  .025"  is  reached  in  12 
to  15  minutes;  .040"  in  20  to 
22  minutes.  On  combination 
plates,  the  halftone  portions 
stop  etching  when  the  desired 
depth  is  reached,  and  the  line 
work  continues  to  etch  until 
the  required  depth  is  attained. 


Rally  Impresses 
Daily’s  Protest 

Niagara  Falls,  N.  Y. 

A  community  protest  mobil¬ 
ized  by  the  Niagara  Falls  Ga¬ 
zette  against  a  proposed  open- 
cut  canal  made  a  visible  impact 
upon  Army  Engineera  at  the 
windup  of  hearings  this  week 
on  redevelopment  of  Niagara 
power. 

The  outpouring  of  the  city’s 
sentiment  against  the  250-foot 
wide  waterway  which  would  bi¬ 
sect  Niagara  Falls  climaxed  an 
intensive  campaign  initiated  by 
the  Gazette  last  month. 

Brig.  Gen.  William  E.  Potter, 
acting  chairman  of  the  Board  of 
Engineers,  declared  he  was 
highly  impressed  by  the  city’s 
stand. 

Some  200  organizations  con¬ 
demned  the  “big  ditch”  in  re¬ 
sponse  to  a  call  for  civic  action 
in  a  front-page  editorial  in  the 
Gazette. 

A  Citizens  Committee  obtain¬ 
ed  35,000  signatures  —  better 
than  a  third  of  the  city’s  popu¬ 
lation. 


Ed  Writers  Elect 

Leonard  Buder,  New  York 
Times  has  been  re-elected  presi¬ 
dent  of  the  Education  Writers 
Association.  Miss  Ruth  Dunbar, 
Chicago  Sun-Times  was  elected 
vicepresident,  filling  the  vacan¬ 
cy  created  by  the  death  last 
year  of  Lourena  Eaton,  Louis¬ 
ville  (Ky.)  Courier- Journal 
Joseph  Deitch,  Columbia  Uni¬ 
versity,  is  secretary-treasurer. 
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look  what  it  buys  from  America’s  farmers! 


Tobocca-11,873,030  lbs. 

Corn— 1,045,440  boshels 
Conned  Asporogns— 2,369,470  lbs. 

Fresh  Oranges  &  Limes— 18,236,727  lbs. 
Rice-5,709,740  lbs. 

Cotton-12,119,195  lbs. 

That’s  only  part  of  the  purchases!  Every 
year,  Switzerland  spends  afxmt  868,000,- 
000  for  American  food  and  agricultural 
products.  Pays  cash,  too.  For  years,  Swit¬ 
zerland  has  been  America’s  best  cas/i  cus¬ 
tomer  in  Europe. 

What  else  does  this  little  watch  buy? 
Name  it,  and  the  Swiss  probably  buy  it 
in  the  United  States.  Machinery,  medi¬ 
cines,  chemicals.  Movies,  electrical  appli¬ 
ances,  airplanes.  Lubricants,  fuels,  furs. 

In  the  last  nine  years  alone,  Switzer¬ 
land  bought  more  than  $1,300,000,000 
worth  of  American  products. 

And  where  did  the  dollars  to  pay  this 
huge  bill  actually  come  from?  NIost  of 
these  dollars  came  from  the  sale  of  Swiss 
watches  and  watch  movements  in  .Amer¬ 


ica— a  vital  part  of  Switzerland’s  ability 
to  do  business  in  the  U.  S. 

In  return,  .America  purchased  ap¬ 
proximately  SI .000,000,000  worth  of 
g(K>ds  from  Switzerland— gaining  a  prof¬ 
itable  trade  balance  of  something  like 
S.300.(M)0,000  for  its  busines-smen,  farm¬ 
ers  and  workers.  Almost  50%  of  Ameri¬ 
ca’s  purchases  was  in  our  watches  and 
watch  movements. 

Even  though  every  Swiss  spends  alx>ut 
S48  for  .American  goods  to  the  $1  every 
.American  spends  for  Swiss  goods,  this 
transatlantic  shopping  has  been  good 
for  lK)th  our  countries. 

In  Switzerland,  it  has  kept  55,000 
watchmakers  on  the  job,  has  helped 
maintain  the  highest  standard  of  living 
in  Europe  — a  standard  second  only  to 
your  own. 

In  America,  it  has  helped  the  Ameri¬ 
can  farmer,  has  provided  jobs  for  mil¬ 
lions  of  people  in  innumerable  indus¬ 
tries,  has  put  about  532,000,000  a  year 
into  the  U.  S.  Treasury  from  watch  cus¬ 
toms  and  tax  collections. 


Today,  with  a  50%  increase  in  tariff 
on  .Swiss  watches,  this  picture  is  sure  to 
change. 

Fewer  watches  sold  in  the  U.S.A. 
means  fewer  American  exports  to  Swit¬ 
zerland. 

.-And  with  the  additional  governmen¬ 
tal  actions  facing  Swiss  watches,  the  fu¬ 
ture  of  reciprocal  trade  between  the 
watchmakers  of  Switzerland  and  the 
people  of  .America  is  dark. 

Perhaps  the  light  will  come  when  men 
of  gcKxlwill  sit  down  and  talk  it  over. 

For  much  has  happened  in  the  past  to 
show  that  the  interchange  of  goerds  be¬ 
tween  nations  is  the  foundation  of  se¬ 
curity  for  their  people. 


Published  by 

THE  WATCHMAKERS  OF  SWITZERLAND 

during  the  104th  anniversary  of 
The  Treaty  of  Friendshipand  Commerce 
pledged  between  the  people  of 
America  and  the  people  of  Switzerland 
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^ Round  Their  Beats 


Editor  Gives  His  CE 
Grand  Jury  Story 


St.  Joseph,  Mo. 

How  does  a  newspaper  man 
print  his  own  testimony  before 
a  grand  jury  without  violating 
his  oath  of  secrecy? 

Arthur  V.  Burrowes,  editor 
of  the  St.  Joseph  News-Press 
and  Gazette,  did  it.  Many  times 
he  has  been  a  grand  jury  wit¬ 
ness.  Always  as  a  reporter, 
then  editor,  he  has  printed 
freely  what  he  could  find  about 
the  testimony  of  other  witness¬ 
es.  Always  his  own  testimony 
was  sealed. 

April  6  the  prosecuting  at¬ 
torney  of  Buchanan  County  in¬ 
vited  Mr.  Burrowes  to  testify 
before  a  local  grand  jury  prob¬ 
ing  court  house  affairs  that  the 
News-Press  and  Gazette  had 
aired  daily  for  three  weeks. 

The  editor  was  to  testify  at 
9:30  a.  m.,  April  7.  Early  that 
morning  he  gave  an  interview 
to  City  Editor  Harold  M.  Slater 
on  what  he  “hoped  to  tell  the 
grand  jury.”  The  story  with 
Mr.  Slater’s  byline  was  written 
before  9.  It  was  typeset  and 
proved.  Mr.  Burrowes  testified 
50  minutes  and  at  the  end  gave 
the  grand  jury  a  proof  sheet 
of  his  story  to  appear  on  page 
one  of  that  afternoon’s  News- 
Press. 

The  grand  jury  made  only 
one  request,  i.  e.  that  at  the 
conclusion  an  editor’s  note  be 
printed  saying  that  the  story 
was  written  before  the  grand 
jury  convened. 

One  of  the  court  house  of¬ 
ficials  under  investigation  has 
announced  that  he  will  sue  the 
News-Press  and  Gazette  for 
$100,000.  Mr.  Burrowes  print¬ 
ed  that  he  “hoped  to  tell  the 
grand  jury”  that  after  making 
the  threat  the  official  sought  an 
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interview  with  the  editor.  The 
editor  agreed  on  two  conditions, 
one  that  it  be  in  the  editor’s 
office  and  the  other  that  his 
city  editor  be  present.  The  in- 
tei-view  went  off  harmlessly 
without  mention  by  either  of 
the  threatened  $100,0C0  suit. 

Quintuplet  Hoax 

Havana’s  El  Miindo  carried 
a  two-column  head  at  the  top 
of  Page  1:  “Quintuplets  Born 
in  Guantanamo.”  Informacion 
said  (on  Page  1) :  “Quintuplet 
Birth  Reported  in  Oriente 
(Province).”  The  Havana  Post 
succintly  headlined  (Page  1) : 
“Quints  in  Cuba.” 

Every  Havana  paper  carried 
the  story.  The  press  services 
spread  it  abroad.  Radio  and  tele¬ 
vision  stations  broadcast  the 
news. 

In  Guantanamo  a  Cuban  sen¬ 
ator  cabled  the  news  to  the 
government  in  Havana.  A 
Guantanamo  hospital  rushed  an 
ambulance  and  a  doctor  to  the 
site  of  the  reported  births. 
Someone  donated  an  incubator, 
and  the  hospital  readied  five 
cribs.  Rural  guard  army  sol¬ 
diers  were  dispatched  to  be  of 
sei-vice. 

The  local  correspondents  of 
the  big  Havana  dailies  kept 
the  telephone  wires  humming 
with  the  latest  reports.  Mundo 
carried  four  byline  dispatches 
from  Guantanamo  and  nearby 
Santiago  de  Cuba.  The  paper 
reported  that  one  of  its  corre¬ 
spondents  was  hired  by  a  press 
service  at  $20  daily  to  keep 
track  of  events. 

But  events  didn’t  turn  out 
exactly  as  expected.  The  Guan¬ 
tanamo  ambulance  returned  and 
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reported  that  it  had  been  un¬ 
able  to  find  the  quintuplets. 
Then  it  was  “learned”  that  the 
birth  had  not  taken  place  in 
Guantanamo’s  outlying  Baiti- 
quri  area  as  first  reported,  but 
on  a  farm  near  the  town  of 
Baracoa. 

In  the  meantime,  Havana  pa¬ 
pers  and  TV  stations  were  rush¬ 
ing  reporters,  photographers 
and  cameramen  to  Guantanamo 
by  plane. 

They  arrived  in  that  city  600 
miles  from  Havana  in  time  to 
learn  that  the  entire  story  was 
a  hoax  perpetrated  by  three 
men. 

Beauty  on  Fire 

A  city-wide  beautification 
program  has  “caught  fire” 
from  a  “spark”  in  the  news 
columns  of  the  Galveston 
(Tex.)  News-Tribune.  Forrest 
Lord  staff  writer,  with  igniting 
words  and  inflaming  photo¬ 
graphs  of  barren  dreariness  on 
the  Island,  has  united  the  city 
in  a  determined  project. 

The  News-Tribune  is  giving 
generously  of  column  space  to 
pictures,  news  stories,  and  to  a 
column,  by  Mr.  Lord,  entitled 
“Beautification  Briefs.”  Since 
the  Island  is  a  resort  location, 
urgent  need  of  flowering  plants 
and  abundant  foliage,  is  being 
realized  through  the  news¬ 
paper’s  campaign. 

It  also  includes  comment  by 
florists  and  city  gardeners.  Civ¬ 
ic  League’s  contributions  to  the 
city’s  beautification,  and  daily 
accounts  and  pictures  of  action 
taken  on  the  project. 

$100  Heart  Attack 

Indianapolis  Times  Business 
Editor  Harold  Hartley  won  a 
$100  first  prize  in  the  annual 
awards  of  the  Health  and  Wel¬ 
fare  Council  of  Indianapolis 
for  his  personal  and  graphic 
story  “Guard  Your  Heart  and 
Live  Longer”  which  first  ap¬ 
peared  in  his  regular  daily 
Times  column,  “Today  In  Busi¬ 
ness.”  The  column  told  of  Mr. 
Hartley’s  experiences  after  he 
had  suffered  a  heart  attack. 

The  Indianapolis  Times  also 
won  third  prize  for  its  interest 
and  support  of  mental  health 
achievement  in  Indiana  through 
its  news  coverage,  editorials 
and  a  series  of  mental  health 
articles. 

• 

New  Ohio  Weekly 

PiKETON,  Ohio 

A  new  Pike  County  weekly 
newspaper,  the  Piketon  Press, 
made  its  debut  March  31  in  this 
atomic  plant  area  of  the  state. 
Editor  is  Clifford  H.  Beckett, 
publisher  of  the  South  Charles¬ 
ton  (W’est  Va.)  Free  Press. 


S&S  Replaces 
GI  Newsmen 
With  Civilians 

Tokyo,  Japw 

Pacific  Stars  &  Stripes,  after 
almost  10  years  of  employing 
servicemen  in  key  editorial  po^ 
itions,  has  done  away  with  the 
GI  newspapermen  and  all  edi¬ 
torial  berths  now  or  in  the 
near  future  will  be  manned 
by  civilians. 

Most  of  the  civilians  added 
to  the  staff  have  been  hired 
during  the  last  four  months 
from  daily  newspapers  in  the 
U.  S.  Copyreaders  and  report¬ 
ers  are  still  being  sought. 

With  the  end  of  the  Korean 
War  and  the  reduction  of  sen- 
icemen  in  the  area,  the  news- 
papers  lacked  qualified  person¬ 
nel  to  fill  the  editorial  posts. 

Sign  for  2  Years 

The  increasing  scarcity  of  ex¬ 
newsmen  in  uniform,  together 
with  the  fact  that,  when  locat¬ 
ed,  they  average  only  about  on* 
year  on  the  job  has  forced  the 
daily  to  adopt  the  civilianiza- 
tion  program.  Civilians  help  lick 
the  turnover  problem.  They 
sign  for  two  years  and  many 
stay  longer. 

Rotation,  which  is  constantly 
.skimming  off  the  cream  of  the 
uniformed  staff,  and  normal 
attrition,  not  transfer,  makes 
room  for  the  civilians. 

The  program  supplements 
the  editorial  staff,  over  half  of 
which  continue  to  be  uniformed 
personnel.  Most  of  the  soldiers, 
sailors,  airmen  and  marines 
have  worked  for  stateside  news¬ 
papers  or  for  one  of  the  wire 
services. 

The  editorial  department  is 
now  one-fourth  American  civil¬ 
ians,  one-fourth  Japanese  and 
one-half  military.  The  mechani¬ 
cal  department  has  60%  Jap¬ 
anese,  10%  American  civilians 
and  30%  servicemen  while  busi¬ 
ness  and  circulation  is  85% 
Japanese  (excluding  newsboys) 
and  15%  American  civilians. 

• 

Thanks  for  News 

Charleston,  S.  C. 

A  recent  edition  of  ABC, 
Spanish  newspaper  published 
in  Madrid,  carried  a  “bread 
and  butter”  "note  to  the  Nevs 
and  Courier  of  Charleston.  S. 
C.  for  that  paper’s  hospitality 
to  Spanish  naval  visitors. 

The  News  and  Courier  car¬ 
ried  daily  news  summaries  in 
Spanish  during  the  recent  visit 
of  a  Spanish  Navy  training 
ship. 
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A  sign  of  greater  usefulness 


Now  the  Chase  National  Bank  and  the  Bank  of  the 
Manhattan  Company  are  one  bank.  Here  is  what  it  means. 

We  like  our  spanking  new  sign.  We  ing  offices  in  Greater  New  \brk  and 

hope  everybody  will.  But  it  tells  only  17  overseas  branches,  it  means  better 

a  small  part  of  our  story.  It  spells  out  service  for  our  customers  and  friends, 

for  you  the  plain  fact  that  two  great  And  back  of  the  Chase  Manhattan 

banks  have  joined  together.  We’d  like  sign  are  its  most  important  assets  — 

to  tell  you  more.  13,000  experienced  people,  all  work- 

First  of  all,  the  Chase  Manhattan  ing  together  to  make  their  bank  more 
sign  is  a  new  symbol  of  usefulness.  useful. 

Belonging,  as  it  does  now,  to  95  bank-  That’s  it.  That’s  the  story  behind 
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the  new  Chase  Manhattan  sign— 

Julness,  and  people  working  together 
to  better  serve  business,  industry, 
and  all  America. 

THE 

Chase 

Manhattan 

BANK 

(MEMBK*  FKDF.a.tL  OF.POSrT  INirlANCE  rolPOBATION) 
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How  Readers  Love 
Those  Word  Puzzles! 


By  James  L.  Collings 


A  crossword  puzzle  created 
by  a  Canadian  newspaper  ex¬ 
ecutive  and  sold  to  an  Amer¬ 
ican  newspaper  a  year  ago  this 
month  by  Bell  Syndicate  has 
proved  one  of  the  hottest  circu¬ 
lation  builders  the  syndicate  has 
ever  offered. 

The  feature  is  called  “Prize 
Crossword  Puzzle,”  and  since 
its  appearance  in  the  Indian¬ 
apolis  (Ind.)  Times  on  April  4, 
1954,  some  117  other  papers 
have  taken  it  on,  resulting  in 
aggregate  entries  of  4,500,000. 

Various  papers  name  it  any¬ 
thing  from  “Jackpot  Puzzle” 
to  “E-Z-Mon-ee,”  but,  by  any 
name,  PCP  requires  more  serv¬ 
ice  than  any  other  product  Bell 
offers,  and,  strangely  enough,  its 
popularity  is  a  surprise  to  syn¬ 
dicate  personnel. 

It’s  a  surprise  because  it  was 
thought  that  the  puzzle  would 
serve  only  as  a  one-time  shot 
in  the  arm  of  circulation;  after 
that,  its  durability  would  be 
questionable. 

Destiny  Unknown 

“Instead,”  reports  John  Osen- 
enko.  Bell  promotion  manager, 
“PCP  has  built  up  in  intensity, 
and  there’s  no  telling  where  it 
will  stop.  It  amazes  us  the  way 
papers  are  playing  it  so  it 
reaches  the  readers.  Their  copy 
is  aimed  at  establishing  a  warm 
relationship  between  the  paper 
and  its  readers.” 

Salesman  Louis  DiPalma  be¬ 
lieved  in  the  puzzle  before  the 
Indianapolis  Times  bought  it. 

But  few  others  in  newspaper 
shops  did.  He  was  turned  down 
everywhere  until  a  day  in 
March,  1954,  when  he  dropped 
in  to  see  Walter  Leckrone,  edi¬ 
tor  of  the  Times.  The  busy  ed¬ 
itor  wasn’t  in  mood  for  an¬ 
other  syndicated  item,  but  when 
Lou  persisted,  saying  he  had 
something  he  just  had  to  show 
him,  Mr.  Leckrone  agreed  to 
look  at  it. 

“When  he  did,”  John  says,  “it 
took  him  only  half  a  minute  to 
say  he  liked  it,  that  he  would 
buy  it.  It’s  been  rolling  since. 
Now  about  our  only  problem  is 
trying  to  keep  it  in  balance. 

“I  mean  by  this  that  some¬ 
times  there’s  as  long  a  lap  be¬ 
tween  winners — one  paper  had 
a  19-week  drought — or  else  it’s 
too  easy  and  there  are  too  many 
winners.  In  either  case,  we  have 
to  speak  to  its  originator  and 
ask  him  to  make  adjustments.” 


Who  is  this  mysterious  Mr. 


John  laughed.  “I  can’t  tell 
you,”  he  said.  “All  I  can  say 
is  that  he’s  a  Canadian  news¬ 
paperman,  an  executive,  and  he 
doesn’t  want  his  boss  to  know 
he  has  an  outside  interest.” 
(Anonymity  can  be  profitable: 
Mr.  X  is  making  about  $1,200  a 
week  from  his  product.) 

“Mr.  X,  as  you  call  him, 
saw  a  version  of  this  puzzle  in 
England,  then  adapted  it.  He 
took  the  basic  idea  and  Amer¬ 
icanized  it.  The  puzzle  appear¬ 
ed  first  in  a  Canadian  paper — 
and  it  still  runs  up  there — but 
I  don’t  know  which  one  it  was.” 

The  promotion  manager  said 
the  average  weekly  prize  offer¬ 
ed  by  newspapers  is  $65,  with 
the  range  running  from  $10  to 
what  Long  Island’s  Newsday 
once  put  up — $500  This  whack¬ 
ing  sum  was  for  grabs  for  28 
weeks,  and  at  one  time  the 
jackpot  built  up  to  $2,500. 

“And  speaking  of  records,” 
John  said,  “the  Des  Moines 
(Iowa)  Re^ster  and  Tribune 
on  March  26  of  this  year  had 
480,009  entries,  the  highest  so 
far.” 

Other  papers  have  also  been 
wowed  by  its  appeal.  Last  Aug¬ 
ust,  Robert  N.  Dow  Jr.,  manag¬ 
ing  editor  of  the  Jacksonville 
(Fla.)  Journal,  wrote  Mr.  Di- 
Palma: 

Booster  Shot 


money  because  the  whole  town’s 
talking  about  the  Journal  and 
Prizewords.” 

Not  long  after  this  letter  was 
written,  the  bear  got  so  strong 
it  overpowered  the  Journal, 
which  has  discontinued  the  fea¬ 
ture  because  there  wasn’t  the 
manpower  available — in  spite  of 
that  “new  stafF’ —  to  handle  the 
flood  of  entries. 

This  rousing  experience,  John 
said,  has  been  encountered,  to 
a  lesser  degree,  by  other  news¬ 
papers,  and  some  editors  have 
claimed  a  50%  increase  in  cir¬ 
culation  since  buying  PCP. 
They  have  expressed  the  thought 
they  will  be  thankful  to  hang 
onto  10-15%  of  their  newly- 
gained  readership  when  and  if 
the  contest  ever  ends. 

“We’ve  got  a  bear  by  the  tail, 
too,”  John  smiled,  “and.  like 
Mr.  Dow,  we  love  it.  We’re  very 
grateful  to  Mr.  X.” 


Brundage 


(Continued  from  page  40) 


Citizen;  Omaha  (Neb.)  Worij. 
Herald,  Kansas  City  (Mo.) 
Star,  Winnipeg  (Man.)  Free  j 
Press,  Louisville  (Ky.)  Cour¬ 
ier-Journal,  Atlanta  (Ga.) 
Journal,  New  York  Dail^ 
News,  Toronto  (Ont.)  Sfor, 
Pittsburgh  (Pa.)  Sun -Tele¬ 
graph,  Columbus  (Ohio)  Die- 
patch  and  others. 


“We  assigned  the  puzzle  the 
task  of  giving  a  boost  to  our 
slowest  paper  in  the  week,  the 
Saturday  afternoon  edition.  In 
mid-Summer  in  Florida,  people 
by  Saturday  afternoon  are  off 
for  somewhere  for  an  out-of- 
doors  weekend  and  our  Satur¬ 
day'  circulation  suffers. 

“You  will  recall  that  I  told 
you  if  the  puzzle  could  yank  our 
Summer  Saturdays  out  of  the 
doldrums,  I  would  say  it  was  a 
miracle  feature. 

“Well,  looking  back  on  five 
weeks  of  operation,  I  hereby 
dub  your  puzzle  a  miracle.  Not 
on'v  has  it  rtonped  the  Summer 
slump,  our  Saturday  edition  is 
actually  gaining  and  dragging 
along  with  it  the  Friday  paper 
in  which  the  puzzle  solutions 
are  printed. 

“We’ve  got  a  bear  by  the  tail, 
but  we  love  it.  We  have  had  to 
hire  a  complete  new  staff  to 
check  the  puzzles,  but  we  are 
only  too  happy  to  spend  the 


Son^s  Accident 


Inspires  Crusade 


oOO  Workers 


Akron 

Tom  Horner,  Beacon  Jour¬ 
nal  editorial  writer,  has  been 
named  the  “Safety  Man  of  the 
Year”  by  the  Summit  County 
Safety  Council  and  the  Division 
of  Safety  of  the  Industrial  Com¬ 
mission  of  Ohio. 

The  presentation  of  a  citation, 
at  the  annual  Greater  Akron 
Safety  Conference  here,  was  in 
a  way  ironic  and  timely.  It  was 
the  tenth  anniversary  of  an  un¬ 
pleasant  event  in  Mr.  Homer’s 
life  that  started  the  47-year  old 
newspaperman  on  his  crusade 
for  traffic  safety. 

On  March  23,  1945,  his  son. 
Jack,  then  6,  was  struck  by  a 
car  and  suffered  a  fractured 
leg. 

As  Jack  lay  on  the  X-ray 
table  at  Children’s  Hospital  he 
pulled  his  Dad  close  and  whis¬ 
pered,  “Tell  other  kids  to  be 
careful.  I  didn’t  look  both 
ways.” 

The  blameless  driver  of  the 
car  that  struck  Jack  told  Mr. 
Homer:  “Please  get  it  across 
to  other  motorists  that  you 
can’t  be  too  careful.  If  my  car 
had  killed  your  boy.  I’d  never 
touch  a  wheel  again.” 

Those  requests  —  from  vic¬ 
tim  and  driver  —  launched  Mr. 
Homer  on  a  tireless  campaign 
to  enlighten  the  public  through 
the  columns  of  the  Beacon  Jour¬ 
nal  on  traffic  safety. 

In  the  last  year  he  has  writ¬ 
ten  more  than  100  editorials 
and  articles  on  the  subject.  A 
page  feature,  “Empty  Shoes,” 
was  widely  published. 


The  Chicago  headquarten 
plant  employs  nearly  500  per¬ 
sons.  In  addition  to  the  East¬ 
ern  sales  office  in  New  York,  a 
Pacific  Coast  sales  office  ii 
maintained  in  Los  Angeles  and 
58  service  stations  are  operated 
over  the  country  as  a  conve¬ 
nience  to  users  of  Cline-West- 
inghouse  equipment. 

Harvey  Brundage  puts  great 
emphasis  on  what  he  calls 
“teamplay”  of  the  company 
personnel  and  claims  credit 
goes  not  to  one  leader  but  to 
the  whole  group. 

“People  don’t  ordinarily  work 
for  Harvey  Bmndagei — they 
work  with  him  and  this  feeling 
of  equality  is  to  me  a  most  im¬ 
portant  accomplishment,”  ex¬ 
plained  one  of  his  company  as¬ 
sociates.  ' 

Swift  Talker 


Mr.  Brundage  is  a  vital  and 
friendly  man  with  twinkling 
eyes  peering  from  behind  hom- 
rim  glasses  and  with  his  gray 
hair  combed  slickly  back  from 
his  forehead.  He’s  likely  to  be 
wearing  a  double-breasted  blue 
business  suit  and  to  be  talking 
swiftly  and  enthusiastically 
about  modem  “mechanization, 
automation  and  instmmenta- 
tion”  of  newspaper  plants— 
three  favorite  words  about  his 
favorite  subject. 

In  his  three  decades  with  the 
Cline  organization,  Mr.  Brund¬ 
age,  trained  as  an  engineer,  has 
become  widely  known  through¬ 
out  the  printing  and  publishing 
industry.  He  was  manager  of 
the  West  Coast  operation  after 
World  War  I  and  then  was 
Eastern  manager  for  17  years 
before  returning  to  Chicago  in 
1944  to  become  vicepresident 
and  director.  He  was  given  the 
additional  title  of  general  man¬ 
ager  in  1948  and  became  presi¬ 
dent  in  1950.  As  Chairman  of 
the  Board,  he  will  continue  to 
devote  himself  particularly  to 
the  company’s  customer  rela¬ 
tions. 

Warren  P.  Scott  has  been 
elected  to  succeed  Mr.  Brund¬ 
age  as  president  of  the  Cline 
organization. 
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B/Q  FROM  VIRGINIANS  LARGEST  CITY! 


(^^y'rnnx). 


uncL 


the  merger  of  THE  PORTSMOUTH  STAR  with  the 

NORFOLK  LEDGER-DISPATCH  and  NORFOLK  VIRGINIAN-PILOT 


sold 


It  is  conservatively  estimated  that  this  merger 
will  increase  the  present  LEDGER-DISPATCH 
circulation  by  MORE  THAN  20,000  and 
the  Sunday  VIRGINIAN-PILOT  circulation  by 

MORE  THAN  10,000. 

Th'n  assures  you  of  COMPLETE  COVERAGE  of 

VIRGINIA’S  LARGEST  CITY  .  .  .  NORFOLK  297,200 

and  PORTSMOUTH  92.900 

and  SOUTH  NORFOLK  25,500 

and— _ 

VIRGINIA'S  LARGEST  CORPORATE  TOTAL  415,600 

SRDS  EST. 


NORFOLK  LEDGER-DISPATCH  and  PORTSMOUTH  STAR,  Evening  except  Sunday 
NORFOLK  VIRGINIAN-PILOT,  Every  morning  except  Sunday 
NORFOLK  VIRGINIAN-PILOT  and  THE  PORTSMOUTH  STAR.  Every  Sunday 
THE  JOHN  BUDD  COMPANY,  National  Representatives 
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SYNDICATES 


.  GF  Offers  Galypso,  ’ 
Berg  Golf  Series 


By  James  L.  Collings 

General  Features  this  week 
offers  two  items:  a  card  game 
and  a  series  on  golf. 

The  game,  “Calypso,”  is  de¬ 
scribed  by  the  syndicate  as  “in¬ 
triguing  as  bridge,  fast  as 
poker,  easy  as  rummy  and  fas¬ 
cinating  as  canasta.”  A  recent 
English  import  of  West  Indian 
origins,  the  craze  calls  for  four 
decks  of  cards  and  takes  about 
20  minutes  to  play. 

GF  says  it  is  best  worked 
with  four  people,  and  adds: 

“Each  ‘Calypso’  player  has 
his  own  trump  suit,  but  there 
is  no  bidding.  However,  there 
are  tricks  which  are  played  in 
bridge  fashion — almost.  You 
and  your  partner  try  to  build 
complete  sequences  (called 
Calypsos)  from  tricks  your  side 
takes  in  during  the  play.  You 
win  big  bonuses  for  Calypsos 
and  there  are  rewards  for  tak¬ 
ing  tricks.” 

Disguised  as  Sphinx 

The  author  is  Alfred  Shein- 
wold,  who  says  about  himself: 
“Alfred  Sheinwold  spent  many 
centuries  in  Egypt  disguised  as 
the  Sphinx.” 

Actually,  he’s  an  English- 
born,  ex-checkers  champion,  in 
his  40s,  who  broke  into  bridge 
by  solving  its  many  intricate 
problems  while  he  was  being 


subjected  to  home  economics  lec¬ 
tures  at  City  College  of  New 
York. 

When  he  was  graduated  in 
1933,  he  joined  the  Culbertson 
bridge  outfit,  becoming  one  of 
the  editors  of  The  Bridge 
World.  He’s  still  working  with 
the  publication. 

Mr.  Sheinwold  has  also  been 
editor  of  Autobridge,  and  a 
member  of  the  Four  Aces,  a 
championship  team  including 
Oswald  Jacoby,  whose  business 
associate  and  bridge  partner  he 
became  when  the  team  broke  up. 

“I’m  no  snob,”  the  man  who 
has  written  several  books  on 
bridge  and  canasta  says.  “Some 
of  my  best  friends  are  bridge 
players.” 

Patty  Berg,  champion  grolf 
player,  needs  less  introduction. 
But  in  case  you  hadn’t  heard, 
she’s  one  of  the  leading  tourna¬ 
ment  money  winners. 

Well  Qualified 

The  young  lady  has  her  name 
on  a  24-instalment  series  called 
“Better  Golf,”  which  is  serv¬ 
iced  with  illustrations  of  her  in 
the  various  grolf  stances. 

No  one  of  her  sex,  it  would 
seem,  is  better  qualified  to  write 
on  the  subject.  Patty  Berg  won 
seven  tournaments  last  year,  in¬ 
cluding  the  world  championship. 

George  Little,  GF  president. 


IVo  bawl  games... 


He  finds  the  funny  side  of  the  bleachers,  gets 
splashed  with  water  buckets  at  ringside,  busts 
a  gusset  at  the  races,  is  bowled  over  by  bowlers, 
scoops  up  laughs  on  golf  green  and  gridiron, 
ski  jumps,  training  camps . . .  and  dishes  out  his 
daffy,  delirious  finds  for  the  customers  of 


All  in  Sport 

Chet  Adams’  gag  panel  panics  the  fans  of  the  Sports  Page ...  is  a 
side-splitter  six  days  a  week!  As  popular  as  a  season  pass,  this 
feature  packs  in  maximum  hilarity  and  eye  attention  in  minimum 
space,  gets  all  family  readership,  and  the  vote  of  the  gals  as 
well  as  the  guys!  For  proofs  and  prices,  phone,  wire,  or  write 
Mollie  Slott,  Manager . . . 

Chieaffo 

Wwmrn*  Ar«irs  MtUUUmm*  Xmwe  Ymrh 

cyynntcamern  Mne»  r«w«r.  r*iew«* 


says:  “Her  series  covers  every¬ 
thing  there  is  to  be  said  about 
golf.  It’s  complete  from  tee  to 
green,  from  putter  to  driver.” 

Job  Hunting 

AP  Newsfeatures  is  market¬ 
ing  a  new  series,  “How  to  Land 
the  Job  You  Want,”  by  Jules  Z. 
Willing.  It’s  a  condensation 
from  his  book. 

The  feature,  says  APN,  is 
being  offered  to  AP  members 
on  a  special  subscription  basis, 
and  distributed  in  time  for  use 
when  hundreds  of  thousands  of 
young  men  and  women  are  get¬ 
ting  out  of  high  school  and  col¬ 
lege. 

“The  advantages  of  system¬ 
atic  use  of  want  ads  in  a  job 
campaign  are  stressed  in  the 
series,”  the  service  says.  There 
are  line-cut  illustrations  by 
George  Tuska. 

Brickman  Book 
The  cartoon  panel,  “Do  It 
Yourself,”  by  Morrie  Brick- 
man  (National  Newspaper  Syn¬ 
dicate),  has  been  published  in 
book  form  (Gilbert  Press). 

Secondary  rights  for  the  fea¬ 
ture  have  been  bought  by  Simon 
&  Schuster  for  release  in  1958. 

The  Cleveland  (Ohio)  Press 
used  a  series  of  Mr.  Brickman’s 
cartoons  in.  a  promotion  con¬ 
test  tied  in  with  the  paper’s 
recent  Do-It-Yourself  show  and 
drew  more  than  70,000  entries. 

Honors  Dept, 

Dr.  Norman  Vincent  Peale, 
Post-Hall  Syndicate  columnist, 
last  week  received  the  1955 
American  Educational  Award, 
and  J.  R.  Williams,  who  does 
“Out  Our  Way”  for  NEA  Serv¬ 
ice,  was  cited  by  the  Alliance, 
Ohio,  chamber  of  commerce,  “for 
the  many  bits  of  fun  this  noted 
son  of  Alliance  has  provided  for 
us.”  Mr.  Williams,  fresh  out 
of  college,  went  to  work  in  that 
town  as  a  machinist.  In  1922 
he  sent  a  batch  of  cartoons  to 
NEA,  was  hired  and  dropped 
his  tools  for  a  drawing  board. 

• 

Brothers  Confined 

Chicago 

Leo  Fischer,  Chicago  Ameri¬ 
can  sports  editor,  and  his  bro¬ 
ther,  Maurice  (Ritz)  Fischer, 
Chicago  Daily  News  assistant 
city  editor,  have  been  confined 
to  the  hospital.  Leo  was  strick¬ 
en  suddenly  ill  last  week,  but 
was  report^  to  be  recovering 
satisfactorily  at  the  Evanston 
Hospital.  His  brother,  Ritz,  en¬ 
tered  Henrotin  Hospital  for  sur¬ 
gery  in  connection  with  a  tom 
ligament  in  his  leg. 


IT'S  THE  REUBEN  .  .  .  This  pi*c« 
of  tculpfura,  15  inches  high,  will 
be  awarded  for  the  firtf  time  on 
April  26  to  the  "Cartoonist  of 
the  Year"  by  the  National  Car¬ 
toonists  Society.  It  replaces  the 
Billy  DeBeck  memorial  award 
(silver  cigaret  box).  Called  the 
Reuben,  the  statue  is  held  here 
by  Rube  Goldberg,  who  designed 
it. 

244  Papers  Accept 
Free  *Graham*  Series 

Chattanooga,  Tenn. 

A  total  of  244  newspapers  in 
39  states  and  the  District  of 
Columbia  have  taken  advantage 
of  an  offer  by  the  Chattanooga 
News-Free  Press  to  furnish, 
gratis,  a  series  of  articles  by 
Staff  Writer  George  Burnham 
on  the  Billy  Graham  campaign 
in  Glasgow,  Scotland. 

Prior  to  the  start  of  the  cam- 
paigpi  in  the  British  Isles,  the 
News-Free  Press  offered  to  send 
the  Burnham  articles  free  of 
charge  to  any  newspaper  in  the 
U.  S.  or  Canada. 

Mr.  Burnham,  who  covered 
the  Graham  campaign  in  Chat¬ 
tanooga  some  three  years  ago, 
also  covered  the  London  and 
European  campaign  last  year 
for  the  Chattanooga  paper. 

• 

Salisbury  (N.  G)  Post 
Observes  50tb  Birthday 
Salisbury,  N.  C. 
The  SaKsbury  Post  issued  a 
special  edition  on  the  recent 
occasion  of  the  newspaper’s 
50th  anniversary.  An  eight-page 
section  traced  in  stories  and 
pictures  the  half  century  his¬ 
tory  of  the  Post  and  the  work 
of  all  its  departments  at  pres¬ 
ent. 

The  Post,  founded  in  1905, 
was  taken  over  in  1912  by  the 
late  James  F.  Hurley  Sr.,  who 
built  it  into  its  present  state 
of  affluence  and  influence.  J.  F. 
Hurley  Jr.  has  been  publisher 
since  his  father’s  1936  death. 
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Atlanta  Daily 
Gets  Trucking 
Group  Honor 

Atlanta,  Ga. 

A  citation  for  “outstanding 
editorial  acumen”  in  fore¬ 
casting,  nearly  36  years  ago, 
the  vast  development  of  Amer¬ 
ica’s  trucking  industry,  was 
presented  April  7  to  the  Atlaru- 
ta  Journal  by  Neil  J.  Curry, 
president  of  the  American 
Trucking  Associations.  The  ci¬ 
tation  was  accepted  by  George 
Biggers,  Atlanta  Journal  presi¬ 
dent. 

In  1919  the  editors  of  the 
Journal,  in  concert  with  the  At¬ 
lanta  Automobile  Association, 
sponsored  a  caravan  of  trucks 
running  loaded  between  Atlanta 
and  Rome,  Ga. 

The  Journal  commented: 

“The  performance  of  the  mo¬ 
tor  trucks  that  rumbled  over 
the  dirt  roads  between  Atlanta 
and  Rome  served  to  demon¬ 
strate  the  feasibility  and  econo¬ 
my  of  shipping  by  truck.  In¬ 
deed,  in  view  of  the  remarkable 
records  of  the  motors,  the  won¬ 
der  is  that  this  agency  of  trans¬ 
portation  has  been  so  long  neg- 
^  lected  in  the  carriage  of 
freight. 

“It  is  the  confident  belief  of 
the  Journal  that  the  records 
will  appeal  to  the  progressive 
business  interests  of  this  and 
other  communities,  and  that  the 
tardy  recognition  will  be  fol¬ 


lowed  by  the  speedy  develop¬ 
ment  of  motor  truck  freight 
and  express  lines,  connecting 
Atlanta  and  other  cities  in  the 
state.” 


Newsprint  Firm 
Acquires  Property 

Oregon  City,  Ore. 

Publishers  Paper  Co.  has 
purchased  the  property  and 
buildings  of  the  Oregon  City 
Manufacturing  Co.  The  transac¬ 
tion  is  reported  to  have  involved 
more  than  1,000,000. 

The  sale  includes  water 
rights,  buildings  and  about  two 
acres  of  property.  Publishers 
Paper  Co.,  newsprint  manufac¬ 
turer,  has  been  owned  for  about 
seven  years  by  the  Loa  Angeles 
Times  and  Mirror  and  the  Salt 
Lake  City  (Utah)  Deseret 
News. 

The  buyers  said  they  acquired 
the  property  and  water  power 
as  a  part  of  a  long-range  de¬ 
velopment  program. 


Guide  on  Publicity 

Buffalo,  N.  Y. 

The  Buffalo  Evening  News  is 
distributing  an  eight-page,  8^- 
by-3  -inch,  green  -  and  -  white 
covered  “Aid  to  Publicity 
Chairman,”  prepared  through 
joint  action  of  the  city  desk, 
the  society  department  and  the 
promotion  department  with  the 
supervision  of  Managing  Editor 
A.  H.  Kirchhofer.  The  folder 
was  designed  to  help  organiza¬ 
tions  submit  news  items. 


Hospitals  Act 
To  Improve 
News  Service 


Chicago 

Representatives  of  the  press 
were  guests  of  the  Chicago 
Hospital  Council  here,  March 
24,  at  a  dinner,  followed  by  an 
informal  discussion  of  some  of 
the  major  problems  in  connec¬ 
tion  with  the  reporting  of  hos¬ 
pital  news. 

The  meeting  was  attended  by 
representatives  of  the  Chicago 
metropolitan  dailies,  wire  serv¬ 
ices,  neighborhood  papers,  and 
radio  and  TV  news  editors,  in 
addition  to  officials  and  public 
relations  directors  from  hos¬ 
pitals  affiliated  with  the  Chica¬ 
go  Hospital  Council. 

Delbert  L.  Price,  administra¬ 
tor  of  the  Children’s  Memorial 
Hospital  and  chairman  of  the 
public  relations  committee  of 
the  council,  called  upon  volun¬ 
teers  to  express  their  views  on 
problems  of  news  gathering  and 
picture  taking. 

Topics  discussed  included  the 
emergency  room,  as  an  “exten¬ 


sion  of  the  scene  of  the  ac¬ 
cident,”  the  photographing  of 
babies,  and  running  down  in¬ 
formation  rapidly  over  the 
telephone.  It  was  suggested 
that  some  types  of  information 
be  supplied  to  a  central  agency, 
to  save  time  in  getting  news  to 
the  papers. 

John  Kinsey,  public  relations 
director,  Chicago  Wesley  Me¬ 
morial  hospital,  announced  that 
a  workshop  will  be  held  April 
7  to  train  hospital  administra¬ 
tors,  public  relations  people, 
and  others,  in  how  to  assist 
the  press  in  furnishing  news. 

Another  step  in  assisting 
newsmen  was  recently  taken 
by  the  Chicago  Hospital  Coun¬ 
cil,  which  has  62  member  hos¬ 
pitals.  A  list  of  individuals 
responsible  for  answering  press 
inquiries  24  hours  a  day,  has 
been  supplied  to  the  press. 


Reporters  Cited 

Cincinnati 
Jack  McDonald,  Enquirer, 
has  won  the  fifth  annual  Lee 
Evans  Roundtable  memorial 
award.  He  received  a  medal  and 
$50,  cash.  Second  prize  to  Harry 
Taylor,  Post,  was  $25. 


Fourth  in  a  series— 

Readers  React  to  McBride! 


Mary  Margaret  McBride  wrote: 

"I've  been  on  a  diet  for  three  weeks.  I've 
lost  10  pounds  and  I'm  hungry.  Perhaps  I 
ought  to  be  excited  about  the  10  pounds  but 
I'm  not.  I'd  like  to  go  to  sleep,  but  I  keep 
seeing  before  my  eyes  great  tantalizing 
chunks  of  rich,  dork  chocolate  coke  covered 
with  buttery  frosting,  three  inches  high." 


Replied  D.  H.  of  Hollywood,  Calif.: 
"Yesterdoy's  column  wos  the  PRIZE  of  them 
olll  I'll  bet  it  hit  o  responsive  chord  in  the 
hearts  of  thousands  of  your  readers.  Several 
of  my  friends  oil  hove  firmly  resolved  more 
times  thon  I  core  to  remember  to  cut  out 
nibbling  on  nuts,  candy  'n  stuff  while  we  ploy 
cords.  None  of  us  is  exactly  rumpsprung  but 
we  ore  noticing  that  size  14  dresses  ore  much 
smaller  than  they  used  to  be.  They  seem  to 
be  making  girdles  smaller,  too." 


FOR  READER 
REACTION, 
Print 

McBrides 
5  a  week 
column! 


AP  NEWSFEATURES 


50  Rociiefeller  Plaxo 
New  York,  20.  N  Y. 


The  Pulling  Power  of  a  Name! 

LIBERACE 

continues  to  win 
circulation  and 
reader  good  will 

Here's  More  Proof  from  TV  Guide's  Own 
Weekly  House  Organ  on  March  14! 

“LIBERACE  helped  take  TV  GUIDE  to  a  new 
single  issue  all-time  circulation  peak  with  the 
March  5  issue  .  .  .  National  circulation  will  be 
well  over  3,100,000.  Quite  a  bonus  for  adver¬ 
tisers.” 

Liberace  Weekly  Newspaper  Column 

Now  appearing  in  newspapers  with  circulation  totalling 
more  than  FOUR  MILLION. 

Hop  on  the  bandwagon 


writ*,  wir*  or  phon* 


GILDEN  FEATURES  SYNDICATE 

460  Park  Ave.,  New  York  22,  N.Y.  •  MUrray  Hill  8-536S 
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Cost  Study 

(Contimied  from  page  7) 


22%  decline;  low  — 18.4 7©;  high 
9.5%. 

Business  office  .89%  increase; 
low  — 4.4%  ;  high  8.9%. 

Press  room  5.83%  increase; 
low  .3%,;  high  10.8%. 

Stereotype  department  5.2r% 
increase;  low  .1%;  high  13.8%. 

Photoengraving  department 
21.28%  increase;  low  5.7%; 
high  45.6%. 

25,000-50,000:  Income 

Local  advertising  income  up 
4.67%>;  low  —.1%  ;  high  12.867o, 
National  ad  income  down 
— 10.46%;  low  — 17%;  high 
— 2.497o. 

Classified  ad  income  down 
— 2.187o;  low  —11.97c;  high 
8.64 7o. 

Total  ad  income  up  .67%; 
low  — 4.6%;  high  6.6%. 

Circulation  revenue  up  1.- 
697c;  low  —3.6%;  high  7.017c. 

25,000-50,000:  Expenses 

Composing  room  .81%  in¬ 
crease;  low  — 6.6%;  high  7.4%. 

Paper  &  Ink  up  .22% ;  low 
— 5% ;  high  5.18%. 

Editorial  down  — .86% ;  low 
—157c;  high  4.64 7o. 

Advertising  department  2.- 
14%  increase;  low — 2.5%;  high 
8.737c. 

Circulation  department  6.- 
03%  increase;  low  2%;  high 
17.787o. 

Administrative  and  general 
up  7.91%;  low  — 8.51%;  high 
31.17c. 

Building  maintenance  up  5.- 
06%;  low  —.3%;  high  15.87c. 

Business  office  up  3.46%;  low 
2.3%;  high  4.627c. 

Press  room  up  6.15% ;  low 
— 4.227o;  high  187c. 

Stereotype  department  up  5.- 
157c;  low  1.7%;  high  8.67c. 

Photoengraving  up  13.25% ; 
low  4.27c;  high  22.567o. 

50,000-100,000:  Income 

Local  ad  income  up  3.27%; 
low  — 5.2%;  high  7.39%. 

National  ad  revenue  domn 
— 1.99%;  low  — 9.2%;  high 
13.157c. 

Classified  ad  income  up  1.- 
22%;  low  —13.647c;  high  10.- 

867c. 

Total  ad  revenue  up  1.69% ; 
low  — 6%;  high  8.017c. 

Circulation  income  up  .45%; 
low  —7.63%;  high  7.047o. 

50,000-100,000:  Expenses 

Composing  room  up  3.42% ; 
low  — .2%;  high  7.72%. 

Paper  &  Ink  up  1.13%;  low 


REVENUE  AND  EXPENSE  PERCENTAGES  OF  U.  S. 
DAILIES— 1954  COMPARED  TO  1953 

INCOME  —  1954 
%  of  Total  Revenue 

10,000-  25,000-  50,000-  Over  Composite 
25,000  50,000  100,000  100,000  Daily 


Local  Adv . 

51.53 

48.27 

44.97 

35.04 

44.95 

National  Adv . 

11.13 

11.03 

12.93 

16.95 

13.01 

Classified  Adv. ... 

10.82 

14.26 

12.21 

14.50 

12.95 

Total  Adv . . 

73.86 

69.50 

70.11 

69.43 

70.72 

Circulation  _ _ 

25.64 

29.83 

29.20 

29.40 

28.52 

EXPENSES  - 

-  1954 

7o 

of  Total 

Cost 

Composing  Rm  • 

19.63 

15.85 

13.01 

8.83 

14.33 

Paper  and  Ink 

15.86 

19.14 

28.68 

37.00 

25.17 

Editorial  _ 

15.70 

14.73 

14.38 

10.95 

13.94 

Adv.  Dept . 

10.15 

9.52 

8.49 

6.43 

8.65 

Circulation  Dept. 

9.54 

10.15 

12.49 

13.54 

11.43 

Adm.  and  Gen. 

13.85 

15.22 

8.17 

7.40 

11.16 

Building  _  _ 

3.74 

3.00 

3.99 

3.63 

7.30 

Business  Off.  _ 

4.12 

5.80 

2.75 

2.16 

3.71 

Press  Rm . 

3.35 

3.91 

3.09 

4.07 

3.60 

Stereotyping  _ 

3.15 

3.38 

2.53 

1.82 

2.72 

Photoengraving 

2.35 

2.43 

1.06 

.97 

1.70 

INCOME  — 

1954 

%  Increase  Over  1953 

10,000- 

25,000- 

50,000- 

Over 

Composite 

25,000 

50,000 

100,000 

100,000 

Daily 

Local  Adv . 

4.51 

4.67 

3.27 

1.30 

3.44 

National  Adv.  ... 

—4.16 

—10.46 

—1.99 

.09 

—4.13 

Classified  Adv.  ... 

.90 

—2.18 

1.22 

—3.89 

—.99 

Total  Adv.  . . 

4.29 

.67 

1.69 

1.46 

2.03 

Circulation  . . 

2.96 

1.69 

.45 

.87 

1.49 

Inc.  or  Dec.  Rev. 

2.35 

1.08 

2.71 

.30 

1.61 

EXPENSES  - 

-  1954 

%  Increase  Over  1953 

Composing  Rm  . 

3.45 

.81 

3.42 

4.29 

2.99 

Paper  and  Ink 

.77 

.22 

1.13 

—.71 

.35 

Editorial  _ 

3.73 

—.86 

3.73 

3.39 

2.50 

Adv.  Dept.  - 

4.35 

2.14 

6.10 

4.19 

4.19 

Circulat.  Dept.  ._ 

4.43 

6.03 

5.07 

2.85 

4.59 

Adm.  and  Gen. 

5.56 

7.91 

4.82 

2.16 

5.11 

Building  . . . 

—1.22 

5.06 

—2.58 

2.76 

1.00 

Business  Off . 

.89 

3.46 

5.77 

4.59 

3.68 

Press  Rm . . 

5.83 

6.15 

4.92 

2.16 

4.76 

Stereotyping  _ 

5.21 

5.15 

2.44 

3.15 

3.99 

Photoengraving 

21.28 

13.25 

9.27 

9.18 

13.24 

Inc.  or  Dec.  Exp. 

2.16 

2.87 

5.19 

1.83 

3.01 

Herald  Tribune 

{Continued  from  page  8) 


in  the  interest  of  the  United 
States  and  her  allies. 

“I  hope  this  paper  increasing¬ 
ly  is  a  fighting  force  for  the 
principles  on  which  the  party 
was  founded  and  which  were 
given  new  meaning  under  Lin¬ 
coln  and  positive  action  by 
Eisenhower,”  declared  Mr.  Reid 
with  firm  conviction  ringing  in 
his  voice.  “This  newspaper 
should  be  a  fighting  newspaper 
and  its  bywords  should  be 
Courage,  Integrity,  Honor.” 

Mr.  Reid  was  asked  about  Hr. 
Taylor’s  specific  duties  with  the 
Herald  Tribune. 

“I  brought  him  in  with  top 
authority  and  look  forward  to 
delegating  a.s  much  as  I  can 
to  him  in  every  area  of  the 
newspaper,”  said  Mr.  Reid. 
“Any  executive  should  build  a 
strong  team  with  no  one  man 
of  special  importance.  My  hope 
is  that  Mr.  Taylor  will  take  in¬ 
creasing  responsibilities  as  rap¬ 
idly  as  possible.  He  is  one  of  the 
best  all-around  newspapermen 
in  the  country  —  he’s  been 
printer,  reporter,  photographer, 
business  manager  and  publisher. 
I  like  his  determination  and 
his  guts  to  do  a  job.  He’s  had 
breadth  of  experience. 

“This  newspaper  has  a  great 
staff  and  I  am  lucky  to  be  a 
part  of  it,”  concluded  Mr.  Reid. 
“We  will  work  out  collective 
leadership.” 


—3.6%;  high  6.24%. 

Editorial  up  3.73%;  low 
.157c;  high  7.17%. 

Advertising  department  up 
6.1%;  low  — .51%;  high  23.9%. 

Circulation  department  up 
5.07%;  low  .797c;  high  12.337c. 

Administrative  and  general 
up  4.82% ;  low  0%  (cq)  ;  high 
15.37c. 

Building  maintenance  down 
—2.587c;  low  — 10.467o;  high 
3.4%. 

Business  office  up  5.77%; 
low  — .3%;  high  16.03%. 

Press  room  up  4.92%;  low 
— .297o;  high  11.7%. 

Stereotyping  up  2.44%;  low 
—3.647c;  high  10.17o. 

Phothoengraving  up  9.27% ; 
low  .07%;  high  26.59%. 

Over  100,000:  Income 

Local  ad  income  up  1.3%; 
low  — 3.93%  ;  high  5.45%. 

National  ad  income  up  .09%; 
low  — 7.55%;  high  13.6%. 

Classified  ad  income  down 
— 3.89%;  low  — 15.7%;  high 
7.37c. 


Total  ad  revenue  up  1.46%; 
low  — 2.5%;  high  4.8%. 

Circulation  revenue  up  .87%; 
low  —2.17c;  high  4.057c. 

Over  100,000:  Expenses 

Composing  room  up  4.29% ; 
low  — 1.5%;  high  8.3%. 

Paper  &  Ink  down  — .71%; 
low  — 4.9%;  high  4.3%. 

Editorial  up  3.39%;  low 
—1.97c;  high  6.57c. 

Advertising  department  up 
4.19%;  low  .35%;  high  8.1%. 

Circulation  department  up 
2.85%;  low  —2.3%;  high  7.027o. 

Administrative  and  general 
up  2.16%;  low  — 11.1%;  high 
6.68%. 

Building  maintenance  up  2.- 
76%;  low  —3.477c;  high  8.77o. 

Business  office  up  4.59%; 
low  3.1% ;  high  12.53%. 

Press  room  up  2.16%  low 
—11.12%;  high  26.417c. 

Stereotyping  up  3.15%;  low 
—3.17c;  high  9.77%. 

Photoengraving  up  9.18% ; 
low  — 2.5%;  high  19.81%. 


Miss  Durning  Heads 
State  Publicity  Bureau 
Albany,  N.  Y. 

Miss  Eileen  Burning,  former¬ 
ly  of  Fortune  Magazine  hw 
been  named  director  of  state 
publicity  in  the  New  York  State 
Commerce  Department.  The 
post  pays  $12,000  a  year. 

Miss  Burning,  35,  first  wom¬ 
an  to  hold  the  position,  was 
sworn  in  April  4.  She  will  di¬ 
rect  a  staff  of  about  75  persons. 

Miss  Burning  was  with  Time, 
Inc.  since  1943.  She  was  head 
researcher  for  'Time  magazine’s 
business  and  finance  department 
from  1944  until  1947.  She  spent 
two  years  reporting  commercial 
and  industrial  developments  for 
Fortune  in  Europe,  Africa,  Aus¬ 
tralia  and  the  Far  East  and  has 
covered  business  stories  for 
Fortune  in  29  states. 

She  is  a  member  of  the  Exec¬ 
utive  Board  of  the  Newspaper 
Guild  of  New  York  and  previ¬ 
ously  served  as  chairman  of  the 
Time  Unit  of  the  guild. 
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Iowa  Law  Is 
to  Free 
News  Access 


said  the  bill  was  a  “step  in  the 
right  direction”  in  the  fight 
against  secret  proceedings  by 
f r\  H  ppp  public  agencies. 
iJlCp  X  However,  Tom  Duffy,  East 

St.  Louis  Journal,  questioned 
whether  it  might  be  a  “sign  of 
.  weakness  on  the  part  of  the 
Iowa  has  token  a  forward  pj.ggg  support  a  spelling  out 
step  in  the  direction  of  wider  something  we  think  we  al- 
freedom  of  information  under  ^eady  have.” 
a  new  law,  signed  recently  by  specifically  en- 

Gov.  Leo  Hoegh  according  to  admitted 

James  Wilson,  CarroU  (Iowa)  meetings  of  city,  village. 


towm,  school  district  and  county 
councils,  boards,  commissions 
and  similar  agencies. 


Times  Herald  publisher  and 
chairman,  Iowa  Associated 
Press  committee  on  freedom  of 
information. 

The  new  statute  makes  it  a 
misdemeanor  for  any  public  of-  _  _  ^  , 

ficial  to  refuse  inspection  of  l-Co|^ _ ^p|-4|o 

city,  county  or  school  district 

audits  made  by  a  representative  ^  H 

of  the  state  auditor  or  by  a  (jrrOllt)  1  B.1K.S 

private  accountant  under  con-  Jt 

tract  with  a  public  body. 

Must  Notify  Press 
The  law  also  requires  that 
officials  shall  immediately  no¬ 
tify  newspapers,  radio  stations 
or  television  stations  in  the 
county  affected  of  their  re¬ 
ceipt  of  such  an  audit. 

It  is  this  requirement,  cou¬ 
pled  with  the  penalty  for  re¬ 
fusal,  that  has  attracted  the 

eye  of  newspapermen,  said  Mr.  proc"eedirg"s7  effwtiVe 
Wilson,  who  termed  the  new 
law  a  “logical  approach”  to  the 
problem  of  free  access  to  pub¬ 
lic  news. 

“It  gives  the  communications 
industry  an  opportunity  to  keep 


Over  Canon 

Washington 
Newspaper  and  radio-TV  ex¬ 
ecutives  have  threshed  the  Can¬ 
on  35  issue  again  with  repre¬ 
sentatives  of  the  American  Bar 
Association  writhout  resolving 
any  of  the  differences  stemming 
from  the  ABA  ban  on  camera 
or  broadcast  coverage  of  court 
21 


The  session,  April  2,  was  for 
the  purpose  of  resuming  discus¬ 
sions  and  none  of  the  partici¬ 
pants  came  either  with  official 
authority  or  hope  that  conclu- 


in  touch  with  the  activities  of  sions  might  be  written.  It  was 


governmental  agencies  which 
should  lead  to  better  under¬ 
standing  between  officials  and 
the  general  public,”  said  Mr. 
Wilson. 

Formerly,  he  said,  news  or¬ 
ganizations  were  stopped  in 
their  efforts  to  obtain  release 
of  audits  if  the  official  holding 
the  report  said,  “nothing  do¬ 
ing.” 

Now  the  situation  has  been 
clarified,  said  Mr.  Wilson.  “The 


called  to  bring  the  subject  up- 
to-date  and  supply  the  basis  for 
status  reports  to  the  affected 
groups. 

Drafted  in  ’37 

Canon  35  is  a  part  of  the  Ju¬ 
dicial  Ethics  of  the  American 
Bar  Association.  It  was  drafted 
in  1937. 

Attending  the  meeting  were: 

American  Newspaper  Publish¬ 
ers  Association  —  Paul  Miller, 


official  knows  he  must  advise  Gannett  Newspapers;  Jack  R. 
the  communication  folks — news¬ 
papers,  radio  or  television  —  of 
the  fact  that  the  audit  has  been 
received.  That  tends  to  put  the 
responsibility  for  publicizing  the 
audit  where  it  belongs  on  the 
news  organizations  rather  than 
on  public  officials.” 

Discuss  Bill 

Springfield.  Ill. 

A  proposed  bill  for  a  “right 
to  know”  law  was  praised  and 
criticized  at  the  second  annual 
Illinois  Freedom  of  Informa¬ 
tion  Clinic  held  here  April  1. 

The  bill  was  explained  by  its 
sponsor.  Rep.  Paul  Simon  of  the 
Illinois  state  legislature.  Verle 
Kramer,  Gibson  City  Courier, 


Howard,  Scripps-Howard  News¬ 
papers. 

Freedom  of  Information  Com¬ 
mittee  —  Edgar  Kobak,  Na¬ 
tional  Association  of  Radio  and 
Television  Broadcasters. 

American  Society  of  News¬ 
paper  Editors — J.  Russell  Wig¬ 
gins,  Washington  Post  and 
T  imes-Herald. 

American  Bar  Association  — 
Wilber  M.  Brucker,  general 
counsel.  Department  of  Defense; 
Douglas  L.  Edmonds,  Supreme 
Court  of  California;  Don  Hynd 
man.  Director  of  Public  Rela¬ 
tions,  American  Bar  Associ¬ 
ation;  Richard  P.  Tinkham, 
Chairman  of  Public  Relations, 
American  Bar  Association. 


PUBLIC  SALE 

of 

BROOKLYN  EAGLE 

Founded  1841 

This  complete  Metropolitan  Newspaper  with  all 
of  its  assets  of  Good  Will,  Printing  Facilities,  etc., 
will  be  offered  as  a  single  unit  through  May  2nd, 
1955. 

The  Brooklyn  Eagle,  Inc.,  reserves  the  right  to  accept 
the  bulk  bid  that  it  deems  most  advantageous  to  it.  If  no 
bulk  bid  is  accepted,  the  entire  Newspaper,  comprising  all 
of  its  assets  of  Good  Will,  its  circulation  lists,  its  1 13  year 
old  Morgue,  which  is  the  history  of  Brooklyn,  a  Library  of 
1000  Books  on  Brooklyn,  etc.,  the  Mechanical  Plant,  which 
includes  all  equipment  necessary  to  the  printing  and  pub¬ 
lishing  of  a  Metropolitan  Newspaper,  also  complete  office 
equipment,  including  typewriters,  billing  machines,  post¬ 
age  machine,  bookkeeping  machine,  Addressograph,  etc. 
will  be  sold  at  Public  Auction. 

THE  AUCTION  SALE 
WILL  BE  HELD 
ON  THE  PREMISES 
24  Johnson  Street,  Brooklyn,  N.  Y. 

on 

MAY  11th,  12th  and  13th,  1955 
Starting  at  10:30  A.M.  Each  Day 


Public  Inspection  of  Individual  Items 
May  9th  and  10th— 10  A.M.  to  5 P.M. 

Telephone  MAine  4-6207 


505  Fifth  Ave. 
NewYorkIT.N.Y. 
Murray  Hill  7-2414 


Garrison 
New  York 
Garrison  4-3657 


0.  RUNOLE  GILBERT 
Auctioneer 
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Program  Set 

For  ASNE 
Convention 

Sen.  Walter  F.  George,  chair¬ 
man  of  the  Senate  Foreign  Re¬ 
lations  Committee,  will  address 
the  closing  session  at  the  Amer¬ 
ican  Society  of  New.spaper  Edi¬ 
tors’  convention  in  Washington 
April  20-23,  Program  Chair¬ 
man  Turner  Catledge  announced 
this  week. 

Other  guest  speakers  sched¬ 
uled  to  speak  at  the  annual 
meeting  include  Dr.  Robert  M. 
Hutchins,  president  of  the 
Fund  for  the  Republic;  George 
Meany,  president  of  the  AF  of 
L;  Byron  Price,  wartime  head 
of  the  Office  of  Censorship;  and 
R.  Karl  Honaman,  director  of 
the  Office  of  Strategic  Informa¬ 
tion. 

Harold  E.  Stassen,  special  as¬ 
sistant  to  the  President  on  Dis¬ 
armament  problems,  will  ad¬ 
dress  the  Society  at  the  open¬ 
ing  day’s  luncheon. 

ASNE  directors,  after  decid¬ 
ing  upon  San  Francisco  as  the 
site  for  the  1956  convention, 
have  postponed  the  meeting 
there  and  tentatively  named  the 
West  Coast  city  for  1957. 

A  Republican  National  Con¬ 
vention,  to  be  held  in  San  Fran¬ 
cisco  almost  simultaneously 
with  the  ASNE  meeting, 
prompted  the  directors  to  meet 
in  Washington  next  year. 

Wednesday,  April  20 
Registration  desk  opens,  1  p.m. 
Reception  for  members  and 
wives,  6  p.m. 

Thursday,  April  21,  9  a.m. 
Invocation. 

Convention  Opened  by  President 
James  S.  Pope. 

Reports  by  officers  and  com¬ 
mittee  chairmen. 


Address  by  Robert  M.  Hutchins, 
Chairman,  Fund  for  the  Re¬ 
public. 

Responses  to  Dr.  Hutchin’s  ad¬ 
dress,  Jonathan  Daniels,  Ra¬ 
leigh  (N.  C.)  News  and  Ob¬ 
server,  presiding. 

Questions  and  discussion  from 
the  floor,  Montgomery  Curtis, 
American  Press  Institute  and 
Don  Maxwell,  Chicago  Trib¬ 
une,  discussion  leaders. 
Thursday,  Luncheon,  12:30  p.m. 
Kenneth  MacDonald,  first 
vicepresident  presiding. 
Address  by  the  Hon.  Harold  E. 
Stassen,  Special  Assi.stant  to 
the  President  on  Disarma¬ 
ment  Problems. 

Afternoon  Session,  2  p.m. 
President  Pope  presiding. 
“Through  the  Iron  Curtain.” 
Address  by  William  Randolph 
Hearst  Jr. 

“The  Changed  Pattern  of  Re¬ 
porting  in  Washington.” 
Roscoe  Drummond,  New  York 
Herald  Tribune. 

James  Reston,  New  York 
Times. 

Max  Freedman,  Manchester 
Guardian. 

Nat  Finney,  Buffalo  Eve¬ 
ning  News. 

(Discussion  from  the  floor) 
Friday,  April  22,  9  a.m. 
“How  Is  the  South  Reporting 
Desegregation  of  Schools?” 
Virginius  Dabney,  Richmond 
(Va.)  Times-Dispatch,  pre¬ 
siding. 

C.  A.  McKnight,  executive  di¬ 
rector,  Southern  Education 
Reporting  Service. 
(Discussion  from  the  floor) 
“The  Challenge  of  the  Press 
to  Grow.” 

William  P.  Steven,  Minneap¬ 
olis  Star  and  Tribune,  pre¬ 
siding. 

Charles  Hamilton,  Richmond 
(Va.)  News  Leader. 
James  H.  Couey,  Birmingham 
(Ala.)  News. 

(Discussion  from  the  floor) 


IS  EDITOR  &  PUBLISHER  WORN  OUT,  ARER 
MUCH  OFFICE  USE,  WHEN  IT  REACHES 
YOUR  DESK? 

Then  why  not  subscribe  now  and  have  a  copy  of 
E&P  sent  to  your  home  each  week?  It  will  pay 
you  to  have  a  | - 

“Fresh”  copy  de-  SEND  EDITOR  A  PUBUSHER 
I  TO  MY  HOME  FOR  'THE  NEXT 
hvered  to  your  52  issues  ($6.so) 

home  where  re-  Pleue  endoM  cheek 

laxation  and  E&P 

easy-chair  read-  |  . 

ing  go  hand-in-  |  Addrew  . 

!  Chy  . Zone . State . 


Friday  Luncheon,  12:30  p.m.  McChesney  Martin, 

President  Pope  presiding  chairman.  Board  of  (Jot’ 

'The  Future  of  American  Labor.  emors.  Federal  Reserre 
George  Meany,  President,  System. 

American  Federation  of  Saturday  Evening 

Reception  for  members  and 

(Ladies  Fashion  Show,  guests. 

Willard  Hotel,  12:30  p.m.)  Annual  Banquet  Sen.  Walter 
Afternoon  Session,  2  p.m.  F.  (Jeorge,  chairman,  Sen- 

Freedom  of  Information  ate  Foreign  Relations  Con- 

J.  R.  Wiggins,  committee  mittee. 

chairman,  presiding. 

Judicial  Proceedings  —  Wil-  Board  Nominees 

Ham  H.  Fitzpatrick,  Wall  Although  she  has  been  , 

Street  Jour^l  moderator,  member  only  four  years,  Alicia 
Alexander  F  Jones  Syro-  Patterson  has  been  nominated 
cuse  (N.  Y.)  Herald-Jour-  the  Board  of  Directors  of 

r’j  •  M  v  American  Society  of  News- 

Edwin  M.  Otterbourg,  chair-  Editors, 

man.  Committee  on  Fair 

Trial  and  Free  Press,  New  Patterson,  editor  and 

York  County  Lawyers’  As-  Publisher  of  Long  Island’s 
sociation.  Newsday,  is  one  of  10  whose 

Legislative  Proceedings  —  names  will  go  before  the  mem- 
Rep.  F.  Edward  Hebert  of  bership  at  the  annual  meeting, 
Louisiana,  moderator.  April  20-23,  in  Washing^ton. 
V.  M.  Newton,  Tompa  (Fla.)  The  five  receiving  the  highest 
Tribune.  votes  will  win  three-3rear  terms 

William  R.  Mathews,  Ari-  and  the  sixth-high  nominee  in 
zona  Daily  Star.  the  balloting  will  get  a  one-year 

Military  Affairs  —  Byron  term. 

Price,  consultant.  Office  of  Four  on  the  list  are  incum- 
Defense  Mobilization,  mod-  bent:  Kenneth  MacDonald,  Dei 
era  tor.  Moines  (Iowa)  Register  and 

Dr.  Malcolm  C.  Henderson,  Tribune,  who  is  vicepresident 
Catholic  University,  former  Jenkin  Lloyd  Jones,  Tulsa 

AEC  official.  (Okla.)  Tribune,  second  vice- 

R.  Karl  Honaman,  director,  president. 

Office  of  Strategic  Informa-  George  W.  Healy  Jr.,  New 
tion.  Dept,  of  Commerce.  Orleans  (La.)  Times-Pieayutu, 
Saturday,  April  23,  9  a.m.  secretory.  .  ' 

(Split  Sessions)  ^ 

News  and  Administration  ^  chairman  of  the  Freedom  of 

Lee  Hills,  Detrpt  Free  Press,  i^fonnation  committee. 

T.  presi  ing.  present  president,  James 

Personnel  -  Recruiting  and  g  Louis^lle  (Ky.)  Cour- 

ier-Joumal  and  Times,  will  suc- 
WhaUs  Happening  to  Com-  L.  Walters,  Chicago 

r..  ‘  .  ,  j  ,,,  ,.  Daily  News,  as  ex-officio  mem- 

Discussion  Ic&Qci**  •  *  <1  n  j  n _ 

T  -  i  nfi  J  I  f  D  II  ber  of  the  Board.  Mr.  Popes 

Lister,  Philadelphia  BuUe-  ,  .  .  . 

regular  term  expires  in  1966, 

WhS’s  Happening  to  Sports 

Pages’  election  this  year. 

Discussion  leader:  Robert  Others  nominated  are : 

Elliot,  Miami  (Fla.)  Her-  „  S-  Ashmore,  LittU 

Rock  (Ark.)  Gazette. 

Editorials  Fred  C.  CIhristopherson,  Sioux 

Herbert  Brucker,  Hartford  Falls  {S.D.)  Arg^-Leader 
Courant,  presiding.  Dilliard,  St.  Lows 

What’s  Our  Job  and  How  (^o.)  Post-I^patch. 

Are  We  Doing  It?  Charles  A.  Guy,  Lubbodi 

Rebecca  Gross,  Locfc  Haven  (Tex.)  Avalanche-Journal.  ' 
(Pa.)  Express.  E-  T.  Stone,  Seattle  (Wash.) 

Who  Sets  Policy  and  How?  Post-Intelligencer. 

Sevellon  Brown,  Providence  • 

Editors  Elect 

Jack  Foster,  Denver  (Colo.)  .  , ,  „  . 

Rocky  Mountain  News.  „  Aniold  Encson  of  the  LibeM 

Dfi-  o  1.  TIT  t-  Southwest  Times  was  elected 

Chairman  of  the  Kansas  A^ 
^  ^  sociated  Press  Wire  Editors  As- 

sociation  March  27.  He  succeeds 
Waff  Street  Journal  Marion  Boner  of  the  Independ- 

Saturday  Luncheon,  12:30  p.m.  ence  Daily  Reporter.  About  35 
Jenkin  Lloyd  Jones,  second  editors  were  guests  of  the  Per- 
vicepresident,  presiding.  sons  Sun  and  its  publisher. 

Address  by  the  Hon.  William  Clyde  M.  Reed  Jr. 

EDITOR  &  PUBLISHER  (or  April  16,  195J 
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2  Headliner 
Awards  Given 
Georgia  Daily 


Mrs.  Joan  Geyer's  series  on  rp  T)  i  casion  to  award  Tom  W.  Ger- 

community  and  state  problems  1  ^VO  XjOSlOri  ber,  feature  writer  for  the  Bo»- 

and  Frank  C.  Robertson's  col-  ton  Traveler,  the  American 

umn,  “Chopping  Block,”  l\[p'WQTTI<^ri  A  PP  Newspaper  Guild  New  England 

Canadian  Winner  iiCWOllldl  C  District  Council  award  for  the 

Charles  Warner,  Vancouver  *  A  J  “most  outstanding  journalistic 

(B.  C.)  Sun,  became  the  first  ijrlVdl  x\W3.rClS  fchievement  in  New  England 


Canadian  ever  to  win  a  Head- 
Atlantic  City,  N.  J.  liner  award,  copping  the  best 
The  Columbus  (Ga.)  En-  sports  action  picture  prize  with 


in  1954  in  the  spirit  of  Hey- 
Boston  wood  Broun.”  Heywood  Broun 
Two  Boston  newspapermen  was  the  founder  of  the  Ameri- 


quirer  won  two  awards  to  lead  his  study  of  Roger  Bannister  were  honored  April  11  by  their  can  Newspaper  Guild, 
the  list  of  19  citations  in  the  defeating  John  Landy  in  their  fellow  newsmen  at  the  fifth  an-  The  prize,  a  Guild  citation 

National  Headliners  Club  famous  Vancouver  race.  nual  Amasa  Howe  Award  din-  and  $100  in  cash,  was  awarded 

awards  announced  here  this  For  the  best  news  feature  ner  sponsored  by  the  Newspa-  Mr.  Gerber  for  his  series  on 
week.  The  annual  competition,  picture  stressing  human  inter-  per  Guild  of  Boston  Press  Club,  church  charity  rackets.  Second 
aponsored  by  the  Press  Club  of  est,  the  award  went  to  Sam  The  Amasa  Howe  Award  it-  prize  went  to  Joseph  C.  Howe 
Atlantic  City,  honored  out-  Goldstein,  of  International  self,  which  is  given  for  the  of  the  Salem  (Mass.)  Evening 
standing  achievements  in  news-  News  Photos,  for  his  shot  of  most  “distinguished  newspaper  News  for  his  reporting  of  Corn- 
paper,  news  magazine,  radio,  former  President  Harry  S.  Tru-  writing  of  significance”  appear-  munist  infiltration  into  the  In¬ 
television  and  newsreel  report-  man  and  Musicians’  Union  ing  in  a  Boston  newspaper  in  temational  Fur  and  Leather 
ing  during  1954.  President  James  C.  Petrillo  in  1954,  went  to  Frederick  W.  Roe-  Workers  Union  local  in  Salem. 


Winners  of  the  awards  will  their  piano-trumpet  duet. 


receive  their  medals  here  on  Tom  Gallagher,  New  York  Christian  Science  Monitor, 


vekamp,  staff  writer  of  the  Third  prize  went  to  Cornelius 


Dalton,  Boston  Traveler  politi- 


May  28,  during  the  annual  Daily  News,  took  the  prize  for  He  was  presented  with  a  cal  writer,  for  three  pieces  on 
Headliners’  Frolic.  In  the  21  the  best  news  action  picture  bronze  plaque  and  a  $500  Unit-  “The  Second  Legislature.” 
years  just  ended,  almost  350  wth  his  shot  of  one  of  the  vie-  ^d  States  Savings  Bond  for  his  Three  members  of  Boston 
newsmen  in  various  joumalis-  tims  of  a  crash  landing  in  series  of  four  articles  exposing  University  journalism  faculty 
tie  fields  have  been  honored  by  Jamaica  Bay  of  an  Italian  Air-  ^be  corrupting  influence  of  race-  were  the  judges, 
the  Headliners’  Club.  lines  plane  being  hauled  out  of  track  gambling  on  communities.  More  than  13,000  reprints  of 


the  Headliners’  Club.  lines  plane  being  hauled  out 

The  Columbus  daily  was  the  water  by  rescue  workers, 
•warded  its  prizes  for  news  • 

coverage  of  the  Phenix  City,  Florida  Governor 

Ala.,  civil  disturbance,  and  was  tt _  nm 

judged  “best”  in  the  circulation  Meetings 

class  between  25,000  and  50,000  Tallahasse,  I 

for  its  general  excellence  in  Florida’s  Gov.  LeRoy  Ck)ll 
editorial  and  news  coverage,  has  urged  the  Floridia  Lej 
Cartoons  Prize  provide  for  o; 


track  gambling  on  communities.  More  than  13,000  reprints  of 
The  judges  were  five  Nieman  Mr.  Roevekamp’s  articles  were 
Fellows  now  attending  Harvard  distributed  by  the  Massachus- 
University.  etts  Council  of  Churches  and 

The  award  is  in  honor  of  throughout  New  England  and 
Amasa  Howe,  a  late  Boston  other  sections  of  the  country. 


^  _  iallahass^  r  la.  reporter  who  was  widely  They  were  effective  in  thwart- 

riondas  Gov.  l^Roy  (^llins  respected  for  his  integrity  and  ing  attempts  to  establish  new 

character.  horse  and  dog  racing  tracks  in 


Cartoons  Prize  to  provide  for  open 

I  r.  mi.-  1  r  ^  t  Hieetings  of  all  public  bodies 
Leo  E.  Thiele,  Los  Angeles  ^he  state 

(Calif.)  A/irror  Daily  News,  ..The  people  of  Florida  pos- 


WM  honored  for  outstanding  gggg  ^jje  sovereignty  of  state- 
editorial  cartoons.  hood,”  he  said.  “While  we  are 

For  outstanding  coverage  of  given  the  power  to  decide 
1  major  domestic  news  story,  ^.bat  the  people  can  do  and 
JoMph  L  Myler,  of  the  Wash-  cannot  do  under  certain  limita- 
ington,  D.  C.,  United  Press  tions,  the  people  have  yielded 
staff  received  the  prize  for  right  to  decide  what 

rotstonding  coverage  of  a  ma-  jg  f^r  them  to  know  or 

jor  domestic  news  story  for  his  ^^hat  is  bad  for  them  to  know, 
day-by-day  accounts  of  atomic  ..j  recommend  that  you  pro- 
and  hydrogen  power  develop-  vide  by  general  law  that  all 

-  A  T  u  /-.!.•  meetings  of  State,  county, 
Edwin  A.  Lahey  Chwago  municipal,  and  other  local  of- 
DaUy  News  won  the  citation  flcial  boards  or  commissions 
for  outstanding  coverage  of  a  exercising  legislative  or  admin- 
major  forei^  news  sto^  for  igtrative  powers  shall  be  open 
reporting  the  Red  crisis  and  to  the  general  public.” 
revolt  in  Guatemala.  , 

For  consistently  outstanding  ^  I  K"  r" 

sports  writing  and  columning,  ^*"8.  J.  Ik.  Groom 
Francis  Stann,  Washington  In  100th  Year 


The  dinner  was  also  the  oc-  several  communities. 


Yes  Indeed!! 


(D.  C.)  Star,  was  honored  for  Aurora  Ill 

his  column,  “Win,  Lose  or  Mrs.  Emma  Simpson  Groom] 

whose  late  husband,  John  K. 

Royce  Howes,  ass^iate  edi-  Qroom,  was  a  founder  and 
tor,  (Mich  )  Free  Press,  ^^gt  secretary  of  the  Inland 

»pped  the  prize  for  consistent-  pailv  Press  Association  oh- 
ly  outstanding  editorial  columns  ,  100*1,  *  v. 

for  his  “The  Cause  of  a  Strike” 

—which  delved  into  the  econom- 

k  impact  on  nearly  45,000  ^r.  Groom  was  once  part 
workers  of  an  automobile  dU-)  Dts- 

itrike.  patch  and  the  Urbana  (Ill.) 

In  the  circulation  category  Courier,  and  was  manager  of 
between  10,000  and  25,000,  the  the  Clinton  (la.)  Herald.  He 
Provo  (Utah)  Daily  Herald  was  later  foreign  (national) 
received  the  award  as  “best  in  advertising  manager  of  the 
dass,”  with  specific  mention  of  Aurora  (Ill.)  Beacon-News. 

editor  a:  PUBLISHER  for  April  16,  1955 


THE  INFLUX  OF  MAIL  in  response  +o  Editor  & 
Publisher  Classified  Ads— covering  all  classifica¬ 
tions,  too— 

PRO  ves 

That  these  weeks  leading  up  to  the  A.N.P.A. 
CONVENTION  (April  25  thru  April  28)  ARE 
Busy  Ones. . . . 

There  Are  Many  Fine  offers  in  Current  Classi¬ 
fied  Pages . . . 

BUT 

If  you  don't  see  what  you  want — ^YOUR  OWN 
Classified  Ad  Can  Help  You  I 

Send  Your  Schedule  NOWI 

R«m«mb*r — Adt  ordered  to  appear  April  30  will  be  automatically  In¬ 
cluded  in  the  Bulldog  Convention  issue  ol  April  2B  at  NO  Extra  CostI 
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Payroll  Partners 

(Continued  from  page  9) 


family.  This  feeling  of  goodwill 
carries  over  to  our  readers.  If 
a  guy  makes  a  crack  against 
the  Record  in  a  ginmill  he’s 
liable  to  face  a  fight.” 

Santa  Claus  Letters 

In  this  connection,  the  Record 
at  Christmas  has  all  postmast¬ 
ers  in  Bergen  County  (Popula¬ 
tion  650,000,  one  of  the  most 
rapidly  growing  counties  in  the 
U.  S.)  send  it  all  letters  ad¬ 
dressed  to  Santa  Claus.  Each 
letter  is  answered  with  straight 
dope — the  Record  does  not 
“con”  the  kids.  After  a  tele¬ 
phone  talk  with  parents,  the  edi¬ 
tor  knows  exactly  what  to  ad¬ 
vise  the  young  correspondent 
about  going  to  bed  early,  obey¬ 
ing  mother  and  so  on. 

“Our  general  philosophy  is 
that  this  newspaper  is  not  an 
ownership — it’s  a  trusteeship — 
and  not  only  for  its  workers 
but  its  readers,”  asserted  Mr. 
Borg. 

To  further  serve  readers,  the 
Record  on  April  4  began  pub¬ 
lishing  two  pages  daily  devoted 
to  fun  and  features  with  comics 
and  columns  for  all  the  family. 
Three  daily  editions  are  to  be 
put  out  hereafter,  too,  in  or¬ 
der  to  get  in  later  news.  The 
paper  will  have  a  special  edition 
in  June  to  celebrate  its  60th 
anniversary. 

Each  Thursday,  department 
heads  meet  in  Don  Borg’s  office 
to  map  policy  and  afterwards 
there  are  second-level  and  third- 
level  conferences.  A  house 
journal  has  been  started  and  is 
mailed  to  employes  at  home. 

“Father  was  a  rank  amateur 
when  he  went  into  the  newspa¬ 
per  and  therefore  had  no  bad 
newspaper  habits,”  said  Don. 
“He  did  not  know  or  care  how 
things  had  been  done  in  the  past 
on  newspapers  and  he  started 
fresh.  For  instance,  when  we 
built  this  new  plant  three  years 
ago,  we  designed  it  as  a  fac¬ 
tory.  The  architect  had  never 
designed  a  newspaper  plant  be¬ 
fore.” 

The  plant  is  a  model  of  mod¬ 
ernity  and  light  with  gleaming 
metal  furniture  and  pastel 
green  walls  even  in  the  me¬ 
chanical  departments. 

The  paper  effectively  covers 
60  of  70  municipalities  of  Ber¬ 
gen  County  with  all  the  in¬ 
tensity  of  a  local  paper  to  com¬ 
pete  with  52  county  weeklies 
and  yet  carries  a  full  world  re¬ 
port  in  order  to  compete  with 
New  York  and  New  Jersey 
dailies. 


In  1948,  after  heading  the  pa¬ 
per  for  29  years,  John  Borg 
retired  and  turned  it  over  to  his 
son.  The  son,  in  turn,  is  break¬ 
ing  in  his  two  sons,  Malcolm  A., 
17,  and  Gregory  G.,  16,  on  the 
paper  and  they  are  working  in 
a  number  of  departments — when 
they  are  not  tinkering  with 
their  Model  T  and  Model  A 
Fords. 

Bronze  Plaque 

In  the  lobby  of  the  building 
hangs  a  handsome  painting  of 
John  Borg  his  hands  thrust  in 
his  pockets,  his  blue  eyes  keen¬ 
ly  peering  through  rimless 
glasses.  Under  it  is  a  bronze 
plaque  reading: 

“John  Borg.  His  foresight,  in¬ 
itiative,  and  inspirational  lead¬ 
ership  have  firmly  founded  this 
enterprise.  His  sympathetic  un¬ 
derstanding,  personal  loyalty, 
and  sincere  interest  in  our  wel¬ 
fare  have  earned  our  admiration 
and  gratitude. — From  the  Staff, 
Bergen  Evening  Record.  Dedi¬ 
cated  1951.” 

Profit  sharing  began  for  ex¬ 
ecutives.  Then  it  was  extended 
to  the  mechanical  departments 
in  1933  and  to  all  employes  in 
1937. 

Five-Year  Plan 

In  the  fourth  five-year  agree¬ 
ment,  which  began  last  Jan.  1, 
the  salary  dividend  formula  re¬ 
mained  unchanged,  as  did  the 
schedule  of  base  salaries.  All 
employes  except  four  part- 
time  mailers  ai-e  paid  an  an¬ 
nual  salary  rather  than  wages. 
The  salary  bonus  principle  was 
continued. 

A  general  salary  increase  of 
10  per  cent  becomes  effective 
when  advertising  volume  in  any 
calendar  year  exceeds  7,000,000 
lines,  and  another  10  per  cent 
of  base  salary  will  be  added 
automatically  for  each  addition¬ 
al  1,000,000  lines  (40  per  cent 
for  10,000,000),  while  a  10  per 
cent  reduction  in  base  salary 
may  become  effective  when  vol¬ 
ume  falls  below  5,000,000  lines, 
another  below  4,000,000  lines, 
and  another  below  3,000,000. 

In  addition,  to  increase  the 
amount  of  take-home  pay,  any 
employe  may  elect  to  receive 
20  per  cent  of  base  salary  week¬ 
ly  on  top  of  the  salary  bonus  as 
an  advance  on  the  salary  divi¬ 
dend  and  deductible  from  it 
when  paid. 

Experience  record  of  the 
three  previous  five-year  agree¬ 
ments:  There  were  no  salary 
changes  except  to  remove  some 
inequalities  and  to  recognize 
added  competency  of  certain  in¬ 
dividuals. 

Salary  dividends  has  been 
paid  as  follows  in  successive 
years  since  1940:  1,2,3,8,8,10,16, 


18,18  and  24  weeks  of  base 
salary  plus  salary  bonus;  24,24, 
24,24,26  and  27  weeks  of  base 
salary  excluding  salary  bonus. 
In  the  same  period  through 

1953  the  owners’  percentage  of 
return  on  their  net  invested  cap¬ 
ital  was  5.8,7,5.5,6.6,7.1,7.2,19.7, 
17.3,15.5,17.9,16,12,10,9,  and  9. 

Health  Insurance 

The  newspaper  has  a  group 
insurance  plan  and  pension 
trust,  providing  death  and 
health  benefits.  An  employe  can 
borrow  money  from  the  paper 
at  4  per  cent  on  a  mortgage 
when  he  buys  land  or  a  house. 
Loans  are  available  at  rates 
ranging  from  no  interest  to  3 
per  cent,  depending  on  the  term. 

At  the  close  of  each  fiscal 
year  (same  as  calendar  year), 
50  per  cent  of  the  net  profits 
above  6  per  cent  on  the  owners’ 
net  invested  capital  is  prorated 
among  all  the  full-time  em¬ 
ployes  as  a  salary  dividend. 

Mr.  Borg’s  last  semi-annual 
report,  dated  Jan.  14  and  ad¬ 
dressed  “to  all  payroll  part¬ 
ners,”  follows  in  full: 

“The  Gross  Revenue  of  the 
Bergen  Evening  Record  Corpor¬ 
ation  in  the  fiscal  year  1954  was 
$3,108,499  of  which  79  per  cent 
was  derived  from  Advertising 
and  20  per  cent  from  Circula¬ 
tion.  This  compares  with  $2,769,- 
805  in  1953. 

“Our  total  business  costs  in 

1954  were  $2,811,576,  which 
compares  with  $2,481,781  in 

1953.  These  expenditui-es  were 
distributed  as  follows:  $1,297,- 
367  to  235  year-round  salaried 
staff  employes;  $70,396  to  the 
correspondents  and  representa¬ 
tives  who  sold  their  part-time 
services  to  our  news,  circula¬ 
tion  and  advertising  depart¬ 
ments  ;  $375,925  for  direct  taxes 
to  various  governmental  agen¬ 
cies;  $120,504  for  insurance, 
bad-debt  reserves,  and  deprecia¬ 
tion  and  depletion  of  buildings 
and  equipment;  $947,384  for 
newsprint,  ink  supplies,  serv¬ 
ices,  and  the  numerous  other 
items  required  to  publish  a  36- 
page  daily  average  newspaper 
of  56,718  daily  paid  circulation. 
(Newsprint  cost  us  $582,144  in 

1954,  compared  with  $547,572 
in  1953.) 

“Your  newspaper’s  Net  Pro¬ 
fits  in  1954  were  $296,923,  which 
compares  with  $288  023  in  the 
previous  year.  If  those  unad¬ 
justed  fiirures  are  sustained  by 
our  auditors  the  1954  profits 
item  will  be  9  per  cent  on  the 
$3,277,097  Net  Invested  Capital 
of  the  corporation,  which  means 
that  it  may  receive  3  per  cent 
more  than  the  stated  6  per  cent 
minimum  on  its  invested  capi¬ 
tal  while  ALL  pay-roll  partners 


received  122  per  cent  additional 
to  their  stated  salaries  on 
THEIR  investment  of  brains 
brawn,  and  ability  in  1954. 

“To  provide  the  property, 
buildings,  machinery,  equip, 
ment,  supplies,  and  working 
capital  in  which  and  with  which 
all  pay-roll  partners  support 
themselves  and  their  families, 
the  newspaper’s  owners  had  in¬ 
vested  an  average  of  $13,732 
for  each  of  the  235  pay-roll 
partners  in  our  mutual  enter- 
prise.  The  average  annual  sal¬ 
ary  of  the  whole  group,  from 
publisher  to  office  boy,  inclu¬ 
sive  of  Salary  BONUSES  and 
Salary  DIVIDENDS,  was  $5,- 
521,  which  is  an  average  of 
$106  weekly  and  compares  with 
our  base  minimum  salary  of 
$45  a  week  for  full-time  experi¬ 
enced  competent,  and  qualified 
members  of  our  advertising,  ed¬ 
itorial,  and  mechanical  staffs. 

“December  31,  the  anniver¬ 
sary  date  of  our  group  insur¬ 
ance  and  pension  plan,  the  cor¬ 
poration  paid  a  premium  of 
$117,000  in  your  behalf  addi¬ 
tional  to  Salary  Bonus,  Salary 
Dividend,  sickness  and  disabil¬ 
ity  benefits,  vacation  pay,  and 
other  extra  values  of  working 
here — which  sometimes  tend  to 
be  taken  too  much  for  granted 
Although  the  group  insurance 
and  pension  plan  is  technically  ■ 
noncontributory,  which  gives 
you  certain  tax  benefits,  in  ef¬ 
fect  it  is  a  50-50  proposition, 
for  the  premium  is  an  expense 
before  Profits  and  Salary  Divi¬ 
dends  as  determined  under  our 
unique  and  mutually  advantag¬ 
eous  “Five-Year  Agreement.” 

“You  are  now  receiving  your 
70-per-cent  SALARY  BONUS, 
based  on  1954  advertising  vol¬ 
ume  and  payable  to  you  weekly 
throughout  1955.  Your  SAL 
ARY  DIVIDENDS  in  the  cu^ 
rent  year  are  dependent  entire¬ 
ly  on  your  corporation’s  Net 
Profits  during  the  period.  These 
should  be  satisfactory,  provided 
our  efforts  and  teamwork  in 
the  past  year  are  maintained 
and  if  possible  increased.” 

• 

75th  Anniversary 

Fort  Atkinson,  Wis. 

The  Daily  Jefferson  County 
Union  observed  the  75th  anni- 
versai-y  of  the  founding  of  the 
original  newspaper  as  a  week¬ 
ly  by  the  late  W.  D.  Hoard  in 
1870  at  Lake  Mills,  Wis.,  in  the 
same  county.  The  plant  was 
moved  to  Fort  Atkinson  in 
1873  and  the  paper  became  a 
daily  in  1946.  W.  D.  Hoard  Jr., 
the  present  publisher,  is  the 
third  generation  of  the  found¬ 
ing  family. 
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(Contimied  from  page  11) 

ments  that  made  the  year  more 
active  than  any  in  a  long  time. 

“It  was  a  year,  too,  that  saw 
increasing  membership  interest 
and  participation  in  Teletype¬ 
setter  transmission  of  the  finan¬ 
cial  tables.  Both  the  single 
agate  wire  and  the  six-wire  high¬ 
speed  TTS  transmission  of  the 
lists  registered  gains  in  mem¬ 
ber  participation,  and  the  out¬ 
look  is  for  further  expansion. 

“In  telling  the  story  of  busi¬ 
ness  and  industry,  AP  writers 
concentrated  on  these  goals: 

“1.  To  write  .so  the  ordinary 
person  could  understand  what 
was  going  on  and  to  so  inter¬ 
pret  events  that  the  man  in  the 
street  recognized  how  they  af¬ 
fected  him. 

“2.  To  personalize  the  story 
of  business  by  developing  hu¬ 
man  interest  profiles  and  sket¬ 
ches  of  those  individuals  who 
made  the  story. 

“3.  To  round  up  continuing 
situations  periodically  to  give 
readers  the  broad  picture. 

Sports 

“The  most  important  develop¬ 
ment  in  sports  coverage  in  1954 
was  the  setting  up  of  a  nation¬ 
al  Teletypesetter  sports  wire. 

*  This  becomes  the  fifth  sports 
facility,  the  others  being  the 
regular  Sports  Wire,  the  race 
results  and  chart  wires,  and  the 
special  major  league  baseball 
boxscore  wire,  also  in  TTS.  By 
the  end  of  the  year  the  new 
TTS  wire  served  49  newspapers 
in  35  cities  in  the  East,  South, 
Midwest  and  Southwest.  Some 
of  these  papers  had  switched 
from  the  regular  .“sports  wire 
but  even  so  the  “parent”  wire 
showed  only  a  slight  decrease 
and  ended  the  year  with  296 
subscribers. 

“The  year  of  1954  witnessed 
formal  organization  of  the  As¬ 
sociated  Press  Radio  and  Tele¬ 
vision  Association,  the  founda¬ 
tions  for  which  were  laid  in 
1952  with  formation  of  the  AP 

*  Radio  Members  Committee. 

“By-laws  of  the  new  associa¬ 
tion  were  approved  by  the  Com¬ 
mittee  at  a  September  meeting 
at  AP  headquarters  in  New 
York.  The  committee  thereupon 
took  office  as  an  interim  board 
of  directors  of  the  association 
pending  a  nationwide  election 
to  be  held  by  the  AP  radio 
membership  in  1955.  The  elec¬ 
tive  board  will  consist  of  16 
members — four  each  from  four 
separate  geographical  divisions 
of  the  country — with  the  gen¬ 
eral  manager  of  the  Associated 
I  Press  as  a  member  ex-officio. 


Les  Mawhinney  of  Station  KHJ, 
Los  Angeles  who  had  been  ser¬ 
ving  as  chairman  of  the  mem¬ 
bers  committee,  will  continue  as 
president  of  the  board  pending 
the  election. 

“It  is  envisioned  that  the  AP 
Radio  and  Television  Associa¬ 
tion  will  develop  into  a  counter¬ 
part  of  the  APME.  Its  po¬ 
tentialities  were  demonstrated 
during  1954  by  the  record  of 
concrete  achievements  compiled 
by  its  predecessor — the  Radio 
Members  Committee. 

“The  outstanding  contribution 
of  the  committee  was  a  survey 
of  the  radio  news  report  under¬ 
taken  with  a  view  to  achieving 
more  elasticity  on  a  circuit 
heavily  overburdened  with  com¬ 
mitments.  This  survey  led  to 
the  subtraction  of  approximate¬ 
ly  3,000  words  daily  from  the 
fixed  routine.  The  second  step 
was  keyed  to  a  growing  nation¬ 
wide  tendency  to  program  more 
regional  news  and  compress 
coverage  of  national  and  inter¬ 
national  events. 

Newsfealures 

“The  Newsfeatures  service 
concentrated  in  1954  on  .special 
enterprise  reporting  by  top  AP 
writers. 

“Special  efforts  were  made  to 
provide  top-fiight  illustration 
with  features,  particularly  those 
in  the  Sunday  report.  Max  Des- 
for,  a  Pulitzer  prize-winning 
photographer,  was  brought  back 
from  Tokyo  to  head  up  this 
phase  of  the  operation.  As  the 
year  developed  these  efforts 
bore  rich  dividends  with  picture 
display  matching  story  u.sage. 
More  than  100  members  were 
receiving  a  special  picture  seiw- 
ice  to  illustrate  Sunday  stories 
as  the  year  ended. 

“In  the  supplemental  feature 
field,  the  AP  had  its  greatest 
success  in  recent  history  with 
the  creation  of  a  new  children’s 
feature  aimed  at  the  6  to  10 
year  old  group  called  “Junior 
Editors.”  More  than  170  news¬ 
papers  signed  up  for  the  launch¬ 
ing  of  this  feature. 

“A  more  extensive  program 
of  special  supplements  was  put 
out  during  the  year  than  we 
have  attempted  before.  These 
were  designed  for  both  the  edi¬ 
torial  and  advertising  depart¬ 
ments  of  the  member  papers 
and  included  a  spring  home 
supplement,  a  cooking  supple¬ 
ment,  a  back-to-school  supple¬ 
ment,  a  fall  home  supplement 
and  a  Christmas  supplement. 
All  of  these  more  than  paid 
their  own  way. 

“Simultaneous  and  virtually 
instantaneous  reception  of  the 
news  service  throughout  the  in¬ 
habited  world  became  a  reality 
during  the  year  by  completion 


of  AP’s  globe  girdling  system 
of  radio-teletype  circuits. 

“Consolidation  in  New  York 
of  the  entire  filing  of  the  re¬ 
port  also  made  possible  a  unifi¬ 
cation  and  of  news  integration 
and  transmission  —  the  final 
phase  of  an  operations  de¬ 
velopment  of  many  years  plan¬ 
ning.  The  system  makes  avail¬ 
able  almost  anywhere  in  the 
world  a  basic  news  report  aver¬ 
aging  32,000  words  daily. 

“Largely  by  extending  the 
use  of  radio  and  leased  wire 
channels,  the  world  newsphoto 
service  gained  the  largest  circu¬ 
lation  of  pictures  of  any  year  in 
the  25  years  of  AP’s  photo 
distribution  abroad. 

“The  combined  filing  and 
tran.smitting  of  the  world  news 
service  enables  delivery  of 
page-printer  news  simultan¬ 
eously  to  Europe,  Asia  and  Af¬ 
rica  from  a  Teletype  punched 
in  the  New  York  office. 

“The  news  service  to  Latin 
.America,  Middle  America  and 
the  Caribbean  area  earlier  had 
been  transmitted  from  New 
York,  while  London  recently 
was  added  to  the  eastbound 
radioteletype  circuit  in  order  to 
complement  the  news  service 
sent  on  AP’s  European  con¬ 
tinental  leased  wire. 

“.Automatic  radio  relays  at 
San  Francisco  and  Tangier 
keep  the  report  clo.se  to  earth 
and  in  channels  directed  to 
exact  destinations.  .As  the  oper¬ 
ator  in  New  York  punches  a 
story,  one  letter  is  printed  in 
Tokyo,  Manila,  London  and  the 
other  points  almost  before  the 
next  letter  enters  the  trans¬ 
mitter.  The  news  report  moves 
at  once  through  24  different 
time  zones  around  the  world. 

Personnel 

“During  1954  the  Personnel 
Department  undertook  the  first 
organized  survey  of  Associated 
Press  employes’  opinions  and  at¬ 
titudes  regarding  their  jobs.  The 
survey,  conducted  by  a  member 
of  the  faculty  of  the  Columbia 


University  Graduate  School  of 
Journalism,  involved  sending 
individual  questionnaires  to  em¬ 
ployes.  The  questionnaires  were 
returned  unsigned  with  answers 
and  comments.  This  survey  de¬ 
veloped  many  useful  sugges¬ 
tions. 

Another  innovation  was  the 
meeting  of  chiefs  of  European 
bureaus  in  Frankfort  with  New 
York  executives  for  an  exchange 
of  ideas  and  discussion  of  cur¬ 
rent  news,  picture  and  other 
problems. 

“An  event  of  historic  implica¬ 
tions  for  Alaska  was  the  estab¬ 
lishment  during  the  year  of  a 
2,800-mile,  24-hour  lea.sed  cir¬ 
cuit  connecting  Alaskan  news¬ 
paper  and  radio  members  with 
Seattle,  Washington.  The  first 
such  link  with  the  territory, 
the  circuit  broke  a  longstanding 
communications  barrier  and 
provided  the  first  dependable 
rapid  facility  for  bringing  Alas¬ 
kan  news  to  the  United  States. 

“Development  of  the  Photofax 
facsimile  picture  recorder  and 
engineering  of  the  continued  ex¬ 
pansion  of  radioteletype  com¬ 
munication  for  the  World  Ser¬ 
vice  highlighted  work  of  the  As¬ 
sociated  Press  electronic  engi¬ 
neering  laboratory. 

“The  laboratory  developed  ex¬ 
tensive  modifications  of  the 
standard  type  facsimile  record¬ 
er,  and  these  were  incorporated 
by  the  manufacturer  as  new 
units  were  built.  Continuous 
research  was  conducted  on  the 
electrosensitive  paper  used  with 
the  Photofax  recorder,  resulting 
in  production  of  a  paper  pro¬ 
ducing  a  wide  tonal  range  and 
yet  retaining  excellent  middle 
tones,  an  important  goal  from 
the  beginning  of  the  research. 

“Accomplishments  and  prog¬ 
ress  during  19.54  were  based 
primarily,  as  in  previous  years, 
on  that  highly  essential  ingredi¬ 
ent  of  teamwork — the  member¬ 
ship,  the  staff,  the  organiza¬ 
tions  within  the  association. 


We  handle  negotiations  for  the  sale  or  pur¬ 
chase  of  daily  newspapers  from  coast  to 
coast — three  offices  conveniently  located. 
Contact  the  nearest  office  for  a  confidential 
discussion. 
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Photo  Ban 

(Continued  from  page  12) 

In  order  to  test  the  court’s 
authority  to  impose  the  ban  on 
taking  pictures  outside  the 
court  the  Post-Gazette  and  the 
Greensburg  Tribune  -  Re¬ 
view  newspapers  had  their  pho- 
togrraphers  take  the  pictures  of 
the  condemned  Pennsylvania 
Turnpike  slayer,  John  Wesley 
Wable,  while  he  was  enroute 
from  the  jail  to  the  courtroom 
and  also  three  floors  below  the 
courtroom  after  he  was  sent¬ 
enced  to  death  for  slaying  a 
trucker  on  that  highway. 

The  Pennsylvania  Newspa¬ 
per  Publishers’  Association  was 
called  upon  by  the  two  pub¬ 
lishers  for  support  in  this  case 
which  was  sent  back  by  the 
Pennsylvania  State  Supreme 
Court  (highest  appeal  court) 
because  no  challenge  of  the 
lower  court’s  action  had  been 
made.  The  contempt  charges 
were  invited  deliberately  be¬ 
cause  the  Supreme  Court 
judges  on  June  29,  1954,  prac¬ 
tically  suggested  that  a  con¬ 
tempt  proceeding  was  the  only 
way  to  properly  test  the  legali¬ 
ty  of  the  Westmoreland  judges’ 
ruling  banning  taking  of  news 
pictures  in  the  court  house. 

During  the  crossfire  between 
the  three  judges  and  counsel 
for  the  newspapermen,  there 
was  an  apparent  determination 
on  the  part  of  the  judges  to 
add  an  extraneous  issue  to  the 
case.  This  issue,  the  right  of 


privacy,  was  brought  out  in 
questioning  from  the  bench. 

Judge  Bauer,  to  whom  the 
origfinal  extension  of  Canon  35 
is  credited,  was  persistant  in 
his  comments  that  defendants, 
witnesses,  jurors  and  officials  of  ! 
the  court  had  their  privacy  in¬ 
vaded  when  pictures  were 
taken  of  them  without  per¬ 
mission. 

Present  in  the  courtroom 
during  the  trial,  and  represent¬ 
ing  PNPA,  were  Gerald  A. 
Harshman,  editor  and  general 
manager  of  the  Sharon  (Pa.) 
Herald  and  president  of  the  as¬ 
sociation;  Harry  R.  Pore  Jr. 
editor  and  publisher  of  the 
Moneasen  Daily  Independent, 
and  Westmoreland  county  di¬ 
rector  of  PNPA,  and  Theodore 
A.  Serrill,  PNPA  general  man¬ 
ager. 

“An  appeal  from  the  verdict 
of  the  judges  to  the  Supreme 
Court  of  the  Pennsylvania 
Commonwealth  will  be  taken 
as  soon  as  counsel  for  the 
PNPA  members  and  their  staf¬ 
fer  can  file  the  proper  papers,’’ 
Mr.  Serrill  said.  He  also  indi¬ 
cated  that  other  interested 
newspaper  organizations  will 
be  invited  to  participate  in  the 
case  which  appears  to  be 
headed  for  a  test  in  the  highest 
courts.  In  the  initial  test,  which 
was  turned  back  by  the  State 
Supreme  Court,  the  National 
Newspaper  Photographers  As¬ 
sociation,  appeared  with  a  brief 
amicus  curiae,  prepared  by 
Max  Ehrlich,  New  York  City. 
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ANNOUNCEMENTS 

Newapaper  Brokera 

SPECTIALIZING  in  sound  midwest 
newspapers.  Herman  H.  Koch,  2923 
Virginia  Sit.,  Sioux  City,  Iowa. 

SALES-PURCTHASES  handled  with  dis- 
eretion.  Write  Publishers  Service, 
P.  O.  Box  8182,  Greensboro,  N.  C. 

MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 


ANNOUNCEMENTS 
Neteapaper  Brokera 

LEN  FEIGHNER  AGENCY 
A  S3  Year  Successful  Brokerage  Rec¬ 
ord.  Courteous,  confidential,  personal¬ 
ized  service.  Weeklies  and  dailies 
botigbt  and  sold,  anywhere.  Box  192, 
Mount  Pleasant,  Michigan. _ _ 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  California 


ANNOUNCEMENTS 

_ Newapaper  Brokera 

NEGOTIATORS  for  good  daily  and 
weakly  newstwpers,  confidential.  Ap- 

Sraisals.  Management.  Newipai>er 
ervice  Co.,  001,  Georgia  Savings 
Bank  Bldg.,  Atlanta, _ Ga^ _ _ 

NO  DOGS  ALLOWED 
We  are  careful  to  list  only  news- 
pai>ers  where  the  opportunities  for 
success  and  happiness  are  good.  Call 
on  us  to  serve  your  needs  and  desires. 
J.  R.  GABBERT 

8937.  Orange _ Riverside,  California 

•  •  •  SPECIAL  NOTICE  •  •  • 
EDD  E.  ROUNTREE,  (General  Partner 
in  our  firm,  will  be  in  New  York  for 
the  ANPA  and  will  be  staying  at  the 
BARCLAY  April  23-80.  He  will  be 
pleased  to  meet  anyone  interested  in 
buying  or  selling  newspaiter  proper¬ 
ties. 

A.  W.  STYPES  &  CO. 

625  MARKET  STREET 
SAN  FRANCISCO.  CAL. 

Newapaper  Appraiaera 

NEWSPAPiai  VALUATIONS 
Tax  and  all  other  purposes. 
Exi>erienced  court  witness. 
Complete  reports  submitted. 

A.  S.  VAN  BENTHUYSEN 
444  Ocean  Ave.  Brooklyn.  N.  Y. 

Publicationa  for  Sale 

PAID  community  weekly  in  (^art 
Area  6.  Average  net,  818,000  down. 

Box  13216.  Editor  ft  Publisher. _ 

SOUTHEIRN  California  bi-weekly 
grossing  $160,000.  Elxcellent  growth 
prosi>ect.  $2^,000  cash  outlay  re¬ 
quired.  Ideal  for  working  newspaper 
family.  Fine  equipment.  PO  Box  1202 
Main  Post  Office,  Los  Angeles  53, 

California. _ 

NEW  E'REE  Bulletin  of  excellent 
western  newspaper  buys  now  ready. 
Jack  L.  Stoll  &  Associates  4958  Mel- 
rose  Ave.  Los  Angeles  29,  Calif. 

SOUTHWESTERN  weekly  with  job 
plant.  Adequate  equipment.  Assets  $48, 
231.54.  Selling  price  $50,000.,  $20,000. 
down.  Balance  easy.  Owner  ill.  That’s 
not  a  feeble  selling  excuse.  In  indus¬ 
trial,  mining  town,  25,000  i>opulation. 
Daily  competition.  If  interested,  tell 
about  self  first  letter.  No  long  cor¬ 
respondence.  Will  answer  with  name, 
location,  you  come  look.  Write  Box 
1623,  ^itor  &  Publisher. 


SUBURBAN  CALIFORNIA  weekly, 
city  of  80,000.  Weekly  competition. 
Grossing  $100,000.  Price  $90,000, 
$25,000  down.  Plant  insured  for 
$68,000. 

TEXAS  daily,  $45,000  down. 

CALIFORNIA  exclusive,  soon  ready 
for  daily.  Grossing  $325,000,  price 
$225,000  with  $70,000  down.  County 
seat  exclusive  $30,000  down.  Papers 
as  low  as  $5000  down.  J.  A.  Snyder, 
Newspaper  Broker,  10150  Culver  Blvd., 
Culver  City,  California. 

EAStERN'WEEKUV^^Yo^earroTdTunl 

opimsed  in  lovely  town  of  3.000,  near 
the  Atlantic.  Grossing  $50,000.  Eight 
employes.  Circulation  2,500.  Ade¬ 
quate  high-type  plant.  Absentee  Owner 
wants  out.  May  Brothers,  Bingham- 
ton,,  N.  Y.  Our  No.  9050. 

FOR  SALE.  OHIO :  Four  top  notch 
weeklies,  one  a  county  seat.  $10,000 
to  $.30,000  down.  Len  Feighner 
Agency,  Box  192,  Mount  Pleasant, 
Michigan,  phone  26231. 


OLD  ESTABLISHED  Southern  Gi6, 
fomia  Exclusive  Weekly,  nettiw 
about  $16,000.  Gross  increased  sr*. 
agq  $4,000  annually  past  five  ysati 
Fast-growing  town  in  center  of  12,||| 
trsuling  area.  Wealthy  diiArict.  Ap. 
proximately  29,000  acres  addittoml 
irrigated  area  next  year.  Potentiil 
great.  Semi-tropical  fruits.  PractiM). 
ly  frostless.  Not  in  or  near  deitiL 
^nest  all-year  climate.  $60,000.  Oalp 
$17,000  down.  Long-term  lease  «a 
new  building.  Carl  Barkow,  Agsst, 
Banning,  California. 


OKLAHOMA  EXCH^USIVE  WEEKLT 
— town  of  2.000  population.  Em 
equipment.  Gross  $22,600 :  price  $21,. 
600.  Illness  forces  sale.  Bailey-Ki^ 
biel.  Box  88.  Norton,  Kansas. 

TWO  HOURS  FROM  TIMES  SQUABX 
North  along  the  Hudson,  intrigsiif 
weekly  newspaper  in  a  lovely  spot 
grossing  $17,000  and  priced  at  $16,SM 
with  half  down.  Our  No.  9053.  Ifar 
Brothers,  Binghamton,  N.  Y. 


Fmblicmiiona  Wanted 


FORMER  EDITOR  with  active 
man  will  buy  good  weekly  in  Miiiii. 
sippi  Valley  swath  between  Chican 
and  Vicksburg.  Will  come  see  yon  U 
good  location.  Box  1726,  Editor  t 

Publisher.  _ _ 

THOSE  PEOPLE  want  nowspaptn 
through  our  service:  $39,500 — $21,0N 
— $100,000  and  one-half  to  two  mit 
lion  for  down  payments.  All  crcdas 
tials  and  bank  references  in  our  filsi 
Len  Feighner  Agency,  ^x  192,  Momt 
Pleasant,  Michigan,  phone  26231. 


National  Advertisinf;  Spaea 


Test  SANDERS  ABC  3 
Avon  Herald  News — Nunda  News 
Livingston  County  Leader 
Geneseo,  N.  Y. 


Buaineaa  Opportunitiea 


WILL  SELL  Attractive  little  printin 
shop  for  $7404.  R.  H.  Morrison,  Nc«- 
ton,  N,  C. 


HEY  I  AMBITIOUS 
NEWSPAPERMAN  I 
Ever  think  of  publishing  a  fact  erisa 
magazine  of  your  own?  I  can  kai; 
you  in  business  5  years  with  carbois 
of  my  300  pubUtdied  stories;  hundredi 
of  pix,  art  sketches,  engravings,  clip¬ 
pings.  files,  books.  Pric^  right.  Bn 
162^  Editor  ft  Publisher. 


NEWSPAPER  SERVICES 


Circulation  Promotion 


MAIL  CONSULTANT  SERVICE 
Specializing  All  Newspapers  -  M4 
Class.  Eliminates  Mis-sending — Delaia 
Mailing  Systems — Procedures  providsi 
eorreetad.  All  Mail  Classes.  AnywbM 
U.  S.  ^x  40,  Rugby  Sta.,  Bklyn.  %  N.T. 


Color  Separation 


(X)LOR  SEPARATIONS.  O>ntinno« 
tone  masked  3  or  4  color  Redfti 
Prints.  Ready  for  any  engravlil 
plant.  24  Hour  service.  Colorcrall, 
Box  4066,  Sarasota.  Florida. 


Job  Printing 


TABLOID  Newspapers  printed  off^ 
by  rotary  press,  only  $6  per  thousasd 
sopies  of  four  pages.  Institute  Prm 
4$  West  Barclay  St.,  Hicksville,  N.  »■ 


Syndiemtea  -  Featurea 

$16,000)  gets  possession  of  unop-  — 

posed  Mississippi  county-seat  weekly.  FRE®  MATS  of  news  and  feabus 
Grossed  $18,000  in  ’54,  is  $1,000  ahead  pictures.  All  sizes  and  subjects.  Sbcnt 
so  far  in  *55,  and  can’t  miss  grossing  filler  copy.  No  charge,  obligation.  Sw* 
$25,000  soon.  Swell  town  of  1500;  name-address  to  S.  C.  SYNDICATE, 
rich,  progressive  county.  Write  fully  230  E.  Ohio,  Oiicagn,  Illinois. 

I  to  ’Ihq  DIAL  Agency,  640  Willis  - - - 

Detroit  1,  Michigan.  _ _ ’TEENAGERS  read  TEEN  TROUBUS 

NEW  YORK  WEEKLY.  Exclusive  because  it  answers  their  questloe*- 
county  seat.  Long  established,  sub-  Few  territories  still  open.  Write  wf 
stantial.  Personal  reasons.  Qualified  sample  releases.  Meredith  House  Sys^ 
principals.  Box  1736,  Editor  ft  Pub-  cate,  P.  O.  Box  1262,  Charleston  K, 
lisher.  West  Virginia. 
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NEWSPAPER  SERVICES 


wffm;-fy«rrr7ifm7T^ 


KEEP  your 

classified  operation 

gt  TOP  EfTieiency 

17.60  PLACES  in  your  hands  ths  most 
goBplete  and  authoritative  book  on 
Bswipaper  Clasaifisd  advertisins. 
Wither  you  want  to  START,  IM- 
PBOVE  or  keep  your  operation  at 
TOP  efficiency  —  "Principles  and 
Praeticee  of  Classified  AdvertisinK." 
polished  by  ANCAM,  the  Association 
gf  Newspaper  Classified  Advertisins 
Ransyers,  is  the  answer. 

NO  NEWSPAPER  should  be  without 
this  informative  book. 

WRITE  Jim  Slep.  Secretary,  ANCAM, 
Ise.  AJtoona  Mirror,  Altoona,  Penna. 
Bsclose  t7.M  •  receive  postpaid. 


Press  Engineer* 


OOlfPOSING  ROOM  CONSULTANTS 
DISPATCH-CONTROL  SYSTEMS 
EioTiipment  DesisninK 
Appraisals 

CROW  ASSOCIATES 

175  No.  Ridtreland 
Oak  Park.  Illinois 


MASON-MOORE-TRACY,  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  Experts! 

Ws  will  move,  erect  or  repair  presses 
ANYWHERE 

a  E  ith  Street.  New  York  S.  N.  Y. 
Phone  SPrinir  7-1740 


SKIDMORE  &  MASON.  INC. 

ERECTING 

MOVING 

DISMANTUNG 

iU  W.  22nd  St.,  New  York  11,  N,  Y. 
Phone  ORegon  &-7760 


UPECO 

Service  -  Maintenance  -  Repairs. 
SPEaALIZING  in  Duplex 
and  Goss  Flat-bed  Webs. 

DISMANTLED  -  MOVED  -  ERECTED 

UNIVERSAL 

PRINTING  EQUIPMENT  CO. 

(Owned  and  Operated  by 
Sam  S.  Puntolillo  Corp.) 

420  Valleybrook  Ave., 
Lyndhurst,  N.  J. 

Phone  GEneva  ^3744 


E.  P.  WALLMAN  A  CO. 
jbdiinists.  Movers,  Erectors,  Repairs, 
■sintenanoe.  Erections  all  types  of 
presses  Coast  to  Coast. 

IW.  *-4164  976  N.  Church  Street 

fcn^ord  Illinois 


I  E.  (PAT)  HURLBUT,  Qualified 
£»Plex  Field  Expert.  126.  East  Elm 
Ikset.  Independence,  Missouri.  Write 
■r  Authoritative  Information  on  any 
poblem. 


Dearborn  Machinery  Movers  Co. 

DISMANTLING 

MOVING 

ERECTING 

Ws  offer  a  complete  “Turn  Key"  job 
Anywhere 

r.O.  Box  277  New  Orleans  9.  Louisiana 
Phone  Bywater  7584 


LORENZ 

PrintinK  Machine  Co.,  Inc. 
rating  Press  Engineers.  Machinists:  I  TPRM  C 

fcnisiitle.  move  and  erect  anywhere.  C  IVI  v_ 

•■*6-81  St..  Long  Island  City  6.  N.Y.  -r,-  . 

STiiiweii  e-ooee-ooee  WRITE  / 

Newtpaper  Architect* _  ^  • 

PLANT  ENGINEERING  EDITOR  &  P 

and  Planning  Service  - - 

for  Newspapers  WTANDARD  Newspr 

Robert  W.  Dickerson  quality  Splicing  tap« 

2063  East  4th  Street  Paper.  46  W.  46  St., 

CleveUnd.  Ohio  4SS0. 
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MACmNERY  and  SUPPUES 


Mail  Room 


POSTAL  RATES,  LABOR  A  MATER¬ 
IAL  CX)STS  Have  mount^.  Install  a 
CRAWFORD  SINGLE  WRAPPER 
and  turn  unnecessary  expense  into 
profit  Dollar!  for  your  paper.  Con¬ 
tact  Walt  Williams.  1141  N.  Wash¬ 
ington  Ave.,  Scranton,  Pa.  Diamond 
7-2661 


Compo*ing  Room 

LINOTYPES  AND  INTERTYPES: 

2 — #8  single  mag.,  #42641  and 
#46479 

1— #8  8  mag.,  #47966 
1— #31  4-mag..  #56407 
1 — Model  C  Intertype,  gas  pot,  8 
mag.,  #7018 

1 — Model  G2  Intertype  #16822,  witn 
aux. 

8-i>ago  Model  E  Duplex 
NORTHERN  MACHINE  WORKS 
823  No.  4th  Street 
Philadelphia  6,  Pa. 


UNOTYPE  MATS  SOLD.  Large  as¬ 
sortment  constantly  in  stock.  R^uest 
list.  Roth  200%  W.  24.  N.  Y.  C..  11. 

1  MODEL  24  Linotype — 2  Magasines — 
Electric  Pot  and  Feeder.  91800.00. 
For  information — ^Byron  W.  Wamock, 
Gibson  Publications,  616  Marin  Street, 
Vallejo,  California. 

COMPLETE  Telatypesetter  outfit  in 
perfect  condition.  Sell  or  trade  for 
Ludlow.  News,  Littlefield,  Texas. 

LINOTYPE  mats  Ionic  with  Bold 
Face  2  (7  A 160)  four  fonts  good  con¬ 
dition,  one  or  all.  Change  to  9-col. 
page  reason  for  selling.  Also  com¬ 
plete  photo-engraving  plant.  Write  for 
proofs  and  prices.  Southern  Newspa¬ 
pers.  Inc.,  Hot  Springs,  Arkansas. 

L.  R.  McCoy,  Mechanical  Supt. 

MULTIFACE  PERFORATOR  —  prac¬ 
tically  new  with  8  pt.  Opticon  and 
6  pt.  Regal  magazines.  tl.600.  Box 
1443,  Editor  A  ^blisher, 

FOR  SALE:  Teletype  equipment — two 
perforators;  2  operating  units;  2  lino- 
tyiw  adaptor  keyboards.  Equipment 
usri  three  years.  Will  sell  at  sacri¬ 
fice.  Box  1601,  Editor  A  Publisher. 

LINO.,  INTERTYPE  and  LUDLOW 
mats  bought  and  sold.  Over  1,000  fonts 
for  immediate  delivery.  Proofs  on  re¬ 
quest.  Send  for  latest  list.  Also  maga¬ 
sines.  new  and  used  parts  on  hand. 

M.  Carbone.  617  (jherry  St.,  Phila.,  Pa. 

614  X  23%  GALLEYS  Sacrifice  10.000 
galleys.  49c  each  in  lots  of  500.  All 
new  In  original  boxes.  Graphic  Arts 
Products,  3152  Cass  Avenue,  Detroit 
1,  Michigan. 

FOR  SALE.  Model  8  Linotype.  No. 
16666.  110  volt  AC  electric  pot  and 

motor,  3  magazines,  4  molds,  metal 
feeder.  Price  $2,250.00  cash.  Write 
W.  E.  Page.  Bradenton  Herald, 
Bradenton,  Florida. 


Net€*print 

For 

Immediate  Delivery. 

STANDARD  * 
CANADIAN  NEWSPRINT 

Domestic  or  Export 
SPOT  TONNAGE 
or 

LONG  TERM  CONTRACTS. 

WRITE  AGENT 
Box  1504 

EDITOR  &  PUBLISHER 

OTANDARD  Newsprint.  Also  superior 
quality  Splicing  tape.  Bunge  Pulp  A 
Paper.  46  W.  46  St.,  N.  Y.  S6»  JU  2- 

4S80. 


MACHINERY  and  SUPPUES 


Pre**  Room 


16-20  or  24  PAGE  TUBULARS 

2  to  1  MODELS 
STEREOTYPE  EQUIPMENT 

GEORGE  C.  OXFORD 

Box  94i3  Boise,  Idaho 


DUPLEX 
UNITUBULAR 
(X>LOR  UNITS 

HOE  COLOR  PRESS 
JOHN  GRIFFITHS.  CO..  Inc. 

416  Lexington  Ave.,  N.  Y.  17,  N.  Y. 

FOR  SALE — 48  Page  Hoe  Newspaper 
Press,  8  unit,  4  plates  wide,  imm^i- 
ately  available.  Write  Philip  H.  Young, 
York  Dispatch.  York,  Pa. _ 


FOR  SALE 

(x09S  Btraightline  octupls  press,  4 
deck  double  width,  22%’  cut  off,  A.C. 
drive,  2  folders,  4  sets  of  angle  bars. 
Equipped  to  run  4  color  both  sides. 
Floor  fed.  Can  take  paper  from  69' 
to  72’  wide.  Includes  electrical  paper 
hoists,  extra  roller  stocks  and  spare 
parts.  Also,  the  following  Stereotype 
equipment:  Tail  cutter,  shaver  and 
finishing  block. 

Address  Box  1458 
Care  of  Editor  A  Publisher 


UNITUBULAR  PRESS 

16-page  4  units,  color  cylinder,  AC 
modem  drive,  stereotype  equipment. 

GEORGE  C.  OXFORD 


Used  Presses 

A  Since  newspapers  constantly  are 
replacing  presses  with  new  GOSS 
units,  we  ustully  have  a  list  of 
good  used  presses  available  or  which 
may  be  available  soon,  for  news¬ 
papers  of  all  sizes. 

A  GOSS  engineers  can  adapt  such 
equipment  to  your  specific  needs. 

A  CORRESPONDENCE  invited. 

THE  GOSS 
PRINTING  PRESS  CO. 

6601  W.  81  Street  Chicago,  Illinois 

MOTOR  DRIVES  of  40.  60.  40.  76. 
and  100  H.P.  AC.  Also  extra  control 
boards  AC.  George  C.  Oxford,  Box 
903.  Boise.  Idaho. 

1  16-page  Hoe  unit  for  22%’  sheet  cut 

2  16-page  Hoe  units  for  23-9/16’ 
sheet  cut 

Double  plate  Goss  Stereotype  equip¬ 
ment  for  21%’  sheet  cut 
Furnaces — ail  sizes  from  1  ton  to  7 
tons,  gas  or  electric 
No.  26  Vandercook  Full  Page  Proof 
Press 

Hoe  Combination  Saw  and  Trimmer 
Hoe  Double  Page  Curved  Plato 
Router  for  13%’  diameter  plates 

THOMAS  W.  HALL  CO. 
Stamford,  Conn. 


HOE  48-PAGE  PRESS 

28-9/16’  cut-off.  Pony  Vacuum  Auto¬ 
plate,  Metal  Pot  and  pump.  Owner 
can  be  contacted  at  Waldorf  during 
ANPA. 

GEORGE  C.  OXFORD 

Box  903  Boise,  Idaho 


MACHINERY  and  SUPPUES 


Pre**  Room 


ANNOUNCING  .... 

the  removal  of  our 
EXECUTIVE  OFFICES  TO 
270  PARK  AVE.  SUITE  I200B 

*  e  e  e  * 

AN  INVITATION  .... 

to  ALL  PUBUSHERS  attend¬ 
ing  A.  N.  P.  A.  MEETINGS 
with  time  on  their  hands 
(or  mechanical  Problems)  to  Stop 
in.  Just  Across  the  Street  from  'Hia 
WALDORF.,  Between  47th  and  48th  St. 

***** 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  Suite  1200B 
Plaza  5-7120  New  York  17,  N.  Y. 


12-24  PAGE  8  deck  single  width  Goss 
press,  28  9/16’  cutoff,  with  stereo 
equipment,  available  about  Augrust  I. 
Can  be  seen  in  operation.  The  Colui^ 
bian,  Vancouver,  Washington. 


EXCEPTIONAL 

OPPORTUNITY 

We  are  Planning  to  dismantle 
and  store  the  following  equip¬ 
ment  located  at 

THE  PHILADELPHIA 
BULLETIN 

and  Will  Sell  any  Part  of: 

16  HOE  Z  TYPE  UNITS  22^//' 

Serial  #2313,  2314,  2321,  2822. 

STEEL  Cylinders — Roller  Bearings — 
Spray  Fountains — Magnetic  Cylinder 
Brakes — Late  News  or  ISidge  Devices. 

16  KOHLER  Pedestal  lYpe  8  Arm 
Reels  with  Automatic  Tensions  and 
Wood  Autopasters. 

4 — DOUBLE  Folder*  with  Sub¬ 
marine.  Delivery  and  Cutler  Hammer 
Conveyor*. 

4—2  MOTOR  Pres*  Drives  100/10 
HP  for  DC  Current  With  Controls. 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  Suite  1200B 
PLaza  6-7120  New  York  IT,  N.  T. 


MAGAZINES.  MaU  and  Magazine 
Racks — Vandercook  Proof  Presses. 
Writ*  for  new  Catalog — Foster,  210  N. 
Broad,  Philadelphia  2,  Penney WanU. 


A  BUY  YOU  don't  often  see.  Latest 
model  Duplex  Model  E,  1947  flatbed ; 
all  accessories.  Operated  under  strict 
maintenance.  Available  early  summer. 
Times-I^mcKrat,  Altus,  Oklahoma. 


Wanted  to  Buy 


WANTED.  Duplex  or  Goss  Flat  Bed 
Web  Press.  Cash  deal.  Inland  News¬ 
paper  Supply  Co.,  482  West  8th, 
Kansas  City  6,  Mo. _ _ 

LINOTYPE  WANTED  as  soon  a* 
imssible.  Late  model,  suitable  for  ad 
compoeition.  Beady  te  go  te  work.  Ad¬ 
vise  description,  including  model  and 
serial  number.  L.  A.  Warren,  Oelwein, 
Iowa,  Dally  Register. _ 

NEED  AS  quickly  as  possible.  Sixteen 
page  'Tubular  press  complete  with 
stereotype  equipment.  Not  interested 
in  machitre  that  will  need  major  over¬ 
haul.  Will  pay  cash.  Writ*  D.  W. 
Calvert,  Mesa  Tribune,  Mesa,  Arizona. 
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MACHINERY  and  SUPPLIES 


HELP  WANTED 


Wanted  to  Buy 


Circulation 


Display  Advertising 


NEWSPAPER  PRESSES  CIRCULATION  manaKer  for  6,100  OPPORTUNITY  for  youna  ambitious  EDITOR-LEVEL  WRITER,  heavy  «  I 

COMPLETE  PLANTS  ABC  daily,  able  to  direct  both  city  Display  Advertisina  salesman  for  small  municipal  aovemment,  for  fast  an*-  I  P 

and  rural  mail  work.  Tribune,  Fort  evenina  daily  Chart  Area  2.  Should  ina  chain  of  5  weeklies  in  weal%,  I 

ben  SHULMAN  associated  Scott,  JCansas. _  have  at  least  2  years  experience,  expandina  suburban  Pittsburah  Am.  * 

970  TJ  A  o.  ,nnA  D  CjiRCULATION  MANAGER  who  is  Write  aivina  details  and  salary  re-  Responsibility,  blah  ideals  viW  k 

270  Park  Ave.,  Suite  1200  B  hard-worker  and  oromoter  for  vnnnir  quirements.  Box  1499,  Editor  A  Pub-  this  top  position.  Tremendous  fnt«« 

Plaza  5-7120  New  York  17,  N.  Y.  daily  in  city  of  12!5?rcounty  of  3?.*  “reerist.  Box  1400,  Editor  A  P*. 

NirwqpAPirp  PT  AMT*Q  Salary  and  liberal  incentive  plan.  DISPLAY  ADVERTISING  Salesman.  - - 

1  &vvsriu-r,n  I'A.Ar'iits  Open  now.  Personal  interview  a  must.  Youna,  eneraetic,  competent,  experi-  NEWS  EDITOR 


OK 


NEWSPAPER  PLANTS 


Also  individual  machinery  A  equip-  Times-Free  Press,  Carrollton,  (^raia.  enc^.  Capable  handlina  copy  writlna, 
ment  -  anywhere  in  U.  S.  A.  layout,  sales.  Here’s  an  excellent  op- 


PRINTCRAFT  REPRESENTATIVES 
277  Broadway  New  York  7,  N.  Y. 


Classified  Advertising 


NEWS  EDITOR 
Top  midwest  twin  weekly. 
Box  1402,  Editor  A  Publisher. 


S^a"*"  m^ium-sfs^"  ”a7t2rnSi,n"‘ S:  I  EXPERIENCED  Reporter  .  for  _fW5 


ina  raeoiura-^  aii«ni»n  oa  ly.  community  newspaper.  Give  fuU  ia. 

WANT  Duplex.  Goss  Flatbed,  Ludlow,  I  chilfce'^to  n°o  1  “"'ditiSns  anTfacnlues  Write'^aWlna  boTuSi"’  Edrtor  a"  PubUshe?  ""*• 

Lino  with  quadder  and  Offset  Press.  details  experience,  references,  per-  1481  .  Editor  A  Publisher. - 

Tomnkins.  712  S  ni.rV  Til  as  classified  manaaer.  N.  Van  SPORTS  EDITOR  for  six-day  aftts. 


Tompkins,  712^3.  aark,  Chicaao.  III.  ^l.d^  Ohio.  ^  noon  daily.  Good  opportunity 

DUPLEX  OPENING,  Florida  daily,  for  ADVERTISING  MAN  for  new  farm-  »Ports  writer.  Box  1440,  U- 

TUBULARS  S^Sl‘^r*heariir?:i;  ‘r’"  ^k™n'^^utsUndini“'  a^riculS™  tor  A  Publisher, _ 

2  TO  1  with'*^  bTkarould  “oralert  ‘"T'  BE  YOUR  OWN  BOSS 

PRESSES  youna  man  would ‘■like  - slmeei-  Seekina  association  with  writer-msa 

lOUM  r' DICCITLJC  /^r\  penence  in  the  most  basic  of  all  ad-  “Ker  to  share  development  of  Ntv 

JOHN  GRIFFITHS  CO.  INC.  vertisina  fields.  Salary  open.  Box  ITt,  ’ York  City  firm  specializina  in  ediUi, 

Alt  _ _ _  A...  „  1644.  Editrir  *  ments.  references  to  Box  1641,  Editor  '  „t.rnn1  nr<r.n.  Z 


zonal  data.  The  News-Messenaer,  Fre-  SPORTS  EDITOR  for  six-day  att» 


noon  daily.  Good  opportunity  (oi 


Stereotype 


EDITOR  &  PUBLISHER 


Expandina  Sales  Staff 
has  an  immediate  openina 
for  a 


internal  or  external  house  oraans  « 
contract  for  industry,  either  as  ptit 
owner  or  on  incentive  remunerathi 
basis.  Send  full  resume.  Box  160&,  EA 
tor  A  Publisher. 


ASSISTANT  EDITOR 


415  Lexinsrton  Ave.  N.  Y.  17,  N.  Y.  1^44,  Editor  &  Publisher.  ^  Publisher  *  internal  or  external  house  orRant  « 

_  rZ  Z  Z  j  - - -  contract  for  industry,  either  as  ptit 

_ _  Olassitied  Sales  owner  or  on  incentive  remunerathi 

- Sff:fOfr£f -  young  man  to  fill  important  classi-  EDITOR  &  PUBLISHER  ^.is^  &nd  fujl^resume.  Box  1606,  EA 

PONY  AUTOPLATE  castina  machine  •“"dlina  Mteblished  vol-  Expandina  Sales  Staff  - ^ - 

for  21%  cut-off  press.  Hand  cast-  ^  develop  new  j,as  an  immediate  openina  ACCICTAMT  FPIITOP 

ina  boxes,  Uil  cutters  shavers,  chip-  S  DH'  The  man  we  seek  probably  for  a  ASSISI  AN  I  bUIIUK 

Pina  blocks  in  21%*.  22%*  a^  has  had  one  years  experience  on  a 

2S-9/16*cut-off.  Georae  C.  Oxford.  J™*"  "e^^Paper  and  wishes  to  make  YDI  INC  ADVFRTISINC  AT  CHICAGO  for  Iona  establidik 

Box  903,  Boise.  Idaho.  )}.?.  in  newspaper  advertisina-  *S.lr  weekly  news  maaazine  In  the  busima 

- -  J  j  the  top  classi-  SPACE  SALESMAN  field.  Aae  26-30.  Plenty  of  work  aid 

1  GOSS  metal  furnace  No.  34358  “PPm-tunities  in  the  semi-metro-  opportunity  for  riaht  man.  Good  lat 

capacity  -  47*  high  -  Sith  experience  fn^lbilftT  plllonnll  to  sell  all  types  of  accounts  in  and  “CV.  and  retirement  plan.  Describe  ah. 

inside  bowl  dia.  44*  ability.  Personnel  around  New  York  City  includina  '“‘ion,  military  status,  experience  sii 

1  SET  Kemn  immersion  .  _  .  travelina  in  New  Enaland.  New  York  ®“™‘"'ts  record  fully  enouah  to 


YOUNG  ADVERTISING 
SPACE  SALESMAN 


AT  CHICAGO  for  Iona  establidai 
weekly  news  maaazine  in  the  busima 
field.  Aae  25-30.  Plenty  of  work  aid 
opportunity  for  riaht  man.  Good  lat 


1  SET  Kemp  immersion  burners  - 
valves  -  flash  back  used  with  No. 
2  Kemp  turbo  compressor. 


1  PUMP  unit  less  spouti 


1  HOE  curve  castina  box  7/16 


Department. 

Rockford  Morning  Star 

Rockford  Reaister-Republic 
Rockford.  Ill._  _ 
MEDIUM  sized.  California  daily  with 


State  and  Pennsylvania. 


as  example  of  competence  in  writisi. 
Box  1646,  Editor  A  Publisher. 


An  opportunity  for  an  eneraetic  _ 

YOUNG  man  to  obtain  a  permanent  CITY  EDITOR  for  small  daily.  PoA 


60"  Bevel  -  double  plate  castina  department  of  8  wants  alert  Classified 


rina.  Manaaer  who  knows  every  phase  of 

1  rnqq  I  .  U  classified.  $150.00  per  week  if  we  can 

^  vf  ^  find  the  riifht  man.  Box  1702.  Editor 


plate  -  45"  bevel  with  single  ring.  &  Publisher. 

1  HOE  curve  plate  shaver  No.  564  OUTSTANDING  opi>ortunity  for  ex¬ 


position  with  our  organization.  tlon  open  April  18.  Car,  camera  n* 

perience  helpful.  Write  aivina  raf» 
Npwcnanpp  F«rtnroiinrl  ences.  salary  requirements,  qualifies- 

INewspaper  oackground  tions.  Press,  Charles  City,  Iowa. 

essential.  COMBINA'nON  general  report* 

and  sports  writer  for  small  daib* 
Write  fully  giving  references  and  State  background,  salary.  Box  11^ 


Newspaper  background 
essential. 


minimum  eamina  requirements  to: 


CORN  BELT  PUBLISHERS.  INC. 
225  St,  Clair  Avenue, 

East  St.  Louis,  Illinois. 


perienced  Classified  man  or  woman  to 

take  full  charae  of  department  on  jjr.  Leach  Laney.  Advertisina  Director 


Editor  A  Publisher. 


fast  arowina  12,000  circulation  daily 


EDITOR  A  PUBLISHER 


COPYREADER 


in  Chart  Area  10.  Salary  and  liberal  1700  Times  Tower,  N.  Y.  36,  N.  Y.  FOR  LARGE  metropolitan  morels 


monthly  bonus.  Box  1704,  Editor  A 
Publisher. 


HELP  WANTED 

Administrative 


WANT  CLASSIFIED  advertisina  sales¬ 
man  with  one  or  more  years  experi¬ 
ence  to  take  over  nealectqd  classified 
department  on  small  town  daily.  The 


(Please  don't  phone) 


Applications  held  in 
strictest  confidence. 


and  Sunday  newspaper  in  Chart  Am 
7.  Real  opixirtunity  for  a  recent  cot 
leae  araduate  with  2  or  3  years  a- 
perience  on  the  copy  desk.  40-ho« 
week,  niaht  hours.  Good  salary,  ante 
matic  increases  and  aenerous  mmpsij 


EXPERIENCED  Business  Manaaer  opixirtunity  is  here  for  the  riaht  man.  EXPERIENCED  Advertisina  salesman  P™*™™-  B®*  1602,  Editor  I 

with  ad  backaround  bv  aroiin  irrnw-  I  Salary  plus,  liberal  commission.  Write  |  for  proaressive  Florida  daily,  15,000  Publisher. 

ina.  Can  advance  if  able.  Salary  I  Rooker,  News  Journal,  Radford,  circulation.  Need  man  who  is  aaares-  dESKMAN  —  The  Keene  Eveniw 


and  bonus.  P.O.  Box  739,  Merced.  Virainia 
California. 


Circulation 


Display  Advertising 


rive,  sincere  and  hard  vvorkina  for  Sentinel  has  openina  for  copyreader  b 
key  position.  Attractive  salay  pleas-  handle  local  and  wire  copy.  So» 


UNUSUAL  OPPORTUNITY 


AD  SALESMAN 
Top  midwest  twin  weekly. 
Box  1403,  Editor  A  Publi^er 


Box  1643,  Editor  A  Publisher. 


ary  and  aive  full  details  in  confidesM 


AD  MANAGER  able  to  ao  up  in  to  R.  W.  Newell,  Manaaina  Edittr 
aroup.  Production  determines  earn-  The  Sentinel.  Keene.  New  Hampshirt 


inas.  Sun-Star,  Merced,  California. 


EDITORIAL  EDITOR  for  new  fsm 


ADVERTISING  SALES  EXPERT  with  ADVERTISING  salesman  for  National  weekly  in  outstandina  aaricultanl 
FOR  a  dependable,  self  confident  Cir-  aaency  or  production  backaround  for  Department,  Southern  California  news-  county  CThart  Area  two.  Prefer  o- 


cuiation  man  who  understands  and  position  with  fast  growing  chain  I  paper  (not  Los  Angeles),  market  of  perienced  J-grad  with  farm  bsek* 

can  handle  carrier  promotions  and  of  5  weeklies  in  wealthy,  expanding  |  700,060.  circulation  178,000.  Ideal  liv-  ground,  free  insurance,  hospital izatkie. 

hire,  train  and  supervise  rural  mail  luburban  Pittsburgh  area.  Tremendous  i  jug  and  working  conditions,  salary  Good  opening  for  man  with  idasi. 

rolicitors  on  operations  where  prem-  JPPortunity  for  ambitious  man  to  fit  open.  Give  age,  experience,  every-  initiative.  Send  background,  expeii- 

iums,  prizes  and  awards  are  liberally  '"to  unique  professional  rales  concept.  |  thing  that  will  help  us  decide.  Box  ence,  salary  requirement,  references  b 


used.  Box  1401,  Editor  A  Publisher. _ 

EXPERIENCED  Advertising  Salesman 
WE  OFFER  excellent  salary  and  ex-  for  15,090  daily  in  pleasant  northern 


1647,  Editor  A  Publisher. 

NEW  ENGLANDER 


Box  1640.  Editor  A  Publisher. 


penses  with  a  liberal  bonus  plus  op-  Idaho  community.  Mild  climate,  sports-  As  solicitor  on  staff  of  Keene  Evening 
portunity  for  advancement,  '  — m,..*  w.  ««  I  „  . 


REPORTER  capable  of  handling  dot 
on  strong  semi  weekly.  Knowledge  d 


portunity  for  advancement.  man’s  paradise.  Must  be  strong  on  !  Sentinel.  Write  present  salary  and  i  *  .  weexiy  ivnowieuge 

wpi-nr  WTTTTV  .  jelling,  layout  . and  copy.  Write  fully  I  f„„  p„ticulars  to  C.  C.  Buckman,  I  “"<1  '“'"®''“  de*"’"‘>lc.  tM. 

WRITE  fully  stating  experience,  first  letter  ^inff  tack^und  and  Advertising  Manager.  The  Sentinel,  News-Chronicle,  Shippensburg,  Penra 

background.  references  and  when  references  to  Thelma  M.  Quist,  adver-  Keene  New  H«m.r«hire 

available.  All  confidential.  tiring  manager,  Lewiston  Morning  _  _  *  '  _ |  epnwTqWBTTFR — PHOTOCRAPm 

Tribune.  Lewiston,  Idaho.  Interview  y/g  will  iiay  $7,000.00  |ier  year  for  '  SPORTSWRITER  -  PHOTOGKAPMa 

£fpens°^^^  RVrwftVNT  n  ■-  fh  hi*'  ‘J*"’*''?  1  '  man  to^kl^g*  for' a“  pei15iSl'»‘ 

“Pe"«e-  EXCELLENT  Opportunity  for  display  thoroughly  underetands  how  to  rail  |  j^h  with  future  opportunities.  Ei- . 

Box  1603  Editor  A  PnWI.h.r  “lesman  with  idras.  lay-out  abilRy.  national  advertising  and  how  to  give  j  .urting  pay  plus  annual  bonm  JELL 

BOX  1603,  Editor  A  Publisher  Ideal  location  in  Chart  Area  11.  PM  I  good  merchandising  cooperation.  Me-  ■  pension  benefits  Advancement  h  I  b«s 

- - - - -  daily,  good  salary.  Box  1441,  Editor  dium  sized  Caiifornia  daily  located  in  |  -esnonra  to  abilitv  and  initiatisa  I  «tan 

WANTED:  HOME  DELIVERY  a  Publisher. _  fast  developing  area.  Box  170.3.  Editor  !  Modern  plant,  ideal  working  condk  I  BOO 


Box  1603,  Editor  A  Publisher 


WANTED:  HOME  DELIVERY  *  Publisher. 


CIRCULATION 
PROMOTION  MAN 


ONE  OF  THE  MIDWEST’S  best  non-  &  Publisher. 


tions.  Send  details  of  background  *■*  I  <ams. 


metropolitan  dailies  wants  an  unusual  i  YOUNG  AD  MAN.  service  and  sell  i  experience,  also  a  few  clippings  •• 


man  to  do  advertising  promotion,  re-  !  retail  accounts.  ABC  weekly  New  |  Daily  Journal.  Kankakee.  Illinois. 

srarch,  linage  statistics,  make  some  |  Jersey.  State  salary  requirements.  .  WANTED:  Reporter  for  Connecticot 

advertiser  contacts,  work  cloraly  with  Box  1716.  Editor  A  Publisher.  I  morning  paper.  Give  facts  of  lif«. 


BIG  New  York  metropolitan  newspaper  advertiser  contacts,  work  closely  with  171g  Editor  A  Publisher 

^ks  man  who  is  energetic,  iinagina-  mlvertising  manager.  Must  be  layout  fublisher 

live,  knows  boys  lanfirua^e  and  deal-  ^nd  copy  expert.  There  are  exceptional  r>  •  » 

ings,  understends  and  KNOWS  HOW  salary  and  advancement  opportunities  fcrflforiflf 

TO  WRITE  eveiy  phase  of  Home  here  for  a  younff  family  man  who  “ 


salary  expect^.  Box  1687,  Editor  4 
Publisher. 

YOUNG  WOMAN  to  cover  some  wow- 


Delivered  Circulation,  and  has  suf-  wants  to  »ct  ahead  in  the  advertisinff  SEASONED  reporter-feature  writer,  en's  news,  some  general  assignments 
fleient  confidence  in  his  own  ability  to  field.  Give  personal  data,  references,  preferably  Spanish-speaking,  for  air-  Experience  less  important  than  V* 


sell  himself  to  us.  Good  starting  salary  requirements.  Box  1802,  Editor  line  public  relstions,  Miami.  Bm  terest.  (3ive  references.  Chart  Aies 
salary,  Box  1722,  Editor  &  Publisher,  ft  Publisher.  I  1805,  Editor  ft  Publisher.  I  1.  Box  1684,  Editor  ft  Publisher. 
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Promotion  Public  Relation* 
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EDITORIAL  OPPORTUNITY 

IX)NG  ESTABLISHED  oonaervative 
Bigazine  reachini;  substantial  audi¬ 
ence  oilers  excellent  opportunity  for 
young  man  who  has  some  knowledge 
of  magazine  makeut)  and  editorial 
procedure  to  enlarge  his  experience 
while  at  the  same  time  enjoying 
latisfactory  income.  Necessarily  pre- 
Rntable.  neat  and  punctual  in  work 
and  habits.  Ample  opportunity  for 
l^wth.  Location  New  York  City. 
Good  character  references.  Box  1741, 
Editor  &  Publisher. 

IMMEIDIATE  OPENING  for  young 
tmt  experienced  news  man.  Permanent 
position  open  on  morning  newspaiwr. 
iUiility  to  use  camera  helpful  but  not 
rital.  Please  give  details  of  educa¬ 
tion,  exiierience,  salary  requirement 
and  references.  Write  News  Eiditor. 
The  Derrick,  Oil  City,  Pennsylvania. 
INDEraNDENT  Montana  daily  in 
growing  Glendive,  Williston  Basin, 
Deeds  reporter.  Hard  work  but  good 
spot  for  man  who  wants  advance 
quickly  in  general  reporting  field. 
Reply  Box  1~25,  Mitor  dt  Publisher 
reporters,  editors,  trainees ;  Jobs 
in  30  states.  Send  for  our  registra¬ 
tion  fornas.  Birch  Personnel,  The  Na¬ 
tional  Newspaper  Service,  59  E. 

Madison,  Chicago,  Illinois.  _ 

reporter,  female,  for  New  York 
news  bureau.  State  education  and  ex¬ 
perience  if  any.  Box  1734,  Editor  & 

Pul^ber. _ _ _ _ 

REPORTER  For  Upstate  New  York 
6day  afternoon  daily.  General  assign¬ 
ments.  Send  background  sketch,  salary 
desired,  draft  status,  date  of  availabil¬ 
ity.  Box  1733,  Editor  &  Publisheiv  _ 

REPORTER,  regular  staff  main  run 
camera  ability  helpful.  Twin  City  News 

Record.  Neenah.  Wisconsin.  _ 

^REPORTER  Wanted  immediately.  Con¬ 
tact  John  R.  Miller.  Journal  Gazette, 
Mattoon.  Illinois. 

SOCIETY  EDITOR  for  Southern  Caii^ 
(ornia  13,000  circulation  daily.  Pleasant 
community  centrally  situated  one  hour’s 
drive  from  beaches,  mountains,  desert, 
metropolis  (Los  Angeles).  Minimum 
three  years  experience  required.  Cam¬ 
era  ability  desirable.  Write  fully  of  ex¬ 
perience,  family,  salary  requirements, 
availability.  C.  R.  Appleby,  Daily  Re- 
port.  Ontario,  California. 

MIDDLE  WESTERN  STATE  UnWers^ 
ity  offers  fellowship  worth  approxim- 
e^  $1,000  to  M.A.  candidate  with 
strong  undergraduate  record  in  journ- 
lUtm  Major  plus  newspaper  experi- 
eaee.  Box  171^  Editor  dt  Publisher. 
WANTED  Experienced  copy  reader  for 
ipstate  New  York  PM.  Box  1718.  Edi- 
tir  A  Publisher. 

WANTED  General  news  reporter  for 
i^moon  daily.  Good  working  cordi- 
tkes  and  pay.  Contact  Tribune,  New 
Afcany,  Indiana. 

WAN’TED  —  General  News  Reporter 
■ho  can  double  in  sports.  Minor  ex¬ 
perience.  Air  Mail  data,  clippings. 
Vincent  Marino,  Managing  Editor, 
Wly  Advertiser,  Lafayette,  Louisiana. 
iTOUNG  reporter  who“ai«)  can 
■rite  interesting  featurrs.  Camera  use 
taught  if  not  known.  Pleasant  work- 
iag  conditions  on  Area  paper  12,000 
cirralation  in  town  of  13,000.  Tupelo 
Daily  Journal,  Tupelo,  Misaissippi. 


Free  Lance 


COMMERCIAL  ARTIST  who  can 
double  in  layout  and  copy  to  assist  in 
production  of  established  newspaper 
idea  and  mat  service.  Pleasant  college 
town  Chart  Area  6.  Small  congenial 
staff.  Originality  and  creative  ability 
a  must.  Write  full  details  including 
salary  requirements  Box  1639,  Editor 
A  Publisher, 


Mechanical 


FOUR  SITUATIONS  —  floor  and  ma¬ 
chine.  Day  shift  $98.00  87^  hours. 
Holidays,  hospitalisation,  surgical  in¬ 
surance,  pension.  Contact  James  R. 
Rickard,  Superintendent,  Commercial- 
Nevrs,  Danviile,  Illinois,  a  Gannett 
Newspai>er. 


WANTED:  Young,  able  photoengrav¬ 
ing  foreman  for  California  daily  and 
combination  shop.  Modem  plant. 
Union  conditions.  Salary  open.  Write 
Box  No.  1603,  c/o  Editor  A  Publisher. 


WANTED  —  Printer- working  foreman 
in  good  midwest  weekly  and  job  shop. 
Must  be  experienced  in  shop  super¬ 
vision,  managing  personnel,  make  up, 
layout  of  newspaper  and  publications. 
Permanent.  Write  at  once  giving  ex¬ 
perience,  earnings.  Etc.  Box  1642, 
Editor  A  Publisher. 


PENNSYLVANIA  daily  and  weekly 
papers  have  openings  for  operators 
ard  compositors,  union  and  open  shop. 
S<‘nd  application  to  PNP.A.  Telegraph 
rtldT’..  Harrisburg,  Pennsylvania. 


WRITERS  SERVICES 


Literary  Agency 

PINK  PILI  S  AND 
PUBLISHED  AUTHORS ! 

Ore  il.ies  not  swallow  a  pink  pill  and 
wake  up  a  published  author.  For  the 
sale  of  your  stories,  books,  articles,  and 
TV  plays — Consult  Mead  Literary 
Agency,  419-4th  Ave..  Dept.  Y-3, 
N.Y.C..  N.Y.  No  obligation.  Write  To¬ 
day  I 


INSTRUCTION 


Clattified  Advertising 


UP  YOUR  EARNINGS  .  .  . 

INCREASE  YOUR  CONFIDENCE  .  .  . 

BETTER  YOUR  FUTURE  with  the 
Howard  Parish  Classified  Advertising 
Course.  20>week  classified  correspond¬ 
ence  program  gives  expert  step-by-step 
want-ad  fundamentals,  selling  and 
copywriting  methods  which  are  put 
into  practice  immediately  for  fast  and 
big  pay-off. 

PROGRESS  rated  through  written 
examinations  on  each  lesson.  Free  per¬ 
sonal  guidance  by  classified  specialists. 
JOIN  staffers  of  141  distinguished 
newspapers  who  have  found  a  better 
future  in  classified  advertising  with 
this  program. 

ENROLL  TODAY!  Full  26-week  course 
(including  personal  guidance)  $66. 
Registration  $12  per  enrollee — balance 
S3  per  enrollee  per  week  for  16 
weeks. 

Enroll  today  or  request  full  data  by 
return  mail. 

HOWARD  PARISH 
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SLL  YOUR  feature  material  to  the 
■Sfs  house  organ  field.  8.000  house 
•ttsns  buy  I  Payment  from  810  to 
wM  for  tingle  photo-and-caption  fea- 
Jvss.  Free  information.  Gebbie  Press 
fcrvlces,  19  East  48.  N.  Y.  C..  N.  Y. 


NOTICES 


j^arslly  that  new  Job  These  Column* 
Up  you  find  means  a  change  of  Ad- 
b«ss.  Notify  ns  immediately  in  chang- 
bg  your  subscription  address  as  it 
|bkss  two  weeks. 

bdude  OLD  as  well  as  NEW  address 
Utor  A  Publisher  Circuiation  Dept 


School  of  Classified  Advertising 
A  division  of  Howard  Parish  Tested 
Want  Ad  Selling  Plans. 

2900  N.W.  7«th  St..  Miami  47.  Florida. 


SITUATIONS  WANTED 


Administrative 


MR.  PUBLISHER  do  you  need  an  As¬ 
sistant  with  20  years  experience? 
Comptroller,  Credit  Manager.  Assistant 
Busintss  Manager  100,000  Daily  and 
Sunday.  Best  references.  $6500  at  mart. 
Box  1712,  Editor  A  Publisher. 


5,  1955 


editor  ac  PUBLISHER  for  April  16,1955 


SITUATIONS  WANTED 


Administrative 


MANAGEMENT  UNDERSTUDY 
BUSINESS:  advertising;  general  man¬ 
agement:  Princeton  graduate,  83,  with 
8  years  succesful  sales  and  marketing 
experience  in  manufacturing  company, 
preceded  by  5  years  responsible  gov¬ 
ernment  service,  seeks  newspaper  car¬ 
eer.  Skills  include  sales,  administra¬ 
tion,  public  relations,  community  af¬ 
fairs.  Salary  less  important  than  op¬ 
portunity  for  sound  experience  and  ad¬ 
vancement.  Capital  available.  Family. 
In  New  York  during  ANPA  meeting. 
Box  1426,  Editor  A  Publisher. 

CONTROLLER-PUBUSHER’S  AS- 
SISTANT — Costs,  work-loads.  Ma¬ 
chines,  personnel.  Eighteen  years  one 
newspaper.  44.  Sober,  industrious, 
family-man.  Member  INCFO.  Box 
1436,  Editor  A  Publisher. _ 

General  Manager 
or  Business  Manager 

PRODUCTIVE,  diversified  experience 
all  phases  newspafier  operation.  Suc¬ 
cessful  record  weekly,  daily  fields  in¬ 
cluding  strong  competitive  markets. 
Prize-winning  writer,  nationally  cited 
editor,  record-making  ad  salesman, 
circulation  builder,  mechanical  depart¬ 
ments  expense-saver,  profit-developing 
manager.  Achievements  in  merchan- 
diting,  promotion,  public  and  labor 
relations,  staff  training,  financial  con¬ 
trol.  corporate  organizing,  general  ad¬ 
ministration.  community  service.  Thrive 
on  responsibility  and  heavy  work-load. 
Four  connections  20  years,  ready  for 
larger  challenge.  Seek  expanding  op¬ 
portunity  not  possible  present  long¬ 
time  situation.  Age  42.  married.  Box 
1408,  Editor  A  Publisher. 


PRODUCTION  MANAGER 

Solid  successful  background  in 
cost  control.  i>eraonnel  super¬ 
vision,  labor  relations  depart¬ 
mental  coordination.  College. 

20  years  experience.  Memiror 
Typographical  Union.  42.  Ex¬ 
cellent  recommendations.  Box 
1421  Editor  A  Publisher. _ 

PROMOTION 
ADVERTISING  DIRECTOR 

of  one  of  New  England's 
larger  newspapers  desires  i>oei- 
tion  as  Advertising  Manager. 

East  Coast  preferred.  Previous 
experience  on  New  York  City 
daily.  Age  36.  Enough  sales 
inventive  ingenuity  to  increase 
your  advertising  revenue,  but 
not  a  “Special  Edition  Mer¬ 
chant.”  Married,  2  children. 
Excellent  references  including 
present  publisher. 

(Can  Interview  at 
I  A.N.P.A.  Convention.) 

I  Box  1482.  Editor  A  Publisher 
PUBUSHER  -  GENERAL  MANAGER 
Seeks  top  or  backstop  spot  with  chal- 
I  lenge.  ^perienced  ALL  departments. 

'  Especially  strong  mechanical,  budget 
I  control,  promotion.  Have  converted 
heavy  losers.  Cot  costs,  increased  ad¬ 
vertising.  and  circulation  40%.  Busi- 
'  ness  Administration  and  Journalism 
j  B.Sc.  ^x  1437,  Editor  A  Publisher. 

i  ADMINISTRATIVE 

i  AVAILABLE  FOR  INTERVIEW  IN 
I  NEW  YORK  DURING  ANPA  WEEK 

If  you  arc  looking  for  a  man  who  ran 
properly  discharge  responsibil'ty  this 
I  sil  will  interest  you.  I  am  presently 
I  employed  in  an  executive  capacity  on  a 
laiste  metiGpolitan  nev,spaper;  under- 
I  stanil  th'  operation  of  all  depart- 
‘  ments  an,l  the  thinking  of  the  em- 
i  ployees ;  (or  years  have  been  surco-sful 
in  negoti'tiing  labor  crntracts  and 
have  established  an  enviable  relation¬ 
ship  between  the  unions  and  the  em- 
plo.ver.  If  you  are  looking  for  such  a 
man,  answer  this  ad.  Best  references 
can  b>‘  furnished.  Box  1767.  221  West 
41  Street,  New  York  36.  N.  Y. 

PROMOTION  DIRECTOR  —  Brilliant 
young  newsman  now  in  that  posi¬ 
tion  seeks  publisher  who’s  service 
rather  than  gimmick  minded ;  who 
will  provide  workable  budget-staff  for 
solid  accomplisbment.  Box  1880,  Editor 
A  Publisher. 


SITUATIONS  WANTED 


Administrative 


AHENTION 

PUBLISHERS! 

PRODUCTION 
MANAGER 
Seeks  a  Change! 

A  PROFESSIONAL  with  proven  back¬ 
ground  of  Accomplishment.  Excellent 
references  who  will  document  ability 
to  do  your  job  effectively. 

Geograithie  Relocation  only  reason  for 
desiring  a  change. 

AVAILABLE  in  80  DAYS 
Can  meet  with  you  at  your  conveni¬ 
ence  or  at  A.N.P.A.  Convention. 

Box  1418,  Editor  A  Publisher. 


ADVERTISING 

DIRECTOR  or  RETAIL  MANAGER 
with  20  years  Metropolitan  experience. 
19  same  organisation.  Sales  minded, 
budget  operating  executive  who  can 
produce  linage  and  promotion  as  well 
as  direct.  Sales  and  production  ex¬ 
perience  includes  R.O.P.  color.  Gravure, 
color  comics.  43  years  old — married, 
civic  minded.  Can  locate  anywhere. 
Available  interview  ANPA  or  earlier. 
Box  1629.  Editor  A  Publisher. 


GENERAL  MANAGERSHIP  daily 
(over  10,000)  sought  by  reliable  idea- 
man  with  well  rounded  experience  in 
editing,  reporting,  photography,  pro¬ 
motion,  circulation,  public  speaking. 
Available  SO  days  notice.  Box  1680. 

E^tor  A  Publisher. _ _ 

PUBLISHER  SMALL  daily  selling  in¬ 
terest  seeks  metropolitan  role  as  assist¬ 
ant  to  publisher.  Write  Box  1470, 
Editor  A  Publisher. 


ACCOUNTANT — Extensive  metropoli¬ 
tan  daily  exiierienee.  college  graduate. 
32,  excellent  references.  Box  1410, 
Editor  A  Publisher.  _ 


RIGHT  HAND  MAN  TO  PUBUSHER 
SIX  YEARS  news-ad  experience  on 
weeklies,  small  dailies.  B.S.  M.S.  de¬ 
grees.  30,  married,  family.  Prefer  West 
or  Midwest.  Write  Box  1709.  Editor  A 
Publisher. 


Artists — Cartoon  ists 


CARTOONIST,  college  graduate.  4 
years  experience  as  artist  on  daily 
paper,  29  years  old,  samples  on  r^ 
quest.  Box  1419,  Editor  A  Publisher. 

CARTOONIST,  EDITORIAL 
EXPERIENCED.  Pen,  brush  or  crayon. 
Numerous  reprints.  For  meeting,  r»- 
sume,  or  tear  sheets  write  Box  1420, 
Editor  A  Publisher.  _ 


EDITORIAL  CARTOONIST,  experi¬ 
enced.  veteran.  35.  married,  family. 
Samples  on  request.  Phone  Morninga- 
evenings  ACademy  2-3139  (New  York) 
or  Box  1438,  Editor  A  Publisher. 

WIDELY  REPRINTED  CARTOONIST 
well  seasoned  editorial  and  page  one 
of  famous  metropolitan  papers.  Sports, 
caricature,  humor,  spots,  color  work 
I  with  equal  facility  and  graciousnees. 
Box  1620,  Editor  A  Publisher. 


Circulation 


CIRCULATION  Manager  or  Assistant 
—12  years  supervisor  experience,  little 
merchant,  promotion,  sales,  all  phases 
of  circulation,  ABC,  Family  man,  88, 
Chart  Area  1,  Write  Box  1329.  Editor 

A  Publisher. _ 

EXPERIENCE  includes  being  Assist¬ 
ant  Circulation  Manager  on  top  paper 
in  160,000  class.  Extensive  promotion 
baelwround.  Excellent  references.  De¬ 
sire  top  spot  on  paper  in  same  class 
or  larger.  Complete  resume  on  request. 

Box  1818,  Editor  A  Publisher. _ 

AGGRESSIVE  Young  astisUnt  Circu¬ 
lation  Manager  desires  position  (or 
advancement.  Knows  all  phases  of 
Circulation.  Hard  worker  with  proven 
record.  Family  man.  Can  offer  beat 
references.  Box  1411k  Editor  A  Pu^ 

lisher. _ _ 

aRCULATION  MANAGER,  experi- 
I  eneed  all  phases.  Send  for  resume  and 
I  full  particulars.  Box  1431,  Editor  A 
'  Publisher. 


I 
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SITUATIONS  WANTED 


SITUATIONS  WANTED 


SITUATIONS  WANTED 


Circulation 


CIRCULATION  Manager  of  80,000 
daily  seeks  job  manager,  sub  manager 
or  agency.  Journalism  graduate,  24 
years  experience  same  paper.  Family 
man.  Cooperative.  Excellent  refer¬ 
ences.  Box  1466,  Editor  t  Publisher. 


CIRCULATION  MANAGER  over 
twenty  years  experience,  middle  aged, 
all  phases,  ABC,  Little  Merchant  Plan 
best  of  references,  personal  interview 
desired,  ten  to  thirty  thousand  class. 
Box  1497,  Editor  A  Publisher. 


AVAILABLE  April  18,  Country  Cir¬ 
culation  Manager.  16  years  experience 
all  phases.  Best  references.  Box  1612, 
Editor  A  Publisher. 


CIRCULATION  MANAGER  small 
daily,  very  promotion  minded,  proven 
record ;  desires  to  relocate  Chart  Area 
10,  9.  6,  4.  Complete  knowledge  ABC. 
Little  Merchant,  rural  sales.  Married. 
Write  Box  1705,  Editor  A  Publisher. 


FIVE  YEARS  AS  District  Manager 
and  Assistant  department  head  of  one 
of  largest  dailies  in  Southwest  morn¬ 
ing  and  evening  publication  desires 
position  as  Circulation  Manager  of 
smaller  newspaper.  A*1  references.  Box 
1713,  Editor  A  Publisher. 


Clattified  Advertising 


MIDDLE  AGED  Southern  woman;  Daily 
experience  classified  and  display,  would 
consider  srood  weekly  or  bi-weekly,  now 
employed  west  coast  .  .  .  like  south 
east.  Box  1711,  Editor  &  Publisher. 


Display  Advertising 


AD  MANAGER  or  Publisher.  15  years 
all  phases.  Southerner.  Box  14^,  Eldi- 
tor  A  Publisher. 


A-l_  NEWSPAPER  Ad  Manager,  Pro¬ 
motional  ingenuity,  aggressive.  Proven 
public  relations  ability.  Consider  any 
area.  Famiiy  man,  mid-forties.  Box 
14M,  Editor  A  Pubiisher. 


DISPLAY  SALESMAN  and/or  Classi¬ 
fied  Manager.  15  years  experience : 
age  46 ;  married ;  capable ;  $90-tl<)6. 
Box  1423,  Editor  A  Publisher. 


TOP  ADVERTISING  SALESMAN 
wants  position  as  Director,  Working 
Manager,  or  Nationai  Manager.  20 
jTMra  experience.  Sincere,  Aggressive, 
Tactful,  Poised.  Desires  more  respon¬ 
sibility.  Permanent.  Married,  one  son. 
Age  44.  Exeeilent  references.  Prefer 
Chart  Area  12,  9,  4,  5.  Box  14610, 
Editor  A  Publisher. 


EXPERIENCED  advertising  man  seeks 
opportunity  on  smail  daiiy.  preferably 
Chart  Areas  8,  4,  or  9.  Will  go  any¬ 
where  for  solid  proposition.  Best  of 
references.  Interested  only  in  perma¬ 
nent  offer.  Box  1446,  Editor  A  Pub¬ 
lisher. 


SOME  PUBLISHER  who  wanU  a 
young,  energetic  advertising  man  to 
assume  responsibilities  as  advertising 
manager  should  write  me.  This  man 
is  81,  has  family,  9  years  experience 
on  two  very  good  newspapers  in 
80-100,000  bracket.  Has  denMnstrated 
ability  to  do  good  job  of  creative 
selling  and  has  notion  that  he  has 
what  it  takes  to  inspire  and  direct 
sales  staff.  Has  been  active  in  com¬ 
munity  affairs  and  has  proof  of  some 
good  past  work.  Box  1636.  Editor  A 
Publisher. 


ENTHUSIASM  I  Ideas  1  Know  howl 
They're  yours  if  you  grab  this  hard 
hitting  Ad  Director.  Now  with  20.0UO 
Morning-Evening  Daily.  27.  married,  8 
children.  Write  Box  1727,  Editor  A 
Publisher. 


EXPERIENCED.  AGGRESSIVE  AD¬ 
VERTISING  MAN.  Salesman,  with 
Managerial  qualifications,  real  pro¬ 
ducer-selling,  layout  work,  servicing, 
wants  solid  proposition  for  further 
advancement.  Box  1708,  Editor  A  Pub¬ 
lisher. 


EXPERIENCED  ADVERTIS¬ 
ING  MAN,  NEWSMAN.  EXPERI¬ 
ENCED  AT  COPY,  LAYOUT.  MAKE¬ 
UP,  SPEED  GRAPHIC,  NEWSWRIT¬ 
ING.  Employed  but  want  permanent 
position  offering  more  opportunity. 
Beet  references,  college  graduate,  82, 
married  with  family,  personable,  vet. 
Box  1782,  Editor  A  Publisher. 


ALL-AROUND  NEWSMAN 
10  YEARS  Editor-Reporter-Slotman. 
Rated  executive  material.  Covered  ALL 
Beats  and  Features.  Experienced 
•ports,  foreign,  makeup.  Top  refer¬ 
ences  World-Wide.  J-Grad,  Married, 
under  80.  Box  1849,  Editor  A  Pub- 

lisher. _ 

DO  YOU  NEED  a  copyreader  experi¬ 
enced  in  watching  facts  and  style, 
with  some  initiative,  tempered  by 
deadline  sense?  Box  1811,  Editor  A 
Publisher. 


ABLE  NEWSMAN  available  cover 
United  Nations  or  work  on  foreign 
desk  for  newspaper  agency  radio  or 
TV  newsroom.  16  years  writing  ex¬ 
perience  embraces  books  magazine  fea¬ 
tures  radio  news  editing  UN  report¬ 
ing  and  agency  correspondent  in  Mos¬ 
cow.  Columbia  Grad-MA  vet  fluent 
Russion  know  German.  Box  1343,  Edi¬ 
tor  A  Publisher. 


NEXT  STEP  UP 

EDITOR-WRITER,  all-around  desk 
man,  4  years  experience,  seeks  i>erman- 
ent  spot  medium  or  large  p.m.  daily. 
Will  relocate.  Box  1482.  Editor  A 
Publisher.  _ 


WANT  rewrite  or  wire  editor  iKjet 
medium  daily  or  news  editor  small 
daily  west  of  Rockies.  Ext>erienced. 
ambitious.  Will  arrange  interview. 

Box  1320,  Editor  A  Publisher. _ 

SPORTS  EDITOR,  award  winner,  don't 
write  unless  you  demand  the  best.  Box 

1417,  Editor  A  Publisher. _ 

BUSINESS  -  FINANCIAL 
MANAGING  EDITOR  of  business  fi¬ 
nancial  publishers  desires  challenging 
position  anywhere.  Also  write  by-line 
column  for  business  weekly.  Author  of 
books  on  securities  and  industry.  Age 
82,  single,  veteran.  Box  1464,  Flditor 

A  Publisher. _ 

ANY  EASY  sit-down  job  wanted  by 
tired  old  guy  still  able  to  totter  about. 
Box  1422.  Editor  A  Publisher. _ 


A.S.N.E.  MEMBERS 
WASHINGTON,  D.  C.  newsman.  A- 
years  diversified  exi)erience,  seeks  news 
executive  spot  medium  daily.  Aged  8^ 
college  irad,  grew  up  in  the  business, 
knows  all  phases  medium  daily  opera¬ 
tion.  Very  strong  on  development  of 
local  coverage.  Write  Box  1414,  Edi¬ 
tor  A  Publisher  for  Interview  In  D.C. 

during  ASNE  meeting. _ 

CAPABLE  Woman  will  give  up  life¬ 
time  editorship  in  North  for  simiiar 
midwest,  southwest.  Box  1439,  Editor 

A  Publisher. _ 

EDITORIAL  -  8  years  TV  and  Motion 
Picture  Flditor  top  picture  magazine. 
2  years  staff  of  metropolitan  news¬ 
paper.  Experience  in  publicity,  copy- 
writing.  Desire  'IW  or  picture  maga- 
zine.  Box  1406,  Editor  A  Publisher. 
EXPERIENCED  Texan  wants  to  han¬ 
dle  features,  rewrites,  editorials  on 
newspaper,  magazine,  trade  paper. 
Know  make-up.  Mild  climate.  Present 
job  5  years  making  $160.  Box  1427, 
Editor  A  Publisher.  _ 


FAST,  Accurate.  Flxperienoe  all  phases 
desk,  all  beats  reporting.  Employed. 
Married,  82,  veteran.  Desk  job  in  WeM 
desired.  Box  1426.  Editor  A  Publisher. 


FFadME  Journalism  major  seeks  posi¬ 
tion  beginning  in  June.  Can  writs, 
resid  copy,  type,  steno.  Any  aiesi,  sal¬ 
ary  secondary.  Can  interview  in  New 
York.  Box  1406,  Editor  A  Publisher. 


FLORIDA  JOB  wanted  by  prize  win¬ 
ning  sports  writer.  Box  1418,  Editor 
A  Publisher. 


WON’T  someone  give  beginning  female 
reporter  a  chance  on  publication  any 
size,  anywhere?  Peppy  yet  responsible. 
J-school  honor  grad.  Box  1436,  Editor 
A  Publisher. 


MANAGING  EDITOR  of  well-known 
daily  in  80.600  class  seeks  larger  field ; 
16  years  previous  good  experience  on 
famous  paper ;  48 ;  health,  habits  ex¬ 
cellent.  Box  1438,  Editor  A  Publisher. 


NEWSPAPERMAN.  Editor,  foreign 
and  local  reporter,  copy  desk,  staff 
supervisor  wants  a  change.  Employed 
with  no  room  to  grow.  Can  offer  en¬ 
thusiasm  combined  with  experience, 
hard  work  to  Public  Relations,  news¬ 
paper  or  radio  station.  Mature  (42), 
knowledge  of  Europe,  good  educational 
background.  Box  1407,  Editor  A  Pub¬ 
lisher. 


HORATIO  ALGER  OFFER— 
After  20  months  on  Southern  a.m.  of 
26,000,  reporter-photographer,  26, 
needs  elbow-room  on  any  paper  66,000- 
up.  Know  all  beats,  but  will  start 
low  for  chance  to  work  up.  Write 

Box  1822,  Editor  A  Publisher. _ 

EDITORIAL  WRITER.  10  years  ex¬ 
perience,  award  winner,  can  produce 
provocative,  balanced  page ;  local  angles 
stressed.  Employed.  Box  1461,  Editor 

A  Publisher. _ 

AM  RFniRED,  but  want  back  in.  Any 
desk,  department,  or  beat.  Long  ex¬ 
perience  ;  stickler  for  accuracy.  Box 
1415,  Editor  A  Publisher. 


COPYREADER,  84,  6  years  on  Jsll^ 
degree.  Want  dayside  copy  desk  sr 
wire  editor  job,  but  will  report,  (b 
anywhere.  Now  on  copv  desk  of  tW 
Nashville  Tennessean.  Available  Asrii 
18.  M.  C.  Cagle.  2208,  18th  Ave.  8. 
Nstshville.  Tennessee. 


REPORTER-RESEARCHER. 
woman,  excellent  experience  with  go*, 
emment,  with  daily  newspaper  sag 
congressional  news  service.  Seeks  pod. 
tion  with  comparable  organizatioa. 
Box  1411,  Editor  A  Publisher. 


REPORTER-REWRITE 


8  years  all-around  man,  reporting,  r»- 
write,  layout,  makeup  on  New  York 
City  metropolitan  and  community  pa¬ 
pers.  Editor  own  New  York  City  com¬ 
munity  papers.  Good  writer  straight 
news  and  bright  features.  Seeks  me¬ 
dium-large  daily  Chart  Areas  1-2-3-6. 
25;  B.A. ;  married;.  Box  1412,  Editor 
A  Publisher. 


SPORTS  FIDITOR,  currently  one  man 
staff,  seeks  i>ermanent  job  on  paper 
over  20,600  circulation.  Prefer  Chart 
Area  6,  borderline  areas.  10  years  ex¬ 
perience  all  phases,  sports.  Married. 
Available  after  June  1.  Box  1426.  Edi¬ 
tor  A  Publisher. 


SUNDAY  EDITOR,  38,  seeks  job  as 
Sunday,  Feature,  City  or  managing 
editor  on  daiiy.  Box  1461,  Editor  A 
Publisher. 


VERSATILE  Writer  and  experienced 
gal  reporter  wants  job  on  BIG  city 
daily.  University  graduate.  Now  em¬ 
ployed  on  metroiKilitan  daily  with  cir¬ 
culation  near  80,000  mark.  Box  1424, 
Editor  A  Publisher. 


VERSA'nLE  WRITER  available.  16 
years  writing:  newsi>aper  food  column; 
newspaper,  magazine,  radio  publicity ; 
news  story,  magazine,  college  bulletin 
experience.  Food  demonstrations :  gas, 
electric  utilities.  2^  years  radio,  tele¬ 
vision.  Box  1462,  Editor  A  Pubiisher. 


GENERAL  Assignments  8  months 
daily  16,000.  Research  writing  on 
magazine  million  circulation.  Seek 
spot  any  medium,  any  big  city  area. 
J-Grad,  vet,  26,  single.  M.  Berman, 
1483  Longfellow  Ave.,  Bronx,  N.  Y. 


YOUNG  ambitious  facile  writer  seeks 
reporter  job  on  daily  anywhere.  Last 
job  top  editorial  spot  on  national  trade 
weekly.  Handle  graphic.  Salary  im¬ 
portant  but  opportunity  more  so.  John 
Williams.  230  E.  86  St.,  N.  Y.,  N.  Y. 


WEEKLY  Book  column  by  established 
rsviewer  FEEIE  for  six  months,  to 
weekly  and  daily  newspapers.  No  oW 
ligation  to  continue  thereafter.  Box 
1469,  ^itor  A  Publisher, 


PSYCHOLOGIST  interested  in  work¬ 
ing  with  cartoonist  to  develop  new 
strip  on  child  care.  Box  1602,  Editor 
A  Publisher. 


- SPORH 

EXPERIENCED,  young.  J-grad  svsl-  s^  ■ 
able  now  for  general  reporting  Is  setts. 
Chart  Area  8  or  9.  Box  47,  ArluasM  Box  1( 
City,  Kansas. 


NEWS  EDITOR  8  years  9000  daily. 
M.A.  political  science,  seeks  step  ly] 
editorial,  news,  prefer  West.  Refsr 
ences.  Box  1464,  Editor  A  Publishst. 


VERSATILE,  86,  Former  ministtr. 
Experienced  writing.  photography, 
Public  Relations.  Itome  radio-TT. 
Anywhere.  Box  1468,  Editor  A  Pib 
lisher. 


TRAINED  MAN.  29.  m  years  a- 
perience  on  Kentucky  dailies ;  City 
Hall  Reporter,  desk  man.  editoiU 
writer,  politic^  writer;  AB  in  Josn 
nalism.  MA  in  Political  Science;  seek¬ 
ing  spot  with  daily  In  State  C^pitsl 
or  city  over  100,000;  prefer  Midwest 
Details,  Box  1468,  Editor  A  Publisher. 


ALERT.  INTELLIGENT  reporter  whs 
writes  clear,  concise  copy  wants  j«k 
as  reporter  or  re-write  man  on  d^, 
26,000  circulation  and  up.  6Vi  yean 
experience  as  reporter-relief  city  editor 
on  two  small  dailies.  Married,  vet,  ti 
sober,  reliable.  Top  references.  Boi 
1617,  Editor  A  Publisher. 


BEGINNING  REPORTER,  North  east 
Little  experience,  plenty  of  ambithn, 
ability.  28.  Vet.  English  Major.  Box 
1486,  Editor  A  Publisher. 


CITY  HALL,  Sports,  general  assigii. 
ment  and  features,  over  a  year  os 
medium  Ohio  daily.  Single,  24,  draft 
exempt.  B.S.  Journalism.  Aggresdra 
looking  for  good  opportunity.  Box- 
1609,  Editor  A  Publisher. 


EDITORSHIP— weekly— small  daily,  I- 
and-a-half  years  varied  daily  experi¬ 
ence.  Age  28,  exempt  Vet,  AB  Esf 
lish,  1  law.  Chart  Area  2.  Now  ss 
metro|>olitan.  Box  1646,  Editor  $ 
Publisher. 


HIGH  GEARED  GAL  wants  free  of 
fur  lined  rut.  Seven  years  of  six 
edition  daily  speed.  The  gamut — frosi 
society  to  police.  Not  too  proud  for 
anything  challenging  —  reporter,  Gsl 
Friday  or  flunky.  Car,  Columbia  M8J. 
Box  1616.  Editor  A  Publisher. 


PROOFREADER 

Experienced,  go  anywhere,  accept  aay 
reasonable  salary.  Contact  H.  H. 
Richardson,  1102,  Standish  Strssi, 
Columbia,  South  Carolina. 


CUB  Sports  reporter ;  B.S.  Degm 
27  years  old ;  married ;  mid-west.  Boi 
1462,  Editor  A  Publisher. 


EDITOR  &  PUBLISHER'S  CHART  AREA 


Use  CHART  AREA  Number  in  Ad  copy  for  showing 
LOCATION  without  IDENTIFICATION 
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EDITOR  ac  PUBLISHER  for  April  16,  1955 


PUBLICITY,  editinr.  writing  on  tcch- 
lical  industrial  subjects.  Experience: 

I  years  on  editorial  staff  of  chemical 
industry  masaxine,  2  years  of  indus¬ 
trial  publicity.  Decree  in  chemistry, 
female,  must  locate  in  Manhattan. 

Box  1626.  Editor  A  Publisher. _ 

Reporter  8*4  years  all  heats,  fea- 
tares,  some  desk,  small  city  field,  seeks 
Rportine  or  desk  spot  in  East  where 
initiative  pays  off,  J-grad.  Box  1636, 

Editor  *  Publisher. _ 

SPORTSWRITER  —  Other  exi>erience 
1^  seeks  job  in  Native  Massachu- 
letts.  J-Grad,  28,  family.  Ready  Now. 

Box  1681.  Editor  A  Publisher. _ 

three  years  experience,  daily  and 
weekly,  city  hall,  features,  bureau,  all 
bests,  general  assignments,  some  earn¬ 
ers  work,  looking  for  reportorial  post, 
^ium  or  large  daily,  anywhere. 
Single,  24,  draft  exempt,  J-Grad.  Box 

mo.  Editor  II  Publisher. _ 

WRITER  .  .  .  Desires  newspaper, 

■sgsxine  reporting-writing  or  writing 
position  with  a  company.  27.  Navy 
eet,  single,  AB.,  B.S.  degrees,  educa¬ 
tion  in  biology,  chemistry  and  jour- 
sslism.  Prefer  Chart  Area  2  but  good 
opportunity  would  tempt  this  writer. 
^^Box_1618;_^ditor_*_Publishen__ 
able  REPORTER— Feature  writer, 
right  years  general  reporting,  resrrite, 
(tsPirrs.  Covered  foui  legislatures, 
five  years  this  paper,  103,000  circula¬ 
tion,  A.B.,  age  84,  Salary  now  $6,800. 
Chart  Areas  2,  12,  4.  Box  1714,  Editor 

I  F^blishef. _ 

ALEUT  reporter-editor.  6  years  ex¬ 
perience,  seeks  rewarding  spot  medium 
or  large  p.m.  Harried,  veteran,  28, 
ear,  employed.  Box  1719,  Editor  Ic  Pub- 

hsher. _ 

BEGINNING  Reporter.  Little  experi¬ 
ence  but  energetic,  able.  28,  Vet.  col¬ 
lege.  Can  interview  at  ANPA.  Box 

1728,  Editor  A  Publisher. _ 

Can  SPELL  like  heaven.  News  and 
feature  writer,  27.  experienced  on  60.- 
tOO  circulation  daily,  wants  reporting 
,  or  rewi  u*.  New  Jersey,  New  York 
area.  Now  HInglish  Teacher.  Box  1788. 

Editor  4t  Pnhlisher. _ 

COLLEGE  EDITORS  (man  and  wife) 
leek  summer  employment  in  Chart 
Areas  1,  2,  3.  4,  6.  Experience  on 
higer  dailies.  CAR.  Box  1724,  Editor 
A  Publisher, 

rofrO^^MANAGING  EDITOR  snnall 
daily  4  years.  City  Editor  medium  daily 
I  years,  modem  makeup,  photographer. 
Many  others.  Birch  Personnel,  The 
National  Newspaper  Service,  69  E. 
Madison,  Chicago,  Illinois. 

FORMER  Newspaper  reporter  now 
radio  reporter,  short-hand  thrown  in 
wcking  writing  job  in  New  York  area. 
English  major-32-married.  Will  con¬ 
sider  any  good  proposal,  including  sec¬ 
retarial  work  leading  to  editorial  or 
writing  assignments.  Box  1717,  Editor 
I  Publisher. 

46-YEA^OLD  MAN  dissatisfied  with 
^  paid  government  joh  seeks  report- 
iat  and  writing  position  with  small 
town  paper.  Formal  training  in  joum- 
■Usm,  se>f  acquired  liberal  arts  back- 
ponnd,  reasonably  good  appearance, 
k&ity  to  meet  and  talk  with  people 
i'ld  fairly  keen  observer.  Looking  more 
for  a  way  of  life  than  just  a  joh. 
Would  consider  buying  in  as  a  partner 
or  junior  partner.  Box  1780,  Editor  4k 
Publisher. 

managing  EDITOR  prise-winning 
Bidwest  daily  seeks  new  challenge  in 
Florida ;  public  relations,  house  organ 
or  newspaper  writer-reporter.  Editorial 
writing  award  winner,  columnist,  ver- 
wtile  writer.  Would  like  connection 
■riy  June.  Could  be  available  sooner. 
Wary  not  prime  object.  Best  refer- 
ices.  Box  1721,  Editor  4k  Publisher. 

northern  new  ENGLAND  Posi- 

tkm  sought  by  experienced,  conscienti¬ 
ous  deskman-reporter.  28.  AB, 

Married.  Box  1707,  Editor  4k  Publisher. 
lEPORTER — court  house,  city  hall, 
tmeral  assignment,  police,  court,  re¬ 
write,  camera  experience,  medium 
Wlies.  Degree.  Box  1706,  Editor  4k 

Publisher, _ 

lEPORTER,  year  experience  month¬ 
ly  and  weekly.  Seeks  spot  on  daily  in 
North  Jersey  area.  Regular  news  beat, 
hatures.  Box  1729,  Editor  4k  Publia^r. 


SITUATIONS  WANTED 


MARCH  J-SCHOOL  GRAD.  Married 
vet,  26,  wants  job  anywhere,  do  any- 
thing.  Box  1789,  Editor  A  Publisher. 

REPORTER-Photographer,  88,  wants 
job  writing,  editing  farm  journal  Chart 
Area  9,  Now  employed,  8  years  ex¬ 
perience.  Single,  vet  two  wars,  BA, 
MA,  journalism  degrees.  Healthy.  De¬ 
pendable.  Box  1710,  Editor  4k  Pub- 
lisher. _ 

TRAINED  SEAL  still  trainable.  R.  H. 
Allen.  2106  Grubb  Road.  Wilmington  8, 
Delaware. _ 

VACATION  PROBLEMS? 

Young,  energetic  reporter,  8  year*  all 
around  experience  including  plenty  re¬ 
write,  desk  with  Journalism  degree, 
will  take  summer  replacement  or 
permanent  spot  in  Chart  Area  1.  Box 
1786.  Editor  4k  Publisher. 

WILLIAMS  graduate,  21,  would  like 
to  make  newspaper  career  in  Midwest. 
Going  abroad  on  Fullbright  scholarship 
in  September  and  would  like  three 
months  this  summer  on  newspaper  in 
chart  areas  6  or  7  with  prospect  of 
returning  next  year.  Have  six-month 
training  on  daily  of  100.000.  Write  H. 

L.  Smith.  Williams  College.  Williams- 
town,  Massachusetts. 

YOimG~  EXPERIENCED  ARTICLE 
WRITER  seeking  apprentice  writing 
job.  Draft-deferred.  100  sales  to  na¬ 
tional  magaxines.  Will  relocate.  Box 
1731,  Editor  4k  Publisher. 

tn$truetor» 

COLLEGE  TEACHING  wanted  by 
Public  Relations  director  with  Journ¬ 
alism  M.A.  and  seven  years  on  dailies. 
Box  1720,  Editor  A  Publisher. 

Mechanical 

For  A  Competent 
PROniTCT70N  MANAGER 
See  Ad  Under  Administrative 
Box  1418 

Photography 

PHOTO  STAFF  of  two.  Experienced 
news,  feature,  advertising  and  aerial 
photogs.  Use  your  equipment  or  ours. 
BA  Journalism,  NPPA  members.  Top 
award  winners.  Can  also  supply  line 
engraving  department  and  operator. 
(Jood  proi»8itlon  for  15  to  40,000  daily. 
Box  1737,  Editor  4k  Publisher. 
PHOTOGRAPHER.  News  and  f''ature. 
Over  10  years  experience.  J-Grad.  Penn 
State  also  Kent  (Ohio)  U.  Meritorious 
achievement  citation.  NPPA  Charter 
member.  Can  manage  and/or  operate 
complete  photo  department.  $88  mini¬ 
mum  to  start.  Box  1740,  Editor  4k 
Publisher. 

Promotion  Public  Relations  I 

PUBLIC  RELATIONS  Director  of 
state  professional  association  wants  to 
relocate.  Background  includes  4  years 
public  relations  for  major  railroad.  18 
months  present  position,  radio  promo¬ 
tion  and  news  while  attending  coL 
lege.  Married  (1  son).  Active  mem¬ 
ber  P.R.S.A.  Age  25.  Box  1827,  Edi¬ 
tor  A  Publisher. 

I'VE  GOT  what  it  takes  to  be  a  top- 
notch  public  relations  and  promotion 
man.  Have  you  got  the  spot?  Write 

Box  1471.  Editor  A  PublUher. _ 

Creative.  Pmmotionally-Minded 
ADVERTISING  AND  PUBUC 
RBI,ATIONS  MAN 

EXPERIENCED  in  creating,  writing, 
producing  newspaper,  direct  mail  ad¬ 
vertising.  Presently  employed  in  Na¬ 
tional  Advertising  Department  140.000 
daily  combination.  Public  Relations 
experience  includes  place  as  assistant 
director  for  mid-Sonthem  university. 
Single,  24,  BS-Joumalism  Degree. 
Interested  in  position  offering  good 
future:  $6,000.  Box  1621,  Editor  A 
Publisher. _ 

SEEK  Public  Relations  Poet.  Male.  27, 
married;  director  radio-TV  for  college. 
Background  includes  newspapers,  radio, 
TV.  publicity,  teaching.  M.S.  in  Journ¬ 
alism.  Prefer  non-metropolitan  loca¬ 
tion.  Box  1701,  Editor  A  Publisher. 


Here’s 
Talent ! ! ! 


We  have  SKILLED,  EXPERIENCED 
newspaper  people,  men  and 
women,  with  training  and  know¬ 
how,  available  for  newspaper 
jobs  now  .  .  .  Among  others: — 

ED/TOR/AL 

Library  Workers 
Artists 

Photographers 

Reporters 

Rewritemen 

Copy  Readers 

Wire,  Make-up  Editors 

Assistant  City  Editors 

Obituary  Editor 

Copy  Boys,  Editorial  Assistants 

ADVERTISING,  COMMERCIAL 

Secretaries,  Stenographers 
Telephone  Operators 
Clerks 
Bookkeepers 
Advertising  Salesmen 
Addressograph  Operator 
Production  Managers 
Commercial  Artist 
Publication  Deskmen 
Assistant  Credit  Manager 
Porter,  Elevator  Operator 
Home  Delivery  Men 

If  you  have  an  opening — if  you  need 
the  skilled  services  of  people  like  these 
— write,  wire  or  telephone — 

PLACEMENT  OFFICE 

Former  Brooklyn 
Eagle  Employees 

133  West  44th  St.,  N.  Y.  36,  N.  Y.  JU  2-0530 
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Shop  Talk  at  Thirty 


EDITOR  &  PUBLISHER  CALENDAR 

April  18-20 — Canadian  Prau  annual  maating,  Royal  York  Hotal. 
Toronto,  Ont. 

April  19 — Overseas  Press  Club  of  America,  annual  awards  dinner, 
Waldorf-Astoria  Hotel,  New  York  City. 

April  21 — Education  Writar*  Association,  savanth  annual  awards 
lunchaon,  Hotal  Woodnar,  Washington,  D.  C. 

April  21-22 — Canadian  Daily  Newspaper  Publishers  Association, 
annual  meeting.  Royal  York  Hotel,  Toronto. 

April  21-23 — American  Society  of  Newspaper  Editors,  annual 
meeting.  Hotel  Statler,  Washington,  D.  C. 

April  21-23 — American  Association  of  Advertising  Agencies,  37th 
annual  meeting,  Boca  Raton  Hotel,  Boca  Raton,  Fla. 

April  22-23 — South  Texas  Press  Association  convention,  Gunter 
Hotel,  San  Antonio,  Tex. 

April  21-23 — Nebraska  Press  Association,  annual  meeting,  Lincoln 
Hotel,  Lincoln,  Nebr. 

April  23 — Connecticut  Editorial  Association,  spring  meeting, 
Ben  Grosvenor  Inn,  Pomfret,  Conn. 

April  24 — Oklahoma  Press  Association,  Spring  News  Clinic,  Bilt- 
more  Hotel,  Oklahoma  City,  Okla. 

April  25— Associated  Press,  annual  meeting,  Waldorf-Astoria 
Hotel,  New  York. 

April  25-28 — American  Newspaper  Publishers  Association  conven¬ 
tion,  Waldorf-Astoria  Hotel,  New  York  City. 

April  28-30 — Greater  Weeklies  Associates,  spring  conference 
Hotel  Governor  Clinton,  New  York  City. 

May  1-2  — Short  course  on  newspaper  circulation.  State  University 
of  Iowa,  Iowa  City. 

May  1-7 — Journalism  Week,  University  of  Missouri,  Columbia, 
Mo. 

May  2-4 — New  York  State  Circulation  Managers  Association, 
spring  meeting.  Hotel  Sheraton  Ten  Eyck,  Albany,  N.  Y. 

May  3-6— Association  of  Canadian  Advertisers,  annual  meeting. 
Royal  York  Hotel,  Toronto. 

May  4 — Mid-Atlantic  Circulation  Managers  Association,  spring 
meeting,  Virginian  Hotel,  Lynchburg,  Va. 

May  5-7 — PNNAEA  meeting,  Tacoma,  Wash. 

May  6-8 — Iowa  News  Photography  Short.  Course  and  Iowa  Press 
Photographers  Association,  convention.  State  University  of  Iowa, 
Iowa  City. 


By  Robert  U.  Brown 

The  Attorney  General’s  com¬ 
mittee  to  study  the  anti-trust 
laws  neatly  glossed  over — al¬ 
most  by-passed — the  growing 
problem  of  organized  labor’s 
immunity  in  its  report  of  March 
31.  It  passed  the  buck  swiftly 
to  Congress  which  has  been 
responsible  for  developing  labor 
relations  legislation  which 
grants  unions  basic  exemption. 

In  the  absence  of  any  recom¬ 
mendations  from  this  commit¬ 
tee  to  Congress  it  is  impera¬ 
tive  that  our  law  makers  give 
serious  consideration  to  a  dan¬ 
gerous  conflict  between  the  con¬ 
stitutional  guarantee  of  a  free 
press  and  the  almost  unlimited 
license  granted  to  unions  to  in¬ 
terfere  with  that  freedom. 

In  recent  yea>s  millions  of 
people  in  several  cities  have 
been  denied  access  to  a  free 
press  by  unions  acting  in  con¬ 
cert  to  establish  and  respect 
picket  lines.  This  has  been  done 
in  complete  disregard  of  valid 
contracts  existing  between  most 
of  the  unions  and  the  employ¬ 
ers.  We  are  witnessing  the 
same  thing  in  London  right 
now,  although  that  is  a  little 
out  of  our  jurisdiction. 

The  sanctity  of  a  picket  line 
has  been  carried  to  such  an  ex¬ 
treme  that  there  have  been  at 
least  two  instances  whei’e  a 
non-newspaper  union  has  tried 
to  force  suspension  of  a  news¬ 
paper  which  expressed  an  opin¬ 
ion  distasteful  to  the  union. 
This  technique  of  trying  to 
foi'ce  a  change  in  editorial  pol¬ 
icy  should  be  abhorrent  to  all 
newspaper  workers,  but  it  re¬ 
mains  a  constant  threat. 

The  picket  line  conspiracy 
recently  caused  the  permanent 
suspension  of  the  Brooklyn 
Eagle.  It  even  coerced  the  muni¬ 
cipal  government  in  preventing 
it  from  taking  possession  of 
the  building. 

Labor  unions  have  been  op¬ 
posing  the  introduction  of  new 
machines  and  techniques  in 
newspaper  production.  And  a 
jurisdictional  battle  appears  to 
be  shaping  up  between  two 
unions  over  the  new  photo-com¬ 
posing  methods  which  threatens 
to  injure  newspaper  operations. 
*  *  * 

These  are  problems  with 
which  Congress  should  concern 
itself  because  they  have  a  di¬ 
rect  bearing  on  the  people’s 
right  to  a  free  press.  There 
cannot  be  press  freedom  if 
there  is  no  press — if  individ¬ 


uals  under  the  protection  of 
“labor’s  rights,”  can  conspire  to 
prevent  the  press  from  func¬ 
tioning. 

Perhaps  the  activities  of 
unions  in  preventing  the  use  of 
cost-cutting  methods  rightly 
does  not  come  under  Congres¬ 
sional  purview  because  it  could 
be  defined  as  a  strictly  manage¬ 
ment-union  affair.  But  when  the 
submission  of  management  to 
union  demands  in  this  sphere 
seems  to  be  the  price  of  labor 
peace,  the  respective  rights  and 
responsibilities  of  both  parties 
under  the  law  should  be  re¬ 
viewed. 

We  do  not  expect  to  see  Con¬ 
gress  go  so  far  as  to  outlaw 
strikes  although  there  is  plenty 
of  history  to  prove  that  this 
type  of  economic  warfare  is 
wasteful  of  time  and  money  and 
injurious  to  all  parties  includ¬ 
ing  the  innocent  public.  There 
is  also  practical  experience  in 
Sweden  to  show  that  labor 
peace  and  harmony  can  be 
guaranteed  under  a  no-strike 
agreement  to  the  advantage  of 
all  parties.  But,  somehow,  the 
right  to  strike  in  this  country 
has  assumed  a  halo  that  may 
never  be  removed. 

ifi  if  If. 

Even  if  we  continue  to  give 
the  strike  weapon  official  sanc¬ 
tion,  the  rights  and  responsi¬ 
bilities  of  others  should  be  more 
clearly  defined  and  protected. 

What  are  the  rights  of  the 
people  with  respect  to  a  free 
press?  Is  it  guaranteed  to  them 
by  the  constitution,  or  not?  If  it 
is,  then  aren’t  they  deprived  of 
that  right  when  a  group  of  any 
kind  unilaterally  decides  for 
any  I’eason  that  the  press 
should  be  suspended  for  an  in¬ 
determinate  period?  If  it  isn’t 
guaranteed  by  the  constitution, 
then  it’s  about  time  the  people 
learned  that  Congress  has  made 
a  law  abridging  freedom  of  the 
press  which  is  specifically  pro¬ 
hibited  in  that  document. 

What  are  the  rights  of  other 
workers  when  one  segment  de¬ 
cides  to  strike?  Do  they  have 
any  at  all,  or  do  we  declare 
that  their  right  to  work  is  sub¬ 
ject  to  the  approval  of  a  third 
party? 

What  are  the  responsibilities 
of  other  workers?  Should  they 
have  the  exclusive  privilege  of 
ignoring  a  contract  to  work 
motivated  by  sympathy  for  a 
third  party? 


Shouldn’t  a  conspiracy  to  pre¬ 
vent  others  from  working  and 
to  shut  down  an  employer’s 
plant  be  subject  to  anti-trust 
laws?  Even  if  it  is  only  dictated 
by  an  “unwritten  law”  it  is  still 
a  conspiracy. 

The  answers  to  these  ques¬ 
tions  seem  obvious  and  yet  Con¬ 
gress  has  chosen  to  ignore  them. 
The  subject  is  too  hot  for  them 
to  handle.  We  don’t  even  ex¬ 
pect  to  see  them  discussed  at 
the  public  hearings  of  the  Sen¬ 


ate  Small  Business  Committee 
this  month  on  the  anti-trust 
report. 

Yet,  if  Congress  does  not  pro¬ 
vide  the  answers  in  clarification 
of  the  people’s  rights  and  rfr 
sponsibilities — whether  they  be 
union  members  or  not — we  will 
continue  to  drift  toward  a  time 
in  the  future  when  our  free 
press  guarantee  will  be  only  i 
conditional  one. 

Maybe  we  have  already  ar¬ 
rived  there- 


fllltn  KflODIR 

A/Q^oilaiot 

FOR  THE  PURCHASE  AND 
SALE  OF  DAILY  NEWSPAPERS 

• 

1701 K  Street,  N.  W.,  Waehington,  D.  C 
Lincotn  ButIJing  . . .  New  York,  N.  Y.  I 
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Qae  PIANS  FOR  aeCTRIC  tomorrows  in  the  making! 

THEaECTRICCCMW^NIES  HAVE  Dee^D  PIANS  fOR  POWER 
CAAA6  AT  IDAHOlS  HEU^S  CANVON,ON  COOSA  RIVER  IN  THE  SOUTH, 
ON  RIVERS  IN  CAUFORNIA  AND  OTHER  AREAS.  THE/ CAN  DO 
THESE  BIG  JOBS  CHEAPER  AND  SOONER  THAN  THE  FEDERAL 
GOVERNAftENT  COULD.  ' 


DQeW  ELEaRlC  HaPERS  FOR  BETTER  LIVING! 
RESEARCH  KEEPS  BRINGING  VOU  EXCITING  NBV  PROOUCI5- 
UKE  THE  ELECTRIC  HEAT  PUMP  THAT  PICKS  UP  HEAT  FROM 
WATER  OR  AIR  TD  KEEP  ytXJR  HOME  WARM  IN  WINTER,  AND 
REVERSES  re  OPERAnON  FOR  SUMA\£R  COOLING. 


©ENERTS  OF  ATOMIC  POWER  AHEAD  FOR  >DU. 

FIRST  U-S.FUa  SCALE  ATOMIC- ELECTRIC  POWER  PLANT 
IS  BEING  BUILT  NEftR  PITTSBURGH.  AMERICAS  ELECTRIC 
LIGHT  AND  POWER  COMflANIES-WITH  75  YBARS' 
BCPERIENCE-ARE  NOW  PUTTING  THE  ATOM  TD  WORK. 


fo  make  living  betl’er-electricallyl 


•yot/ABEMcee*-  cbs  TaansKW 

-wrrwEss  Hisvafcs  great  events 


@I66£ET  POWER  PLANT  ever  built  by  electric 

COMPANIES  IS  THIS  GIANT  POWER  PLANT  UNDW  WAY  AT 
/MAWSON, INDIANA-BIG  ENOUGH  TD  SUPPLY  lliMILLION  HOMES 
ELKTRIC  COMPANIES  ARE  SPENDING  ^3  BILLION  A  YEAR  TO 
DOUBLE  THE  POWER  SUPPLY  BY  1065! 


IS  FLOWING  TD  AMBRICA  FROM  ELECTRIC  LIGHT  AND  POWER 
OCMFWJIES...BUT  CERTAIN  PERSUASA^  GROUPS  STILL  WANT 
TD  PUSH  THE  FEOERALGOVERNA^ENT  FARTHER  AND  farther.  I 
INTO  THE  ELECTRIC  BUSINESS... EVEN  IF  THAT  MEANS  A  WASTE 
OF  TAX  DOLLARS  AND  A  SOCIALISTIC  LLS.A. 

AMffiOSmiCLMANPPOWKCOHMNIB’ 

*MAM£S  ON  ReOUEffT  FROM  THIS  MfiGAZJNE 


Printetl  in  U.  S.  A. 


Ti|{«  tt  rtw  MWMl 

)iMK«ton  tewrvnc*,  •  twbwrb  of  hMitonopolic. 


Standard  places  about  half 
Its  advertising  in  the  Tim 


With  28  Indianapolis  supermarkets,  Standard  Grocery 
(A  Division  of  National  Tea)  is  a  dominant  factor  in  Marion  Coxmty 
retail  food  sales.  In  1954,  Standard  placed  293,541  lines  of 
advertising  in  The  TIMES.  This  was  almost  half  (49%)  of  its  total 
Indianapolis  newspaper  linage.  In  Indianapolis,  it’s  important 

that  a  food  manufacturer  have  his  products  on  Standard  Food 
Stores’  shelves  for  Standard’s  customers  to  buy.  It’s  just  as 
important  to  promote  those  products  in  the  same  newspaper 
Standard  itself  depends  on  for  volume  sales. 


Ouy  Ley,  Generol  Managtr, 
Standard  Grocery  Division, 
National  Tea  Company. 
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